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U.S. Sees Chance 
For 56 Business 
To Surpass ’39 


Four Hopeful Signs 
Are Cited by Weeks; 
Employment at Peak 


ASHINGTON.—Commerce Sec- 

retary Sinclair Weeks, who 
last spring predicted that 1955 
would be a record year, has de- 
clared that chances are “better 
than ever” that this year’s business 
activity will surpass 1955. 

Weeks mentioned four encour- 
aging factors in the current busi- 
ness situation. One of them was 
an assertion that “confidence is 
spreading” on 1956's potential. 

He also said that pre-Easter trade 
was good, presaging a fine spring; 
that foreign trade is holding up 
unusually well and that consumer 
services, capital outlays and ex- 


penditures by state and local gov-| 


ernments are increasing. 
x ” * 

HE current rate of business is 

about the same as that of the 
fourth quarter last year, he said, 
adding that the latter was a record 
quarter. 

Weeks said February employ- 
ment was about 62.6 million and 
that a first-quarter employment 
record appears to be in the mak- 
ing. 

His forecast of an employment 
upturn was borne out by Labor 
Secretary James Mitchell, who said 
that a survey by his department 
indicated that 130 of 149 labor 
market areas anticipate job gains 
to mid-May. 

* 


* * 


EEKS cautioned: “In a period 

of healthy stability, we must 
guard against both deflation and 
creeping inflation. If management 
and labor act wisely and Congress 
passes President Eisenhower's pro- 
gram, another pickup seems in the 
ecards this year.” 

He indicated that he was more 
concerned about the possibility of 
inflation than the likelihood of a 
defiationary movement. 

Mitchell also announced that 
factory take-home pay for Febru- 
ary was at a record level for the 
month and that the Consumer 
Price Index stood at 114.6 of the 
1947-49 level, unchanged 
January. Both figures were com- 
piled by the Bureau of Labor 
Statistics. 

Net spendable earnings in Febru- 
ary averaged $71.92 a week for a 
worker with three dependents and 
$64.59 for a worker with no de- 

(Continued on Page 4, Col. 1) 


Top Cars 


New-car registrations for one 
month plus 24 states for Feb- 
ruary: 

1956 Pos. 
1—151,109 
2—120,887 
3—. 61,762 
4— 51,273 
5— 50,298 
6— 39,275 
J— 27,414 
8— 21,895 
9— 15,362 

10— 11,615 

11— 10,606 

9,874 

8,021 

4,239 

3,924 

3,835 

1,167 

257 

6,538 4,510 
Total All Makes 

599,351 603,775 

Purther details on Page 40. 


1955 Pos. 
109,430— 2 
127,254— 1 

68,542— 3 
63,872— 4 
53,928— 5 
48,330— 6 
29,402— 7 
27,515— 8 
16,409— 9 
16,150—10 
12,199—11 
9,242—12 
6,224—13 
2,879—16 
2,891—15 
3,573—14 
1,425—17 


Make 
Chev. 
Ford 
Buick 
Plym, 
Olds. 
Pontiac 
Mercury 
Dodge 
Cadillac 
Chrysler 


from| 
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DETROIT, APRIL 2, 1956 


A Dealer Sweep in Economy Run— 


Mel Alsbary jr. flashes a winner's smile after driving a 1956 Imperial SouthSmpton, 


sponsored by his father, Mel Alsbury sr., 


right, to the overall sweepstakes foward in 


the Mobilgas\ Economy Run. A long-time sponsor of cars in the Economy.Rén, Alsbury 





By Marti 

| Staff Writer 

BSENTEEI brought on by 

the Easter _ holidays, plus 
production cutbacks at American 
Motors and at some Buick- 
| Oldsmobile-Pontiac plants, cut out- 
put schedules last week as U. S. 
auto manufacturd@rs assembled 127,- 


Wholesalé Action 
Sets a Strong 
‘Used-Car Pace 


. Lienert 
} Associate Editor 


| LTHOUGH the }fretail wsed-car 
|+% market has been slow An open- 
jing up this spring, qction and opti- 
mism continue strong at fhe whole- 
sale level. 

Retail gains in 
reported from mos* 
the country, but in 
the pickup is repor 
seasonal or weaker 
pated. 





many places 
d less than 
than antici- 


A late spring in the Midwest and | 


stubborn market doldrums in the 
Middle Atlantic states have been 
blamed by some for lagging retail 
sales in those areas. 
* a” 

NE dealer, reporting on his re- 

tail used-car operation last 

week, said that “average” pieces 
were bringing “much better prices 
than Blue Book.” He added that 
“sharp cars’ bring top prices.” He 
operates in an Upper Midwest loca- 
tion. 

There definitely has been no 
hanging back at the wholesale 
level. Wildfire bidding and insist- 
ent buying, which flared up about 
six weeks ago, show no signs of 
abating. 

Wholesale auction operators re- 
port from all points a scarcity of 
clean cars, and say that there is 
virtually no limit on the number 

(Continued on Page 4, Col. 1) 


* 


ended Feb/25. 

Last week’s car output was 

101.5 percent of Automotive 

News’ three-year index, as com- 

pared with the 104.6 percent the 

previous week on 131,287 units. 

Last week’s output also was 28.1 

percent below the same week a 
| year ago, when the industry 

turned out 177,307 cars. 

Car output for the first three 
months of this year was estimated 
at 1,742,017 units, or 18.2 percent 
below the record 2,129,018 cars 
turned out during the same period 
a year ago. Car output for March 
was estimated at 576,130 units. 28.1 
|percent below the record 794,015 
cars turned out during the same 
|/month last year. 
* 


* * 


M hpww closing of all B-O-P plants 
on Friday, plus a reduction at 
|AMC, were factors in dropping 
last week’s production to a seven- 
week low. 

The B-O-P 
General Motors output tumbling 


shutdown sent 


to its lowest level since the 
week ended Jan. 7. The corpora- 
| tion’s overall output last week 
(Continued on Page 53, Col. 3) 
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Inside Automotive News... 


New York Legislature adopts bill banning dealer 
cancellation “except for cause.” Page 3. 

Nash’s new V-8 engine features specially priced 
Ambassador series. Page 4. 

Chrysler Corp. unveils its three-speed Torqueflite 
automatic transmission. Page 6. 

Record sales are forecast for fast-growing school- 
bus industry. Page 21. 

Buick -Oldsmobile- Pontiac assembly plant 
in San Franeisco area. Page 4. 


Truck highlights, Page 21. New-car, truck registrations and new- 
ear prices, Page 40 Used-car auctions, Pages 6, 42. 
Production by makes, Page 53. 
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at the Postoffice, Detroit, Mich. 


Most °57 Models Slated 
For Debuts in October; 
Makers Set N.Y. Show 


Span of Season to Be Shorter, but Factories 
Debunk Reports that New Cars 
Will Be Out Early 


By Joseph M. Callahan 


$8 Per Year, 25c Per Copy 


plans” to introduce its 1957 cars 


Staff Writer earlier than last year. 
[errs rumors of early intro-| The 1956 introduction dates were: 
duction/ of 1957 models, auto| Chevrolet, Nov. 4; Pontiac, Oct, 21; 
makers indicate that October will| Oldsmobile, Nov. 3; Buick, Nov. 4, 

be the big new-model introduction | and Cadillac, Oct. 24. 
month, g few will be out in Sep-| when questioned about the tim- 
tember /and the rest will bow in| in of 1957 introductions, L. D. Cru- 
November. |soe, executive vice-president of 

At/any rate, the show planners | Ford Motor Co., declared last week: 
hayé their eyes fixed on early “Ford Motor Co. has no plans 

Dgtember as a good date for auto | for an early introduction of our 
shows. 1957 models.” 

A heartening indication for deal-| It was understood that this means 
Prs is that the introductions will|that the ‘57 debuts would not vary 
come within a shorter span than| more than a week or so from last 
the 99 days of last year. Dealers | year’s dates, 
point out that many buyers hold; Last year the dates were: Ford, 
back until they see all the new/|Sept. 23; Mercury, Sept. 29; Lin- 


models. (Continued on Page 53, Col. 4) 
* * 
EPORTS from the tool and die 


makers confirm the and is National Show 


statements that there will not be} . 
any substantial updating of the| Returns Dec. 8 ut 


new models. N li 
The shops are jammed and |1Y@W Co tseum 
By W. C. Lockwood 


many of the makers have major 
changes in the works on which Staff Writer 
a lead time is re- UTO manufacturers will hold a « 
7g national auto show in New 
While the factories cannot (be- York this vear, the first since 1940, 
cause flexibility is needed) and will| i, the new Coliseum Dec. 8.-16 ac- 
not (for competitive reasons) Bive | cording to the Automobile Manu- 
the exact introduction date of their , 
ie facturers’ Assn. 
57s, they were willing to make} William J. Cronin, ianaging 
general commitments because of director said last ’ weak that 
the widely held belief that '56 sales | only the decision to seastnbiiet 
are being hurt by the rumors Of| tne show had been made. Perma- 
premature introductions. nent committees will be named 
“ ; | at the next AMA board meeting 
NE of the first to take a posi | in April. 
Cronin said that as yet no invi- 


tion on this matter was Harlow | 
| H. Curtice, GM president, who em- tation has been issued to Ford Mo- 
tor Co., not a member of AMA, to 


phatically stated that GM has “no! 
participate. However, Ford partic- 


ipated in the last national show 


New Bill Aimed in 1940. Cronin said that trucks 
‘At Bootlegging would be shown but not foreign 


| models. 


ASHINGTON.—A new Congres- | : hg 
sional solution for bootlegging | “Q¥/E DECIDED to limit the first 
|and unethical advertising was in-| show to American models, 
troduced last week by two former|he said. “However, in later events 
dealers, Senator Wallace Bennett, | foreign manufacturers may be in- 
Utah Republican, and Senator Fred-|vited to take part.” ’ 
erick Payne, Maine Republican. The 1940 show was held in the 
The Bennett-Payne bill would |Grand Central Palace and Cronin 


z 3 imb said the show was not resumed 
—_— a - ew oe the war because of the lack 


* * + 


* * ” 


ices for the lifetime of the car. of a suitable exhibition building. 
Factories would designate dealers | olen new rns contains 
to issue warranties covering | om ee oan a. cee 
specified service obligations. oul aay 

The measure would hold factories! Gionin said that the new show 
NEW BILL, Page 54, Col. 1) | will “climax one of the greatest 
|decades in automotive history — 
| a decade that matches in many 
|ways the full 50 years ... com- 
|memorated by the industry in 1946.” 
j * * x 





(See 


| (*RONIN, in answer to a question, 
said that he did not think the 
New York show would affect the 
Chicago event, set for Jan. 5-13, 
|and which many have come to 
|regard as the national show. 
| “As a matter of fact, it may 
|expand the Chicago show,” he said. 
|\“Many of the exhibitors may just 
|move their New York exhibits to 
| Chicago.” 

Cronin also said that the man- 
| ufacturers think highly of the 
| dealer-sponsored auto shows held 
| over the country and will doe 
| nothing to disturb them. 

He said that the Detroit Memo- 

(Continued on Page 8, Col. 3) 
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Dealer ‘Day in Court’ 
Doubted by Senator 


By Maynard M. Gordon 
News Editor 

AN A cancelled dealer get a 

“day in court?” 

Chrysler, Ford and GM believe 
he can. They said so in testimony 
last month before the Senate auto 
trade practices investigation. 

The author of a “day-in-court” 
bill believes otherwise. He cites 
Federal court opinion for con- 
firmation of his belief. 


The division of opinion has be- 
come more than an academic legal 
wrangle. “Day-in-court” legislation 
is given a good chance of passage | 
by many observers because of the 
attention given cancelled dealers 
by both the O'Mahoney and Mon- 
roney Senate subcommittees. 

* 7 * 
ENATOR John Marshall Butler, 
Maryland Republican, is the 
sponsor of the “day-in-court” bill 
and the antagonist of Big Three 
attorneys who see no need for such 
a law. 

In a letter to Attomotive News 
last week, Senator Butler chal- 
lenged auto attorneys to provide 
the name and citation of any court 
case where a cancelled dealer has 
won a final breach-of-contract 
judgment against a manufacturer. 

Butler’s bill—S. 3110 — allows 
cancelled dealers to seek double- 
damage judgments in Federal 
District Courts if the basic cause 
of the cancellation “was the 
dealer’s unwillingness or refusal 
to buy merchandise” from the 
manufacturer. 

Butler cited two franchise termi- 
nation cases which he said effec- 


the Chrysler and Ford selling 
agreements then, as they are now. 

Judge Clark indicated in the 
Bushwick-Decatur decision that he 
was in sympathy with the dealer's 


charge that Ford acted in bad 
faith, The dealer, Charles J. 
Burke, testified that he was can- 


celled after being advised to ex- 
pand his facilities and after being 
told by Ford regional men, “Once 


a Ford dealer, always a Ford 
dealer.” 
d * 
UT, the judge declared, “good 
faith can be read into ‘the 


agreement only as an overriding 
requirement of public policy.” 

Noting the absence of a Federal 
law on factory-dealer relations, 
Judge Clark made the following 
statement: 

“This situation arises from the 
strong bargaining position which 
economic factors give the great 
manufacturing companies; the 
dealers are not misled or imposed 
upon, but accept as nonetheless 
advantageous an agreement in 
form bilateral, in fact one-sided. 


“To attempt to redress this 
balance by judicial action with- 
out legislative authority appears 
to us a doubtful policy. We have 
not the proper facilities to weigh 
Col. 1) 


(Continued on Page 51, 
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1956 Economy Run--Los Angeles to Colorado Springs 


FINAL RESULTS 


*Sweepstakes Winner — Imperial Southampton, 61.3796 Ton Miles. 


Miles Ton Miles 


CLASS—MAKE & MODEL Piace Per Gal. Per Gal. ENTRANT LOCATION DRIVER 

SPECIAL LIMITED DISPLACEMENT CLASS 
Rambler Deluxe “6” 1 24.3545 48.2218 Nash & Hudson Dealers of Southern Calif. Tommy Thomas 
Studebaker Champion ‘'6" 2 20.0467 39.7426 Universal Specialties, Denver, Colo. Bob Russo 

A LOW PRICE CLASS 
Ford Customline Victoria ‘8"’ 1 20.5217 47.7643 Ford Dealers Adv. Assn. of So. Calif. Marshall Martin 
Plymouth Belvedere ‘'8"' 2 20.6793 47.7381 W. R. Shadoff, Plymouth, Pomona Art Rene 
Chevrolet Bel Air Sport Sedan 6" 3 21.1715 47.2124 Southern California Plating Co. Pete Novotny 
Chevrolet Bel Air Sport Sedan “8'' 4 20.7032 46.3752 Rush Chevrolet, Gardena James L. Rush 
Ford Fairlane Victoria ‘'8" 5 18.7496 44.2490 Ford Dealers Adv. Assn. of So. Calif. Don Rice 
Ford Fairlane Victoria ‘'6" Disqualified—2 min. late Ford Dealers Adv. Assn. of So. Calif. Bill Hooks 


B LOW MEDIUM PRICE CLASS 


Pontiac Chieftain Catalina 1 
Dodge Coronet 500 “V-8"' 2 
Mercury Montclair Phaeton 3 


MEDIUM PRICE 
Oldsmobile 88 Holiday Deluxe 1 


Nash Ambassador Sp'l ‘'V-8"' Super 
Hudson Hornet Special ‘‘V-8"' Super 
Nash Ambassador Super 6 


wn 


D UPPER MEDIUM PRICE CLASS 
Oldsmobile 98 Holiday Deluxe 1 
Buick Super Riviera 2 
DeSoto Fireflite Sportsman 3 

E HIGH PRICE CLASS 
“Imperial Southampton 1 
Packard 400 2 


Buick Roadmaster Riviera 3 





21.1098 51.7297 Greer-Haldeman, Los Angeles Pierce Venable 
20.9012 50.1419 Los Angeles Dodge Dealers Assn. William Losher 
19.1552 47.6965 Bob Estes, Inglewood and Mercury Dealers Art Elliott 
Adv. Assn. 
19.7044 50.8077 Bob Yeakel, Wilshire Olds; Paola Olds, Woody Bell 
La Crescenta 
20.7124 47.9907 Carl Chakmakian, Dearborn, Mich. Carl Chakmokian 
20.4894 47.4944 Lee Hamer, San Fernando Lee Hamer 
Withdrawn Nash Dealers of Southern California Les Viland 
18.6694 50.9488 Paolo Olds, La Crescenta; Bob Yeakel, Ray Brock 
Wilshire Olds 
17.7798 48.9566 Bill Murphy Buick, Culver City Don Bridges 
17.8341 47.3496 Hart Fullerton, Santa Monica Danny Eames 
21.0420 61.3796 Mel Alsbury, Hollywood Mel Alsbury jr. 
18.0750 50.3207 Earl C. Anthony, Inc. Dick Johnson 
17.4191 48.2510 Bill Murphy Buick, Culver City Al Cottle 
AVERAGE MILES PER GALLON, ALL CARS. ....................00- 19.9536 
AVERAGE TON MILES PER GALLON, ALL CARS .............. 48.6511 
Giknndtiiabeninhinginamnnticheniansetnevniannd 40.9905 


AVERAGE SPEED, ALL CARS 


Says I-H’s McCaffrey .. . 


No Farm Panic in Making 


tively deny dealers a “day in court.” | 


He contended that these two cases 
represent “controlling law” in the 


Federal judiciary over dealer 
breach-of-contract suits. 
* + * 


Two Governing Cases 


HE OLDER of the two decisions, | 
upon which the other finding | 


was based, is Bushwick-Decatur 
Inc. v. Ford Motor Co. 
(116 F 2d 675). The decision in 
this case, dated Dec. 30, 1940, was 
handed down by the 
Federal Circuit Court of Appcals 
in New York. 

The more recent of the cases is 
Biever Motor Car Co. v. Chrysler 


Corp. (108 F Supp. 948). Verdict 
of a Federal District judge in 
‘Connecticut, dated May 16, 1952, 


was upheld by Circuit Court on 
Dec. 1, 1952. The U. S. Supreme 
Court denied review on Apr. 27, 
1953. 

Chief Judge Charles E. Clark, 
of the Second Circuit Court, 
wrote the original Bushwick- 
Decatur decision supporting Ford 
and voted to uphold the subse- 
quent Biever decision favoring 
Chrysler. 


Both cases involved damage suits | 


resulting from cancellations with- 


out cause. 
in 


Biggest Expansion 


Seen Ahead for 
Rubber Industry 


DALLAS.—By 1966, U. S. employ- 


ment will rise to 75 million and} 
auto production will reach a rate} 
of 10 million a year, according to! 
L. A. McQueen, vice-president, Gen- | 


eral Tire & Rubber Co. 

And to meet the nation’s trans- 
portation needs, he told General dis- 
tributors at their annual sales 
conference, the rubber industry 
must undertake the biggest expan- 
sion program in its history. 

McQueen said today's rate of 100 
million tires a year is far short of 
what the demand will be 10 years 
hence. He expects domestic rubber 
consumption to reach 2% million 
tons a year by 1966. 

In line with his predictions for 
the nation’s industrial growth, Mc- 
Queen said General has allocated 
more than $10 million for expan- 
sion of its tire operations in 1956. 
The company expects to complete 
the sixth addition in 12 years to its 
Waco (Tex.) plant in April. 


Second | 


Franchise terminations | 
without cause were permitted | 


‘“HICAGO. — “Despite scattered 
charges and political talk that 
the farmer is going broke, we do 
not believe a farm catastrophe is in 


the making,” John L. McCaffrey, | 


International Harvester Co. presi- 
dent, declared at the company’s 
}annual meeting. 
As evidence of confidence in the 
nation’s farmers, McCaffrey said, 
International has adopted liberal- 


Business 
Barometer 


Auto Production — 150,635 cars, 
trucks in week vs. 206,224 year ago. 
Business Failures — 208 in week 
232 year before. 

Department Store Sales—Down 
2 percent from year before. 

Freight Loadings — 685,985 cars 
in week, an increase of 35,061 cars 
from year before. 

Gasoline Stocks — 195,941,000 
barrels, an increase of 272,000 barrels 
in week. 

New-Car Registrations — 599,- 
351 in 1956 to date vs. 603,775 year 
|| before. 

New-Truck Registrations — 94,- 
|] 132 in 1956 to date vs. 86,084 year 
before. - 

Oil Stocks — 256,666,000 barrels, 
an increase of 673,000 barrels in 
week. 

Soft Coal Output — 9,525,000 
tons estimated in week vs. 8,058,000 
tons year before. 

Steel Output — 97.5 percent of 
capacity estimated vs. 99.5. percent 
week earlier. 

Used-Car Prices—$873 average 
in March to date vs. $873 in February. 

Wholesale Prices — 112.8 per- 
cent on 1947-49 index vs. 112.5 per- 
cent week earlier. 


vs. 


a a 


Common Stocks 


March March 
28 21 


7% 7% 
76%, 77% 
60% 60% 
A7Y%y 47% 

8% 


40 40.30 


1956 
Low 


High 
8% 7% 
87 671% 
63% 60 
49%, 42% 


10% 8 


Am. Motors 


Chrysler 
Ford 
GM 

S-P 8 


Average 





ized credit terms to enable them 
to buy needed new machines. 
| While admitting that lower 
|prices for some commodities have 


j}adversely affected some parts of 


the farm economy, McCaffrey con- | 


|tended that other parts of the 
leconomy indicated a_ general 
healthy condition for agriculture. 

For instance, ne said, farm debt 
jis relatively low. Also, prices re- 
|ceived by farmers since 1941 have 
|increased more than have farm 
equipment prices. 

McCaffrey revealed that his com- 
pany has initiated action to build 
a $5 million farm equipment re- 
|search and engineering center on 
its 414-acre experimental farm 
near Hinsdale, Ill. 

The company is seeking zon- 
ing changes to permit construc- 
tion of the center which would 
employ more than 700 persons. 
Referring to International’s 

quarterly review which was issued 
a few days before the annual 
meeting, McCaffrey said that sales 
|totalled $275 million for the three 
|months ended Jan. 31, Interna- 
tional’s first fiscal quarter. This 
|was 24 percent ahead of the same 
period a year ago, he said. 

He reported that farm equip- 
ment sales were slower than at 
this time last year and blamed it 
|on “the much-publicized decline in 
|farm prices and farm income.” 

“Farm prices are an important 
political issue,” he _ said, 


|day that their position is not as 
|favorable xs it was some time in 
|the past. This undoubtedly has 
|had an effect on their purchases of 
|farm equipment.” 


| Chrysler Corp. Gives 


100 Pct. Warranty 


DETROIT.—Chrysler Corp. re- 
vealed Thursday that it will give 
its dealers 100 percent on war- 
ranty labor, effective today (Apr. 
2). This followed previous action 
by General Motors and Ford. 

On parts, Chrysler Corp. deal- 
ers will get the published net 
price, which is said to work out 
about the same as the GM and 
Ford plans. Other Chrysler con- 
cessions were still under consid- 
eration at press time Thursday. 
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Imperial Wins Economy Run Sweepstakes— 


An Imperial Southampton crosses the finish line at Colorado Springs to win the 


1956 Mobilgas Economy Run sweepstakes. 


The Imperial made the four-day run from 


Los Angeles in 21.042 miles per gallon, winning first-place honors in its price, dis- 
placement and weight class, as well as overall sweepstake honors. The car's ton-mile 


average was 61.379. 


Dealer Alsbury Leads 
All the Way in Run 


COLORADO SPRINGS. — A 26- 
year-old Hollywood auto dealer, 
Mel Alsbury jr., at the wheel of 
an Imperial Southampton made it 





~ 


“and| 
farmers are being reminded every | 


|A Helping Hand— 

| Packard-Clipper engineers used the re- 
| cent blizzard in the 
jon the performance of its new non-slip 
| differential ‘‘under conditions we could 





a one-car victory from start to 
finish on this year’s Mobilgas 
Economy Run from Los Angeles to 
Colorado Springs. 


On the first leg between Los 
Angeles and Las Vegas, Alsbury 
opened up a margin of almost 10 
ton-miles per gallon and at the 
finish line he was still just under 
10 miles better off than the Pontiac 
Chieftain Catalina. 

So the sweepstakes trophy as 
well as the championship of the 
highprice class went to young 
Alsbury, vice president and 
general manager of his father’s 
firm, Mel Alsbury Chrysler, 
| Hollywood. 
| From the day the course was 
|announced, veteran drivers said 


|they could make _ outstanding 
(Continued on Page 50, Col. 1) 


How Hot? 
FREMONT, O. — Ticketed for 


| torist asked the patrolman wheth 


is. 
¥ 


East to obtain data | driving 75 mph on the Ohio Turne = 
pike (limit 65), a 1956 Cadillac més 


6 


| not duplicate at our proving grounds." A | he was accustomed to chasing Cad>_ 


Clipper, equipped with the differential, is 
shown assisting a tractor that found itself 
with a clutch too weak to pull it out of 
a snow bank. 


|illacs along the new super-road. 


“Heck, no,” the officer repliei 
|“It’s those kids in Chevrolet V- 


|that give us the most trouble.” 
ps 
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HERE is much legislation pend- 

ing in Washington that has to 
do with our trade. None of it was 
initiated but some of it is being 
supported by NADA at the direc- 
tion of the NADA board. 

Many dealers are interested in 
this legislation in spite of the fact 
that all manufacturers have re- 
cently liberalized or are consider- 
ing the liberalization of dealer con- 
tracts. 

Much of this legislation — 
bootlegging, territory security or 
even phantom freight — strikes 
at effects rather than the actual 
cause of the difficulty. We must 
be careful not to get snagged up 
with regulations. 

Just recently the Kentucky 
Legislature put through a factory 
licensing law much against the 
will of the dealer organization in 
that state. When the legislature 
wheels start to grind it is often 
difficult to stop them. 

So, wouldn’t it be best to concen- 
trate alone on a law that will de- 
velop a contract that is cancelable 
only for cause such as was de- 
scribed in a recent issue 


€ * . 
Needed: Ground Rules 


UCH a law would give the 

factories opportunity to work 
together without violating mo- 
nopoly regulations or running 
counter to the Justice Department. 
It would assure the establishment 
of ground rules which would auto- 
matically eliminate the need for 
all other legislative proposals. 

For instance, we could forget 
the anti-bootlegging law. Bootleg- 
ging will automatically be taken 
care of with the contract cancela- 
ble only for cause. Bootlegging 
would no longer be profitable and 
as long as there is profit in an 
operation no law can satisfactorily 
control it. 

The suggestion of Senator A. 
S. Mike Monroney, who is held 
in high regard in this trade, for 
a law requiring a label on all 
new cars shipped from _ the 
factory tracing every car to its 
destination, does not offer much 
relief. 

Who is going to enforce it? Are 
not Federal law enforcement offi- 
cers and courts too busy now? 
Why require this additional detail 
for the millions of cars sold by 





Indianapolis Dealers 


Revive Sunday Close 


INDIANAPOLIS. — Sunday clos- 
ing of Indianapolis new-car dealer- 
ships was revived yesterday (Apr. 


1) in a move sponsored by the 
Automobile Dealers Assn. of 
Indiana. 


Association directors and Presi- 
dent Tom O’Brien, Tom O’Brien, 
Inc. (DeSoto-Plymouth), Indianap- 
olis, said used-car dealers also may 
decide to close 9n Sundays. 
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franchised dealers, to try to trace 
the comparative few sold by un- 
authorized sources? 

Besides, he could often use the 
labeling to his own advantage 
especially when the car was driven 
a short distance. Anyway, he could 
claim the car had had its running 
in test and save the owner that 
chore. 

Many believe, too, that it will 
always be perfectly legal to buy 
a car wherever it is available at 
any price at which it is obtainable 
and sell it in any territory at any 
price. A law prohibiting this 
would be class legislation and 
even though Congress, in its effort 
to help dealers, would pass such 
a law it is sure to be declared 
unconstitutional. Why use what 
influence the trade enjoys by pro- 
moting a loser? 

As long as the Justice Depart- 
ment, the Federal Trade Commis- 
sion and one-half of all auto 
dealers are against territory secur- 
ity, isn’t it rather foolish to use 
our efforts to promote one when a 
contract cancelable only for cause 
would take care of the situation? 

- s . 


Freight Problem 


oe freight is one of 
those things which, if we pro- 
moted it, might be like winning 
a battle but still losing the war. 
Not many people are convinced 
that an article with the weight of 
an automobile should be sold at 
the same price everywhere in 
America. Such is not customary 
in any trade. 

You can’t pick up a popular 
magazine without seeing ads offer- 
ing products which, if they give 
a price on an article of any weight, 
do not have such a sentence as 
“prices higher west of the Missi- 
ssippi or west of the Rockies.” 
Factories have adjusted freight 
charges to relieve distant customers 
several times recently. 

Is not the Interstate Commerce 
Commission the agency to which 
to appeal fictitious rates? Surely 
to force factories to charge exact 
freight from each assembly plant 
would cause chaos in this trade 
such as we have néver dreamed 
of. 

If the pursuance of freight 
charges reaches the point where 
branch assembly plants are no 
longer a profitable cperation, the 
change might strike back at the 
distant dealers who have advocated 
the change so long. They can lose 
much more than they gain. 

For instance, if distant assembly 
operations were abandoned thereby 
losing thousands of dollars from 
the payrolls of automobile factories 
and their suppliers, the results 
could be more damaging to our 
economy than the necessity of pay- 
ing the present freight rate. 

When you buy citrus fruits in 
California or Florida you expect 
to pay additional carrying charges 


based on the destination. 
a a a 


Astor thing, if we want to 
put finis on the remaining inde- 
pendent automobile factories, who 
do not have assembly plants, freight 
rates from assembly plants will do 
it. 

Aside from all this, if a law 
forces the factory to bill actual 
freight from each assembly plant, 
no man-made law can prevent the 
factory from raising the list price 
of the cars produced at that plant 
to equalize the price of the same 
car that may be shipped from De- 
troit. 

That’s why many dealers feel 
that in insisting on freight 
charges based on actual cost from 
the assembly plant, they may 
win a battle only to lose a war. 

So, let’s follow the leadership of 
NADA’s executive vice-president, 
Frederick J. Bell, and concentrate 
on the obtaining of a contract 
cancelable only for cause. 

It’s the one thing needed to 
assure this industry, which in- 
cludes manufacturers as well as 
retailers, a glorious future. 
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Would Bar Cancellation Without Cause... 





N.Y. Votes Factory Curb 


ALBANY. — A factory-registra- 
tion bill to prohibit cancellation of 
a dealer’s selling agreement “ex- 
cept for cause” passed the New 
York State Legislature on the clos- 
ing day of its session, and is now 
awaiting Gov. Harriman’s decision. 

Fifteen other states have laws 
which restrain factory-dealer rela- 
tions. 

Introduced by two former auto- 
mobile dealers, Senator William 





S. Hults jr., Port Washington, 
N. Y., and Assemblyman Jacob 
E. Hollinger, Middleport, N. Y., 





the bill was actively sponsored 
and supported by the New York 
State Automobile Dealers, Inc. 

The bill provides that: 

1. All automobile manufacturers 
and factory branches must register 
with the Secretary of State and pay 
an annual $100 license fee for each 
location. 

2. “No manufacturer or distribu- 
tor, or any agent of such manufac- 
turer or distributor, shall terminate 
any contract, agreement, or under- 
standing or renewal thereof for the 
sale of new motor vehicles to a dis- 





= et oF Sian 
+ = . — pn ad 


Tiffany Pumps for Polio— 
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. ts Fe ee 


Proceeds from the gasoline pumps of Tiffany Motors (Chevrolet), Oswego, N. Y., 
went into the orea's polio-fighting fund during the recent March of Dimes campaign. 


Dealership officials filling their tanks are, 
Scruton, Ralph Tiffany and Lyle Preston. 


from left, Bill Jones, Mac Malefyt, Harold 


‘Spring Auto Fashion’ Fete 
Launched to Spur Sales 


WASHINGTON. — The NADA 
has designated the week of May 
7 as “Spring Automobile Fashion 
Festival” and Walter M. Kiplinger, 
director of promotion, has urged 
dealers to take advantage of the 
week. 


A promotional kit has been 
mailed to association leaders in 









Don’t Drool 
With Greed, 
Buyers Told 


CINCINNATI. — “Did You Ask 
For It and Get It in the End?” 
asks the Cincinnati Better Business 
Bureau in discussing auto deals in 
its publication, Fac.s. 


The bureau warned all consum- 
ers to beware of no-downpayment 
offers and other dealer gimmicks 
which “confuse customers, cause 
them to drool with foolish greed...” 


“The growth of tricks and double- 
talk,” the BBB lamented, “proves 
that car buyers these days must 
kid themselves or want to be fooled 
because they respond better to 
these gimmicks than to honest, 
straight-forward ads and deals.” 


Said the bureau: “Statements like 
‘$2,000 tradein for your 1953 model’ 
on a new small car mean that your 
old car must be gold-plated, too, or 
there’s a padded selling price on 
the new car covering the extra 
tradein, or the new one will cost 
you $8,000 because of extras . 

“*Wholesale to retail buyers’ is 
baloney, only you can’t slice it. 

“*$25 profit sale’ and ‘No profit 
sale’ should convince you that the 
dealer wants you to believe that 
he’s operating a charity and works 
for love rather than money. 

“When you take the time to re- 
spond to the above or any gimmick 
proposition, you show that you’re 
dumb, kidding yourself and want 
yourself to be clobbered . . . Honest 
advertisers don’t insult your intel- 
ligence.” 





every state. The promotion, 
planned for a time when interest 
in cars traditionally is high, is 
patterned to some extent on the 
“Spotlight on Automobiles” of 
last year. 

The kit contains detailed instruc- 
tions on how to organize the fes- 
tival. There are sample press 
releases, editorials, speeches for 
dealers, radio scripts and spot an- 
nouncements as well as sample ads 
and a copy of a poster which can 
be bought from NADA. 


Kiplinger said the festival is a 
program for local action. He re- 
minded dealers that the kits are 
full of ideas and suggestions, but 
it will take cooperative efforts of 
dealers in a community to make 
the program effective. 


tributor or dealer, as the case may 
be, except for cause.’ 

The bill contains no provision 
for cancellation or revocation of 
a manufacturer’s license, but it 
imposes a $1,000 penalty for fail- 
ure of a manufacturer or factory 
branch to register and be 
licensed. 

The measure would take effect 
Oct. 1, 1956, so that if signed by 
Gov. Harriman, manufacturers will 
have-.to be licensed by that date. 
From Oct. 1, 1956 to Apr. 1, 1957, 
the license fee would be $50. There- 
after, licenses would be issued an- 
nually at $100 for a period ending 
Apr. 1 of each year. 

Automobile manufacturers ob- 
jected to the bill. On March 6 the 
Senate General Laws Committee 
held a public hearing, at which Don 
E. Ahrens, general manager of 
Cadillac Div., appeared with Attor- 
ney Daniel Boone to oppose it on 
behalf of General Motors Corp. 

The only person to appear in 
support of the bill was John J. 
Evers jr., executive vice-president 
of the New York State Automo- 
bile Dealers. He appeared alone 

because the association said it 
would not “put our dealers on the 
spot” by asking them to testify. 
In the lower house (Assembly), 

the bill was passed on March 19 
with only two dissenting votes out 
of 150. The upper house (Senate) 
passed the bill March 23, on the 
closing day of the legislative ses- 
sion, without a dissenting vote. 

Another bill sponsored by the 
2,054-member dealer group and 
passed by the Legislature provides 
that the State’s motor vehicle com- 
missioner can suspend, revoke or 
deny a dealer’s registration for ad- 

vertising as “new” a motor vehicle 
for which he does not have authori- 
zation to sell as new from the 
manufacturer of that particular 
motor vehicle. 

This bill, also introduced by the 
two former automobile dealers, is 
now in the Governor’s hands. 


New High-Court Plea 


Due in Sawyer Case 

MILWAUKEE. — Another appeal 
to the U. S. Spreme Court has been 
prepared on behalf of auto dealer 
Walter J. Sawyer who is fighting 
to escape a prison term. He has 
been convicted of bribing a Mil- 
waukee alderman. 

In the latest action, Sawyer’s at- 
torneys seek Supreme Court review 
of a January decision by a U. S. 
Appeals Court denying Sawyer his 
freedom on 2 writ of habeas corpus. 
It will be the third time the case 
has gone to the Supreme Court 
since the original indictment six 
years ago. 


On the House... . 


In the light of changes on the factory side, Jim 
Gorman, manager of the Missouri dealer associa- 
tion, asks his members: “Are we now also making 
adjustments and bringing our own house into 
order? We must show good faith and manage our 
operations in such a manner as to stimulate the 
best competitive interest, plus developing to the 


fullest public trust and confidence. 


The highly 


distasteful practice of price packing, as well as 
misleading and deceptive advertising, is now feel- 
ing the effects of honest industry intent. Conditions 
are taking on a healthier hue — a condition dosed 
by tremendous factory concessions which assures a 


robust future once again for American dealers. The 
Automobile Agency is still the ideal environment for the best business 
on Main Street. Keeping the faith and demonstrating it in everything 
we do will hasten the return of a sound and fair operation for all.” 
Well said, Jim... 


Used-car sales, customer repair orders and parts sales showed 
healthy increases among Chicago-area Ford dealers in March .. . 


Two more dealers, Norm Benefiel and Orval Hittmeier, have 
thrown their hats in the Illinois legislative ring . . . Nebraska associ- 
ation has moved its offices from Lincoln to Omaha, with Dale L. 


Payne as manager . 
(Ford), Cincinnati, 
licensing board. 


. . Gov. Lausche has appointed Charley Crenin 
to three-year term on state dealer-salesman 


—Pertre Wemuorr, Editor, 
Automotive News 
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Weeks Cites 4 Factors... 
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96 Business May Top 
Last Year, U.S. Says 


(Continued from Page 1) 


pendents, the BLS report showed. 
Both figures were about $2.90 
higher than a year ago. 

* * * 


Sg THE employment forecast, 
Mitchell said expansions in con- 
struction, lumbering and food proc- 
essing were expected to play a 
prominent role in the overall rise. 

Hiring expectations in the auto 
industry, he said, add up to a 
small net gain between March 
and mid-May. 

The all-industry gains are not 
expected to match those of last 
spring. However, Mitchell added 
that employment in most areas is 
somewhat higher than a year ago 
and that the spring rise probably 
will increase employment in some 
areas to levels above those of last 
May. 


* * * 


HE surveys found that labor| 


demands in engineering and 


other professional categories, skilled 





Wholesale Action 
Sets a Strong 
Used-Car Pace 


(Continued from Page 1) 


of such units they could move at 
any given auction. 
= * oa 


E auction owner said his sale 

last week was one of the best 

of the season, despite a spring 

blizzard which raged on sale day. 

Bad weather actually was given 

credit for an especially good 

wholesale auction by another 
operator. 

Heavy snow in his area during 
the previous week, he said, had 
doubtless cut the number of new- 
ear deliveries, thus reducing trade- 
ins and luring buyers to the auction 
in an attempt to build up stocks. 

At an auction in the South, the 
owner reported knocking down 123 
cars out of 160 offerings and added: 
“We cold have sold twice as many 
if we had had the cars.” 


x * * 


As A RESULT of this flurry of 
wholesale activity, prices on 
Automotive News’ index have held 
at their steadiest level of recent 
years. 

The overall average of all cars 
sold during March was $873, un- 
changed from the overall aver- 
age established during February 
and only $7 below the average 
for the full month of January. 

A year ago, for example, the 
March average was $868, which was 
$7 below the February average and 
$20 below the January average. 

One of the used-car rules of 
thumb is that average values drop 
$10 a month on every “unit” of 
$400. Thus, a car priced at $2,000 

will have to be cut $50 at the end 
of 30 days if it has not moved. By 
the same token, a $200 klunker 
should have $5 shaved from its 
price tag at the end of 30 days. 

Going by this guide, used-car 
prices average about $33 higher 
right now than dealers could nor- 
mally have anticipated. 


* * * 


HE wholesale market showed 

off its virility again last week 
with only two models—’56s and ’55s 
—failing to increase over the previ- 
ous price level. 

Averages dropped $25 on ’55s 
to bring them down to $1,603; and 
$22 on ’56s to establish a new 
price of $2,240, according to Au- 
tomotive News’ index. 

The average price of ’49s re- 
mained unchanged at $183. 

All other prices increased, as 
follows: ’54s, up $8 to $1,100; ’5is, 
up $3 to $349; 53s, up $2 to $757; 
50s, up $2 to $246, and ’52s, up $1 
to $508. 


The wholesale market has been 
so active that no new lows in 
average prices have been es- 
tablished since the index of March 
12. Some models have ranged 
above their lows for 10 weeks. 





|prices declined 





metal trades and top clerical 
classifications continued to present 
nationwide recruiting problems. 


Pointing to the improvement in 
employment conditions in the 
last year, Mitchell said that in 
March, 1955, only 18 areas — 
compared to 45 now — were in 
the category signifying very little 
unemployment, and that 43 were 
on the substantial labor list 
compared to 19 at present. 

The BLS report put the food- 
price index at 108.8, which was .4 
percent below January. Average 
food prices were at their lowest 
level since December, 1950, BLS 
announced. 


The housing index rose .1 per- 
cent to 120.7 and transportation 
climbed the same percentage to 
126.9. BLS said the transportation 
hike reflected higher prices for 
gasoline and auto repairs. 


LF ye ewe egy prices rose .6 percent 
during February, and new-car 
8 percent, the 
report showed. 

The latest survey marked the 
initial publication of two new 
transportation subgroups — public 
and private. They will be published 
regularly for the national index 
and for 20 large cities. 

The private transportation 

index — 117.0 for February — 

includes prices of new and used 
cars, gasoline, motor oil, repairs, 
tires, insurance and license fees. 

Public transportation is repre- 
sented by fares on streetcars, sub- 
ways, urban buses and coach-class 
railroad fares. The February index 
was 170.5. 

BLS noted that since World 
War II, the private transportation 
index has climbed 47.3 percent 
while the _ public’ transportation 
figure has jumped 95.4 percent. 





New B-0-P Plant 





Nash Ambassador Special V-8— 


The new Ambassador Special series, powered by American Motors Corp.'s new 
V-8 engine, is on sale today (Apr. 2) at Nash dealerships. The new models include 
Custom V-8 four-door sedan, Super V-8 two-door Country Club hardtop and Super 
V-8 four-door sedan. Shown above is the Country Club. 


Ambassador Special V-& 


DETROIT. — The new Ambas- 
sador Special, powered by Ameri- 
can Motors’ new V-8 engine, has 
been placed on sale at Nash dealer- 
ships across the country, it 


Nash sales vice-president. 


The new Ambassador Special 





Insurance Group Slaps 


Studebaker, AMC Plans 

CLEVELAND. — Insurance 
Federation of Ohio has asked 
August Pryatel, State insurance 
superintendent, to prevent auto 
manufacturers from “using in- 
surance as a misleading gim- 
mick” in selling cars. 

Studebaker and American Mo- 
tors Corp. have advertised free 
accidental-death insurance for 
one year to purchasers of their 
products. In its protest, the fed- 
eration said the public could buy 
the same type of insurance for 
about $6 a year. 





is | 
announced by John W. Raisbeck, | 


‘On Sale at Nash Dealers 


;models are the Custom V-8 four- 
door sedan, Super V-8 two-door 
Country Club hardtop and the 
Super V-8 four-door sedan. 


Advertised-delivered prices of 
the new series are: Super four- 
| door sedan, $2,550; Super two- 

door Country Club hardtop, $2,- 
| 640, and Custom four-door sedan, 
| $2,775. 

The 190-horsepower V-8 engine, 
uses regular grade fuel, can be 
|teamed up with the new Flash- 
}away Hydra-Matic transmission. 
| Overdrive also is available. 


| “Addition of these new models 


makes it possible for. Nash dealers | 


to offer customers a complete line 
of cars with four different wheel- 
bases and seven engine choices,” 


Raisbeck said. In addition to the | 
Ambassador Special, the Nash line) 


includes the Ambassador States- 

man, Rambler and Metropolitan. 
The new Ambassador Special 

models are highlighted by “speed- 


(Continued on Page 8, Col. 5) 





Don’t Rush to Open ‘Stove-Pipe’ Shop .. . 


What’s With Cross-U. S. Turbine? 


By Robert M. Lienert 
Associate Editor 

rs peculiarly high-pitched, muted 

whine was quickly lost in the 
Manhattan traffic last week as 
Chrysler Corp.’s gas-turbine- 
powered 1956 Plymouth pulled 
away from the curb and headed 
for Los Angeles, 3,000 miles away. 

The Irish cop at the corner 
remarked soberly that it sounded 
a whit like the wail of a banshee 
—that mythological spirit whose 
keening forecasts a death in the 
family. 

Is the turbine the industry’s 
banshee? Does its thin wail por- 
tend the death of the internal com- 
bustion engine? 

* * * 


ELL, it’s obvious that dealers 

won't have to put in a turbine 
department in the service shop 
next week — or even next year. 

But it’s also pretty obvious that 

the turbine is graduating from 
the experimental class to the re- 

finement class. Indeed, Chrys- 
ler’s cross-country test may well 
signal the change. 

It could also touch off a new 
and furious round of bitter compe- 
tition. So far, the gas turbine has 
stayed pretty much out of tho 
limelight, but the tempo has picked 
up. 

* x x 
ORD MOTOR CO has been re- 
cruiting turbine engineers and 
reportedly is pushing a “crash 
program” on turbines. 

General Motors, which in the 
past has used its Firebirds for 
one-shot dramatizations of turbine 
studies, pushed its Firebird II 
into the limelight in this year’s 
Motorama. 

Chrysler critics suggest that 

GM’s Firebirds look more like 

guided missiles than automobiles, 








and maintain that Chrysler has 
the only turbine car that looks 
like a car. 

What else but growing interest 
in turbines could have prompted 
Chrysler to undertake the cross- 
country run with a turbine unit 
basically the same as one which 
has been road-tested on Detroit 
streets for nearly two years? 

Chrysler engineers have come a 
long way in the 11 years that they 
have been working seriously with 
the “cyclone in a box.” 

Under the able guidance of 
George J. Huebner jr., who has 
directed development, design and 
testing of turbines since 1945, they 
have whittled down two annoy- 
ances that loomed large just a 
few years ago: Fuel consumption 
and exhaust heat. 

* cs * 
THE test car which cut 
across mid-America last week, 
the exhaust ran cooler than that 
of a conventional car. 

The softly whining Plymouth 
was getting 14 to 17 miles per 
gallon of gasoline (Chrysler uses 
gasoline although a turbine will 
operate on kerosene or heavy fuel 
oil, too). Even better mileage is 
expected as the turbines are further 
refined. 

The ultimate commercial produc- 
tion of gas turbines for automotive 
use still depends on the long- 


|range solution of many exceed- 


ingly complex problems, said 
James C. Zeder, Chrysler Corp.’s 
engineering vice-president who 
helped the coast-to-coast endur- 
ance run get under way. 

Most important of these he 
listed as “the deveolpment of less 
expensive, ‘nonstrategic’.materials 
for engine parts” and “many re- 
finements in manufacturing tech- 
niques.” 

Of secondary 
engineers, 


importance, say 


along the 


ability and noise characteristics. 
* * * 


VERY effort doubtless will be 
made to bring the turbine auto 
to the dealer’s showroom because 
of its impressive list of advantages: 
1. Lightweight. Chrysler’s experi- 
mental turbine weighs nearly 200 
pounds less than a pistion engine 
of comparable power (in the case 
of the test car, the turbine’s energy 
(Continued on Page 50, Col. 3) 


Gas Turbine Plymouth Begins 


lines of accelerating | 


Planned in Calif. 


S. F. Area Facility 
To Employ 5,000 


SAN FRANCISCO.—General Mo- 
tors will start construction in the 
near future of a new Buick-Olds- 
mobile - Pontiac assembly division 
plant at Sunnyvale, 40 miles south- 
east of here, according to Harlow 
H. Curtice, GM president. 

Curtice said the 1,500,000- 

square-foot plant will be in 
operation in time for production 
of 1958 models. 

When in full production, the 
plant will employ approximately 
5,000 persons and will have an an- 
nual normal productive capacity of 
100,000 cars, he said. 

Curtice added: “With the tre- 
mendous growth of the Pacific 
Coast market for Buick, Oldsmo- 
bile and Pontiac cars, we have had 
under study for some time expan- 
sion of our assembly facilities in 
the State of California. Our require- 
ments for cars in this area are 
already considerably in excess of 
the South Gate plant’s ability to 
produce. Therefore, another assem- 
bly operation has become an abso- 
| lute necessity. 

“In addition, we have every 
reason to believe that the West 
Coast market has potential for 
| (Continued on Page 50, Col. 5) 








Browder, Watson 
Appointed Sales 
Aides at Hudson 


DETROIT. — G. R. Browder and 
| J. W. Watson have been appointed 
| assistant sales managers for Hud- 
son, it is announced by Virgil E. 
Boyd, general sales manager. 

Browder, formerly director of ad- 
| vertising and merchandising for 
| Hudson, entered the automobile 
business in 1922 with Chevrolet, 


| 
| 








J. W. Watson 


G. R. Browder 


| where he served as analyzation 
|Manager and zone manager from 
1922 to 1932. In 1932 he was named 
|} sales promotion manager for the 
Buick-Olds-Pontiac sales corpora- 
tion in Detroit. 

He later served as a member of 

(Continued on Page 51, Col. 1) 
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Road Tesft— 


George J. Huebner jr., executive engineer, Chrysler Corp., waves as Chrysler's 
gas turbine-powered Plymouth pulls away from the Chrysler Bidg. in New York on 


the first leg of a 3,000-mile endurance run. 
At right is Richard C. Patterson jr., New York City 


jount by a gas turbine car. 


The test marks the first cross-country 


is development work | Commissioner, who represented Mayor Robert Wagner at the send-off ceremony. 


er 


... have stepped up 


sales tremendously” 


says Chrysler-Plymouth dealer E. M. LONG, “[T have been familiar with CoMMERCIAL 
partner in Pines Motor Company of Pine Bluff, Ark. Crepit for the past 25 years and our cus- 
tomers seem to appreciate the protection and 
benefits of their 7-Point Plan. By working 
this plan into their original selling story, our 
men have stepped up sales tremendously. 
We're doing a much better job of penetrating 
our market. The local ComMMERcIAL CREDIT 
people work well with us. Altogether, we 


have found their service most satisfactory.” 


Commercial Credit dealers 
are successful dealers 


Write or call our nearest COMMERCIAL CREDIT 
office for complete information on the benefits of 
ComMERCcIAL Crepit Pian. Why not do it today? 


COMMERCIAL CREDIT CORPORATION 


FXO 3 Py, $) A service offered through subsidiaries of Commercial 

Ee aah) a Ney Credit Company, Baltimore . .. Capital and Surplus 

— a over $190,000,000 ... offices in principal cities of the 
United States and Canada. 
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But Some Still Blow the ‘Deal’... 


Strict Ad Code OK ‘d 
By Chevrolet Group 


By John K. Teahen jr. 
Staff Writer 
N ADVERTISING code that 
well may be the strictest yet 
placed before a dealer group has 
been adopted unanimously by the 
14 Chevrolet dealers in the Wash- 
ington (D. C.) area. savings on.” 


The document states that “deal- * *¢ # 

ers shall limit all new-car adver- -. MANY sectors, price appears 
tising to product and/or dealer- to be king as the spring selling 
ship institutional copy only” and 
that they “shall not advertise in 
such a manner as to state 
directly, indirectly or by infer- 
ence the type of deal offered on 
a current model Chevrolet car or 
truck.” 


Purpose of the set of standards, 
the dealers say, is to promote the 
trade practices outlined by GM 
President Harlow H. Curtice, who 
has demanded elimination of mis-| 
leading and deliberately confusing | 
ads. 


special.” 

The Oldsmobile dealership re- 
marked, “Rather than incur the 
cost .of storage and moving our car 
stock, we decided to sacrifice our 


field, Ill., R. E. Browe (Dodge-Plym- 
outh), staged a volume drive aimed 
at 125 sales and said: 

“We will allow at least $750 for 
anything you can drive, push, 
pull, tow or carry to our show- 
room. Sure, we'll pay the tow 
charges.” 

Another Browe ad mentioned, 
“You pay only factory base price 





* * * 


ERE are a few of the terms 

which are to be considered vio- 
lations of the Washington Chevro- | 
let code: “Sale,” “Terrific savings,” | 
“Top trades,” “Company or execu- | 
tive cars,” “Special discount.” 

Among the phrases acceptable 
under the code are: “You'll find 
the model to suit you at X Chev- | 
rolet Co.,” “Every car thoroughly | 
road-tested and _ conditioned,” 
“Factory-trained mechanics.” 


Philadelphia Buick dealers are 
fighting price packs by contributing 
$5,000 for three full-page newspa- 
per ads in which they announced 
that local delivered prices have 
been cut $356 to $493. 

The ads listed factory-suggested 
retail prices for every model and 
every accessory. 

* * x 
N OPEN letter to the auto-buy- 
ing public was presented by 
Tuscaloosa Motor Co., Inc., Tusca- | 
loosa, Ala. The firm noted that it) 


| 
| 


Makes American Debut— 


sanity returning to automobile re- | 
tail advertising.” 

The ad continued: “Dealers 
who say they are ‘selling at cost,’ 
‘below cost,’ ‘including extras 
at one cent each,’ ‘nothing down’ 
and ‘trips to Paris’ are fooling 
no one but the most gullible— 
the man who thinks he can win 
by gambling with the carnival 


SOUTH BEND. — A new, low- 
priced line of German-built cars 
has been introduced in the U. S. 
in a bid to win a place in the 
American automobile market. 

The cars, manufactured by Lloyd 
Motors Works in Bremen, are be- 
ing imported and distributed here 
by the Lloyd Cars Corp. of America. 

First produced in 1950, the com- 
pact Lloyd cars have rocketed to 
second place in sales in the Ger- 
man market. According to the dis- 
tributor, expanded production facil- 
ities now make it possible to offer 
the cars in this country. 


The vehicles, available in seven 


Curtice has decried price adver- 
tising, but many of his dealers have 
demurred. 

In fashionable Grosse Pointe, a 
Detroit suburb, Ray Whyte Chev- 
rolet Co. announced, “We are main- 
taining, and will persist in main- 
taining, our established leadership 
at any cost... . 

* x *” 
“{yUALITY of product, price to 
the customer and service after 
the sale—these are the cardinal 
factors in doing business at Ray 








Whyte Chevrolet. models and two chassis wei 
“ ghts, 
is one’ the greatest of these | \i1) sell at a price several hundred 


dollars lower than the lowest priced 
American car, and approximately 
$200 less than the lowest-priced 
German car. One of the models, 
the LP-600 four-passenger sedan, is 
listed at $1,295. 

In addition to the LP-600, models 
in the light-chassis classification, 
ranging from 1188 to 1331 pounds 
net weight, include a convertible, 
a station wagon and a light de- 
livery car. They are 131.3 inches 
long, 55.5 inches wide and 55.1 
inches high, and have a top speed 


Broadway Chevrolet, Louisville, 
proclaimed a “sensational three- 
day selling spree. We must sell 
and deliver 100 new Chevrolets.” 
In New York, Don Allen Chev- 

rolet offered new models for “as 
little as $1.15 a day.” And Old Reli- 


AMC Cuts Back 
Freight Charges, 
Hikes Car Prices  [cieo mph 


DETROIT.—In line with similar}; A delivery van, with 106 cubic 
action taken earlier by the Big|feet of loading space, a five-pas- 
Three car makers, American|senger bus and a six-passenger bus 
Motors last week announced a/are built on a slightly heavier and 
realignment of freight charges and| longer chassis. These vehicles have 
wholesale prices for Nash and|a top speed of 50 m.p.h. 

Hudson. Featuring front-wheel drive, all 

The new policy provides for|models are equipped with a two- 
freight reductions ranging from as | —£ @—@@@£§$—@—@ —@_.@@@ —_______ 
much as $47.50 on Rambler models Bud G to Rebuild 

INDIANAPOLIS. — Bud Gates’ 


to $55 on Ambassadors and Hud- 

sons, with the deepest cuts occur- 

ring in areas 500 to 1,200 miles|Lafayette Motors, Inc. (Chrysler- 

from the factory at Kenosha, Wis.|Plymouth) is making plans to re- 
Wholesale car prices are in-|build its showroom and _ service 

ereased $22.80 to $30.40. quarters which were destroyed by 
The new schedules take effect|fire. The blaze also destoryed 16 

today (Apr. 2). cars and damaged 14 others. 








able Olds spoke of a “moving day | 


normal small markup and pass the} 


season gets underway. In Spring-| 


for a new Dodge or Plymouth.” A 
list of accessories was offered for 
one cent each. 


In Louisville, 


* * * 


HURSTON COOKE Ford, also 
in Louisville, declared: “No deal 
| turned down.” 

Used-car buyers need a down- 
payment at Titus Motor Co. 
(Ford), Tacoma, Wash. The 
downpayment is $1. 
Security Motors, Inc. (Chrysler- | 
| Plymouth), St. Louis, advertised it | 
| would place the delivered price on | 
| the windshield of every new car in| 
stock. 
Customers were instructed to de- | 
duct 25 percent of this price as a 
discount. Additional allowances | 
were to be given for tradeins. 


$70,000 Dealership Fire 
RANGER, Tex. 





Newest entry in the American automobile market is this’German-built Lloyd LP-600. 
Featuring front-wheel drive and a two-cylinder engine that is said to deliver up to 
was “happy to see a few signs of | 43 miles per gallon of gasoline, the four-passenger sodan is listed at $1,295. 


Low-Priced German Lloyds 
Invade American Market 


cylinder, air-cooled engine that is 
said to deliver up to 43 miles per 
gallon of gasoline, 


only 3.4 pints of oil for a complete 
oil change. 


Used-Car Bulletin from Detroit .. . 


Latest Auction Prices 


(Copyright, 1956, by Automotive News) 


(Aptco Auto Auction. Sales every Wednesday and Friday.) 


March 28 
(Had one-quarter inch ice coating 
on all cars and they were still buy- 
. Market very strong. Sold 141 
cars out of 193 offerings.) 

BUICK—’55 Special Riviera, $1,985*; 
4-dr., $1,715*, $1,690*; 2-dr., §$1,- 
710*; Century Riviera, $1,970*; Super 
2-dr., $1,500. '54 Super Riviera, $1,- 
600*; Special 4-dr., $1,450*, $1,195. 
"53 Super Riviera, $990*; 2-dr., 
$990*; 4-dr.. $975* (ps); $850*, 
$825*; conv., $690*. °52 Special 2-dr., 
$615*; Super 2-dr., $520*. '51 Super 
2-dr., $330. 

CADILLAC—’55 (62) club coupe, §$3,- 
340* (ps), $3,100* (ps). ‘52 (60) 
Special 4-dr., $1,245*; (62) 4-dr., 
$1,225*. 

CHEVROLET—’55 Bel Air (8) Hard- 
top, $1,400; 2-dr., $1,250; Two-ten 
(6) 2-dr., $1,210, $1,155, $1,150; 
4-dr., $1,140. °54 Two-ten station 
wagon, $1,250*; 2-dr., $805. '53 Bel 
Air 2-dr., $760*; Two-ten 2-dr., $750. 
’52 SL Deluxe Bel Air, $540*; 4-dr., 
$485. °51 SL Deluxe 2-dr., $410*. 

CHRYSLER — °'55 NY 2-dr., $2,390* 
(ps); 4-dr., $2,280* (ps). '53 NY 
4-dr., $860*; Windsor Hardtop, $775*; 
4-dr.. $680. ’°52 Windsor conv., $425*. 

0 — °53 Fire Dome (8) 4-dr., 
$765*; Powermaster 4-dr., 
$705* 


DODGE—’'54 Coronet club coupe, $950*. 
’53 Coronet club coupe, $640; 4-dr., 
$630*, $510; Meadowbrook club 
coupe, $590, $480. 

FORD — ‘56 Country sedan, $1,875; 
Fairlane (8) 2-dr., $1,715; Custom 
(8) 2-dr., $1,600. ’55 Country sedan, 
$1,850, $1,615; Fairlane (8) Crown 
Victoria, $1,760*; Victoria, $1,600*; 
2-dr., $1,415*; Custom (8) 2-dr., $1,- 
410*, $1,330, $1,240, $1,130; 4-dr., 
$1,350* $1,345; Main (6) Ranch 
Wagon, $1,130; Main (8) 2-dr., §$1,- 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports Are on Pages 42, 43, 46 





Downtown Mer- 
cury, Inc., spoke of a “brand new 
big 56 Mercury at wholesale if you 
have a car to trade.” It listed a 
Medalist two-door at $2,195 plus 
state tax and license. 


(UTPS)—Fire | 
last week damaged the plant of the 


Blazewell- Robertson Motor Co. Chrysler Torquefliite— 
here, with a loss estimated at over | 


$70,000. 


and requires 
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| Above is cutaway photo of Chrysler Corp.'s new three-speed transmission, called 
| *Torqueflite.” In the lower right hand section is the new control panel showing the 
use of two buttons, “1"’ and “2,” to replace the present “‘L’’ (low) button on the 
| Powerflite. The new transmission will be offered as optional equipment on all Chrysler 
Corp. 1957 models. 


Chrysler’s Torqueflite 


First Details Revealed on 3-Speed Transmission; 
New Pushbutton Is Added 


(1) 2.45:1 

(2) 145:1 (LL) 1.72:1 

(D) 1:1 (D) 1:1 
Chrysler said the gear box is 

of advanced design and gives 

“extremely smooth shifts between 









| DETROIT. — Chrysler Corp. has 
| revealed for the first time details 
|of its new three-speed Torqueflite | 
automatic transmission which it} 
describes as “essentially a high 
|performance torque converter 


ratio 


|}coupled to an automatic three-|the three forward ratios.” The 
| speed planetary gear box.” corporation said the additional 
Presently it is available only |forward speed or gear _ ratio 


| on Imperial cars but it was said 
| that the new transmission will 

be optional equipment on all 
| corporation 1957 models. 


“makes the major difference be- 
tween the new transmission and 
| Powerflite.” 
At the rear of the gear box, 
The torque converter, similar to|Chrysler said, is an output exten- 
Powerflite, Chrysler said, can mul-|sion on which are mounted the 
tiply engine torque up to 2.7 times|emergency brake and the output 
at stall speed with the car sta-| flange for attachment to the pro- 
tionary. — shaft. 
: : : wt he new transmission has push 
Frees gp Anca ee ae | button controls similar to those 
| torque ratio, | of Powerflite except that the 
5 “L” button at the bottom of the 


"ate Pate | control box is replaced by two 
at start 6.6:1 4.5:1 | Side-by-side buttons labeled “i” 
Typical rear axle ratio | and “2”, 

(New Yorker 3.18 3.36 Chrysler summarized the follow- 
| Crown Imperial 3.54 3.54 |ing as benefits the new transmis- 
| Imperial 2.92 3.36 |Sion gives to drivers: 


1. High breakaway torque ratio 
for outstanding low and medium 
speed acceleration. 

2. Quick acceleration to traffic 
speeds. ; 

3. Extremely smooth shifts. 

4. Better fuel economy, longer 
engine life through use of a low 
axle ratio. 

5. Addition of intermediate 
gear ratio provides wider range 
for optimum performance at all 
speeds. 

6. More engine braking on down 
grades. 

7. Better performance on steep 
grades. 

8. Higher usable 
speeds.” 

Chrysler also reported that with 
the new transmission, the engine 
provides about 25 percent more 
braking. 


Overall torque ratio 

at rear wheels, 

at start 21 15 
| Forward gear 


090; %-ton pickup, $1,000. '54 Crest 
(8) Victoria, $1,155*, $1,120*, $1,- 
100*; Custom (8) 4-dr., $1,050*; club 
coupe, $930*; 2-dr., $780; Custom (6) 
2-dr., $760; Main (8) 2-dr., $760, 
$705. ’53 Crest (8) Victoria, $945*; 
conv., $765*, $755*; Custom (8) 2-dr., 
2 at $805; 4-dr., $765 $645*; Main 
(6) 2-dr., $705; Main (8) 2-dr., $650, 
$400. '52 Main (8) station wagon, 
$760; Main (6) 2-dr., $430*. '51 Cus- 
tom (8) 4-dr., $370. '49 Custom (8) 
2-dr., $175. 

HUDSON—’51 Wasp 4-dr., $100. 

LINCOLN—’53 Capri Hardtop, $1,225* 
(ps). 

MERCURY — 
$2,405* ; 





“kickdown 


Kaiser Motors’ - 
Reports Net of 

oe a 6 
$5 Million im °55 

TOLEDO. — Kaiser Motors and 
subsidiaries, including Willys Mo- 
tors, Inc., reported last week a net 
profit of $5,056,197 for 1955. The 
1955 profit includes $1,801,360 de- 
rived from operations and $3,254,- 
837 from nonoperating and special 
items, many of which were of a 
nonrecurring nature. 

During the year domestic sales by 
retail dealers of jeeps and com- 
mercial vehicles produced by Willys 
increased 31 percent over the previ- 
ous year, while export shipments 
continued at a high level, it was 
reported by Hickman Price jr., vice- 
president in charge of sales and 
president of the export corporation. 

On March 14, 1956, Kaiser Motors 
changed its name to Kaiser Indus- 
tries Corp. 


’56 Montclair Hardtop, 
Monterey Hardtop, $2,225*. 
’55 Monterey station wagon, $1,875*; 
Hardtop, $1,700*; 4-dr., $1,635*, $1,- 
615* (ps); Montclair Hardtop, $1,- 
835*; Custom 2-dr., $1,235. ’54 Mon- 
terey Hardtop, $1,450*, $1,430", 
$1,410*; 4-dr., $1,100. ’53 Monterey 
Hardtop, $1,090*, $1,050* (ps), $1,- 
050*, $1,000; 4-dr., $920*, $850*. 
NASH—’54 Statesman 4-dr., $830. '53 
Ambassador Hardtop, $850*; States- 
man Hardtop, $690. 
OLDSMOBILE—’55 (88) Super Hard- 
top, $2,150* (ps); Deluxe Hardtop, 
$1,970". °54 (98) 4-dr., $1,710*; (88) 
4-dr., $1,700*. °53 (88) Hardtop, $1,- 
045* (ps); 2-dr., $850*. ’52 
4-dr., $710*; (88) Super 2-dr., 
_ *51 (88) 2-dr., $380*. 
PLYMOUTH—’55 Savoy (6) 4-dr., .$1,- 
300°. '54 Plaza club coupe, $775. °53 
Cranbrook conv., $590*; 4-dr., $550. 
’52 Cambridge Suburban, $615, $600. 
PONTIAC—’56 Chieftain (8) 2-dr., $1,- 
850°. ’54 Chieftain (8) Catalina, $1,- 
225*. °53 Chieftain (8) station wag- 
on, $1,070* (ps); Catalina, $945°*; 
club coupe, $975*; 4-dr., $800*; 2-dr., 
$790*. ’52 Chieftain (8) 4-dr., $550*, 
$525°. 

















Here's the Big Fact You Need to Know 
About the Mobilgas Economy Run! 











PONTIAC BEATS 
All Eights of All Makes in 





Actual Miles per Gallon! 





Positive Proof That Pontiac’s Great Strato-Streak V-8 


is America’s Most Modern and Efficient Automotive Engine! 


- Pontiac 21.1098 miles per gallon 9. CAR H...19.7044 miles per gallon 


a Official Results 
Released by General 


- CAR A. . .21.0420 miles per gallon 10. CAR I... .19.1552 miles per gallon 
- CAR B. . .20.9012 miles per gallon 11. CAR J....18.7496 miles per gallon 


- CAR C. ..20.7124 miles per gallon 12. CAR K.. .18.6694 miles per gallon 


Petroleum Corporation, 


- CAR E. . .20.6793 miles per gallon 14. CAR M...17.8341 miles per gallon 


Sponsor of the Event 


“~® 
The Greatest “GO” on Wheels is the Most Economical, too! 


1 
2 
3 
4 
5. CAR D.. .20.7032 miles per gallon 13. CAR L. . .18.0750 miles per gallon 
6 
7. CAR F.. .20.5217 miles per gallon 15. CAR N.. .17.7798 miles per gallon 
8 


- CAR G.. .20.4894 miles per gallon 16. CAR O. . .17.4191 miles per gallon 


PONTIAC MOTOR DIVISION OF GENERAL MOTORS CORPORATION 





Tt) Per 


Saar ee 


How They Fared .. . 


Commercial Car Registrations 


Chevrolet 
Ford 
International 
GMC 

Dodge 


Willys 
White* 


Mack . 
Studebaker 
Diamond T 
Reo 

Brockway 
Miscellaneous** 


Total 


By Makes 


January, 1956-55 
Jan. Jan, 
Regis., Regis., 
1956 1955 °55 9 
22,286 19,437 3 
. 19,044 18,792 
8,108 8,396 
6,872 5,161 
4,140 
1,311 
1,251 


Percent 
Share of 
’66 Market 
33.69 
28.79 
12.26 
10.39 
6.26 
1.98 
1.89 

959 1.45 
849 1.28 
318 48 221 
218 33 213 
75 12 97 
710 1.08 474 


1,839 
1,023 
541 
750 


66,141 100.00 62,231 


White includes Autocar, Freightliner and Sterling. 


** Miscellaneous includes Corbitt, 


Marmon-Herrington, Four Whe 


Compiled from R, L 


ae a 
* 


WHITE 9000 


with 90-inch dimension from front of 
bumper to back of cab for maximum 
“L" dimension for total gross 
weight. Handles 35 ft. 
square-nose trailer 
within -45 ft. limit 
with three 
different king pin 
settings—24”, 
30” and 36”, 


THE 
WHITE MOTOR 
COMPANY 
Cleveland 1, Ohio 


Percent 
Share of 


And Now-—The 


AUTOMOTIVE NEWS, APRIL 2, 1956 


N. Y. Coliseum Gets Revival . . . 


Percent 
Point 


farket Change 


1.23 


30.20 
13.49 

8.29 
5,287 8.50 
2.95 


1.64 
87 
1.21 
36 
34 
16 
16 


> | 


100.00 


el Drive, Federal, 


Polk & Co. data. 








National Show Opens 


Dec. 8 in Manhattan 


(Continued from Page 1) 


rial Commission in charge of 
arrangements for the new Conven- 
tion and Exhibits Building, which 
has a completion target date of Jan. 
1, 1959, had written the AMA to see 
if it would stage some sort of an 
event to coincide with the opening. 

“We answered that we would do 
something in this regard,” Cronin 
said. “But of course it is too 
early to say just what it will be.” 
HE commission said that dates 
in December, 1958, in case the 


building is completed by that time, | 


and in January, 1959, have been 
reserved for AMA for an auto show. 
The Detroit convention hall will 
contain a total of 400,000 square 
feet of space, 100,000 more than 
the new New York Coliseum. 
This is divided with 300,000 square 


|County Building, 


feet in rooms A, B and C on the 
second floor and 100,000 in D on the 
first floor, the commission said. 
The new building will be part of 
the Detroit Civic Center and located 
on the riverfront, west of the City- 
the Ford Audi- 
torium and the Veterans Memorial 
Building. 
* * * 
YRONIN said he believed all the 
1957 models would be out by 





Police Go Automatic 
DANVILLE, Ill.—Widdis-Nielsen 
Motor Co. (Pontiac) has delivered 
six 56 Pontiac sedans with Hydra- 
Matic transmissions to the Danville | 
police department. The dealership | 


|said it was the first time the Dan- 
| ville police have ordered automatic 


transmissions. 











jing 


the time of the show opening (Dec. 
8) and said that questions regard- 
ing the future of such company- 
staged shows as General Motors 
Corp.'s Motorama would have to be 
answered by the firms concerned. 

“However, the National Auto 
Show is not intended to discourage 


individual firms from their own 
promotions,” he added. 

Cronin said the show was 
being resumed because: “We 


were losing a bet by not having 
a national auto show.” 

He said there would be an ad- 
mission charge, but the figure had 
not been set. The new Coliseum 
is between Fifty-Eighth and 
Sixtieth Sts. in Manhattan on the 
west side of Columbus Circle. It 
will be opened by the International 
Auto Show, Apr. 28 to May 6, 1956. 


Cronin said that a temporary 
|committee had been named to 
explore the _ possibility of the 


revival and two preliminary work- 
committees had also been 
named. 

One of the latter was concerned 
with exhibits, the other with the 
theme of the show, general publi- 
city and entertainment. 

However, he emphasized that 
permanent committees would not 
be selected until the board meet- 
ing later this month. 


HE 


show 


auto 
York's 


indoor 
New 


official 
held in 


first 
was 


| Madison Square Garden Nov. 3-10, 





For More Than 55 Years The Greatest Name In Trucks 


1900, under sponsorship of the old 
Automobile Club of America. Fifty- 
one exhibitors took part. 

Later that same year, the newly 
formed National Assn. of Automo- 
bile Manufacturers staged another 
display at the Grand Central 
Palace. In 1901, the ACA again 
sponsored a Madison Garden show, 
but none was held in 1902. 

From 1903 to 1940 a national 
show was held in New York 
every year. The early ones, up 
to 1915, took place either at 
Madison Square Garden or 
Grand Central Palace. In later 
years, all but one were at the 
Palace. 

Beginning in 1901, another 
industry-wide show was held each 
year at Chicago's Coliseum, follow- 
ing the New York event. The man- 
ufacturers also sponsored this show 
until 1935 when the Chicago Auto- 
mobile Trade Assn., a dealer group, 
took over. 

The 1941 show, which had been 
scheduled for October, was can- 
celled by the AMA Jan. 16, 1941. 
The manufacturers, in the an- 
nouncement, said that they wished 
to devote their entire cfforts toward 
the national defense program. 
The 1956 show, after a lapse of 
16 years, will resume where the 
manufacturers left off in 1940. 


Nash hisineentiae 
With New V-8 


Enters Showroom 


(Continued from Page 4) 


line” styling. Three-tone combina- 
tions are available on the Custom 
four-door sedan and the Country 
Club hardtop. 

Mounted on a 114';-inch wheel- 
base, the Ambassador Special has 
an overall length of 202', inches. 

The passenger compartment 
has the same dimensions as an 
Ambassador. Its seats are almost 
5% feet wide. The new Ambas- 
sador Specials will be available 
in six three-tone, 15 two-tone and 
14 solid color combinations, 

Interiors are _ color-keyed™ to 
match exteriors. A wide range of 
fabrics, including leather, will be 
offered. The non-glare instrument 
panel has a crash pad made of 
vinyl-covered plastic foam. 


The new models embody such 
features as single-unit body con- 
struction, deep-coil ride, air con- 
ditioning, bonderized baked enamel 
finishes, Safety-Vu headlights, re- 
clining seats, twin travel beds and 
safety door locks. 


Raisbeck said the new V-8 
engine offers: Higher fuel economy, 
better torque value over a maxi- 
mum speed range and easy acces- 
sibility for service. 

The engine’s 250-cubic-inch dis- 
placement contributes to the fuel 
economy, Raisbeck said. It has a 
large bore and short stroke, 3% 
by 344 inches, respectively, which, 
it is said, results in low friction, 
increasing engine efficiency. It has 
a compression ratio of 8:1. 
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Only a few years ago power braking for passenger cars was an 
innovation. Today power braking is one of the most desired new 
car features. In this relatively short time Bendix has advanced 
from pioneer builder to prime producer of power brakes. 


Obviously this industry-wide acceptance could not have been 
attained without the unrivaled wealth of diversified experience 
which Bendix has acquired over the years in successfully meeting 
the braking problems of the industry. 


It is this unique ability to plan for tomorrow as well as to produce 


BRAKES « POWER STEERING « POWER BRAKING 
¢ CONSTANT VELOCITY UNIVERSAL JOINTS 
¢ HYDRAULIC REMOTE CONTROLS 
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for today that makes Bendix* Power Brakes the overwhelming 
choice of car manufacturers. 


Available in low pedal or high pedal design to meet individual 
manufacturers’ specifications, Bendix Power Brakes are a potent 
source of customer good will from the first mile to trade-in time. 


BENDIX Sivrsion SOUTH BEND srorana 


Export Sales and Service: Bendix International Division, 205 East 42nd Street, New York 17, N. Y. 
*REG. U. S. PAT. OFF. 
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oY Merchandising 
To 


2 Memos to Dealers 


By Bob Finlay 


a auto industry goes to great| putting cars on the street and red 
lengths to promote brand|ink on his books. 

loyalty. And, in recent months, | * * & 

auto makers are reviving programs | Fatal Cut 


ler 1 Ity. 
ee ee ee NE of the weaknesses of the 


But, except for a very few | . 
dealers, little is being done to | pressure theory of auto selling 


th art of |is that it often results in short- 
a aa = | sighted policies. In cutting markup 


You can see the result of this| to the bone, there is danger of cut- 
disinterest reflected in headlines| ting out something essential to the 
BS “Minneapolis Salesmen OK | long-term wellbeing of the auto 
Union” . . . “300 Chicago Salesmen | business. 

Vote (on union) Today.” ... The chances are that if dealer- 

Part of this can be attributed| ships cannot command the loyalty 
to the “thin deal.” It is difficult for) of their salesmen, that loyalty 
a dealer with hundreds of thou-| will go elsewhere, even though 
sands of dollars invested in a busi-| the salesmen remain. 
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time in making the most of it. They | 
are businessmen, too, and have) 
long had their eyes on the auto | 
retail business as offering an 
opportunity for expansion of the 
union business. 

One doesn’t have to be prophetic | 
to see that they are going to make) 
headway in the current auto situ-| 
ation. They have made headway 


already. 
cd + * 


Feeds on Dissatisfaction 


XPANSION of the union move- 

ment requires a group of| 
workers dissatisfied with their lot 
to the point where they are sus- 
ceptible to the remedy offered 
through organized bargaining. 

How about your salesmen? Are 
they satisfied? Or are they in the 
mood to listen to the union 
organizer? 

Perhaps this is related to the 
problem of sales management in a 
business in which too often the 
sales manager is not a manager 
but is instead the star salesman 
moved up a step. 

* * * 


Outsider’s View 


2 OFTEN helps us if we can see 
ourselves as others see us. 
Toward this end, we give you the 
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lien? 


“We prefer a third down and 
18 months to pay. With nothing 
down there’s usually the devil to 
pay!” 


view of a man who makes a busi- 
ness of consulting dealers on sales 
management. He has this to say: 

“IT never cease being amazed at 
the attitude taken by the large 
majority of automobile dealers we 





“Summer sure puts the spotlight on this one oil— 
Quaker State Medium HD!" 


It’s the one oil that meets every 
normal warm weather driving need 
... famous Quaker State Medium HD 
—refined from Pure Pennsylvania 
Grade Crude Oil. It’s the quality 
motor oil that brings in steady returns. 


You'll need plenty in stock, because 
last year showed us “one grade for 
warm weather”’ is a natural. All 
Quaker State products are getting the 
tremendous boost of their biggest ad- 
vertising program. Order now! 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. 
Member Pennsylvania Grade Crude Oil Association 











contact when it comes to doing 
something about the deplorable sit- 
uation they face as a result of the 
dearth of sales managers who can 
really manage sales... 

“In my opinion, the dealers are 
not too much interested (in im- 
proving their selling staff) 
particularly if they must make a 
financial investment to improve 
their percentage of profits. 

“But even when they do recog- 
nize the need for intensive sales 
training and improved sales man- 
agement, they leave the decision to 
the person who, next to the dealer, 
bears the greatest responsibility 
for adding to his high cost of doing 
business. 

“Can you please explain to me 
why dealers who have replaced 
sales managers as often as three 
times during the past 12 months 
have postponed beginning a sales 
training program unless these self- 
same sales managers agree? 

“Without exception, we have 
found every sales manager in the 
organization we have contacted 
almost violently opposed to out- 
side help—which in the long run 
would help to increase his own 
personal income. 

“In most cases, the sales mana- 
ger does not have time to train 
his men thoroughly in the tech- 
niques and principles of successful 
salesmanship. The result is that 
after the engineers at the factories 
have put millions of dollars of work 
into building the finest motor cars, 
the salesmen keep the _ million- 
dollar selling points a deep, dark 
secret.” 


What Builds Loyalty? 


E SUSPECT that the matter of 

loyalty is a factor here. The 
dealer is reluctant to invest money 
in the training of salesmen who, 
he fears, will move on as they 
become better salesmen. 


We've often heard dealers say 
that auto salesmen are notoriously 
disloyal. There are notable excep- 
tions, however. 


These exceptions occur, we 
believe, not by happenstance, but 
through a definite policy of 
dealers inspiring loyalty by 
means of the Golden Rule — they 
do onto their salesmen as they 
would have done unto themselves. 
In such cases, you get the 
impression from the salesmen that 
they are members of the firm. They 
act that way because they feel that 
way, and they feel that way be- 
cause the dealer works hard to 
inspire that feeling. 

And it pays off, for no dealer ever 
lost money by making it possible 
for others to make money ... as 
long as he gets a share of what 


| they make. 


Ford Economist 





Sees 756 Business 


At High Plateau 


ATLANTIC CITY.—The nation’s 
business activity, still in the 
leveling-off process, will continue 
for the next few months at the 
high plateau reached late in 1955, 
according to George Hitchings, 
Ford Motor Co. economist. 


Speaking at the 72nd annual 
convention of the New Jersey 
Lumbermen’s Assn. here, Hitchings 
said three factors primarily ~are 
responsible for the current “side- 
wise movement.” 


He pointed out that the primary 
metal industries are “bumping up 
against” production capacity ceil- 
ings, demand for new cars and 
housing has undergone a moderate 
slowdown and production of cars 
for inventory buildup has stopped. 


Hitchings said consumer demand: 
now appears to be stabilized at a 
seasonally adjusted annual rate of 
about 6.5 million for new cars and 
1.2 million for new housing. “These 
rates are in line with previous 
projections for the year 1956,” he 
said. 

Hitchings said that the peak car 
buying period in the spring and 
early summer may bring a “modest 
rise” in auto production. However, 
he said that production, which has 
been stablized at about 133,000 cars 
a week, will be held below sales 
in order to reduce dealer stocks. 
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than any other newspaper 


Eight hundred and ninety-six million dollars! That’s the amount of 
money the people of Greater Philadelphia spend for automobiles and 
accessories each year. Their favorite newspaper is The Evening and 
Sunday Bulletin. 


To all the contents of a great metropolitan newspaper, The Bulletin adds 
its distinctive and characteristic reporting of local news. This is one 
of the many reasons why The Bulletin, in Greater Philadelphia*, delivers 
more copies to more people every seven days than any other newspaper. 


*14-County A.B.C. City and Retail Trading Zone 


In Philadelphia nearly everybody 
reads The Bulletin 


Advertising offices: Philadelphia, 30th and Market Streets 
New York, 342 Madison Ave. @ Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta @ Los Angeles @ San Francisco 
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AUTOMOTIVE 


AUTOMOTIVE NEWS PLATFORM 
{ |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 
{ 2. Every dollar of gasoline and oi! taxes, collected by states and federal 
governments, applied to the building and maintenance of highways; 
1 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 
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Friends to Be Cultivated, 
Or Suckers to Take? 


or seems to be some dispute still among dealers as 
to campaigns to clean up auto merchandising practices. 


While there is a trend back to honest practices, some point 
to the benefits that can come from 40,000 auto dealers using 
their individual genius to move cars. They say each dealer 
should be given his head. 


After all, they say, hasn’t the auto business always been 
a horse-trading business? 


The answer to that, we believe, is that it is time they 
grew up and it is time the industry grew up. And if they 
won't do it on their own, it is time that the grownups in the 
industry educate the children. 


The individual genius of 40,000 auto dealers can still 
work within the framework of public decency and fair 
dealing. 


We aren’t selling “schlock” merchandise. We are selling 
a fine product that has won the top spot in the hearts of the 
ever-moving American public. And it is a product that offers 
tremendous business possibilities to dealers after it is sold. 
This, if nothing else, is a compelling reason why cars should 
be sold right in the first place—why customers must be 
looked upon as friends to be cultivated rather than suckers 
to be taken. 


There is no lasting place in the auto business for dealers 
who degrade the auto business to the level of gyp artists. 


Some dealers assert that they must still use price adver- 
tising to attract customers. 


And we see nothing wrong with advertising price leaders 
as long as dealers will deliver the car they advertise for the 
price they advertise. 


But we see little future for the dealers who let their finger 
slip on the finance chart, for dealers who switch rate cars, 
for the key-hiders, for the figure artists trained to deceive 
the customer. 





Events 


Dealer Conventions 


April 3—Brooklyn and Long Island Au- 
tomobile Dealers Assn., Garden City 
Hotel, Garden City, L. I., N. Y. 


April 11 — Rhode Island Automobile 
Dealers Assn., Sheraton-Biltmore Hotel, 
Providence, 


April {1-12—Automobile Dealers’ 
of Indiana, !nc., 
dianapolis. 


May 4-5 — Arizona Automobile Dealers 
Assn., Camelback Inn, Phoenix. 


May 4-5—New Mexico Automotive Dealers 
Assn., La Fonda Hotel, Santa Fe. 


May 6-8—North 
Dealers Assn., 
hurst, N. C 


May 1!4-15—Missouri Automobile Dealers’ 
— Muehlebach Hotel, Kansas City, 
°. 


May 14-15—Pennsyivania Automotive Assn., 
The Inn, Buck Hill Falls, Pa. 


May 15-16—Massachusetts State Automo- 
bile Dealers Assn., ‘Inc., Hotel Statler, 


Assn. 
Claypool Hotel, In- 


Automobile 
Hotel, Pine- 


Carolina 
Carolina 


Boston. 

May 20-22 — Idaho Automobile Dealers 
Assn., Hotel Boise, Boise. 

May 24-26 — Washington State Auto 


Dealers Assn., Cascadian Hotel, Wen- 
atchee, Wash, 


May 26-28— South Carolina Automobile 
Dealers Assn., Ocean Forest Hotel, Myr- 
tle Beach, S. C. 

June 25-27 — Michigan 
Dealers Assn., Hotel Olds, Lansing. 
May 2%9— Oregon Automobile Dealers 

Assn., Multnomah Hotel, Portland. 

June 28-July I—New York State Automo- 
bile Dealers, Inc., Directors and County 
Vice-Presidents Spring Meeting, Lake 
Placid Club, Lake Placid, N. Y. 

Aug. 26-27—Georgia Automobile Dealers 
Assn., General Oglethorpe Hotel, 
Savannah. 

Aug. 26-29—Automobile Dealers Assn. of 
West Virginia, Greenbrier Hotel, White 
Sulphur Springs, W. Ve. 

Sept. 7-9 — Maine Automobile Dealers 
_—, Marshall House, York Harbor, 

e. 

Sept. 17-18—Minnesota Automobile Dealers 
Assn., St. Paul Hotel, St. Paul. 

Sept. 23-25 — Texas Automotive Dealers 
Assn., Commodore Perry Hotel, Austin. 

Sept. 24-25—Wisconsin Automotive Trades 
Assn., Hotel Schroeder, Milwaukee. 

Sept. 24-25—Colorado Automobile Dealers 
Assn., Glenwood Springs, Colo. 

Sept. 26-28 — New Jersey Automotive 
Trade Assn., Chalfonte-Haddon Hall, 
Atlantic City, 

Sept. 30-Oct. 2. — Tennessee Automo- 
tive Assn., Gatlinburg, Tenn, 

Sept. 30-Oct. 3—New York State Automo- 
bile Dealers, Inc. 33rd Annual Conven- 
tion, The Concord, Kiamesha Lake, N. Y. 


Automobile 


Oct. 1426—Automotive Trade Assn. of 
Virginia, John Marshall Hotel, Rich- 
mond. 


Oct. 21-22—Oklahoma Automobile Dealers 
Assn., Skirvin Hotel, Oklahoma City. 
Oct. 21-23—Automobile Dealers Assn. of 
Alabama, iInc., Buena Vista Hotel, 

Biloxi, Miss. 

Oct. 21-23—Florida Automobile Dealers 

a. Fort Harrison Hotel, Clearwater, 
a. 

Oct. 21-23—Tenth Annual Convention, Na- 
tional Independent Automobile Dealers 
Assn., Hotel New Yorker, New York City. 

Oct. 30-31 --illinsis Automotive Trade 
Assn., Pere Marquette Hotel. Peoria. 

Nov. I1-13—Kentucky Automobile Dealers 
Assn. Seelbach Hotel, Louisville. 

Dec. 2-4—Ohio Automotive Dealers Assn., 
Cleveland. 

Jan. 26-30—40th_ annual NADA_ Conven- 
tion and NAD Equipment Exhibition, 
San Francisco. 


* * . 


Dealer Auto Shows 


April 3-10 — Lynchburg Auto Show, Big 
Farmer's Warehouse, Lynchburg, Va. 
April — Lewiston Auto Show, Lewiston 

Armory, Lewiston, Me. 

April 20-22—Fargo-Moorhead Auto Show, 
Concordia Field House, Moorhead, 
Minn. 

Jan. 5-13—Chicago Auto Show, 
tional Amphitheatre, Chicago. 
(See CALENDAR, Page 16, Col. 5) 


Interna- 


30 Years Ago er 
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Letterbox 


Look and Safety 


We, here at Look, were under- 
standably chagrined after reading 
a front-page article in the March 
19, 1956, issue of Automotive News 
dealing with the May Safety-Check 
Program, in which Look Magazine 
was not mentioned as one of the 
co-sponsors. I gather that some 
confusion exists as to who the co- 
sponsors of this program are. 

For the past three years, and 
once again this year, Look Maga- 
zine in conjunction with the Inter- 
Industry Highway Safety Com- 
mittee and the National Safety 
Council will co-sponsor the National 
Vehicle Safety-Check for Commu- 
nities. — Freperick J. TALENTO JR., 
Automotive Merchandising Man- 
ager, Look, New York. 

* * + 


Eprror’s Note: The Inter- 
Industry Highway Safety Com- 
mittee says that, on a national 
level, it sponsors the May Safety- 
Check Program in cooperation 
with automobile and tire com- 
panies, NADA and the National 
Tire Dealers & Retreaders Assn. 


The Big Stories 


Chevrolet dealers in February delivered 32,504 cars, the largest 
number ever sold in that month in the history of the company. The 
quota set for the company’s 30 sales zones was 22,002 cars. 

Production at the Cadillac plant for the last eight months is approx- 
imately twice what it was for the corresponding period a year ago. 

Employment at the Ford Motor Co. is reported at 111,249, compared 
with 100,725 for the corresponding week of 1925. 

The large increase in the number of cars and trucks in Michigan 
for 1926 over 1925 has resulted in the placing of an order for 100,000 
more sets of license plates. This is in addition to the order for 1,000,000 
sets with which the Motor License Department started this year’s 
business. In 1925, the state issued 980,000 sets of licenses, and to date 
this year, 950,000 sets already have been issued. : 

Excise taxes collected from the automotive industry during Febru- 
ary totalled $9,004,980.26 compared with $7,279,300.94 collected in Feb- 
ruary, 1925, an increase of $1,725,679.32, according to the U. S. Bureau 


of Internal Revenue. 


—From the files of Automotive News. 





Automotive Cartoon 


Of the Week 


(During illness of Ogg Fitzgerald, other cartoonists are filling this corner). 


‘Sponsor's Chagrin... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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These were the groups listed in 
AUTOMOTIVE News. 


In addition to the participation 
of many other civic-minded or- 
ganizations, the National Safety 
Council joins in as part of its 
“Operation Safety” - campaign. 
Look Magazine cooperates in the 
promotion of safety-check pro- 
grams on the community level. 

> = ” 


Old-Timer Speaks 


In Time magazine, there is an 
article on Studebaker-Packard from 
which I cannot resist quoting: 


“Studebaker-Packard auto mer- 
ger is not giving the two companies 
the lift they expected. Losses for 
1955 totalled $30,000,000, $4,000,000 
more than combined 1954 losses, even 
though their sales doubled ... In 
an effort to recoup, Packard will 
bring out an Executive model next 
month, priced at about $4,800...” 

You might ask what this has to 
do with salesmen. It has nothing 
to do with any except the real old- 
time Packard salesmen who kept 
Packard on top for many years. 

Then the youth idea was injected, 
and the true-blue salesmen were 
disposed of to make room for the 
“yes kids.” 

Higher sales and higher losses 
indicate that the cars were not 
sold. They point to fake allowances, 
inflated trade-ins, too much terms, 
and above all, discounts, which 
admit lack of ability to merchan- 
dise, no sales forces, no manage- 
ment. 

The only way to sell Packards is 
to employ Packard salesmen. 

I was the leading Packard sales- 
man in the United States for a 
span of 15 years and was making 
a fortune . . . I was let out, the 
excuse being “too old,” yet I was 
running rings around the kids, be- 
cause I had a clientele built up 
that was repeating with me and had 
confidence in me and my dealings. 
I was averaging 25 Packards a 
month in a city of 100,000, which 
was over five times the national 
average.—Roy Brooks, Atlanta, Ga. 














CHRYSLER-BUILT IMPERIAL BEATS ALL 


CARS IN MOBILGAS ECONOMY RUN! 


Wins over all cars in all classes with 
greatest margin in history! 
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1956 IMPERIAL IN MOBILGAS ECONOMY RUN SANCTIONED BY U.S.A.C 


PROVES AGAIN THAT CHRYSLER HAS AMERICA’S 
NUMBER 1 POWER PLANT 


When an Imperial 4-door Hardtop won the Mobilgas 
Economy Run, it only proved again what Chrysler dealers 
already knew—that nobody builds a power plant like 
Chrysler! 

The Chrysler 300-B had already outpowered all other cars 


on the Daytona Beach Speedway to establish itself as 
America’s stock car champion. Now, in the nation’s most 


famous performance and economy test, a Chrysler built 
power plant has also been proved the most efficient . . . 
by a margin of 20‘; .. . over its closest competitor in any 
class—regardless of weight, size or price! 


When you add this great performance ‘“‘first’’ to 
Chrysler’s year-ahead styling, it’s easy to see why 
Chrysler Dealers have the BIG SALES STORY of 1956! 


CHRYSLER DIVISION - CHRYSLER CORPORATION 
12200 East Jefferson Avenue + Detroit 31, Michigan 
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TURNINGS 


by 


John T. Benedict 


Engineering Editor 


Stress Analysis Program 


Aids Crankshaft Design 


A 98-PAGE report on an experi- 
mental stress analysis program 
for the cast steel crankshaft used 
in Studebaker-Packard’s V-8 engine 
was one of the most informative 
unpublished references we had 
available during preparation of the 
crankshaft article published in the 
March 26th issue. 

Both Stresscoat and _ strain 
gage investigations were made in 
the experimental program con- 
ducted for Auto Specialties Mfg. 
Co. (the crankshaft supplier) by 
Armour Research Foundation. 

It is widely recognized that in 


|modern high-speed 








engines, the 
torsional vibration phenomena is 
one of the main factors in crank- 
shaft failure. Experience shows 
that the dynamic torque of an un- 
damped engine has an amplitude 
many times greater than the 
average torque — particularly in 
that the major critical fourth order 
of a V-8 engine always acts simul- 
taneously with bending moment. 
With the intention of gatherinz 
test data that would furnish a 
guide to future engine design, the 
research program evaluated the 
highest torque an alloy steel cast 
crankshaft can withstand within 
the elastic limit of the material, 
up to the first indication of perma- 





1956 





nent set. Consideration was given 


to other equivalent forces in the} 


system — and observations made 
for corresponding deflection angle, 
stress distribution, 
margin of safety, etc. 

The studies covered angular ri- 
gidity of the crankshaft, physical 
properties of the steel used in its 
construction, the influence on fail- 
ure of various changes in machin- 
ing and certain aspects of stress 
distribution. 

Stress distributions were ob- 
tained by subjecting the crank- 
shaft to a pure torsionl load and 
using experimental methods such 
as electrical-resistance type strain 
gages and brittle coatings. 

It was found that maximum ten- 
sile stress cccurred 


in torsion to 10,000 
As measured by brittle coatings, 


this maximum was 22,000 pounds | 


per square inch. 

The angular rigidity investiga- 
tion showed an angular deflection 
(between midpoints of cheeks 1 
and 8) of 2 degrees and 
minutes, at a torsional load of 50,- 
000 inch-pounds. 

Physical properties such as yield 
point and ultimate strength were 


cast steel. 


failure data, | 


in the crank- | 
pin fillets, for a crankshaft loaded | 
inch-pounds. | 


1.8 | 














Golden Rule Is Law 


On Road to Morocco 


CASABLANCA, Morocco. — 
Under French Morocco’s newest 
motor law, drivers are Good 
Samaritans — or else. 

The law requires motorists to 
assist travelers having mechani- 
cal difficulties on loney roads, 
regardless of the time or money 
involved. Violators may be fined 


or imprisoned for three days. 





and ultimate strength of the crank- 


shaft steel ‘were 87,500 p.s.i. and 
115,700 p.s.i., respectively. 
Recent industry trends of 


engine changes, including in- 
creased horsepower, compression 
ratio and speed, have caused 
higher crankshaft load, with 
higher stress levels in the crank- 
shaft. As new engines are 
designed, there will be a require- 
ment for lighter, stronger crank- 
shafts. 

The methods outlined in this 
technical report provide a lead to 
suggestions for future modifica- 
tions of high stress areas. Test 
data point the way to recommen- 
dations for a number of modifica- 


|tested on a sample of crankshaft | tions to lighten the crankshaft by 
Average yield strength | removing the low-stressed material 





Today-Stewart Mobile homes are seen 
and bought everywhere...and they can 
be sold from your showroom or used 


car lot." You, who 


ability to sell...and with practically 
no increase in personnel or facilities 
-..Can now get plus profits from selling 
STEWART mobile homes. 
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1-ACCEPTED LINE 


Stewart Mobile Homes are accepted 
as one of the very best manufactured 
today. A complete line of coaches 
with merchandising aids that back 
you up will assure you, as an exclusive 
Stewart dealer in your area, of real 
sales potential. 


2-EASY FINANCING 


Stewart coaches are recognized by 
all the well-known trailer financing 
firms. This means that requirements as 
to sturdiness, long-life, high resale 
value and backing by a well-estab- 
lished, financially responsible manu- 
facturer, have been fully met. For qual- 
ified dealer we can arrange financing. 


3-VAST MARKET 


Nearly two million Americans are 
year-round residents of mobile homes. 
In 1954 approximately 76,000 
coaches were sold at a retail sales 
figure of nearly $324,000,000. Why 
don't you share in this great market? 
Be a franchised Stewart dealer. 


For Details Write, Wire or Call Today! 


Dept. 


AN-4, Bristol, 


STEWART COACH INDUSTRIES, INC. 


Indiana 


— while improving its strength by 
reducing stress concentration areas. 

A significant recommendation 
that will deserve the thoughtful 
analysis of all engine designers 
who are using, or contemplate us- 
ing, cast crankshafts — is the 
adoption of a hollow main journal 
design similar to that used for 
crank pins on some cast crank- 
shafts. 


* * x 


Orlon Oil Filter Element 


Culminates Design Program 


f yp-eree ns quite an_ interesting 
development history behind the 
Orlon cartridge used in the oil 
filter for the Powermatic auto- 
matic transmission on Chevrolet 
heavy-duty trucks. In his SAE 
paper presentation, Chevrolet engi- 
neer Harold Flynn had time for 
only a passing reference to this 
unusual materials engineering job. 

Further checking with Chevro- 
let and Allison (which builds the 

transmission) reveals what 

Flynn meant when he said, “a 
great deal of investigation led to 

the selection of an Orlon material 
as the filtering element.” 

The oil filter was designed by 
Allison in cooperation with another 
GM division — AC Spark Plug. To 
reach its final form and location, 
the filter progressed through three 
stages in the devolpment program. 

The engineers initially devised a 
copper wire cloth screen, which 
was submerged in the oil pan in 
the manner usually used for 
passenger-car automatic transmis- 
sions. It was found that modifi- 
cation was necessary, because 
filtration was insufficient to accom- 
modate the Powermatic’s complex 
hydraulic control system. Another 

= =x * 
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|Orlon Cartridge— 


An Orlon cartridge is the filter element 
|in Chevrolet's Powermatic full flow oil fil- 
tering system. 

* * x 
|drawback was the necessity for 
|removing the oil pan to clean this 
| type of filter. 

A nylon filter cloth of inuch Geer 
|weave replaced the wire cloth 
screen, resulting in increased effec- 
tiveness — but still leaving the 
service problem of removing the 
joil pan for cleaning. 
| Next, at Chevrolet’s request, 
| Allison designed a removable 
filter cartridge, using an AC 
filter and _ resin-impregnated 
paper such as used in engine 
| oil filters. This eliminated the 
| service problem, but oil sludge 

clogged the filter after moderate 
mileage and caused excessive 
pressure drop in oil pump suc- 
tion lines. 

Substitution of a cartridge us- 
ing Orlon cloth, which allowed 
| sludge to pass through—yet filtered 
|out damaging particles—resulted in 
| the development of an efficient and 
| serviceable oil filter, located on the 
| suction side of front and rear oil 
| Pumps. 


Femmes. Buys 31 


‘New Cars, Trucks 


MONTPELIER, Vt.— (UTPS) — 
The state has announced purchase 
of 29 new passenger cars and two 
new trucks at a net cost—after 
| tradein allowances—of $21,210.63. 

Sharing in the contracts were H. 
M. Farnham & Sons, Barre; Gate- 
way Motors, White River Junction; 
General Motors Corp., Detroit; C. 
P. Smith jr., Burlington, and Walker 
Motors, Inc., Montpelier. Without 
tradeins, the cars would have cost 
$55,785.08. 
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Official Winners 
Mobilgas Economy Run 


CLASS (based on price) WINNER MILES PER GALLON 


LOW Ford Customline Victoria 8 20.5 
LOW MEDIUM Pontiac Chieftain Catalina 21.1 
MEDIUM Oldsmobile 88 Holiday De Luxe 19.7 
UPPER MEDIUM = Oldsmobile 98 Holiday De Luxe 18.6 
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HIGH *Imperial Southampton 


SPECIAL LIMITED 
DISPLACEMENT Rambler De Luxe 6 


21.0 


24.3 


*SWEEPSTAKES WINNER IMPERIAL SOUTHHAMPTON 


(Based on highest ton-miles per gallon. Ton-miles is 
the mileage performance in relation to weight of car.) 


Average for all cars 


TOP PERFORMANCE—TOP ECONOMY. Nineteen strictly 
stock cars with automatic transmissions have just turned 
in top records in the toughest Mobilgas Economy Run 
ever driven. 


These 1956 models, using the same Mobilgas Special 
you buy at your station, proved that economy can still 
be had with peak performance. This despite the fact 
that, on the average, horsepower is up 19.46% from 
last year. 

TOUGH TEST. In 3'4 days drivers covered a rugged 
1468.9 miles of desert heat, mountain cold, and city 
traffic ...altitudes from 203 feet below sea level to 
11,315 feet. Official observers sat alongside Run drivers 
to be sure cars were driven at maximum legal speed, 
never “coasted,” and all rules rigidly followed. 


All types of weather and temperature were encountered 
to duplicate every condition the driver of amy car is 
likely to meet in a year's time. 


Rules for the Run are rigidly made, rigorously enforced. 
Impartial observers are provided by the independent 
Sports Commission of the United States Auto Club. 
This in turn is approved by the Federation Internation- 
ale de l'Automobile (F.I.A.), international supervising 
organization of automotive sporting events. 


“PAR” FOR YOUR CAR. Every driver will find “par” for 
his car in the column at the right. It shows the best 
mileage each make can give when today’s cars, today’s 
gasoline, and competent drivers are challenged to “put 
out” their best. 
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HERE IS THE BEST MILEAGE OF EACH MAKE: 


Buick Super Riviera 

Chevrolet Bel Air Sport Sedan 6 

De Soto Fireflite Sportsman 
Dodge Coronet 500 V-8 

Ford Customline Victoria 8 
Hudson Hornet Special V-8 _—: 
Imperial Southampton 

Mercury Montclair Phaeton 

Nash Ambassador Special V-8 Super... 
Oldsmobile 88 Holiday De Luxe 
Packard 400 

Plymouth Belvedere 8 

Pontiac Chieftain Catalina 

Rambler De Luxe 6 

Studebaker Champion 6. . 


The Mobiigas Economy Run is a vigor- 

ous mileage test of cars that compete 

against others in the same price 

class. It is annually sponsored by 

Mobilg S$ socony Mobil’s western affiliate, Gen- 
=~ eral Petroleum Corporation. 
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Tupman Receives Mercury Award— 


R. E. Sutherland, left, Mercury's Los Angeles district service manager, congratulates 
T. H. Tupman, of Tupman Motors (Lincoln-Mercury), Los Angeles, who received an 
award for outstanding performance in maintaining good customer relations. Holding 
the plaque is Dan Dufek, Tupman's service manager, while O. A. Folcke, right, 
western regional sales manager, looks on. 
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Eprror’s Note: This is one of a 
series of letters on practical 
problems encountered in auto sell- 
ing. It is written by a veteran 
salesman, Bert Simons, who is 
active in today’s market. 

a od 


a 

Dear Ed: 

ONCE sold cars with a guy 

named Stubby Horton. Stubby 
was about 63, short and sort of 
round. He had 
white hair and 
a perfectly 
groomed mus- 
tache. And he 
dressed like a 
fashion plate. 
He looked like 
a bank presi- 
dent and had a 
heart as big as 
a mountain. 

To give you 
an example of Bert Simons 
the kind of man he is: Every 
Christmas he plays Santa Claus 





se 


Meeting the Practical Problems ... 
Case Histories of a Salesman 





for the local charity ball and 
loves it. Stubby has been sell- 
ing cars half his life and he’s a 
good salesman. 

Anyway, here’s my _ story. 
Stubby and I were working the 
floor one morning when in 
walked two well groomed grey- 
haired women, kind of fiftyish 
and a little on the flirty side. 

It was my turn and I went 
to work on them. During the 
course of my qualifying I 
learned that these two beauties 
of the roaring ‘20s were unat- 
tached at present but had been 
married a couple of times at 
least and would like to be 
again. 

Well, we got into the details 
of buying one of them a new 
car. I was going along in my 
usual manner, figuring, showing, 
even demonstrating, but all the 





...because they went to their doctors in time 


Many thousands of Americans are being cured of 
cancer every year. More and more people are 
going to their doctors in time. That is encouraging! 


But the tragic fact, our doctors tell us, is that every 
third cancer death is a needless death... twice as 


many could be saved. 
A great many cancers can be cured, but only if 


properly treated before they have begun to spread 
or “colonize” in other parts of the body. 


YOUR BEST CANCER INSURANCE is (1) to 
see your doctor every year for a thorough checkup, 
no matter how well you may feel (2) to see your 
doctor immediately at the first sign of any one of 
the 7 danger signals that may mean cancer. 


For a list of those life-saving warning signals and 
other facts of life about cancer, call the American 
Cancer Society office nearest you or simply write 
to “Cancer” in care of your local Post Office. 


American Cancer Society ® 











time they were sort of giggling 
about something or someone. 
* * * 


. oe kept looking over their 

shoulders and smiling. Final- 
ly I realized what was going on. 
One of the women was making 
goo0-goo eyes at my partner, the 
dapper Stubby Horton. 

By this time one woman was 
showing quite an interest in 
Stubby and started asking ques- 
tions about him. As I said 
earlier, Ed, the guy looked like 
a bank president so the woman 
asked if he was the boss. 


Knowing the normal value of 
a double-close man, I immedi- 
ately brought Stubby into the 
deal introducing him as the 
general sales manager. 


Both women’s faces lit up like 
a Christmas tree and I could see 
there was no place for me in this 
plot. So after the proper intro- 
ductions and explanations as to 
what we were doing, I left. 

* * * 

FTER about 30 minutes, Old 

Stubby Horton came out of 
the closing office wearing his big 
Santa Claus smile. The women 
were smiling too, because those 
old-timers had a deal—one that 
I couldn’t have gotten alone. 

My moral for today is: Any 
time you younger salesmen get 
involved with grey-haired women 
who are looking for husbands, 
just put Stubby Horton on the 
job and everyone will be happy. 


—Bert SIMons. 


Mack Conspiracy 
Alleged in Suit 


KANSAS CITY. — A suit for $1 
million damage has been filed here 
against Mack Motor Truck Corp., 
New York, by Tom Mason, a 
former local distributor, who al- 
leges breach of contract. 


Mason alleged Mack had can- 
celled a contract for exclusive 
sales representation of Mack trucks 
in three Missouri and three Kansas 
counties. The franchise contract 
was given in 1953, according to 
Mason, and cancellation took place 
in 1954. He charged the cancella- 
tion was part of a conspiracy to 
fix the prices of Mack trucks in 
Missouri. 


(Continued from Page 12) 
General 
April 11-14 — Middle Atlantic Regional 
Automotive Show, Commercial Museum, 


Philadelphia. 


April 16-20 — New York's annual Safety 
Convention and Exposition, Hotel Stat- 
ler, New York. 

Apr. 19-29—General Motors Motorama, 
National Guard Armory, Boston. 

April 21 - May 2—38th International Motor 
Show, Turin, Italy. 

April 23-24—American Zinc Institute An- 
nual Meeting, Hotel Statler, St. Louis. 

April 28-May 6—International Automobile 
wae Exhibition Hall, Coliseum, New 


June 3-8— Society of Automotive Engi- 
neers Summer Meeting, oo Had- 
don Hall, Atlantic City, N 

June 11-15—National Plastics teiaiteas 
New Coliseum, New York. # 

June 14-17—1956 National Truck, Trailer 
and Equipment Show, Great Western 
Exhibit Bldg., Los Angeles. 

July 18-19 — Truck-Trailer Manufacturers 
Assn., Eighth Annual Summer Meeting, 
Edgewater Beach Hotel, Chicago. 

Sept. 20-22—-Automotive Parts Rebuilders 
Association Convention and Trade Show, 


Edgewater Beach Hotel, Chicago. 
Sept. 21-297 — International Commercial 
Motor Transport Show, Earls Court, 
London, England. 

Oct. 4-14 — Paris Auto Show, Grand 
Palais, Paris. 

Oct. 10-12 — National Transportation 


Meeting, Society of Automotive Engi- 
neers, Hotel New Yorker, New York. 


Oct. 17-27 — International Motor Show, 
Earls Court, London, England. 
Nov. |-12—National Diesel Engine Meet- 


ing, Society of Automotive Engineers, 
The Drake, Chicago. 

Nov. 8-9—National Fuels and Lubricants 
Meeting, Society of Automotive Engi- 
neers, The Mayo, Tulsa. 

Dec. 2-4—Third Annual Auto Trim Show, 
Sherman Hotel, Chicago. 

Jan. 14-18—Annual Meating, Sqciety of 
Automotive Engineers, he Sheraton- 
Cadillac and Statler Hotels, Detroit. 

Jan.—Sixteenth Annual Convention, Truck- 
Trailer Manufacturers Assn.. Hotel Del 
Coronado, San Diego, Calif. 
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Highways and Safety ... 


$100 Million for Roads 
Proposed in Kentucky 


OV. A. B. CHANDLER has 

asked the Kentucky Legislature 
to pass a $100 million highway con- 
struction bond issue, increased 
truck taxes and liberalize truck 
size and weight limits. 

He recommended that truck 
weights be increased from a 
maximum of 412,000 pounds to 
59,640 and that length limits be 
extended from 45 to 48 feet. 

In return, Chandler proposed an 
additional tax of 2 cents a gallon 
on fuel used by four-axle trucks. 
The tax would bring in $1.5 million 
a year. He also sought to limit the 
gas tax exemption enjoyed by Fed- 
eral agencies. 

* * . 


E ESTIMATED that these and 
other new revenues would bring 
in $2.2 million a year. When added 
to $1.8 million a year received from 
interstate truckers under a 1954 
use tax, he said, it would allow 





i mproved Roads 


More Vital Than 
New, Dietz Says 


Improvement of existing roads 
rather than the building of new 
ones is the crux of the highway 
modernization problem, according 
to Arthur O. Dietz, president, 
C.LT. Financial Corp. and treasurer 
of the Automotive Safety Founda- 
tion. 

“Most people think of the high- 
way problems in terms of new 
roads,” Dietz said, “but our real 
needs are for 


streets because of the increasingly 
important role they play in our 
economy. 

“In the 1920s we had to replace 


mud roads with paved highways. | 


We need some new roads now, of 
course. 
urgent need for resurfacing, widen- 
ing, elimination of curves 


improvements built into roads we 
already have.” 


Dietz called attention to a study | 
of highway and street widening | 


made by the Illinois Division of 
Highways. 


Goodrich Supports 
ATA Safety Ads 


B. F. Goodrich Co. has for the 


second time granted $35,000 to the | 
American Trucking Assns.’ Foun- | 


dation to assist in advertising 
aimed at promoting highway safety. 

The ads, signed both by Good- 
rich and ATA, will carry the 
message that “highway safety is 
everybody’s business” and will urge 
public support for improved roads. 


Road-Tax-Boost Plans 
Hit by Calif. Auto Club 


Proposals to increase California 
highway-user taxes to finance 
rapid-transit facilities and to re- 
Pair flood damage to highways 
are both unsound and inequitable, 
the Automobile Club of Southern 
California declares. 

“The suggestion that the gaso- 
line tax be increased to provide 
funds for rapid-transit authori- 
ties is pure tax diversion, which 
the people of California have 
constitutionally opposed for a 
number of years,” asserts Nor- 
man P. Thompson, the Club’s 
executive vice-president. 
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increasing traffic | 
capacity, reducing accident hazards | 
and improving our highways and | 


But mainly it’s a case of | 


and | 
grades, control of access and other | 


It showed that widen- | 
ing reduced accidents by about 25 | 


amortization of the $100 million 
bond issue in 30 years. 

Chandler proposed that the 
bond issue be submitted to the 
voters in November. 

In other recent moves involving 
highway construction, Maryland 
legislators authorized the State 
Roads Commission to enter into an 
agreement with Fidelity-Baltimore 
National Bank & Trust Co. to facili- 
tate handling of bond revenues for 
a $50 million toll road from Balti- 
more to the Pennsylvania and 
Delaware state lines. 

* * ” 


Pending in Rhode Island is a bill 
to create a commission to study 
the advisability of a new interstate 
bridge between Rhode Island and 
Connecticut at Westerly, R. I. 
The Michigan Senate has 
shelved a bill to broaden the 
powers of the State Turnpike 











Car Buyers Like Electronic Door Lock— 


The public's response to the electronic push-button door locks on Packard and 
Clipper sedans has been termed ‘‘most encouraging’ by company officials. The 
system consists of electric solenoids attached to the locking mechanism of each door 
and a push-button located at either corner of the dash board. Pressure applied 
to either button (P) activates the coils (L), automatically locking all doors. The device 
is being installed on 37 percent of all Packard models. 





roads at any locations found feasi- 
ble. At present the group may act 
on only two routes. 


Authority. Its sponsor, Senator 
Haskell L. Nichols, Jackson Re- 
publican, said he wanted it held 


up until Congress acts on high- * * «# 
way legislation. HOMAS MANUEL, chairman of 
The bill would empower the Florida’s turnpike authority, 


turnpike authority to proceed with| has predicted that the state-long 


financing and construction of toll 





genuine 


Tore 


Seldom has color been more important to your selling than 


it is right now. Never have you had better colors to work with 


than you get with genuine upholstery leather! Perfect matching, 
when the designer wants it—perfect harmony at any time. 
Yet these colors—all of them—are outstandingly practical in leather, 





toll road from Miami to Fort Pierce | 


will be completed by the fall of 
1958, a year ahead of schedule. 

The authority has filed a vali- 
dation suit for $209 million worth 
of revenue bonds. Manuel said it 

is planned to sell the bonds in 
July and start work on the pike 
immediately afterward. 

In New Jersey, a bill proposing 
a $750 million highway bond issue 
has been introduced, but insiders 
do not expect it to get very far. 

* * * 


‘Anti-Slow’ Law 
Hailed in S.C. 


According to Chief Highway 
Commissioner Claude R. McMillan, 
South Carolina's new minimum 
speed law will aid the cause of 
traffic safety on state highways. 
The law was enacted by the 1956 
General Assembly, became effective 
March 2. 

“We have discovered that often 
a vehicle moving too slowly on a 
crowded highway can be as danger- 
ous as one that speeds,” he said. 
“For the sake of safety we needed 
this law which allows the highway 
department, after careful investi- 
gation, to post minimum speed 
limits on heavily traveled high- 
ways.” 
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because mild soap and water will swish off any kind of stain. Your customers want 


style, but they want performance, too. They get both, in genuine leather! 


Only genuine leather wears as well as it looks 


THE UPHOLSTERY LEATHER GROUP, INC. « 99 West Bethune, Detroit 2, Mich. + 141 E. 44th St, New York 17, N.Y. 


DETROIT PUBLIC LIBRARY. 
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Poster designed by Hicks and Greist, Inc. 


Advertising for more “See-Power” 


ALEX LEWYT, President 

Lewyt Corporation, says: 

“We believe Lewyt 24-sheet posters, as much as any other one factor, have 

helped make Lewyt one of the top vacuum cleaners in just 8 years. For example, 

in Canada our sales increased 40% the first year we added outdoor posters. 
«i We're sold on them as a vital part of our program.” 








“SEE-POWER” GIVES YOU SALES POWER 

The more your advertising is seen the more you'll sell. T.A.B.* figures show that in a 
typical market 93% of people SEE OUTDOOR—Average person sees it 22 times per 
month. POLITZ figures show that average exposure to pedestrian is 64 seconds—to 
motorists, 21 seconds. Circulation cost is only 15c per 1000 in average national campaign. 


*Traffic Audit Bureau 


OUTDOOR ADVERTISING INCORPORATED 


NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM 
60 EAST 42nd STREET, NEW YORK 17,N. Y. 
ATLANTA ¢ BOSTON + CHICAGO «+ DETROIT « HOUSTON + LOS ANGELES 
PHILADELPHIA «+ ST. LOUIS ¢ SAN FRANCISCO « SEATTLE 





Put your Advertising Outdoors and Watch America Go Buy ! 
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Consumers Attitude 


On Trade Disputed 


By William Ullman 


Washington Correspondent 


URING the long Capitol Hill debate over the future|/PUTchaser, | |. 


of new car retailing, surprisingly little has been heard Cites Price 


from consumers. 


Most motorists are probably unaware that so many auto | 


bills have been introduced in Congress. Some don’t care. 
oO 
But a few have taken the they fear that resumption of ter- 


time to write their Congress- 


men and tell them about their 
experiences in dealing with the 
nation’s No. 1 industry. 


As might be expected, the letters 
from consumers are complaints— 
complaints about dealers and about 
auto factories. The most common 
gripe concerns the difficulty of 
getting proper warranty service. 
Second, customers protest that it 
is next to impossible to find out 
how much a car really costs. Third, 





William Uliman 


ritory security 
would rob them 
of the right to 
trade with the 
dealer of their 
choice. 

Rep. Abraham 
Multer, New 
York Democrat, 
has inserted 
two letters from 
motorists into 
the House rec- 


ord. One was from a Georgia 
newspaperman who claimed that 
he was forced to take his new 
car to the shop 14 times “to 
correct defective workmanship.” 
The second was from a customer 
who purchased a car he thought 
was new, only to discover a few 
days later that it had been driven 
for nine months. “The dealer 
eventually admitted this with a 
shrug and comment to the effect, 
‘So what!’” wrote the unhappy 


Squeeze 

F ENOUGH consumers read a 

speech delivered on the floor of 
the House the other day, the 
scattered complaints from mo- 
torists would increase a thousand- 
fold. 

The address, delivered by Illinois 
Democrat Rep. Melvin Price, began 
innocently enough. He told his 
fellow lawmakers that dealers 
made a profit last year of only 
1.7 percent, adding that they were 
caught in a price squeeze “which 
equals anything the farmers in 
this country have ever known.” 

Price then made this state- 
ment: 

“The basic cause of this price 





squeeze is the simple fact that 
the big automobile manufac- 
turers have been insistently pro- 
ducing more cars than the pub- 
lic can buy at a fair price to the 
retailer.” 

That line is loaded! Whether 
Price meant it or not, the impli- 
cation of his remark is that the 
public should have paid mor for 
its cars. If Mr. Car Buyer ever 
gets the notion that he’ll have to 
fork over more money for his new 
car as a result of Federal legisla- 
tion, Congress is going to be 
deluged with more mail than it 
has seen for a long time. The in- 
tensity of the public outcry will 
reduce dealer complaints to a mere 
whisper. 

For in all probability, the cus- 
tomer has no sympathy at all for 
the auto retailer who fails to get 
the “fair price” that the congress- 
man mentioned. All the average 
car buyer knows for sure is this: 
He can get a better deal today by 
shopping around than he could 
four years ago. 

* 


% = 


Favor Volume Selling? 


RICE said later that he didn’t 
want to see the auto industry 
fall under government regulation, 





BIGGEST LEGAL PAYLOADS 






















Without 


Anthony Teleramic 
FRAMELESS Dump Trail- 
er Units — Single and 
tandem axles — capaci- 


ties up to 25 tons. 


capacity. 


ANTHONY COMPANY 


Dept. 5603 
Streator, lilinois 


(1 Contractor Bodies 


Anthony Teleramic Twin ‘‘In- 
Mount"' Hoists—6 to 13 tons 


TELERAMIC 
EIGHT DISTRIBUTION 


I have the following make and model of truck. 





iat] 


Please send me additional information on Anthony Tel- 
eramic Hoists used for the following body classifications. 
(1) Asphalt Bodies 
(1 Reck Bodies (] FRAMELESS Dump Trailers 


Anthony Teleramic Hoists 
These telescopic hoists let you haul up to 1000 


pounds and more additional legal payload on 
every trip. The extreme forward location and 
point of lift of these Anthony Hoists shifts all the 
weight of the hoist way up front—transfers more 


of the permissible load to 


the front axle—and 


lets you carry far more payload on the rear axles. 
Today’s trucks are built to let you haul a great 
deal more load on the front axle—take full and 
complete advantage of this capacity increase by 
getting an Anthony Teleramic Hoist—you “Can’t 
beat them for biggest Legal Payloads.” 


THE TELESCOPIC HOIST 


long life. 


ANTHONY COMPANY SsTREATOR, ILLINOIS 


WITH THE 


“RING 
TRUSSED” 
CYLINDERS 


(Pats. applied for) 


“Truss Rings” reinforce the ends of each cylinder tube 
to prevent “flaring” and to adjust the packing. Extra- 
long bronze bearings and long overlap keep cylinders 
in perfect alignment and provide extra stability and 








but that he did favor passage of 
the bills before Congress. 

“I will do everything in my 
power,” he asserted, “to see that 
these hard-working, small busi- 
nessmen get the necessary protec- 
tion which will permit them to 
keep their heads above water.” 

What would the average mo- 
torist say after reading those 
lines? One car owner in Wash- 
ington commented, “If they think 
that I’m going to subsidize new- 
car dealers, they’re crazy.” 

During the NADA convention 
this year, one of the speakers 
put his finger on this wary con- 
sumer attitude. Dr. Charles Phil- 
lips, president of Bates College, 
told dealers that “we shouldn’t 
forget that the customer likes 
this mass selling, low margin ap- 
proach. To him, it means more 
car for the money, and, perhaps, 
a new car instead of a used 
one.” 


Later, Dr. Phillips warned that 
“although the principle of volume 
selling may have been slow in 
reaching the automobile field, there 
is no question but it is with us 
today.” 

His speech may not have been 
popular with many dealers, but Dr. 
Phillips undoubtedly came closer 
to expressing the view of con- 
sumers more accurately than did 
Rep. Price. In the end, it will be 
the consumers, not Congress or 
the factories or the dealers, who 
will determine the future of auto- 
mobile retailing. 


They will decide the “fair price” 
for a new car. They will judge 
whether a new-car dealer is an 
economic necessity because of his 
parts and service facilities. And 
the consumers will decide whether 
supermarkets run by bootleggers 
are “insidious,” as Rep. Price has 


termed them. 
* % + 


Road Bill Up to House 


OUSE FLOOR action on the 

Federal-aid highway bills is 
expected to get under way soon 
after Apr. 9, when Congressmen 
return from the Easter recess. 

The Senate, which has already 
passed the Gore version of a high- 
way authorization bill, is in sus- 
pense until it finds out just what 
the House will do. 

Should the House amend the 
Gore bill to include Rep. Fallon’s 
changes, the measure can go 
right to House-Senate conference. 
If the House leaves its own 
number on the bill, however, the 
measure will end up in the Senate 
public Works committee, subject 
to a vote of the Senate. 

The Boggs pay-as-you-go financ- 
ing bill is likely to wind up in 
the Senate Finance committee — 
unless the House combines it with 
the Fallon bill. 

“Then,” said one Senate spokes- 
man, “I can’t tell what we'll do. 
I guess we’ll just have to separate 
them.” 


It was obvious that even if House 
approval of the highway bills 
comes soon, the measure still has 
a long and tortuous road ahead of 
it. 


Depressed Aid 


HE U. S. Chamber of Com- 

merce, long-time foe of Federal 
intervension in business, has 
spoken out against a Senate bill to 
help communities with serious un- 
employment problems to attract 
new industry. 

Perry M. Shoemaker, president 
of the Delaware, Lackawanna and 
Western Railroad, testified for the 
Chamber before a Senate Public 
Welfare subcommittee. 

Shoemaker asserted that Fed- 
eral aid to jobless towns might 
do more harm than good by 
persuading local citizens they 
could relax their efforts to at- 
tract new industry. He also 
suggested that residents of de- 
pressed areas who had left town 
for greener pastures might hurry 

back home when they heard 
about Federal grants. That 
would make the job shortage 
worse than ever, Shoemaker 
pointed out. 

The Chamber witness pointed out 
that depressed areas still owned 
one asset to help them attract new 
industry, and that is local initiative. 


A number of towhs, such as 
Winston-Salem, N. C., Bridgeport, 
Conn., Toledo and Manchester, N. 
H., have licked unemployment 
problems without one penny of 
Federal aid, he said. 
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HE oldest truck manufacturer, 
and the oldest truck in use to- 


day, still are very much in the 


running in this year 1956. 

Two weeks ago I braved New 
York’s devastating snowstorm to 
visit my old friend, P. O. Peterson, 
erstwhile Studebaker top “exec,” 
who transferred to the “topkick’s” 
chair at Mack Trucks, Inc., about 
a year ago. 

And the record this oldest of 
truck companies made last year 
may mean that we will have to 
add Pete to that pair of doughty 
managers, Bob Black and Roger 
Kyes, who turned another pair of 
truck companies around when 
they hit the doldrums and got 
them climbing back up the solid 
profit-making stairs to industrial 
well-being. 

The 10-year record of this maker 
of Goliaths in the truck business 
shows that Pete’s first year 
developed the highest gross earn- 
ings that the company had enjoyed 
during that period, well over $3 
million more 
best year of 1947. 

And I believe that on the basis 
of its present stock distribution, 
the company, under Pete’s direc- 
tion, has paid the biggest dividend 
to its shareholders. 

* ~ * 
Saeeeoeeee figured out that along 
with a 61.54 percent increase 
in sales in 1955, the company had 


a 535.52 percent increase in profits | 


before taxes and a 480.89 percent 
increase in net income. Which isn’t 
a bad record for a guy to be tied 
to in the first year in a new job. 

But earnings and dividends for 
one year don’t tell the whole 
story of a man’s value to a com- 
pany. Many times the real story 
is found in his ability to meet 
certain critical conditions that 
face a firm from time to time, 
and how his decisions in such 
cases mark a trail that keeps the 
company on solid footing for 
years to come. 

I got an inkling of how that 
“know how” 
many years of fighting emergency 
after emergency while occupying 
the top buyer and production chair 
in Studebaker—helped Pete soon 
after he-arrived at Mack. 

It seems that production and 

(Continued on Page 22, Col. 3) 





than the previous | 


— acquired through | 


But Spec Problems 


NDUSTRY sources estimate that 
at least 24,000 school buses will 
|be put into service this year. If 
|they’re right, 1956 will rank as 


\the biggest year to date for this 
| fast-growing industry 
Last year, some _ 32,260,000 


| pupils were transported in 137,- 
| 552 buses, making this a $312,- 
| 730,000 industry. It is estimated 

that the total will rise to 43 mil- 
lion pupils by 1960 and to 48 
million by 1965. 

That’s a tremendous record of 
expansion for an industry that 
required but 85,900 buses to haul 
4,952,000 pupils in 1947. 

And it offers dealers an excel- 
lent opportunity to cut themselves 
a slice of the anticipated future 
| growth. 


This growth was foreseen several | 
years ago in the trend toward con- | 
it | 
was spurred by rulings in several | 


|solidated school districts and 


|states that no child who lived 
more than a mile from school 
| Should be made to walk. 
It also was anticipated by bus 
and body makers and by educators. 
But the expansion has not been 
| without its growing pains. 


* * 


Specification Problems 
EALIZING that considerable 


be eliminated and _ safer 


oz E 


transportation could be provided | Point and in 


a > 





Dodge Wagon in School Bus Field— 


Plague Makers ... 





\if standards were set 
construction of both the chassis 
| and the body, the top engineers 
|\from each vehicle and body com- 
|pany met with users, the educa- 
tional heads and state commis- 
sioners two years ago in Lansing 
and developed a complete set of 
| specifications which were to be 
| followed by all makers this year. 

Unfortunately, however, these 

specifications were not binding 

on the various sehool transpor- 
tation authorities—so this year 
we again have the spectacle of 
a few “hairs on the tail of the 
dog wagging the dog” to the end 
that vehicle manufacturers and 
body buliders have to modify 
their products that were built to 
the national specifications if they 
are to meet the state specifica- 
tions that are not in line. 
| The worst example of a state 
|demanding modified specifications 
|is the state of New York, manu- 
|facturers say. 

They figure the various devia- 
tions from the specifications agreed 
|/upon by the best engineers in the 
| business will cost the school boards 
jand the taxpayers around $900 to 
| $1,000 more per bus. 

Practically all engineers among 
the chassis makers claim the extra 


up for the 


expense to the taxpayers could requirements are unnecessary from 
pupil | @ safety or maintenance stand- 
some instances elimi- | 


* * *x 


a 
* 
AED 





' | centage points. 
* 





School Bus Peak Seen 


gineering. 


* ‘4 


2 More States Bolt 


for in the New York specifi- 
cations will have to be made in a 
dealer’s place of business or in an 
equipment shop as they are not 


line. 

New York has 5,856 school buses 
|—4.3 percent of the national fleet. 
Another state, Washington, de- 
mands one specification that few 

(Continued on Page 26, Col. 1) 


HEVROLET leaped off to an 
early lead over Ford as Janu- 
ary new-truck registrations dropped 


to 66,141, according to figures com- 
piled by R. L. Polk & Co. 


from the 62,231 trucks registered in 
January of 1955. Chevrolet regis- 
tered 22,286 trucks to Ford’s 19,044. 

This brought Chevrolet’s share 
of the market to 33.69 percent, 
an increase of 2.46 percentage 
points from its position in Janu- 
ary, 1955. 

Ford’s share was 28.79 percent, 
a drop of 1.41 percentage points 
and International was third with 
12.26 percent, a drop of 1.23 per- 


o 


MC was fourth with 10.39 per- 

cent, up 2.10 percentage points; 
Dodge, fifth with 6.26, down 2.24 
percentage points; Willys, sixth, 1.98 
down .97; White, seventh, 1.89, up 
.25; Mack, eighth, 1.45, up .58; Stu- 
debaker, ninth, 1.28, up .07; Dia- 
mond T, 10th, .48, up .12; Reo, 11th, 
.33, down .01, and Brockway, 12th, 
12, down .04. 

California led the states with 
7,571 registrations, up from 5,437 
in January, 1955. However, 
Georgia, which finished 1955 as 
the 10th best truck market in the 
nation, dropped sharply to 931 
this year from 2,472 registrations 
in January, 1955. 

Texas also dropped, but held the 


C. of C. Approves 
Defense Dept.’s 





nate gains made by improved en- | 


OST of the modifications called | 


practical to make on the assembly | 


However, this figure was up 3,910 | 





Top Trucks 


New-truck registrations for one 
month plus 28 states for Febru- 
ary: 


| 1956 Pos. Make 1955 Pos. 
| 1—31,285 Chev. 26,074— 2 
2—27,099 Ford 27,000— 1 
3—11,666 Int'l. 11,453— 3 
4— 9,704 GMC 6,771— 5 
5— 5,891 Dodge 7,240— 4 
6— 2,138 Willys 2,822— 6 
7— 1,828 White 1,388— 7 
8— 1,371 Mack 846— 9 
9— 1,234 Stude. 1,054— 8 
10— 454 Diamond T 347—10 
11— 317 Reo 272—11 
12— 89 Brockway 104—12 

1,056 Misc. 713 

Tota! All Makes 
94,132 86,084 
Further details on Page 40. 








‘Chevrolet Widens Shave 
As Registrations Top °55 


No. 2 spot with Illinois rising 
sharply to third with 3,361 regis- 
trations. Thirty-three states topped 


from December's impressive 93,733 | January, 1955, registrations. Chev- 


rolet led Ford in 29 states, tied in 
one and trailed in 19. 

The top 10 states for the month 
| were: 





1956 1955 

1. California 7,571 5,437 

2. Texas . 8,791 5,251 

3. Illinois 3,361 2,799 

| 4. Pennsylvania .... 2,967 2,179 

| 5. New York . 2,893 3,389 

| 6. Ohio ........ a. 2,864 2,537 

| %. Missouri ........ 2,630 2,598 

| 8. Michigan . 2,560 2,541 

9. Indiana 2,426 2,129 

10. Florida ..... 2,318 1,853 
Governor Signs 
Law Removing 

° 9 

Kentucky ‘Barrier 


RANKFORT, Ky. — Gov. A. B. 

Chandler has signed a bill re- 
moving Kentucky’s “bottleneck” for 
interstate truckers. 

The new law liberalizing truck 
weights and length will permit 
trucks from Ohio, Illinois and 
Indiana to pass through Kentucky 
to southern points. 

The new law extends GVW per- 
missible on four axles from 42,000 
to 59,640 pounds and the length 
from 45 to 48 feet. 

* * * 
| HE liberalized limits will be 
permissible, however, only on 
|highways designated by the Com- 
|missioner of Highways, according 
to Lew Ullrich, manager, Kentucky 
| Automobile Dealers Assn. 


One of Dodge's 10 entries in the school bus field is the Town Wagon which can 
carry six or eight pupils. It is built on a half-ton truck chassis and is available with 





a 169-horsepower V-8 or 110-horsepower six-cylinder engine. Dodge's other school 
buses will carry from 30 to 66 pupils. 





May Safety Check Means Profit 


RUCK dealers, branches and 

distributors will be asked to 
join in the annual May Inter-Indus- 
try Highway Safety Check program 
either by setting up safety check 
procedures in their own shops or by 
joining in community efforts to 
make the highways a more safe 
Place to drive. 

If the pattern this year follows 
that of the past several years more 
trucks than cars will be found with 
faulty mechanisms. 

Last year 25 percent of the cars 
were unable to pass the safety 
inspections but trucks were found 
guilty of faulty items in 35 per- 
cent of the inspections. 

Lights led in truck failures with! 
38.3 percent being found with in- 
adequate or faulty lighting. Rear | 
lights led with 22.8 percent and_/| 





front lights came second with 15.5]/a 
percent. Brakes were third with 
14.8 percent. 
OF * * 
L_ Aw failure has been a major 
“bugaboo” with truckers for 


lamp that will stand up and 
claims to have tried with no suc- 
cess to get the major companies to 
build a lamp which he has been 
building in small volume. 

Berg claims that he can give a 
several years now and especially|¥e@"’s guarantee for the lamp he 
for the over-the-road haulers. has developed in this type of 

service. 


It seems that due to the vary- * * *& 
ing voltage, on the trailer espe- H Westi 
ns . wr stinghouse out of man- 
Smee — aon ee oe ee ufacture due to its long strike, 
lamps. oom not standing a an the lamp situation this year is ex- 
truckers think they should. a = quite ae eee the 
J h Bere, Berg Mfz. Co chi- | ay safety campaign. Dealers are 
osep 8, Derg Mig. Co., Chi-| being advised to lay in as good a 
cago, has been experimenting with | stock of lamps as possible so that 
| they can service the vehicles that 
| will not pass inspection. 
TRUCK NEW PRODUCTS || ‘at jeast one out of every three 
'trucks that come in, for inspection 
| (Continued on Page 24, Col. 1) 
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Ullrich also said that trucks 
who wish to qualify for the in- 
creased loads and lengths must 
be properly licensed with the 
Kentucky Department of Reve- 
nue. 

Ullrich said a bond must be 
posted with the department and 
truckers wishing to qualify should 
contact Martin Brashears, Reve- 
nue Department, Frankfort, Ky. 


Ton-Mile Tax Repeal 


Asked by N. Y. Group 
BUFFALO, N. Y. — The New 
York Committee for Truck Prog- 
ress, legislative arm of the Amer- 
ican Trucking Assns., will soon 
recommend the repeal of the ton- 


Transport Report 


ASHINGTON. — A semiannual 
report to Congress by the De- 
fense Department on the size and 
use of its military transportation 
facilities has been recommended by 
the U. S. Chamber of Commerce. 
The chamber said the proposed 
reports would protect the public 
interest from unreasonable ex- 
pansion of military transportation 
services in direct competition 
with private transport. | 
The C. of C. opposed the Defense | 
Department view that large mili-} 
tary sea and air transport fleets are 








necessary as a protection in the| 
event of war. It contends that his- 
tory has proved that first reliance | 
must be placed on commercial) mile tax and the substitution of 
fleets in a national emergency. | a truck weight registration plate 
The chamber specifically assailed; which truckers will buy yearly. 
plans by the Military Air Trans- | Edward P. Jackson, of the 
port Service to operate 500 four-| Niagara Frontier Trucking Fed- 
engined planes by mid-1957 in addi-| eration, said the plan would bring 
tion to its twin-engine transports.| in about the same revenue and 
“Much of the volume of freight and! save $1.5 million a year by abol- 
passenger traffic moved by MATS) ishing the State’s truck mileage 
could be carried by commercial division. : 
planes,” the C. of C. said. 








sales were increasing, bringing 
about the all-too-normal situation 
of a critical shortage of parts. The 
boys were going round in circles 
trying to decide whether needed 
parts should be allocated to service, 
where they were badly needed, or 
|used in production to take care of 
vehicle customers who were 
screaming for the trucks they had 
ordered. 


+ * 


Peterson Takes Over 
ATURALLY after a “not-so-good 
year” in 1954, many wanted to 
|get the profit-making trucks on 
|their way to customers and billing. 
But Pete also knew the crucial 
The Teracruzer, made by Four Wheel Drive Auto Co., Clintonville, Wis., is said to | importance of keeping owners vehi- 


; ss reg ; specially when 
be the first vehicle produced expressly to utilize the new, low-pressure pneumatic tire | cles on the road, especially 
a 4 those vehicles are trucks which the 


bogs, known as Goodyear Rolligon Bags. Squippes with eight tire bags, the unit is great majority of the owners de- 
engineered for driving over rough and rocky terrain, over soft and unstable ground, pended upon to keep their own 
up steep inclines and along difficult side slopes. The cab, insulated with L-O-F | businesses going and profitable. 


Glass Fibers Co.'s Microlite insulation, has room for two men to sleep while a driver | So Pete immediately made the 
“big-time” decision so charac- 





FWD's New Teracruzer— 








and a navigator operate the 20-ton Army vehicle. 
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teristic of top management men 
who have earned their spurs in 
automotive mass production. He 
decided to do both. 

But he soon found out that he 
didn’t have the kind of a purchas- 
ing department that knew how to 
“throw the whip” and plead for 
four parts from a maker who was 
sweating it out to produce one. So 
Pete rolled up his sleeves and 
went to work and earned himself 
an industry reputation that will 
stay with him as long as he is in 
business. 


And he pulled the “hat trick,” 
as they say in hockey. 
* * * 

UT enough of Pete. He's new 


to Mack and new to the heavy- 
duty truck business, and Mack is 
an old-timer in this field. 

Four brothers, the Mack boys, 
were in the wagon-making and 
blacksmithing business in Brook- 
lyn when they decided that the 
end of their business was fast 


MORE FOR THE TRUCK BUYER - MORE FOR YOU 


when you specify HEIL 2 


bodies and hoists 


MORE FOR YOUR CUSTOMER 


Here’s what you sell when you specify Heil— 


Unique body design provides great structural strength 
to prevent costly sagging, bulging and distortion—and there’s 
no dead weight to rob pay load. 

Heil fast-acting hoists reduce dumping time and offer 
features you find nowhere else. The independently-mounted 
Perma Pump lines up directly with the power take-off for a 

short, straight shaft with less friction loss, less wear on uni- 
A versal joint. Maintenance is easy, too. Readily accessible lube 
} fittings lead to all bearing points. The cylinder head can be 
: unscrewed to get at piston, packing and other cylinder parts. 


THe HEIL co. 











/ 


, aot 
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Heil offers either Saleenmale en twin arm hoists. 


MORE PROFITS FOR YOU 


When you specify Heil, you’re adding 
profit to the truck sale and giving your 
customer a better hauling unit for his 
truck. Your Heil distributor will provide 
expert mounting, prompt and efficient 
parts and maintenance service. He'll 
work with you to keep your customer 
satsified and help you earn a profit. 


BH.61 


| considerably. 





approaching and they had better 
get into this new-fangled auto- 
mobile field. 

Their answer, in 1900, was to 
build their first commercial 
gasoline-driven wagon, a sightsee- 
ing bus. 

Incidently, the ninth bus built in 
1901 is still running, carrying pas- 
sengers around Greenfield Village 
in Dearborn. 

So was born the oldest truck 
company in America and there is 
the oldest truck, still running. 

As if that isn’t enough, Mack 
made a gerat name for itself 
back in the early '20s with its 
3%-and-five-ton chain-drive Mack 
“Bulldog” trucks. 

Hardly a construction job of any 
size but there would be “Bulldogs” 
on the job carrying away the exca- 
vated dirt and hauling in the 
gravel and stone. Hundreds of 
these oldsters still are running. At 
least the boys at Mack say they 
still are selling chains and other 
parts for them. 

* * * 


Expansion, Consolidation 


_ got “expansion pains” in 

1911 and merged with Hewitt 
Motor Co., New York, and the 
Saurer Motor Co., Plainfield, N. J., 
the American licensee of the parent 
Swiss company, just a year after it 
(Mack) had started something that 
eventually was to retire the fire 
horses. In 1910. Mack made its 
first fire apparatus. 

In the early ’20s the company 
again was struck with the expan- 
sion “bug” and began spreading 
out all over northeastern Pennsyl- 
vania and northern New Jersey. 

It added to its Allentown plant, 
acquired the Wright-Martin plant 
in New Brunswick, N. J., another 
plant in Plainfield, N. J., and 
since has built a modern central 
parts warehouse in Somerville, N. 
J. At one time it had a plant 
in Long Island City. 

But under Pete’s direction Mack 
is beginning to consolidate. The 
latest move was to give up the 
elaborate offices in the Empire 
State Building and move the exec- 
utive offices to the plant in Plain- 
field. A suite in the Empire State 
Building will be maintained as a 
sales office. 

* a * 

rooar the big push at Mack is 

toward improved engineering, 
more power with lighter weight 
and improved economy in opera- 
tion, but never taking the eye off 
“quality” and “long life’ which 
have become almost synonymous 
with Mack. 

The company also has its eye 
on the over-road hauling expan- 
sion taking place in the midwest 
and far west, especially as it 
applies to the type of cargo car- 
riers known to the 


trade as 
“westerns.” 
Sales today are carried on 


through 53 direct factory branches 
and 310 distributors and dealers. 

While Mack feels that it always 
will have to maintain a certain 
number of branches to be able to 
serve its customers, as its customers 
liked to be served, it also knows 
that it won’t be too long before 
its contract with potential cus- 
tomers will have to be widened 
It plans to do this 
by building up a larger dealer 
organization working under the 
branches and direct distributors. 

* 7 co 


Sales Forces Separated 


proTar about 46 percent of all 

of Mack’s sales are made by 
distributors and dealers. The com- 
pany believes it won’t be too long 
before at least 60 percent come 
from this source. 


It has recently expanded its 
sales front by separating its “off- 
highway” sales force from the 
“over-the-road” boys. 


The “off-highway” men are set- 
ting up dealers in those areas 
where the greatest potential for 
this type of truck is located. 
Dealers for this line are found 
among the earth-moving and 
other heavy-machinery distribu- 
tors who work closely with the 
strip mines, logging and other 
users of this type of heavy equip- 
ment. 

Mack also is very proud of the 
top position it holds in the sale of 
diesel-powered trucks. It expects 
this business to continue to in- 
crease and feels that with its 
modern diesel engines equipped 
with diesel exhaust brake, which 

‘Continued on Page 23, Col. 1) 
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enables the operator to use the|I did not make a public apology 
engine as a brake on long, downhill | for running it in the paper. 


runs, it will be able to continue a 
commanding position in this field. 
* * + 


gee despite what Senator O’Ma- 
£ honey says about a certain 
corporation pushing all competition 
out of the bus business, the boys 
at Mack feel otherwise. They are 
supremely confident that they will 
find enough profitable business to 
keep their bus plant active. 

They also point with pride to 
the number of fire apparatus in- 
stallations across the country 
and are confident they will be 
able to stay on top of this highly 
specialized business. 

In the meantime Pete and his 
reorganized crew are slowly but 
surely bringing a greater degree 
of standardization, modern manu- 
facturing procedures and modern, 
faster, more accurate machinery 
into the picture to guarantee that 

Mack will be able to maintain its 
quality product in a highly com- 
petitive market. 
* * * 
Memories of Bill Stout 


a” OLD buddy of mine now is 
taking his last ride on those 
soft, downy clouds he tried so 
hard to emulate in his designing 
of cars and airplanes. Bill Bush- 
nell Stout passed away March 20 
at his home in Phoenix, Ariz. 

I first came to know Bill well 
when he so kindly offered to help 
me get out the daily paper we 
published on board the Noronic 
when the Society of Engineers 
spent its first annual meeting 
aboard this luxury boat on a 
cruise up the lakes from Detroit. 

At that time Bill was new in 
Detroit and was the designer, 
chief engineer, general manager 
and most enthusiastic salesman 
of the Scripps Booth, one of the 
industry’s earliest and best look- 
ing cycle cars. 

In addition to being an inventor 
of note, an engineer with the 
true forward look, an after-dinner 
speaker of no mean ability, a 
mimic of which I know no better, 
a musician of parts, a cartoonist 
of rare ability and a dreamer of 
solid dreams, Bill also pounded a 
mean typewriter. 

For instance the evening we 
sailed on this first trip on the 
Noronic he came down to the press 
room in the hold of the boat with 
a rollicking poem titled “Willie be 
Stout or Little.” 

* * * 

N ADDITION to Will B. Stout 

we also had one Will B. Little. 
But Will Stout would be rolling 
in fat at 130 pounds while Will 
Little, then manager of the De- 
troit office of Bearings Co. of 
America, would have looked emaci- 
ated at 225. 

So Bill had done a piece on 
Big Bill Little and the Little 
Bill Stout — there, it’s got me 
going again. He twisted these 
simple facts around for nearly 
half a galley of type with each 
line dripping in chuckles and 
belly laughs. 

Later on he collaborated with 
Mel Adams on the woes of Albert 
zee Champion who was not actu- 
ally named Champion at all but 
had taken the name when he came 
from France to this country be- 
cause he was a champion bicycle 
rider and the boys in Toledo would 
not let him use his adopted name 
on his product after they had taken 
the original company over from 
Albert. 

That piece, done in “jabber- 
wocky” style, had everybody on the 
boat in tears but Albert and me. 
I got a full belly laugh out of the 
piece until I learned that Albert 
zee Champion was looking high 
and low for me and had threatened 
to beat me to a pulp if I didn’t tell 
him who wrote the piece and if 
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in next week's Automotive News 








by Jack Weed 


* BS * 

Built a ‘Flying Garage’ 
I WAS able to keep out of Albert’s 

way for about 12 hours and by 
that time Albert had become con- 
vinced that he had gotten a lot of 
valuable publicity out of the deal 
and was somewhat — but not 
completely mollified. Years later 
he would bring it up and always 
with a growl in his voice. 

Never will I forget Bill drag- 
ging me out to see his “flying 
garage” as the boys labeled his 
first all metal plane. This was 
before it was completed. Nor 
the ride he gave men in the 
first Scarab he built. 

He had rigged up a tea table and 
served me lunch with hot tea as 
we bowled along out Detroit’s 
Michigan Ave. I might add the 
tea did not spill although Michi- 
gan Ave. was not as smooth then 





as now. He sure had spring sus- 
pension in that rear-engine job. 

It was but a few years ago that 
he amused and astounded my wife 
with his ability to cartoon people 
and things on the train to Sun 
Valley while I was sweating it out 
on the Economy Run. 

of * * 

eo always maintained that 

insects were the only creatures 
that knew the true art of flying 
as only they could come to a com- 
plete stop in flight and back up to 
an upside down landing on a ceil- 
ing. 

He designed the most livable 
house trailer I ever saw and I 
saw plenty of them when I edited 
a house trailer trade paper when 
car dealers got into the business 
for a while. 

His trailer was compact and 
perfectly balanced on the ‘road 
but expanded to a four-room cot- 


| tage with so little effort that a 


woman could handle it. 

I feel that not only has the auto- 
motive and aircraft business lost 
a great engineer but that America 
has lost one of its most outstand- 
ing geniuses with the passing of 
Bill Stout, the greatest teller of 
Swedish stories who ever lived. 

Selah Bill. 
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Feed-Piper Mack 
Revolutionizes 


Farm Deliveries 
CONCORD, N. H. — Compressed 


\air and a Mack truck are revolu- 






' 


Driving Comfort— 


Hilder Lofstrand mounts one of the 21 
new GMC Diesel highway tractors pur- 
chased by Briggs Transportation Co., St. 
Paul, equipped with a Bostrom Level Ride 


80 seat. The new seat has a torsional 
rubber spring suspension system that is 
said to soak up the major jolts and shocks 
encountered in ride motion, protecting the 
driver from nearly 80 percent of the pre- 
dominant road vibrations. In addition to 
weight, height and depth adjustments, 
seat and back angles can be varied. The 
seat is made by Bostrom Mfg. Co., Mil- 
waukee. 


A disabled vehicle is a sitting duck 
for a highway pile-up. 


‘Till now, there has been no way for a driver to 
alert traffic to the sitting duck hazard created by his 
disabled vehicle until he got out of the cab and 


placed the required flares. 


merical 
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Sigflare, the multi-purpose signaling system that conforms 
with every new ATA Lighting and Wiring Recommendation. 
With as few as 4 lamps and 1 switch Sigflare provides: 
A—The most powerful Class A, Type 1, directional signals 
on the market with Double Face Lamps for front mounting 
and rear lamps to suit your individual installation. 
B —The flore feature with positive pilot action that instantly 
and simultaneously flashes all 4 signal lamps to warn 
oncoming traffic that the vehicle is disabled. 
C —2 Stop Lamps as powerful as ClassA, Type 1, signal lamps. 
D—2 Tail Lamps as powerful as the law allows. 
For more information about Sigflare and a complimentary 


copy of the new ATA Lighting Recommendations, see your 


jobber or write to: 


Signal -Stat 


DIRECTIONAL SIGNALS « 
Signal-Stat Corporation, 523-39 Kent Ave., Brooklyn 11, N. Y. 


tionizing old methods of delivering 
feed in bulk to farms in the north- 
eastern states. 

Merrimack Farmers’ Exchange, 
Ine., equipped a Mack with a 
Sprout Waldron “Feed Piper.” It 
discharges the feed from the truck 
body by air-pressure through a 
four-inch pipe. 

The feed can be blown directly 
into the farmers’ bins, horizontally 
as far as 100 feet or verticatly up 
| to as high as 70 feet. 

Previously the company used 1% 
and two-ton trucks to carry five to 
six tons of feed in 100-pound bags. 

Merrimack has been using the 
feed-piper equipment for 12-ton 
loads. Charles W. Fletcher, Merri- 
mack sales manager, said that a 
Mack truck with a feed piper 
placed in service almost two years 
ago travelled 3,704 miles in a single 
month over every type of road and 
averaged 5.5 miles per gallon of 
gasoline. 





he. 


With Signal-Stat #800 switch and heavy 


duty flasher, one set of lamps does it all. 


SWITCHES « 


Sigflare available for passenger cors too. Flarestat converts 
alreody instolled signal lamps to double as dissability lamps. 
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Safety Check Profits Told 


Truck Fatlures Higher Than Cars’ in 1955; 
Lights Lead Repair Parade 


(Continued from Page 21) 


will need replacement bulbs. Many 
will need much greater service. 

Care should be taken in in- 
specting trucks that normally do 
not get a regular monthly pre- 
ventive maintenance check to see 
that the wiring is in good shape 
and that lamp bases are not 
rusted and corroded to the point 
that they will fail. 

Brakes also should be given a 


most thorough check, especially on | 


trucks that are used on farms and 
other jobs where the truck is serv- 
iced only when something goes 


wrong. 
+ ” * 


NFORTUNATELY there are 

many truck owners who use 
their vehicles only occasionally and 
who do not check the safety fea- 
tures regularly. 

Dealers will not only be doing 
these owners a real favor but ex- 
perience has shown it will profit 
them to put a little more time and 
care in the inspection of such 
vehicles. 

This applies especially to the 
emergency or parking brakes 
which in far too many cases are 


McCarty Retires 


From I-H After 


54 Years Service 


CHICAGO.—Michael F. McCarty, 
who joined McCormick Harvesting 
Machinery Co. in May, 1902, at the 
age of 13, has retired after nearly 
54 years of International Harvester 
Co. service, mostly as a motor truck 
salesman and sales executive—a 
record with the motor truck divi- 
sion. 

McCarty had a career that saw 
motor trucks develop from high- 
wheelers and the two-cylinder en- 
gines up to today’s powerful models. 

During that time he played an 
important part in the development 
of the gigantic trucking industry, 
International said. 

He served in various sales capaci- 
ties at International branch and 
district offices in Indianapolis, 
Dubuque, Aurora, St. Louis, and 


Chicago. In Chicago, he is a well- | 
known figure as he was Interna-| 


tional truck district manager there 


from 1932 to 1955, then was named | 
and fleet 


supervisor of national 
sales until retirement. 

McCarty was active in numerous 
industry and civic organizations, 
including the Chicago Auto Trade 
Assn., Chicago Automobile Show, 
the Back of the Yards Council and 
the West Side Planning Commis- 
sion. 

On his retirement, it was an- 
nounced he would join the staff of 
the Central National Bank, Chi- 
cago, as assistant to the president. 
He is the father of Bill McCarty, 
Avtomotive News Chicago corre- 
spondent. 


Harris Joins Thomas-Hyer 


DENVER. — William L. Harris, 
Dodge truck district manager here, 
for the past three years, has joined 


Thomas-Hyer Motor Co. (Dodge- 


Plymouth), Denver. 





ATTENTION CAR-OWNERS! 


CARBURETOR 
TROUBLE STOPPED 


FUEL PRESSURE REGULATOR & FILTER 
FULT-O-REG provides correct amount of filtered fuel at con- 
stant, even 2 Ibs. pressure to carburetor. Keeps carburetor 
free of dirt, water and harmful matter. Eosy to install in fuel 
fine. Recommended by corburetor specialists for any make 
or model, cor or truck. Factory set. Precision engineered. 
ORDER FROM YOUR JOBBER 


Exclusive World-Wide Distribvtors 


ALONDRA SALES, INC. 


LOS ANGELES 19, CALIF. 


allowed to become 
through neglect. 

It is claimed that pulling the left 
|front wheel will develop brake re- 
|line jobs in one out of every seven 
|trucks one year old or older. In- 
|spection time is a good time, too, 
|to impress upon owners the need 
for having clean heavy duty brake 
fluid in the system and to make 
sure that all wheel cylinders are 
in good condition. ; 

Exhaust systems knocked down 
9.5 percent of the trucks inspected 
last year and dealers found a fairly 
high incident of muffler and tail 
pipe replacement. 

* 


inoperative 


* * 


| @TEERING and glass came next. 

Both prevented 8 percent of the 
trucks from passing inspection. 
Glass, especially windshields, is an- 
other short item and may give 
many dealers trouble in locating 
replacement. 

Windshield wipers were found 





| cial 





faulty in 6.4 percent of all trucks) 
inspected last year, followed by 
tires on 6.1 percent of all commer- 
vehicles. In the community 
check at Dothan, Ala., all dealers 
and tire stores in the town were| 
stripped of stock before the end of | 
the safety lane period. | 


Horns failed on 5.1 percent and 
rear-view mirrors were faulty on 
3.80 percent of the trucks | 
checked. 


In last year’s program approxi- | 
mately 
were checked in 422 cities and 17 
counties in 37 states. With more| 
than 58 million vehicles crowding)! 
our 
states having periodical inspection | 
regulations, the Safety Check pro-| 
gram did not reach one-third of | 
the cars and trucks that should! 
have been inspected. 

Display banners, showroom post- 
ers, wall posters, twirling pennants, 
steering wheel tags, booklets giv- 
ing the stopping distance at various 
speeds, other safe driving pamph- 
lets and windshield stickers can be 
obtained from any vehicle factory. 

A liberal use of them will forcibly 
impress the driving public that the 
dealer displaying them is ready} 
and willing to make the safety 
inspections. 
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Trucks to Double 


,|In 25 Years, 


1,229,690 cars and trucks|, 


| 


highways and even with 13!) § 


’ 


‘Cool’ Delivery Trucks— 


A fleet of 41 Divco delivery trucks, each | 


fully insulated and equipped with an 
ammonia plant refrigerating system, has 
been installed by Borden Co., Madison, 
Wis. At night the trucks are parked in a 


central outdoor garage and the refriger- | 


ating systems are coupled into a novel 
overhead pipeline which carries refriger- 
ant from a central plant. The trucks are 
able to operate all day and maintain an 
average cool temperature of 44 degrees. 


‘Canadians Say 


MONTREAL, — Canada’s truck- 
ing service will more fhan double 
in the next 25 years, providing that 
highway systems are improved and 
extended, the Canadian Trucking 
Assns., Inc., has declared in pre- 
senting its brief to the Royal Com- 
mission on Canada’s Economic 
Prospects. 

The predicted expansion at a rate 
faster than expected growth of the 
nation’s economy was made by 
John Magee, executive secretary of 
the association, which represents 
about 15,000 for-hire trucking firms. 
By 1980 there will be some 156,- 
300 for-hire trucks on Canada’s 
highways as compared to slightly 
more than 69,500 now, the brief 
estimated. 

The association said the trucking 
industry is likely to participate in 
the general trend towards increased 
productivity per worker. In fact, 
this increase is necessary for in- . 
dustry growth. 
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362 iaterautionsts Added 4 t Freihoter f Fleet— 


Units of the 362 International trucks added to the 1,000-truck fleet of Freihofer 
Baking Co., Philadelphia, are inspected by George H. Householder (left), transpor- 
tation vice-president. The firm's purchase included 108 RM-122 and SM-122 models, 
similar to the multi-stop delivery unit at left. Freihofer also added 250 trucks of the 
type shown on the ramp (right) and four R-195 Roadliner tractors. 





‘Hidden Dollar’ Threat Told 


Mack’s Crockett Blames 


For Hiking 

SPRINGFIELD, Mass. Free 
flow of interstate commerce 
esssential to the nation’s economy 


is seriously endangered by 
existing and potential “hidden dol- 


‘Onerous Regulations’ 
Truck Costs 


tion to enter all other fields of 
transportation and to almost com- 
pletely emasculate the regulatory 
powers of the Interstate Com- 
merce Commission, according to 


lar” costs in highway transporta- | Crockett. 


tion, according to Albert G. Crock- | 


ett, Mack director of sales develop- 
ment. 


He told the local chapter of 
the National Assn. of Cost Ac- 
countants that they have an obli- 
gation to pinpoint and help try 
to correct these “hidden dollar” 
costs. 

Crockett blamed “onerous, over- 
lapping highway regulations and 
obsolete highways,” as causing the 
dollar drain. 

Warning that the present trans- 
portation policy of the U. S. can 
be upset in a single session of 
Congress, Crokett sharply criticized 
the Eisenhower Cabinet Report on 
Transportation Policy. 

The report proposes to open the 
door for one form of transporta- 


-and it's built with a pichipercontageof fe 
parts interchangeable with Timken-Detroit 
oo single axle components 


There are important payload bonuses for truckers 
in TDA‘s new lightweight tandem. Over 230 pounds 
fighter than any unit of the same capacity, this new 
axle assembly gives operators more than 8500 extra 
ee ee ee 





“These steps would be taken 
under the guise of enhancing com- 
petition,” said Crockett. “Actually 
it would set off a rate war which 
would disrupt pricing practices 
throughout the land. No shipper 
would be safe.” 

On “hidden dollar” costs of 
highway transportation, the Mack 
executive said that about $40 
billion annually is being spent 
at present “just ‘to get people 
and things ... from place to 
place by motor transport,” or 
more than one-tenth of all goods 
and services produced in the 
nation each year. 

Highway transportation, he said, 
is the second largest industry in 
the nation (second only to agricul- 
ture) and employs approximately 
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6% million persons, more than 
railroads, airplanes, pipelines and 
waterways combined. 

Trucking moves 90 percent of 
farm products to initial markets 
and hauls up to 75 percent of all 
incoming supplies and outgoing 
goods of defense plants. More than 
25,000 American communities are 
served by trucks alone, Crockett 
said. 

“Hidden costs” in such trans- 
portation, he continued, fall under 
two general classifications — in- 
sufficient highways and streets and 
inadequate parking and artificial 


| barriers based on fees, licenses and 


inspections and legal restrictions 


on truck weights. 


Jrockett deplored the fact that 

17 states have broken off recipro- 
city arrangements with Ohio and 
New York since the two states 
enacted ton-mile truck taxes, 
meaning that “Ohio—and New 
York-registered trucks entering 
those 17 states must pay addi- 
tional fees of all kinds, fees that 
ultimately find their way to the 
consumer in the form of hidden 
taxes.” 

He pointed out also that truck 
users in Ohio and New York who 
are paying the ton-mile taxes in 
those states estimate that it costs 
them at least $1.50 in bookkeeping 
costs for every $1 of tax they pay, 
while the cost of administering 
the ton-mile levies runs as high 
as 20 percent of the revenue. Most 
other taxes cost only 2 to 5 percent 
to administer. 


Ohio Truckers 
Shun Turnpike 
As Too Costly 


AKRON.-—Ohio truckers say 
they are making little use of Ohio’s 
new 241-mile turnpike because the 
toll charges are too high in com- 
parison to other states. 


That is their answer to charges 
by Turnpike Chairman James W. 
Shocknessy that trucks have taken 
over parallel state and county high- 
ways after driving passenger cars 
onto the pike. Shocknessy com- 
plained to Gov. Frank J. Lausche 
that the motor carriers are making 
these roads their “free, private 
right-of-way.” 

Clarence A. Kelley of Akron, 
president of the Ohio Trucking 
Assn., declared the use of the turn- 
pike is a matter of economics and 
so far it just isn’t economical. 


It costs a trucking company 7.37 
cents per mile to operate a 55,000 
pound gross load across the Ohio 
pike as against 5.23 cents per mile 
on the proposed Indiana pike, 5.14 
cents on the Pennsylvania pike, 4.27 
cents in New Jersey and 4.26 cents 
per mile on the New York Thru- 
way. 

Kelley, president of Dixie Ohio 
Express Co. here, said a study 
made by one major Ohio company 
showed it cost the firm 3.6 cents per 
mile more to operate on the turn- 
pike than it did on parallel high- 
ways. These figures took into con- 
sideration all costs under both 
routes, including the Ohio axle 
mile tax which is effective on Ohio 
highways. This tax is not in effect 
on the pike. 


Shocknessy admitted to the gov- 
ernor that the pike’s income was 
well below expectations. He added 
that the commission won’t be 
forced into any “precipitated 
action” in reducing truck rates. 





‘Easy-to-do-Yourself” 


FRONT LINE SIGNS 


in Brilliant “STOP "EM" colors 


Handy “Make-A-Sign” Kit, brilliant Day- 
Glo colors on clear plastic film. Makes 
over 2,000 sign combinations of specials, 
prices, cor names, year, etc. Clings to 
Windshield or show window. No Paste or 
tape. Reusable. 


Write for Samples and Details 


PLASTIKON DISPLAYS 


45 No. Division St. - Buffalo 3, N. Y. 
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School Bus Sales Peak Seen 


(Continued from Page 21) 


makers will be able to meet. 

It insists that the front axle 
shall be not less than 65 inches 
wide and that the gross vehicle 
weight on the rear axle shall 
not exceed 72 percent of the 
total GVW. Washington now 
operates but 2,664 school buses. 

California, it is understood, is 
asking for longer frames than 
standard and other specifications 
which several makers will not be 
able to furnish. 

An indication of what these 
deviations from the national stand- 
ard can do to the taxpayers of a 
state is seen in the cost per pupil 
analysis and the cost per mile of 
transportating pupils to and from 
school. 

It is claimed that the national 
average of cost per year per pupil 
in all other states is $34 while in 
New York it is $38 and in Cali- 
fornia it is $55. Per mile of travel, 
the national average is .263 cents. 





In New York it is .308 cents and 
in California it is .407 cents. 
Ed + a 


Advice for Dealers 


S FAR as is known now, these 

states are the only ones that 
have demanded specifications that 
vary from the national standards 
to any marked degree, but any 
school district or county can write 
in specifications changes. 

For that reason it behooves 
every dealer who is interested in 
bidding on school buses to get 
in touch with the persons who 
will be in charge of letting the 
bids and making certain that the 
bids as offered will allow him to 
make a pitch for the business. 
While there is a distinct trend 
toward having high school pupils 
or teachers drive the buses as an 
economy measure, there thus far 
has been little trend toward power 
steering or automatic transmis- 
sions. 

Chassis manufacturers, however, 


believe that the demand for both 
power steering and automatic trans- 
missions will increase quite rapidly. 
One manufacturer reports that last 
year only 1 percent of one model 
and 3 percent of another had 
power steering. 

Another manufacturer reports 9.3 
percent of his units were so 
equipped. 


x * * 


Power Aids Seen Gaining 
OWEVER as the average seat- 
ing capacity of the buses in- 

creases and more and more 
students and teachers are pressed 
into driver service, those who 
follow the school bus trends feel 
certain that more and more power 
steering and automatic transmis- 
sions will be bought. 

The power steering not only 
would enable women and boys to 
handle the big jobs easier and 
quicker but would also be a 
safety factor, especially on coun- 
try roads. Automatic transmis- 








“There’s talk going around that 
this is a short model year. Does 
that mean the ’57s will be longer 
than ever?” 





sions on the larger jobs, many of 
which are equipped with five- 
speed gear boxes, would not only 
eliminate the necessity of the 
driver having to go through the 
many gears on the frequent stop 
routes but should result in both 


PACKARD engines 


Packard...like many other leading engine manufacturers 


selects and distributes ...for authorized replacement service 


PERFECT CIRCLE 
2in 1 chrome piston rings...the standard of comparison 


more economical running costs 
and much lower maintenance. 

Only a compartively few 
teachers or pupils can be expected 
to become experts in the time they 
put in driving the buses. 


Many districts hire pupils or 
teachers who live near the end 
of the route as drivers. They can 


pick up their passengers on the 
way to school in the morning and 
deliver them at night, thus cut- 
ting mileage. 

* * * 


Many Sizes Available 


MONG the manufacturers of 

school bus chassis who sell 
through franchised vehicle dealers 
is Chevrolet which builds seven 
different chassis in passenger- 
seating capacities from eight to 
60 pupils. 

Six-cylinder engines are stand- 
ard in the eight, 16-20 and 42-48 
passenger models. TEight-cylinder 
engines are optional in these 
models and an eight-cylinder 
engine is standard in the two 60- 
passenger buses. Power steering 
is available on all models and 
automatic transmissicns soon will 
become optional. 


Ford builds four models in 
which both the six-cylinder 
and eight-cylinder engines are 
available and two models in 
which the eight cylinder engine 
alone is available. Power steer- 
ing is available on only one 
model, but last year nearly 10 
percent of this model was pur- 
chased with power steering. 

Dodge builds 10 school bus 
chassis ranging in size from 30 to 
66 pupil capacity. They are 
furnished in both six and eight- 
cylinder engines, with the excep- 
tion of the 66-pupil chassis which 
is furnished only with an eight- 
cylinder engine. Power steering is 
available in all chassis, but no 
automatic transmissions have been 
offered to date. 

Dodge also builds a Town Wagon 
which will accommodate eight pas- 
sengers on three seats and which 
can be used for low-passenger 
routes or for private schools. 

+ *~ ~ 


MC builds school bus chassis in 

nine models ranging from 48 
to 72-passenger capacity. Power 
steering is available on six models 
and automatic transmissions on 
seven models. Air brakes are 
furnished on one model and Hydro- 
vac brakes on two. 

Six-cylinder engines are stand- 
ard on all but three models 
which are furnished with eight- 
cylinder engines. 

International Harvester builds 
six models of school bus chassis 
running from 30 to 66 passengers. 
All have six-cylinder engines and 
all carry power steering as optional 
equipment. Air brakes are optional 
on the two larger models. 

Mack makes schooi-bus chassis 
in two base models and in three 
wheel bases in each model. One 
model is powered with a _ 130- 
horsepower engine and the other 
with 152-horsepower, both six 
cylinder. Power steering and air 
brakes are available on both, but 
neither is available with automatic 
transmission. 


Reo also has two base models 
in several wheelbases, one for 
48-60 passenger and the other for 
60-66 passengers. Power steering 
is optional on both and air 
brakes are available on the 
larger model. Neither is availa- 
ble with automatic transmission. 
Both come in six-cylinder engines 
only. 

White Motor Co. is about to 
bring out a new series of school- 
bus chassis, but the new specifica- 
tions are not yet ready for release. 

School bus bodies are made by 
Blue Bird Body Co., Fort Valley, 
Ga.; Carpenter Body Works, 
Mitchell, Ind.; Excel Body Corp., 
Durant, Okla.; Hackney Bros. Body 
Co., Wilson, N. C.; Mid-State Body 
Co., Waterloo, N. Y.; National 
Body Mfg. Co., Knightstown, Ind.; 
Onieda Products Corp., Canastota, 
N. Y.; Superior Coach Corp., Lima, 
O., and Kosciusko, Miss.; Perley 
A. Thomas Car Works, High Point, 
N. C.; Ward Body Works Inc., 
Conway, Ark., and Wayne Works, 
Inc., Richmond, Ind. 


McGuyre Heads Rotary 
ASHDOWN, Ark.—Foreman Ro- 
tary Club has elected James Mc- 
Guyre, a Foreman Chevrolet dealer, 
as president. 
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News to Note... 


Truck World in Brief 


Strick Trailers Plans 


Factory at Philadelphia 
PHILADELPHIA. — Strick 
Trailers, a division of Fruehauf 
Trailer Co., plans to build a 200,- 
000-square-foot truck trailer manu- | 
facturing plant in this area during 
1956. 
Construction is expected to start 
by early summer. 
. * * 


I-H Seeks to Build 


CHICAGO. — International Har- 
vester Co. will ask zoning changes 
to permit construction of a $5 mil-| 
lion research and_ engineering 
center on its experimental farm, 
according to John L. McCaffrey, 
president. Public officials have 
been assured that no manufactur- 
ing operations will be carried on 


at the new center. 
* * * 





Minnesotans Oppose 


Longer Truck Length 


MINNEAPOLIS. — According to 
a poll in the Minneapolis Tribune, 
three out of five Minnesotans are 
opposed to an increase in overall | 
truck lengths from 45 to 50 feet. | 

However, the poll indicates that | 
persons who have “heard or read 
anything lately” about the proposal | 
to extend the lengths are more in 
favor of the idea than those who 
haven't. 


* * * 


Frederickson to Expand 


CHARLOTTE, N. C.—(UTPS) — | 
Feb. 14—Frederickson Motor Ex-| 
press here will spend $265,000 for 
expansion and modernization of | 
equipment this year. A. Earl Clontz, 
general manager, said that $175,000 
will be spent for modernization of 
the motor fleet and $80,000 for ter-| 
minal expansion. 

= = am 


New York City Orders 


318 Mack Diesel Buses 


PLAINFIELD, N. J. — New 
York City’s Transit Authority 
has placed an order with Mack 
Trucks, Inc., for 318 diesel buses. | 

P. O. Peterson, Mack presi- | 
dent, said 18 buses are to be de- 
livered within four months. After 
that, 75 buses will be delivered 
each month for four months. 

. * < 


I-H Baltimore District 


Honored for 1955 Sales 


BALTIMORE. - International 
Harvester Co. has awarded its Bal- 
timore district a plaque for 1955) 
sales achievements. 

The company said Baltimore was | 
the first I-H truck district to reach | 
its yearly quota and that it led the 
nation in over-quota sales. 





* * * 
Fleet Course Offered 
PROVIDENCE. A course in 


effective truck fleet operation, de- 
signed to train fleet supervisors in 
management and accident-preven- | 
tion techniques, is being offered by | 
Brown University’s extension divi- | 
sion. 
* * * 
New Mexico Boosts Fees 


For Older, Heavier Trucks 

ALBUQUERQUE, N. M. — A| 
license-fee boost for trucks halted 
the sale of plates in Bernalillo 
County (Albuquerque) until the 
schedule was adjusted. 

The increase affects 1953-or-older 
trucks weighing 2,351 or more 
pounds. Some 70 truckers in this 
category who already had pur- 
chased licenses will be required to 
pay the difference, it was reported. 

*~ . + 


| time later in the year. 
* * 





Roadway Drivers Win 
AKRON. — Drivers of Roadway 
Express, Inc., won the “Presidents’ 
Trophy” as a top award in the 1955 
Safe Driving contest sponsored by 
Transportation Underwriters, Inc. 
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Roadway’s 900 road drivers drove 
1,155,642 continuous accident free 
miles during one period in 1955 and 
then crossed the one million con- 
tinuous no-accident mark a second 


+ 


Roadway Picks Managers 

AKRON. — New terminal man- 
agers have been appointed by Road- 
way Express, Inc., for the com- 
pany’s terminals at Columbus and | 





nouncement on a ruling received 


from the Internal Revenue Service. 
} x 


* * 
Truck Body Firm Opens 
BUFFALO. Formation of a 


|new company, -Watkins-Dunn Co., 


| Ine., 


to manufacture truck bodies, 


|}has been announced by Ralph J. 


Dunn, president. The company has 
leased a building of about 12,000 
square feet at 259 Amherst St. 

* oe * 


1H Opens Retail Outlet 


MEDFORD, Oxe. — A new Inter- 
national truck retaii outlet has 


| been opened here at 2232 Biddle 


Rd. It will be managed by L. G. 
Brian, former zone manager at the 
IH Portland (Ore. district office. 


Dayton, O. Walter J. Dolan is the| Bids Opened for Supplying 


new Columbus manager and Ward 


| Robison was appointed to head the 
| Dayton operations. 
x + 
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|Excise Exemption Covers 


Equipment for Volunteers 
WASHINGTON. 


Equipment | | made, 


2,375 Post Office Trucks 


WASHINGTON.—Bids have been 
opened by the General Services 
Administration for Post Office 
trucks. 

While awards have not been 
it appears likely that con- 


sold to a volunteer fire depart-|tracts will be assigned as follows: 


| Ine. 


The association based its an- 


|ment or rescue squad is exempt) 800 right-hand-drive, sit-stand mail 
from excise taxes, according to the; delivery trucks, 
| Truck Body & Equipment Assn., | 1,000 parcel delivery trucks, Chev- 


Dodge (Fargo); 


rolet, and 575 parcel delivery trucks, 


International. 
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Kenworth's Electrified Earthmoving Truck— 


This electrically powered truck for underground hauling, known as 802-E, has been 
designed and manufactured by Kenworth Motor Truck Co., Seattle, for Riverside 
Cement Co., Riverside, Calif. Powered by 550-volt traction motors, the 24-ton-capacity 
truck receives current from overhead wires through a trolley. Maximum speed, when 
empty on a level road, is 25 m.p.h. Maximum laden speed on a level road is 18 
m.p.h., and 10 m.p.h. on a 10 percent grade. GVW rating is 93,000 pounds. 


Eaton 2-Speed Axles give Truckers 
these Important Benefits — 





POWER WHEN NEEDED 
SPEED WHEN WANTED 
LOWER OPERATING COSTS 
LOWER MAINTENANCE COST 
LONGER TRUCK LIFE 
HIGHER TRADE-IN VALUE 


More than Two Million 
Eaton Axles in Trucks Today! 


E AT 








With Eaton 2-Speed Axles drivers select the 
gear ratio best suited to road, load, and traffic 
conditions—the ratio for maximum economy, 
safety, and maneuverability. Quicker trips with 
full loads mean more payload miles at lower 
cost per mile. Engines run in the most efficient 
and economical speed range, reducing stress 
and wear on engines and all power transmit- 
ting parts. Trucks stay on the job, out of the 
repair shop. Thousands of miles are added to 
vehicle life; trucks are worth more when they 
are traded in. 


Eaton 2-Speed Axles DO pay for themselves 
many times over. 





AXLE DIVISION 


MANUFACTURING COMPANY 


CLEVELAND, OHIO 


al Sodium Cooled, Poppet, and Free Valvese Tappetse Hydraulic Valve Lifterse Valve Seat insertse Jet 
Engine Partse Rotor Pumps e Motor Truck Axlese Permanent Mold Gray Iron Castingse Heater Defroster Unitse Snap Rings 
Springtitese Spring Washerse Cold Drawn Steele Stampingse Leaf and Coil Springse Dynamatic Drives, Brakes, Dynamometers 
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PROMOTIONS 
PARTNERSHIP 
PROGRESS 
PROFITS 


CONVENIENTLY LOCATED HUDSON ZONE OFFICES 


ATLANTA, 953 Donnelly Ave., S.W. DENVER, 3660 E. 40th Avenue NEW YORK, P. O. Box 492, Union, N. J. 
BOSTON, 151 Third Ave., Needham Hts. DETROIT, 12727 Greenfield Avenue PHILADELPHIA, 800 Chester Pike, Sharon Hill 
BUFFALO, 235 New Walden Avenue KANSAS CITY, 555 Sunshine Road PITTSBURGH, 210 Thomas Street 

CHICAGO, 4821 W. 67th Street : LOS ANGELES, 601 Nash St., El Segundo PORTLAND, 2053 N.W. Upshur Street 
CINCINNATI, 4527 Reading Road MEMPHIS, 744 Royal Avenue ST. LOUIS, 3525 Hampton Avenue 
CLEVELAND, 8500 Brookpark Rd., Brooklyn MILWAUKEE, 3322 S. Clement Avenue SAN FRANCISCO, 2445 Mason Street 
DALLAS, 7900 Ambassador Road MINNEAPOLIS, 4600 Olson Memorial Hwy. WASHINGTON, Box 2188, Alexandria, Va. 








ALER SUCCESS 


.e.and Hudson dealers have them all! 


PRODUCTS that lead the field — Distinctive Hornet 


V-8’s and 6’s, smart Ramblers, sporty Metropolitans . . . all 
with exclusive single-unit construction other makers can’t offer 
in any price class! 


95% market coverage — From the low-priced Metropolitan 
($1551.00 A.D.P.) to the luxurious Custom V-8 ($3429.00 
A.D.P.), Hudson dealers have a full line . . . can sell any customer. 


Styling that sells — Includes brilliant, new V-Line design — plus 
a complete choice of 21 smart two- and three-tone exteriors with 
interiors color-keyed to match. Colors to delight everyone! 


SPECTACULAR PROMOTIONS, 


like this spring’s $44 million “Name the Construction Contest,” 
pull prospects and build sales. $2,000,000 in advertising and 
promotion will back the current contest in a three-month period ! 


Biggest sales booster in the industry backs stronger, safer, more 
modern Hornets, Ramblers, and Metropolitans. Personal Auto- 
mobile Accident Insurance (against fatal injury), at no extra 
cost, with every new car sold (where state insurance laws 
permit). It’s dramatic . . . powerful! 


PA RT tM E RS H i P between factory and dealer — 


The Hudson factory-dealer relationship, founded on President 


Romney’s revolutionary eight-point program, has been hailed by 
N.A.D.A.’s Admiral Bell as the most progressive in the industry. 


PROG R ESS that’s sound and steady — Every day 


more dealers swing to Hudson and Rambler . . . proof of the 
profit that’s in these cars. 145 new dealers since ’56 models 
came out! 


HIGHEST GROSS PROFIT 
MARGI NM — Hudson dealers profit three ways . . . with 


liberal discounts, generous area bonuses, and exclusive Dealer 
Investment Fund. It’s the best deal of all! 


BIG, NEW OPPORTUNITIES, with Hudson’s outstanding 
franchise, are open to capable men. 1956 Hudson sales are 
setting a faster, and faster pace. For details about choice areas 
still available, get in touch with the nearest Hudson Zone Office, 
or contact V. E. Boyd, General Sales Manager, Hudson Motors 
Div., American Motors Corp., Detroit 32, Mich. (In Canada, 
contact: L. E. Fenn, General Sales Manager, Hudson Div., 
American Motors Sales of Canada, Ltd., 2951 Danforth Ave., 
Toronto 13, Ont.) 


_ Hudson 


Motors Division 
American Motors Corporation 


14250 Plymouth Road, Detroit 32, Michigan 


we 
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The most complete line gives Hudson dealers the biggest market: 


HORNET WASP RAMBLER METROPOLITAN 


—The different and distinctive fine —The outstanding economy car —tThe all-new glamour car in the —-Sports-car-size convertible and 
car in the upper-medium price field. in the medium-price fleld. big-volume, low-price field. hardtop, finest of their size. 
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Tour Delco-Remy Plant— 


United Motors Service fleet representatives spent three days in Muncie, Ind., 
where they toured the Delco-Remy factory and attended merchandising and sales| verdict, saying: “In our opinion > 
conferences. Watching a Delco battery case come from the mould are, from left,|there is error in the record on the/|fire destroyed 32 automobiles at 
K. D. Pierceall, Delco-Remy sales engineer; H. J. Holtz, UMS representative, Mil-| part of the respondent (Baker) in|Bud Gates’ Lafayette Motors 


waukee zone; J. F. Devers, UMS central office; D. B. Smith, Washington zone, and 
T. Laughlin, El Paso (Tex.) zone. 
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Lawsuits Affecting Dealers . . . 
Court Decisions 


By Leo T. Parker 


Attorney at Law 


can reverse a decision for damages 
awarded the injured passenger by . * * 
the lower court or jury. Seller Defaults 

For example, in Baker vs. Louis 
Co., 269 S. W. (2d) 78, the testi- 


ning of a trial the lawyer for a 
person injured by an automobile 


in a usurious suit is fatal. 


ness who would testify to certain mony showed facts, as 


person. 
Notwithstanding this statement 


Nevertheless, the jury awarded the | 





ing statements to juries are author- 
ized to state in good faith their 
CCORDING to a late higher|claims as to the law and the facts 
court decision, if legal counsel|so far as same are necessary to 
makes a false or unprovable state-|enable the jury to understand the 


| leaving an unpaid balance of $1,060. 


Bond filed suit alleging that 
the seller fraudulently and with- 
out Bond's knowledge changed 
the selling price of the car to 


| $1,957, and the difference between 


$1,595 and $1,957 was added on 
and charged by the seller as in- 
terest. Bond argued the unlaw- 
ful interest made the contract 
usurious and null and void. In 
other words, Bond asked that the 
contract be declared void because 





ment to a jury the higher court |case, under no theory of this case 
were these remarks permissible.” 





injured person $9,000 damages. 
The higher court reversed the 
INDIANAPOLIS. — A 
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Where performance counts most 


GIVE THEM Fm QUALITY! 






R 
cele 


EDERA 


Whether your customer is plowing fields, matching wits with traffic 
lights or working a truck for profit, he’s interested in top performance! 
Longer engine bearing life means dollars saved. Give your customers 
Fm_-quality in replacement engine bearings. Federal-Mogul 
engine bearings have led the field in quality and sales for 
more than 30 years! 


FEDERAL-MOGUL SERVICE 


Division of Federal-Mogul-Bower Bearings, Inc. 


RESEARCH * DESIGN ¢ METALLURGY ¢* PRECISION MANUFACTURING e¢ SERVICE 


Fire Ruins 32 Cars 
$500,000 | ; 


the opening statement and argu-|(Chrysler-Plymouth). The dealer- 
| ment. While counsel in their open-|ship building was destroyed. 


of the “fraudulent and usurious 
interest charges.” 

The seller failed to appear and 
testify at the trial in the lower 


ECENTLY, a higher court held|court. Therefore the lower court 
- that failure of an. automobile|held the contract void, and th: 
mony showed that at the begin- | aoaler to testify in his own behalf | higher court approved the verdict 


|although the seller appealed to the 


ao, - For illustration, in Man Co. vs.|higher court to allow him to give 
stated to the jury he had a wit- | Bond, 266 S. W. (2d) 815, the testi- 


| testimony in his favor. 
| The court said: “Bond’s com- 


facts in favor of the injured | 6,.° Bond, purchased an automo-|plaint alleged fraudulent conduct 
bile for a total of $1,595 and $400.00 | as well as resulting usury. The alle- 


, . was paid by delivery of another | gation of fraud, when coupled with 
the lawyer cid not call the witness. | (0. and $135 was paid in cash, |the resulting usury, did not require 


that Bond offer restitution, as a 
| prerequisite to relief under our 
| usury laws.” 


Fraud Must Be Proved 


| AN AUTOMOBILE dealer asked 
this question: “Is a seller liable 
|for verbal statements made by a 
|salesman, where the written con- 
| tract clearly provides against such 
| verbal statements” 
| The answer is no, except where 
|the purchaser proves fraud. For 
example, in Clary Co. vs. Local, 250 
S. W. (2d) 416, the testimony 
| showed these facts: A dealer signed 
jan order or contract with a com- 
| pany’s salesman for certain adver- 
tising for which the dealer agreed 
jto pay $182, paying $45 down and 
$13 on the first of each month 
|thereafter. The contract contained 
|a printed clause to the effect that 
|the company was not liable for 
|verbal agreements made by its 
| agents. 

Later the dealer refused to pay 
for the advertising on the 
grounds that the company’s sales- 
man had misrepresented the ad- 
vertising merchandise by verbal 
| promises and guarantees. 

In subsequent litigation the 
higher court held the dealer was 
obligated to pay the full contract 
price because no positive evidence 
was given that actually the com- 
pany’s salesman had misrepre- 
sented the advertising matter. 

This court also explained that if 
a written contract contains a 
clause excluding verbal promises 
and guarantees made by a sales- 
man, the automobile dealer, or other 
purchaser, must prove “fraud” in 
order to have a court listen to testi- 
mony pertaining to the verbal 
| statements. 


Mack Increasing 
Its Sales Force 


In Volume Drive 


PLAINFIELD, N. J. — Mack 
Trucks, Inc., is increasing its sales 
organization as a part of its 1956 
|sales drive, L. E. Minkel, general 
|sales manager, told a meeting of 
| department heads and division 
| managers here. 

Minkel’s announcement followed 
an address in which Elliott G. 
| Ewell, sales vice-president, said 
|Mack’s sales increased 81 percent 
in 1955 and that the company is 
seeking a still greater share of the 
truck and bus market. 

Attending the meeting~ were 
Theodore J. Zeller, operations vice- 
president, Allentown, Pa.; Gerald 
F. Jones, executive administrator; 
Henry Rowold, national and fleet 
sales division; Walter M. May, chief 
engineer, Allentown; Harold Con- 
ner, Canadian division. 

Andrew J. O’Rourke, eastern 
division; H. P. McNulty, central 
division; Wallace Hallam, Atlantic 
division; Garner L. Davis, south- 
western division; Theo H. Jones, 
southern division; Walter E. Mc- 
Lean, New England division, John 
Walker, sales engineering division. 

G. C. Grantham, parts supply 
and control department; J. B. 
Morehead, distributor division; 
Bert Nelson, fire apparatus divi- 
sion; Kenneth L. Fitts, off-high- 
way division, and Harry Bernard, 
service department. 





$25,000 Fire Strikes 


WEST UNION, O. — Fire has 
caused a loss of $25,000 to Hardy- 
mon Motor Co. 
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JST flew out to the West Coast 
aed back. One of those nonstop 
flights. They always seem to stop 
in Chicago. But maybe they don’t 
count Chicago! 

I zoomed down over the Golden 
Gate having eaten three full meals, 
assorted fruits and snacks along 
with gallons of coffee. San Fran- 
ciscans were just working up an 
appetite for Omar Khyams. Back 
again at La Guardia I grabbed a 
cab. Got back to the hotel and 
the dollar dinners were all off— 
nothin’ but a la carte. 

Well, ya gotta expect these 
things if you go chasing the sun 
around or back-tracking on it. 
But a lot of people have been 
impressed by the same thing that 
happened to me not long ago 
when I flew in from Chicago in 
2 hours and 35 minutes and was 
due out at my daughter’s house 
in Westport. It took me exactly 
2 hours and thirty-five minutes 
to get from La Guardia to her 
Westport house. That’s REALLY 
getting down to earth! 

Seems that when I was a young 
fellow starting out all you had to 
do was keep up with the Joneses. 
Now you have to keep up with the 
Astors. 

One airplane manufacturer, re- 
puted to be pushing another out 
of number one position as biggest 
producer of business planes is ad- 
vertising a plane for “only” $54,- 
950. 
The new twin-jet basic flight 
trainer they are putting out for 
the Air Force, and believe to be 
the prototype of the first U. S. 
privite jet plane, will sell for 
around $100,000 — “a price not out 
of line with present de luxe small 
private planes.” 

And I used to think I was hot- 
stuff to sail on the Berengaria— 
once even had a motorcycle escort 
to the boat. Guess the fringe on 
my Surrey-top is beginning to 
show! 

* OK * 
Sky-High Bargains 

NCIDENTALLY, if you can’t get 

over the idea that $100,000 or 
even $54,950 is quite a few dollars, 
another outfit has a plane for “bus- 
inessmen” for “only” $7,295, one for 
“general utility” — if ya gotta be 
cheap about it -— for $4,795 and 
one for “executives” for $34,000. Of 
course in that one you do get a 
radio and this firm did omit the 
“only” before the $34,000. Appeal- 
ing to the lower income brackets 
probably! 

Well, I guess we’ve got prosperity 
all right. Even before taxes got 
so big and the dollar was worth 
three times as much, $54,000 was 
a hell of a lot of hay. 

To get back to the main theme, 
that long ride through the most 
congested parts of town after mak- 
ing a monkey out of suntime, here 
are some of the things they are 
doing to make coming down to 
earth less of a comedown. 

The Federal Government’s 
Bureau of Public Roads recently 
approved for inclusion in the 
National System of Interstate 
Highways some 2,300 miles of 
radial routes, bypasses and loops 
around or into 102 cities — the 
Government paying 60 percent of 
their cost. If the National High- 





Insurance Coercion 


Banned in Tennessee 


NASHVILLE. — New rgula- 
tions prohibiting lending agencies 
from requiring borrowers to pur- 
chase insurance from them or 
their friends on autos or other 
mortgaged property have been 
put into effect by the Tennessee 
Insurance and Banking Commis- 
sion. 

The new rule was adopted, 
Commissioner Arch E. Northing- 
ton said, after numerous com- 
plaints “that lenders have used 
coercion in requiring the bor- 
rower to buy insurance from par- 
ticular agents or companies.” 


way Program is adopted, that 
contribution may go to 90 per- 
cent or more. 

These urban expressways will 
not only take care of normal traffic 
—be excellent airport to center-of- 
city connections — but will be 
important links in National De- 
fense, 

With domestic passenger traffic 
doubled and air cargo and business 
travel more than tripled in the 
last ten years and each expected 
by the CAA to do the same in the 
next decade, a lot of people are 
busy on the problem. 

The President’s Airport Commis- 
sion’s study of 87 cities showed that 
airport-from-city-center distances 
average 9 miles with 35 minutes 
transit time. 

Twenty American cities handle 
66 percent of the traffic, 75 percent 
of the air mail and 78 percent of 
the air cargo. Thirty-nine other 
cities take care of 20 percent of the 
passengers, 61 percent of the air- 
mail and 14 percent of the air 
cargo. Most of the balance is 
divided among 88 medium sized 
cities. 

* * * 


Helicopters Scarce 


ELICOPTERS, so far are used 
in only 3 cities — New York 


Your profits... 


CARTER 


Carbureter service takes less time... 
and you can be sure of the job when 
you use parts made by the manufac- 
turer of the original carbureter. 











CARTER CARBUR 





| Pickens Co. Opens New Building— 

| This is the new home of J. W. Pickens Co. (Cadillac-Oldsmobile), Orangeburg, S. C. 
| The new quarters include 10,000 square feet of working area and an additional 
30,000 square feet of used-car and parking facilities. 


be economically prohibitive, the 
general opinion is that roads are 
likely to remain the main airport 
routes, 

Urban expressways are expensive 


| City, alone uses four to ferry pas- 
| sengers to a few suburban stations 
—are not economically feasible un- 
|less a 20-passenger ’copter can be 
developed. Monorails are being 
experimented with in Los Angeles|even by the standards of those 
and Chicago. potential buyers of those $100,000 
But, although expressways planes. Such highways usually cost 
solely for airport traffic would |$15 million or more per mile. 





REPAIR 





Be ready to welcome new 


supplier today. 
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Boston’s Elevated Central Artery, 
1% miles long is costing $40 million. 
One 750-foot section of Chicago’s 
Northwest Expressway (under a 
switchyard) will cost $7 million. 

One of the many items on the 
other side of the ledger: The 
Shirley Highway leading into 
Washington, D. C. saves commer- 
cial trucks an estimated $2 million 
a year in time alone. 

P. S. Soo-oh, you might say it’s 
an ill Stratocruiser that flies no 
good. With the certain growth of 
air travel — due to get speedier 
with jets — and our need for free 
excess from atom-bombed cities, 
the antiquated city exits and en- 
trances are going to be brought up 
to date. 


As I see it, whether you settle 
for the air manufacturer’s utility 
job, the executive model or whether 
you turn out to be just a jet- 
commuter, remain a Sunday driver 
or end up as a fugitive from an 
atom bomb, these new highways 
are going to be all to the good. 


Peterson Joins Clark 
Robert E. Peterson has joined the 
Pittsburgh office of Clark Control- 
ler Co. as a district application en- 
gineer. 


PARTS 


€ PACKAGES 


business 


with famous Carter Tune-Up service. 
For full details, call your Carter 


ETOR CORPORATION 
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How They're Pushing Sales .. . 





Dealer Ad Ideas 


‘Fact or Fiction...’ 
HE Salem New Car Dealers 
Assn., Salem, Ore., in a series 
of institutional ads, included a 
“Fact or Fiction” presentation. 

The association listed three 
pieces of fiction and three factual 
answers, as follows: 

Fiction: “Some dealers get a 
volume discount from their manu- 
facturer ... especially dealers out- 
side of Salem.” 


Fact: “Automobile manufacturers 
charge the same price per unit 
whether the dealer buys one or 
one hundred at a time!” 

Fiction: “A high tradein allow- 
ance means your new car costs 
you less.” 


Fact: “The difference between 
the tradein and new-car price deter- 
mines what you pay .. . and look 
out for hidden charges!” 

Fiction: “You save money when 
you buy your new car without new- 
car guaranteed service.” 

Fact: “Every new car needs 
service. Service costs money. If 
the dealer you bought from won't 
pay ... YOU have to.” 

The ad was signed by 13 Salem 
dealers. 

* * * 

Supermarket Sale 

APITALIZING on the popularity 

of supermarkets, Jim White 
Chevrolet, Kokomo, Ind. held a 
“Supermarket Used Car Sale.” 

Newspaper ads offered “Serve- 
yourself savings” and invited: 
“Come in, take your time. Shop 
for your used car the same way 
you shop in a supermarket. 

“All cars plainly marked with 
price and other information. Our 
salesmen will be on hand to answer 
your questions or assist you only 
when you ask them.” 

+ * * 


Straight from Shoulder 
HE Truth About That Long, 
Long Deal” is told in detail in 


a newspaper ad placed by Kendall 
Motor Co. (Ford), Eugene, Ore. 


“Does it make sense to say an | 


automobile dealer is in business 
to sell merchandise at a loss?” 
the ad asks. “If you believe it, 
his misleading ads are aimed at 
you.” 

The ad then goes on to explore 
the pitfalls of low downpayments, 
easy terms and “private” finance 
plans. 

“The integrity of your dealer is 
your only guarantee of satisfac- 
tion,” the ad says. “Remember, you 
don’t get something for nothing. 
So, read all _the ads, look for the 


Traffic Headache 


Worse in Sweden, 


Declares Tensjo 


CLEVELAND. Traffic prob- 
lems aren’t confined to the U. S. 
— they have them in Sweden, too, | 
according to a visitor studying the 
automotive industry in this coun- 
try. 

Arne Tensjo, sales promotion and 
market research director of one 
of Sweden’s largest truck and bus 
manufacturers, who is_ studying 
operations at White Motor Co., is 
amazed that traffic here moves as 
fast as it does. 

“Such traffic jams we have in 
Stockholm,” Tensjo said. “And they 
are getting worse all the time. 





’ Much worse than what I have seen 


in Cleveland or New York. It’s a 
simple matter to explain. We just 
didn’t anticipate correctly the in- 
creased flow of vehicles and do not 
have the roadways to accommodate 
it.” 

The number of trucks in Sweden 
has increased by more than 300 
percent since 1938. However, there 
are still about one-fourth as many 
as in the state of Ohio. 

To combat congestion caused by 
surface flow of cars, bicycles, buses 
and street cars, Stockholm is com- 
pleting a subway system that even- 
tually will radiate in four direc- 
tions from the city, Tensjo said. 











hidden gimmick, check the deal, 


then see us.” 
o* * 


‘Glad to Call...’ 


“— WANT to serve you... 
save you money and time,” 
says the newspaper ad of Darwin 
Buick Co., Albuquerque, N. M. 

“At your convenience, any one 
of our salesmen will be glad to call 
at your home or office with a new 
Buick. He’ll demonstrate it, and 
then prove to you-in black and 
white that a Buick from Darwin 
is your best car buy. 


“No razzle-dazzle claims — just| 


plain figures and facts...” 
* * * 


‘Service and Profit? .. . 


A DISCRET display ad by 
Kreuger (Lincoln-Mercury), 
Warsaw, Ind., with plenty of white 
space caught public attention. 

It was captioned “A Very 
Short Memo.” In small type was 
this explanation: “This ad is for 











the sole purpose of selling a 
new Lincoln or Mercury to the 
people who’re tired of ‘Gimmick 
Sales’ and ‘Distressed Advertis- 
ing’. 

“Kreuger Lincoln-Mercury is in 
business for service and profit. 
Your patronage is rewarded with 
value received for your dollar 
invested, 


“We're looking forward to 
serving you soon.” 
* oa * 


Selling with Singing 
ONG titles sell cars for Murdoch 
Chevrolet, Pittsburgh. Murdoch 
heads small classified ads with 
titles set in bold type, then ties in 
its own “lyrics” to match the title. 

A typical ad, headlined “Ten- 
nessee Waltz,” read: “We won't 
waltz you around at Murdoch’s. 
No gimmicks nor misleading 
double-meaning deals at Mur- 
doch’s.” 

Other titles Murdoch has used 
include “Some of These _ Days,” 
“California Here I come” and 
“Moon Over Miami.” 

+ * * 


Meadows Makes Hay 
EADOWS Pontiae, Portland, 
Ore., is making the most of 
a sales performance which has put 








out of the 48 states” because: 
“Meadows has brought the 
price of new Pontiacs down so 
low you can get a 1956 Pontiac 
at Meadows for $219 less than 
the cheapest 8-cylinder little car. 


We pktpor” Che SAVINGS “The more we sell the more you 
save! And Meadows sells in real 


POOR SERVICE volume . 
fe 
“Fast ubed-car turnover so you 
in ~ ges ls get more for your car. 


“As little as $19.95 cash puts you 
in a brand new Pontiac on secured 
credit. Up to 36 months to pay.” 

* * 


- 


Back in 1923... 


EPRODUCING the advertise- 

ment which heralded the open- 
(jing of the dealership in 1923, Sight 
Bros. Motor Co., Kansas City, de- 
clared, “What we said then still 
goes today.” 


The 1923 ad said that “personal 
service will enter into every trans- 
action” and mentioned “capable, 
courteous salesmen and mechanics 
who can be trusted to do your work 
efficiently and promptly.” 

The original ad mentioned a new 
Chevrolet for $525, F. O. B. Flint. 
“Of course, the car and the price 
have changed a little,” Sight ad- 
mitted. 





































“Yeah, such ae ning sinsaiany 
has all but bankrupted us, Buster!” 





Pontiac in the top three in sales 
in the county. 

Meadows claims it has become 
“the No. 1 dealer Pontiac sales in 
the entire Pacific Northwest .. . 
and the top selling dealer in 44 
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Used-Car Notes 





DENVER.—Hugo Sill, Sill Motor| now owns Northgate and James 





7 Co., Denver, has been reelected | owns Bellevue. 
president of the Independent Auto- Bi cae 
. mobile Dealers Assn. of Colorado.|Chicago Dealer Group 
3 Harry Moll jr. was _ reelected|JoJd to Shun False Ads 
u @ vice-president. Named to the board CHICAGO. — Taking office as 
d i of directors were Jimmy Fennell,/p resident of the 250-member 
" @ Howard Stark, Max Pomeranz,| Greater Chicago Used Car Dealers 
: Bill Goodro, Tom Heenan, John|Assn., Lou Spritz, All Car Motors, 
; Shay and Justin Rosen. 
- § William H. Skillings, manager, Report on Price Cutting 
- & said the group has grown from 68 s 
t § to more than 200 members in less Available from FTC 
e s s 7 a. 
| whe Mack Seeks Bigger Market Slice— eT ae a Cenmuiliine supest on. ou fest 
A sales drive to capture a greater share of the truck-bus market was launched fication under Section 2 (a) of 
ice by Mack Trucks, Inc., at a meeting of department heads and division managers. Seattle Outlet Becomes the Clayton Act, as amended by 
- From left are J. Walker, manager, sales engineering division; G. C. Grantham, di- Exclusive U. C. Deal the Robinson-Patman Act, has 
, | rector, parts supply and control department; J. B. Morehead, manager, distributor | "~ : been made public by the Federal 
$ division; B. Nelson, manager fire apparatus division; G. L. Davis, manager, south-| SEATTLE. — Northgate Motors, Trade Commission. 


nw 


division; A. J. 


7 


Mclean, New England division; K. 
Bernard, service department director. 
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western division; H. Rowold, national and fleet sales division; H. Conner, Canadian 
O'Rourke, eastern division; T. J. Zeller, operations vice-president, 
G. F. Jones, executive administrator; L. 
G. Ewell, sales vice-president; W. M. May, chief engineer; H. P. McNulty, central 
division; Wallace Hallam, Atlantic division; T. H. Jones, southern division; W. E. 
. Fitts, manager, off-highway division, and H. 


BETTER READERSHIP SERIES 


FLEET OWNER's paid circulation is now the greatest ever 
obtained by any magazine serving the truck field. 


Inc., formerly a franchised dealer- 
ship, is now exclusively in the 
used-car business. 

Northgate formerly was jointly 
owned by Harry C. Hardebeck and 
Jesse James, who also operated 
Bellevue Motors, Inc. Hardebeck 


This section prohibits illegal 
price discrimination in sales to 
competing customers. The report 
is available to interested parties 
for study and comment, the FTC 
said, 





E. Minkel, general sales manager; Elliott 





FLEET OWNER circulation is at an all-time high of 34,025 ABC-attested paid 
subscribers. This represents an additional 3,721 influential truck men reading the 
magazine during 1955. 


Actually, this number could have been larger, but reader specifications are much 
more important to FLEET OWNER than mere numbers. These men had the right 
password. 


What is it? It’s the right job-title and size-of-fleet to indicate the applicant would 
get full value from his subscription. Selfishly, it is the right combination to allow 
us to edit FLEET OWNER for a consistent group of men in this heavy-duty automotive 
market. 


The result is a steadily-growing audience of men whose administrative, operating 
and maintenance responsibilities are large enough to need great quantities of 
automotive supplies—and whose jobs give them the ability to do something about it! 


Moreover, these men have indicated their desire for FLEET OWNER by asking for it. 
They confirmed their interest by paying for it. And when some move out of this 
market —as some will do —they’ve given us the automatic means of finding out 
about it. A paid subscription. 


FLEET OWNER’s new ABC Statement is available to all. May we send one for your 
own inspection? 


McGraw-Hill’s Magazine of Trucking, 330 West 42nd Street, New York 36, New York. AB : 




















33 
urged members to guard against 
false advertising and to sell people 
cars they can afford and maintain 
by payments that fit their budget. 
He said, “1956 can be the most 
crucial year ever faced by the 
used-car dealer.” 

Other new officers of the associa- 
tion are Berel Storck, Blackhawk 
Motors, vice-president; Jack Levin, 
Statewide Auto Distributors, secre- 
tary, and David Bain, B & L 
Motors, treasurer. 

+ co * 


Spokane Independents 


Name Nelson President 


SPOKANE. — Rudy Nelson has 
been elected president of the newly 
established Independent Used Car 
Dealers Assn. of Spokane County. 
Other officers are James Lucas, 
vice-president; Edward Elkins, sec- 
retary, and Lawrence Lenz, 
treasurer. 

Nelson said a “fringe area” mem- 
bership drive will be started Apr. 
26 when directors of the Washing- 
ton State Used Car Dealers Assn. 
meet here. 

Dealer’s Hat in Ring 

SPRINGFIELD, Ill. — John W. 
Cook, a used-car dealer, is a candi- 
date for Sangamon County recorder 
of deeds. 


* * 


Wolford Expands Lot 


PORTLAND, Ore. — Wolford 
Ford Co. has opened a larger used- 
car lot. It will be in charge of Jack 
Jennings. 

* * a2 
Wisconsin Dealers Plan 


Assault on Unethical Ads 


MILWAUKEE. — The Badger 
State Auto Dealers Assn. and used- 
car dealers have decided to set up 
an attack on unethical advertising. 

A Better Business Bureau 
spokesman gave dealers details of 
a drive the BBB has planned to 
combat this kind of advertising. 


White, Autocar 
Expand Operation 
In New England 


PROVIDENCE. — Sales and 
service operations for White and 
Autocar trucks will be expanded in 
Rhode Island and _ southwestern 
Massachusetts, according to P. E. 
Tobin, general sales manager, 
White Motor Co. 

The distributing company for the 
area is now known as New 
England Truck Center, Inc. 

Providence operations at 40 
Branch Avenue are being given a 
complete face-lifting. The firm will 
operate a New Bedford (Mass.) 
branch dealership at 95 S. Water 
Street. 

Two former branch managers for 
White head up the Providence firm. 
J. D. Courtwright managed the St. 
Louis White branch, E. C. Sterling 
came to Providence from Kansas 
City. 

Edward M. Minshall has joined 
the firm as service director. He 
formerly was general service man- 
ager for Autocar. 


Battery Makers 


Plan Conference 


WASHINGTON.—Two addresses 
of special importance have been 
scheduled for the spring meeting 
of the Assn. of American Battery 
Manufacturers which will be held 
Apr. 30-May 2 in the Shoreham 
Hotel here, according to B. F. 
Steiner, president. 

Noting that some manufacturers 
and merchandisers have extended 
battery guarantees beyond normal 
life expectancy, Steiner said the 
association had invited a Federal 
Trade Commission representative 
to explain how the FTC can help 
the industry protect the public by 
operating under Federal trade 
practice rules. 

The association’s technical com- 
mittee will present a paper on 
manufacturing and servicing tech- 
niques for dry-charged batteries. 
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Sales Conditions in Various Areas... 


Auto Market Reports 


North Dakota 


February maintained the rapid 





percent ahead of January, 1955, 
in dollar volume, but 12.1 percent 


pace in North Dakota new-vehicle — Sener See. 

sales set in January, beating the) Compared with January of last, 

1955 mark by two cars and 64|\ year, sales advanced 15.6 percent) i — ~~ 

trucks, according to figures released |in British Columbia, 9.6 percent in| /e? 15 wave, 5, Ge Se, 1 

by the Automobile Dealers Assn. of | Quebec, 6.9 percent in the Atlantic! Sales of used cars also took a 

North Dakota. | provinces and 2.9 percent in Al-|jump. There were 262 units sold 
If this pace continues, the |berta. Losses included 2 percent|in the first two weeks in March 

association said, there will be |i" Ontario, 2.6 percent in Manitoba | against only 149 in the same period 

more than 22,000 registrations in |2"4 17.7 percent in Saskatchewan. |in February. 

North Dakota this year. |—(M. L. Schwartz.) New-truck sales held about even. 
New-car registrations in North} riagesd 3, | The score: 4 to 3. 


Dakota during February totalled | Manhattan, Kans. Used-truck sales also were about 


Ford, 12; Buick, 11; Studebaker, 
11; Pontiac, 8; Chevrolet, 7; Mer- 
cury, 5; Oldsmobile, 4; Plymouth, 
4; Packard, 3; Dodge, 2; Nash, 
2; Lincoln, 1; Cadillac, 1; Chrys- 


1,277. New-truck registrations | | eve ith 15 sold in the March 
Resietrati f | n, with sold in e Marc 
Seeented to 290. (Donald M. | Riley County (Manhattan), Kans. | Period against 13 in the first two 
y } oe os increased substantially during ibe| Sean 1) February. —(George M. 
C d first two weeks of March, com-| er eS “~ 
anada pared with the same period in| 


Canadian dealers’ business| February. Flint 
dropped sharply during January,| There were 74 units registered in| Flint is known as a General Mo- 
but was still ahead of the same|the county treasurer's office, against | tors town, and January new-car 
month of 1955, according to ajonly 21 in the first two weeks in| registrations indicate there is no 
Canadian Government source. February. |need to revise that appelation. 
Overall sales were reported 2.5 | Registrations by makes were: | With Buick setting a blistering 


1956 


pace, GM’s five lines captured 
five of the top six spots in regis- 
trations during January. Ford, 
| the only interloper, wound up 
| No. 3. 

A total of 1,785 new cars were 
registered in Genessee County 
(Flint) in January, according to 
the Michigan Automobile Dealers 
| Assn. 

Buick grabbed No. 1 spot with 
699, followed by Chevrolet with 
543. Ford, with 204, was third. 
Then came Pontiac, 74; Oldsmobile, 
69, and Cadillac, 59. 

Non-GM lines finished out the 
parade as follows: Plymouth, 58; 
Mercury, 22; Chrysler, 12; Nash, 
11; DeSoto, 9; Dodge, 7; Stude- 
baker, 4; Hudson, 3; Packard, 3; 
Lincoln, 2, and miscellaneous, 6. 
GM also swept the truck field, 
with Chevrolet and GMC combin- 
ing for 120 of the 156 units regis- 
tered. Truck registrations by makes 
were: Chevrolet, 76; GMC, 44; Ford, 


22; Dodge, 8; Willys, 3; Inter- 
national, 2; and miscellaneous, 1. 
* * 
Cleveland 


New-car sales showed a slight 
upturn for the week ended March 


matched those of a year ago. 





Total sales of 1,788, above the 
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PACKARD CLIPPER 


@ A do it yourself product. 
© Easier spray application. 
© Easier hand application. 
© Easier wipe out. © Greater wax strength. 


© Greater clarity. ® Greater soil resistance. 


LIQUID GLAZE, INC. 704 SHERIDAN ° 





© Greater depth of gloss (Glasite effect). 
@ Freedom from water spotting. 


© Freedom from detergent breakdown. : 


STUDEBAKER PRESIDENT 


17, although the figures have not 





400 
under the 1955 figure. 

In used-car sales, turnover of 
1,932 was slightly under the prev i- 
ous year. In commercial sales, 127 
new and 66 used were about stand- 
ard.—(Sanford Markey.) 

* * * 


Columbus, O. 
New-car registrations in Frani- 
lin County (Columbus), O., totalled 
1,258 in the first 15 days of March, 
compared with 1,094 
period of February. 


in the same 


Truck registrations rose to 146, 
compared with 103 in the February 
period. 

By make, car _ registrations 
were: Ford, 337; Chevrolet, 283: 
Plymouth, 117; Buick, 112; Pon- 
tiac, 81; Oldsmobile, 77; Dodge, 
56; DeSoto, 45; Mercury, 34; 
Cadillac, 29; Chrysler, 17; Stude- 
baker, 15; Volkswagen, 14; 
Clipper, 11; Hudson, 9; Nash, 9; 
Packard, 5; Lincoln, 4; Imperial, 
2, and MG, 1. 

Truck registrations were: Ford, 
55; Chevrolet, 47; International, 16; 

| GRC, 15; Dodge, 9; Diamond T, 2; 
| 


preceding week by 120, were 


Diveo, 1, and White, 1.—(Bert 

| Strang.) 

| * * * 
Providence 


| February brought a sharp drop 
|in new-car registrations in Provi- 
dence, the total of 954 comparing 
| with 1,277 in January. 
| New-truck registrations were hit 
j}even harder, skidding to 73 from 
| 163 in the previous month. 
By make, new-car registrations 
| were: Chevrolet, 217; Ford, 176; 
| Buick, 105; Plymouth, 97; Olds- 
mobile, 95; Pontiac, 56; Mercury, 
| 48; Cadillac, 29; Chrysler, 24; 
Dodge, 20; Nash, 18; DeSoto, 14; 
Studebaker, 13; Hudson, 7; Lin- 
coln, 6; Clipper, 5; Imperial, 5; 
Packard, 3; Rambler, 2; Conti- 
nental, 1; Willys, 1, and miscel- 
| laneous, 12. 
| Truck registrations were: Ford, 
|25; Chevrolet, 21; International, 9; 
| Mack, 7; Dodge, 4; GMC, 3; Auto- 
|ear, 2; Willys, 1, and miscellaneous, 
1.—(Ruth M. Eddy.) 
* + 


= 


Dayton, O. 
| A total of 1,758 new cars, 155 new 
trucks and 2,950 used vehicles were 
registered during February in 
| Montgomery County (Dayton), O., 
|}according to figures compiled by 
|the Montgomery County Automo- 
tive Dealers Assn. 
Last year’s records show a total 
of 1,691 new cars, 101 new trucks 
| and 2,464 used vehicles registered 
in February. 
| These figures reflect’-an increase 
lin February 1956, of 87 new cars, 
|54 new trucks and 486 used cars 
and trucks. (E. F. Barker.) 
* * * 


Carthage, Mo. 

Most dealers note an upsurge in 

|new and used-car demand which 
|\is generating considerable opti- 
mism. Deals are still hard to close 
and downpayments are varying, 
|with the conventional one-third 
| pretty hard to get. 
Thin deals made in a rosier 
| past are being watched by both 
dealers and finance companies 
but apparently there is no rise 
in repossessions above a seasonal 
normal. 

Most deals are being made for 
better prices than similar cars 
would bring in either St. Louis or 
Kansas City, where the competition 
is stiffer—(L. H. Houck.) 

* + 


* 


Bowling Green, O. 

The sale cf both new and used 
cars in Wood County, (Bowling 
Green), O., during February in- 
creased substantially over January. 

A total of 343 new-car titles 
were issued, compared with 256 for 
January; used cars registered in 
February totalled 447, compared 
with 327 the month before. 

Truck sales dropped, however. 
In February the registration was 
25 new and 26 used, compared 
with 29 new and 32 used in Janu- 
ary. —(Raymond W. Derr.) 

* * a 


Baltimore 
A gain of nearly 9 percent over 
the previous month marked new- 
car registrations in Baltimore dur- 
ing February. 





LANSING, MICHIGAN 


The February total was 2,756, 
compared with 2,535 in January. 
Registrations of new _ trucks, 
meanwhile, rose 33 percent — from 
249 in January to 333 in February. 
February new-car registrations 
by make were: Chevrolet, 724; 
(Continued on Page 35, Col, 1) 
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Markets 


(Continued from Page 34) 


Ford, 587; Plymouth, 314; Buick, 
240; Oldsmobile, 229; Pontiac, 
165; Dodge, 111; Mercury, 89; 
Chrysler, 66; DeSoto, 56; Pack- 
ard, 52; Cadillac, 45; Studebaker, 
34; Lincoln, 14; Hudson, 12; 
Nash, 11, and miscellaneous, 7. 
Truck registrations were: Chev- 
Jet, 151; Ford, 71; Dodge, 31; Inter- 
national, 31; GMC, 26; White, 10; 
Mack, 4; Willys, 3; Brockway, 2; 
Diamond T, 1, and miscellaneous, 
3. (Kate Savage.) 


> * * 





Buffalo 
New-car registrations in Erie 
County (Buffalo), N. Y., dropped 


to 1,089 in January, compared with 
3.618 in the same month of last 
year, according to the Buffalo Au- 
tomobile Dealers Assn. 

January registrations by makes 
were: Ford, 231; Chevrolet, 190; 
Buick, 161; Plymouth, 103; Oldsmo- 
bile, 83; Pontiac, 77; Mercury, 44; 
Cadillac, 43; Chrysler, 37; Dodge, 
32; DeSoto, 28; Studebaker, 15; | 
Nash, 11; Lincoln, 8; Hudson, 7; | 
Packard, 7; Continental, 1, and | 
miscellaneous, 11. (George E. 
Toles.) 


* * * 


Cincinnati 
Registrations of motor vehicles | 


in Hamilton County (Cincinnati), | 
O., in the week ended March 15) 
declined approximately 3 percent 


from the previous week, when a 
weekly record was set. 


In the week ended March 15 a 


Dodge Announces | 
5th Exclusive in 


Portland Region 


PORTLAND, Ore.— Dodge now 
has five exclusive dealerships in the | 
Portland area, according to K. F.| 
Collins, Portland regional manager. | 

The newest is Hubach & Parkin- | 
son Motors, Oregon City, which has 
been taken over by Dick Niles, who 
also operates a Dodge exclusive in 


Oswego. 
Other Dodge exclusives in the 
metropolitan area are Alford’s, 


Portland; Gordon Swan, Gresham, 
and Cady Motor Co., Hillsboro. All 
five outlets also handle Dodge 
trucks. 


Glovebox Gambit 
Chrysler Dealers’ Booklet 
Stresses Safety 


DETROIT. Chrysler dealers | 
from coast to coast have kicked | 
off a year-long safety campaign | 


with “Operation Glovebox.” 

Throughout the next 12 months | 
they'll place a humorous-but-serious | 
new Chrysler safety booklet titled 
“From the Files of Dan Speed” 
in the glovebox of every car they 
deliver. 

As their part in National Safety 
Check Month, dealers have organ- | 
ized to handle auto safety check- | 
ups for each of their customers | 
during the month of May. In this | 
way they will reach millions of | 
Americans. 

In the 24-page booklet, a car- | 
toonist’s safety expert named Dan | 
Speed takes new Chrysler owners | 
through typical accident case his- | 
tories and hands out wry com-| 
ments as well as sage advice on | 
modern accident prevention. 


Consulting Engineers Elect 


Barrington’s Semlow 


Walter J. Semlow, president Bar- | 
rington Associates, has been elected | 
president of the Assn. of Consulting | 
Management Engineers. 

H. G. Crockett, president for the} 
last five years, was named presi- | 
dent emeritus. Crockett is a partner | 
in McKinsey & Co., New York City. 
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total of 2,331 units were registered, 
compared with 2,406 in the week 
ended March 8. 

In the week ended March 15 
a total of 911 new cars and 116 
new trucks were registered, com- 
pared with 940 new cars and 71 
new trucks in the previous week. 

A total of 1,238 used cars and 66 
used trucks changed hands during 
the week, compared with 1,326 used 
cars and 69 used trucks in the pre- 
ceding week.—(Frank Kappel.) 

% 7 * 


Fort Worth 


Chevrolet registered more 
twice as many 


than 


with a market penetration of 36.5 
percent. 

Total registrations amounted to 
1,357. Chevrolet claimed 496; Ford, 
230. 

Buick was third with 167, fol- 
lowed by Oldsmobile, 112, and Pon- 
tiac, 103. 

Other registrations were: Mer- 
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cars as Ford to| 
lead in Fort Worth for February, | 
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| cury, 50; Cadillac, 45; Plymouth, 
| 40; Dodge, 28; Studebaker, 21; 
DeSoto, 18; Volkswagen, 11; 
Chrysler, 11; Nash, 10; Lincoln, 
| 9; Hudson, 5, and Willys, 1. 


Truck registrations were: Chev- 
| rolet, 147; Ford, 111; International, 
129; Dodge, 6; White, 6; Diamond 
iT, 5; GMC, 3; Studebaker, 2, and 
| Mack, 1. —(Ruby Fenoglio.) 


* * od 


Richmond, Va. 


| New-car registrations in Henrico 
|County (Richmond), Va., during 
|February totalled 1,243 with Ford 
holding a slim lead over Chevrolet, 
1335 to 330. 

In a dead heat for third place, 
with 94 registrations each, were 
Plymouth and Pontiac, followed 
closely by Buick with 92. 

Following, in order were: Olds- 
mobile, 77; Mercury, 56; Dodge, 
52; Chrysler, 25; Cadillac, 20; 
Studebaker, 16; DeSoto, 13; Nash, 
12; Lincoln, 9; Packard, 6; Hud- 
son, 3; Austin, 1, and miscellane- 
ous, 8. 

New-truck registrations totalled 
199. They were divided as follows: 





Ford, 81; Chevrolet, 55; Interna- 
tional, 19; GMC, 16; Mack, 16; 
White, 7; Dodge, 2; Reo, 2, and 


Studebaker, 1. 


SCC... 








Lead Manufacturers of Repair Materials— 


Newly elected officers of the Assn. of Independent Manufacturers of Tire and Tube 
Repair Materials are, from left, E. L. Kline, Western State Mfg. Co., secretary-treas- 
urer; T. H. Darnell, Rite-Way Products Co., president, and Earl R. Beard, Monky Grip 
Sales Co., vice-president. Darnell succeeds Ray T. Lehman, H. G. Egan Mfg. Co., as 
president. 
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POSITIVE LOW SPEED “HIGH 
VACUUM” OIL CONTROL 


Low speed oil creep around 
the side of the ring is pre- 
vented by using anaccurately 
machined separator which 
supports the cylinder con- 
tacting rails throughout their 
depth and circumference and 
prevents rocking. This pro- 
vides uniformly close clear- 
ance between the groove wall 
and the rail without reducing 
the free action of the ring 
in the groove. 








are not cam 


erence. 








Ordinary steel rails 


by heat treatment, 
therefor do not pro- 
duce positive contact 
with the cylinder 
throughout its cir- 


ROME 
ONTROL 





: OIL MILEAGE BARRIER 
\EAKTRoot 


... at open-throttle high speeds and 
at high-vacuum, low throttle speeds 


POSITIVE 


High speed 
boarding”’ 


sure on the 


lapped and 


ORDINARY 
STEEL SPACER 


Ordinary Steel Spacer 
lacks broad support to 
prevent rocking in the 
groove. Sides of the spacer 
are not machined. Lack 
of machining prevents a 
uniformly close clearance 
between the groove wall 
and the rail, so oil passes 
around back of the ring. 


OR SCUFF 
The spacer 


cause it is 


the spacer, 














Cam shaping 


a cam shape. 
exclusive with 


these chrome 





AT HIGH SPEEDS 


special flexible reverse loop 
expander which provides a 
more uniform high unit pres- 


tacting rails. The rails are 
chrome armored but are pre- 


rapid break in. 


WILL NOT GOUGE 


scuff the cylinder wall be- 


furnace iron. It is another oil 
ring in itself with built-in 
tension and two additional 
scraping edges. With the two 
chrome armored rails and 
the two oil scraping edges on 


is really two rings in one. 


HEAT SHAPED CYLINDER CONTACTING RAILS 


produces the same “light tight”’ fit 
in cylinders that exist in piston 
rings that are individually cast to 


very important where the bearing 
edges are chrome armored. When 


lapped, it prod 
tact with the cylinder throughout its circ 
and assures efficient trouble free ring and cylinder life. 


RINGS HAVE CRACKED THE 








OIL CONTROL 






“flutter” or “‘surf 
in controlled by 









two cylinder con- 








heat shaped for 









CYLINDER WALL 


will not gouge or 









made of electric 











the 400 oil ring 



























by heat treatment 


This cam _ shaping, 


McQuay-N: 


-INOFris, 1s 


Millions of installations have proved be- 

ond a doubt that Chrome Control Leak- 
Proof Piston Ring sets will outperform an 
other piston ring set regardless of kind . 
design or price. For quick seating, no wait- 
ing for break in, satisfied customers and 
more money in the till, start using them 
today. They’re guaranteed. 












surfaces are pre- 
uces positive con- 
umference 
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RINGS 


McQUAY NORRIS MANUFACTURING CO. 


-S) ee 0 ee ee 


JF SMAiL RINGS 


TORONTO 


N THE AUTOMOTIVE | 









eek eo uae ae 


3 


ae Le ee ee nee oe 


SP ts CE gO + heat om Oe ae 


 * 


*: 


Sa en Na eee ae 


are 


Fr ee Res ak ae er 


i 


eRe Se | eee CMR Meee Ware cae 


Rue 





i recnilesimy 





PLATFORM — A hydraulic power gate 
featuring a ‘180-degree swing-action” 
platform for delivery trucks and semi- 
trailers has been introduced by the Day- 
brook Hydraulic division of L. A. Young 
Spring & Wire Corp., Bowling Green, O. | 
The platform can be placed in a down 
position for loading and unloading oper- 
ations where a dock or platform is 
utilized, it is claimed. No manual lifting 
or locking is required to complete the 
functions of the series ‘‘DA"’ power gate, 
regulated by a simple control. 

ee 








REFUSE PACKER—Designed for commer- | 
cial, industrial and residential refuse tol- | 
lection, the Speed-Packer is said to pro- | 
vide greater payloads per cubic yard of 


capacity by crushing refuse into easily 
compacted fragments. Forty-six teeth, 
located in a crushing chamber, process | 


all refuse as it is loaded into the hopper. | 
The highly compressed loads are ex-| 
tremely easy to incinerate, it is said. Gar | 
Wood Industries, Inc., Wayne, Mich. | 

a 





WRENCH — An automatically adjusted 
wrench, the Auto-Grip, has been 
developed by BMS Enterprises, 5512 Dyer 
St., Dallas, Tex. The 8'%2-ounce crescent- | 
type wrench has a forged aluminum 
handle and steel lower jaws with an 
insert steel lip. Made in four sizes, 6, 
8, 10 and 12 inches, the push-button 
product was designed to conform with 
the present push-button trend. Once pres- 
* sure has been released from the adjuste- | 
ble button, the wrench is designed to | 
lock firmly in place, it is claimed. 

* 





OVERLOAD SPRING — Key overload 
springs can be attached: er removed to 
the U-Bolt without tools; it is claimed. | 
Two sizes fit all cars and station wagons | 
that have ieof springs in the rear. The | 
two-leaf overload springs have a 400 to /| 
500-pound capacity, it is claimed. Duo- | 
Control! Spring Co., 4980 Park Lake Rd., 


E. Lansing, Mich. 
* 





Truck Trailer Features 


Elevator-Type Bed 


|air motor is warranted for 
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TRUCK NEW PRODUCTS 


loading and unloading. Both single 
and tandem axle models are avail- 
able, with capacities of 5,000 to 
20,000 pounds. 

Standard models have welded- 
steel bodies, are six feet wide and 
range from 10 to 14 feet in length. 


E-Z Loader, Inc., 2037 W. Four- 
teenth St., Cleveland, O. 
* - ® 
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PNEUMATIC SAW AND FILE The 
Speed-Nu-Matic saw and file, weighting 
3%, pounds, is said to be fully portable 
for instant attachment to air supply, 
requiring only 90 pounds pressure and 
consuming approximately 5 cubic feet of 
air per minute. The unit has a variety 
of uses, being available for close work 
on-the-job filing and sawing of iron, steel, 
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SEAT CUSHION—The No. 


The open mesh weave is said to permit | 


air to circulate freely throughout the 22- | 


inch wide cushion. The soil-resistant fiber | 
cover is available in a variety of colors 
and patterns. Seatmaster Co., 2635 S. | 
Wabash Ave., Chicago 16, Ill. 





MARKER LAMP — A two-way marker 
lamp, model No. 207, has been added to 
the line of Grote accessories. The lamp is 
said to be visible to the front, side and 
rear, and is recommended for identifica- 
tion and to mark the outside extremity of | 
pole trailers, projecting loads, saddle 
mount combinations or tow-away opera- | 
tions. Available with any combination of 
red, green-red or clear plastic lenses. | 
Grote Mfg. Co., 500 Lafayette Ave., Belle- 
vue, Ky. 





LUBRICATING EQUIPMENT — Modern | 
styling and the Aro Al-207 pump are | 
said to be the features of the Arolube | 
line of lubricating equipment. The Aro) 
pump is designed to use less air, with | 


| fewer strokes, while pumping more lubri- | 


cant than single cylinder pumps previ 
ously available, it is claimed. The Al-207 
10,000 lube | 


|aluminum, wood and other materials, it 
lis claimed. Tool’s adjustment permits a 
strike of %4 to 1% inches for dead-end 
sawing and filing. The front barrel will 
rotate through 360 degrees for scroll and 
| circle cutting, it 4s claimed. R and G 
Engineering Co., 1512 W. Slauson Ave., 
| Los Angeles 47, Calif. 


| * 


156 one- | 
piece contour cushion and back features | 
all-steel coil spring construction, it is said. | 





ENGINE HEATER—The TP! heater is 
designed to maintain gasoline or diesel 
engines at operating temperatures even 
when stored outside in the coldest 
weather conditions. In addition to pro- 
viding quick starts, the heater is said to 
provide instant lubrication of moving 
| parts, reducing wear and tear of engine 





parts. Tech Products, Inc., Sales and 
Service Dept., 615 Pennsylvania Ave., 
| Elizabeth, N. J. 

* + 





SANDER — The manufacturer of the 
model DA Dual Action Easy sander claims 
it is ideal for working fiberglas and 
removing scratches in windshields and 
|other glass products. On glass, it is 
| claimed that the unique action develops 
only a mild surface heat, eliminating the 
danger of discoloration and glass break- 
age. Available with special kit, known as 
Easy Scratch Remover, containing special 
felt pads and compounds (powders) for 
removing scratches and polishing. Sander 
also is recommended for all jobs of 
| sanding, buffing, polishing and even 
| grinding welds. Detroit Surface Machine 
Co., 1333 E. Eight Mile Rd., Detroit 20, 
Mich. 





bg * * 


Automatic Clutch Designed 
For Ohio Road De-lIcer 


An automatie clutch which pre- 
vents icing, 


ee, 
an EER 


_ | with screw-type terminals; and model 12, 


jamming and _ high- | cialists. 





Mercury clutch division, Automatic 
Steel Products Inc., Canton, O. 
The clutch will be used in a 
spreader built for the Ohio Turn- 
pike Commission by Good Roads 
Machinery Corp., Minerva, O. 





ELECTRIC IMPACT WRENCH — The No. 
56 Thor Speed wrench is designed for | 
fast nut setting and removal. One of the | 
features of the electric impact wrench is 
said to be “one-hand operation” through | 
a finger-tip reverse button located in the | 
handle behind the starting trigger. The | 
unit is 9% inches long, weighs 7 pounds 
'and has a 1 7/16-inch offset. It develops 
forward and reverse speeds of 1900 r.p.m. 
and delivers 1900 blows per minute, it is 
| said. Thor Power Tool Co., Aurora, Ill. 
* 


* * 





ABRASIVE CLEANING TOOL 
Clemc o Educt-O-Matic, weighing 11 


The 


pounds, is said to be the first self- 
contained abrasive cleaning tool. Its 
lightweight allows operation inside tanks, 
on ceilings, floors, cleaning before and 
after weld and on many other produc- 
tion or maintenance problems, it is 
claimed. The unit operates on 33 to 60 


c.f.m. air supply, it is said. Clementina, 
Ltd., 
Calif. 


2277 Jerrold Ave., San Francisco, 





FUEL SYSTEM PRIMER 


Particularly 
valuable after engine or head overhauls 
as an engine starting aid, the J 5956, a 


fuel system primer for diesel engines, 
insures a fuel supply throughout the fuel 





| 








TOGGLE SWITCHES—Recommended for | 
use with power tools and small appliances, | 
a line of toggle switches, featuring an | 
| in-line lever action, has been introduced | 
by McGill Mfg. Co., Inc., Valparaiso, 
| Ind. The line includes model 10-L, 
| equipped with soldering lugs; model 10, 
| equipped with 6-inch wire leads perma- 
| nently fastened to the terminals by pres- 
| sure connections; model 10-T, equipped 





a two-circuit unit designed for controlling 
either of two circuits. Rated six amps oat 
125 volts, the switches are Y2-inch wide, 
Ya-inch thick and 1 inch long. 

* 





BRAKE BULLETIN—Performance require- 
| ments for safe brake lining on high- 
horsepower cars are described in an 
eight-page bulletin published for garage 
| men, auto parts dealers and brake spe- 
Copies of the bulletin, called 


The E-Z Loader trailer has a| jobs or three years, whichever occurs | chock motor loads from interfering | “How to Give Your Customers Better 


hydraulic-powered bed that moves | first, it is said. 


up and down like an elevator for | Bryan, O. 


Aro Equipment Corp.,| With the operation of an ice-control | Brakes,” 
been designed by! World Bestos, New Castle, Ind. 


spreader has 


may be obtained by writing 





system before starting, it is claimed. The 
primer is applicable to GM Detroit diesel 
engines, Buda diesel engines and others, 
it is said. Use of the primer is said to 
eliminate danger of damage to fuel injec- 
tors, fuel injection pumps, and nozzles 
caused by attempts to start without an 
adequate fuel supply in the system. Kent- 
Moore Organization, Inc., 1501 S. Jack- 
son St., Jackson, Mich. 





TRUCK TIRE 





BOOKLET—A 24-page booklet outlining 
the simplified changeover procedures for 
tubeless truck wheel installation is avail- 
able from Motor Wheel Corp, 7¥2 E. 
Saginaw St., Lansing, Mich. The booklet, 
punched to fit standard size binders, 
graphically explains the advantages of 
tubeless tires in terms of economy, de- 
pendability and safety, and lists four 
basic steps for changeover from conven- 
tional to tube tire wheels. 

* 


x * 





GASKET CUTTER — The Hargrave No. 
414 gasket cutter features a lightweight 
phenolic body with steel blades, and inch 
and metric scales for accuracy. Cuts 
round gaskets 4 to 6 inches, odd shapes 
and straight pieces any size, it is claimed. 


Said to be ideal to cut diaphragms, 
disks, gaskets, patterns and~ shims: from 
any pliable sheet material. Cincinnati 


Tool Co., Cincinnati 12, O. 








4 
5 
5 
a 


eA. 


ee ne eee) 


OEE mg owe 









. 


q 








Double Victory! 


 OLDSMOBILE ROCKETS 


‘TO TWO FIRST PLACES 
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IN MOBILGAS 


ECONOMY RUN! 


Power-Famous Rocket Engine 
Proves its Economy as “88” and Ninety-Eight 


Both Top Their Fields 
in Gruelling 1468-Mile Economy Test! 


The record-breaking Rocket has done it again! And Oldsmobile’s 
new Jetaway Hydra-Matic* has proved its economy in the 
world’s most famous economy test! 


Oldsmobile is the only manufacturer to take two first places in 
the 1956 Mobilgas Economy Run! Without fanfare, two strictly 
stock Oldsmobiles were entered. In a blaze of glory, both won 
decisive victories! Here are the facts: 
An Oldsmobile"88” chalked up a win in Class C with a 
record of 19.7044 miles per gallon (50.8077 ton-miles 
per gallon). 
An Oldsmobile Ninety-Eight took a solid first in Class 
D—turning in 18.6694 miles per gallon (50.9488 ton- 
miles per gallon). 


Oldsmobile’s “twin win” is conclusive proof that the Rocket’s 
got it—in more ways than one! 


And that’s important because it gives Oldsmobile - -and its 
quality-minded dealers across the nation—another big sales 
advantage. And it’s all across the Olds line! 


In every Oldsmobile series—ranging from the budget-priced “88” 
... the action-packed Super 88 . . . to the luxurious Ninety-Eight, 
new car buyers find impressive leadership. Styling leadership that 
makes Olds stand out from the crowd. Leadership in driving 
ease and riding comfort. Leadership in resale value. 


And leadership, of course, in performance and economy—now 
reconfirmed in the Mobilgas Run! 


Clearly, there never was a better time—there never was a 
smarter time—to be with Oldsmobile! 


* Jetaway standard on Series Ninety-Kight; optional at extra cost on all other series. 


tTon-miles per gallon is the official Mobilgas Economy Rin yardstick. 11 is computed by multiplying 
the car weight (including occupants) by miles traveled and dividing by the gallons of gas consumed. 
The competition is conducted under the auspices of the United States Automobile Club. 


A QUALITY PRODUCT SOLD BY OLDSMOBILE QUALITY DEALERS! 
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Auto Personnel 


M. R. McClure, former assistant 
district manager for International 
at Great Falls, Mont. has been 
promoted to district manager at 
Des Moines. He succeeds R. C. 
Brown, who was named assistant 
manager of the firm’s southern 
region. In another move, W. Jd. 
Reinecke was appointed assistant 
district manager of the Davenport 
(Ia.) operation. Reincke previously 
managed the Grand Island (Neb.) 
branch. ares 


Armour Names Navarre 
Joseph A. Navarre III has been 
appointed district sales supervisor, 
coated abrasives division of Armour 
& Co. for the eastern half of Mich- 
igan. 
* * * 


Echard and Moon Head 


Branches for Reo 


Reo has announced appointment 
of Harry Echard as Indianapolis 
branch manager and Richard Moon 
in the same capacity in Los 
Angeles. 

Echard formerly served as dis- 
trict, zone and national used-truck 
manager for GMC. Moon is a 
former fleet accounts manager for 
White. 


* * ® 


Mercury Picks Gradwohl 


Appointment of C. E. Gradwohl 
as midwest regional sales promo- 
tion manager for Mercury has 
been announced. He joined Mer- 
cury in 1947 as district parts and 
accessories manager at Buffalo. In 
1952, he was transferred to Chi- 
cago. In 1953 he was appointed 
assistant Kansas City district sales 
manager. 

+ * = 


Thermoid Elects Slade 
‘ Election of Brayton H. Slade as 
treasurer of Thermoid Co. has been 
announced. Slade formerly was 
treasurer of American Overseas 
Finance Corp. 
* 


Hudson Appoints Lull 
In Zone Merchandising 


eee of R. S. Lull as 
ng manager for Hud- 
son's WBetroit zone has been an- 
nounced. 

Lull @ntered the automobile bus- 
iness in 1949 and prior to joining 


Hudson was with Packard. 
* * = 


Slates and Bixby Join Board 


of Service Recorder 

Ralph Slates and Raymond A. 
Bixby have been elected to the 
board of directors of Service 
Recorder Co., Cleveland. 

Slates, assistant secretary and 
production manager, was the com- 
pany’s first employe in 1911. Bixby, 
sales vice-president, joined the 
firm in 1953. 

* * * 


DeSoto Appoints Call 
Charles Call has been named 
assistant to E. D. Seney, business 
manager of DeSoto’s Minneapolis 
zone office. se 
= 


Packard Chooses Keno 
Packard’s Minneapolis zone of- 
fice has announced the appointment 
of Laverne Keno as service repre- 
sentative in northern Minnesota 
and parts of North and South 
Dakota. He formerly was service 
manager for Hudson in Minne- 
apolis. 
7 * ” 
Azar Joins Myers 
Dealer George Azar has become 
associated with Myers Motors, Ltd., 
Ottawa, as sales representative for 
Chevrolet, Oldsmobile, Cadillac and 
others. 
* * 


+ 
Beyers L-M Adds Willys 
Beyers Lincoln-Mercury has been 


named a Willys dealership at Fair- 
OUR BEST 


passso® BUSINESS BUILDER 


Proved way to keep old custom- 
ee Complete details 
oe STEMAC ence 2: coo. 





mont, Minn. Arthur L, Beyers is 
the dealer. 
+ + 


* 
Vukovich Takes Willys 
Northwestern Motor Bus Co., 
Ironwood, Mich., has been named 
a Willys dealership. Emil Vukovich 
is the dealer. 
* « 


Willys Outlet Added 


Corwin-Churchill Co. (Chrysler- 
Plymouth) is a new Willys dealer- 
ship in Fargo, N. D. Charles Cor- 
win is general manager. 

+ 


Humphrey Sells to Garrett 


Charles Humphrey has sold 
Humphrey Chevrolet, Enid, Okla., 
to Floyd Garrett, Lindsay, Okla. 

. ¥ * 


Davidson Joins Brothers; 


Also Forms U. C. Firm 

Henry Davidson, who sold his 
Metropolitan Pontiac dealership in 
Denver several months ago, is as- 
sociated with two brothers, Donald 


IN 11/2 MINUTES—old lamps removed 
from mounting and disconnected. 
















and Roy, in Davidson Chevrolet, 
Inc., 222 S. Colorado Blvd. 

He has also established David- 
son, Inc., which features guaran- 
teed one-owner used cars, auto 
financing, insurance and loans. 

* a + 


June Buys Share of Deal 


Conklin Rectenwald Co. (Ford), 
Bowling Green, O., has changed its 
name to Conklin-June Co. Max 
June, sales manager and treasurer 
since 1950, has purchased an inter- 
est in the firm from Kenneth Con- 
klin, who acquired the business in 
1950 after the death of his partner, 
Peter Rectenwald, in 1950. 

+ a * 


DeSoto Picks 26 Dealers; 


41 Since First of ’56 


DeSoto has appointed 26 new 
dealerships since Feb. 1, whic 
brings the total of outlets signed 
since the first of the year to 41. 


The dealerships are: Midel Motor Hawkins Buick, Boulder, Colo. The build- I 


Co., Berryville, Ark.; H. W. Deane, 





Hawkins in New Home— 
A large crowd attended opening cere- 
monies at the new building of Bernie 


ing covers 7,200 square feet and has an 


Hoxie, Kans.; H-L. Motors, Ephrata, | adjoining used-car lot. Bernie Hawkins, 
Pa.; Les Craig Motors, Alton, IIl.;| owner, formerly was Buick district man- 
Dalton Motors, Inc. Mankato,| ager, Kansas City zone. 


Minn.; Wooden & Sons Implement 


Co., Assumption, Ill.; East St. Louis | Colyer-Ruppel Motor Co., Jackson, 
Illinois Motor Co., East St. Louis,| Mo.; Barker Motors, Inc., Eugene, 
Ill.; Boyd Motor Co., Hillsboro, Ill.; | Ore.; Strain’s Auto Co., Inc., Kent, 


You can install ar 
these Guide T-3 sealed beam he 


NEW GUIDE 

































AFTER 3 MINUTES—new T-3 head- 
lamps installed ...like ordinary headlamps! 


Safety Aim HEADLAMPS 


Wash.; Bud Rowlett, Inc., Peori:, 
Tll.; Lakeland Motor Co., Inc., Knox - 
ville, Tenn.; Columbia Motor Co 
Inc., Bloomsburg, Pa.; McDonal:i 
& Johnson Motor Sales, St. Charles, 
Iil.; William Lehman, Inc., Miami 
Beach, Fla.; Riehl & Co., Inc., Mad- 
ison, Ind.; G-K Motors, Petalumse, 
Calif.; Buford Wright Motors, Mac- 
ison, Tenn.; Greeson Bros., Neogs, 
Iil.; B. L. Benton Motors, Rich- 
wood, O.; Leiber Hardware & Im- 
plement Co., Greenleaf, Kans. 
Parker Motor Co., Tyndall, S. D.; 
Street Motor Co., Batesville, Ark.; 
Miller-Tong Motors, Delaware, O.; 
United Motor Co., Petersburg, Tex. 
* + a 


Nankivell Takes Olds Deal 


James R. Nankivell, former Olds- 
mobile sales executive in Louis- 
ville, is Indianapolis’ newest Olds- 
mobile dealer, the fourth for that 
city area. The new dealership is at 
5145 Keystone Ave. and will be 
known as Nankivell Oldsmobile, 
ne. 

+ * = 


Carnes Sells L-M Deal 


Lew Carnes has sold his Medina 
(O.) Lincoln-Mercury dealership to 
E. W. Richards and Wade Wallace. 
Carnes has bought an auto wreck- 
ing firm. 


AFTER 31/2 MINUTES—Guide T-3 
Safety-Aimers slipped on “Guide Points’’! 
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Across the Nation... 
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Auto Dealer Changes 


A Dodge-Chrysler dealership 
has been franchised in Winnetka, 
Til. Morris Reichelt heads the 
firm, which will do business as 
Indian Hill Motors. 

* * * 


Fohrman S-P Opens 


Fohrman Auto Mart (Studebaker- 
Packard) has opened in Chicago. 
The dealership is operated by Mar- 
vin and Irving Fohrman. 

+ * 


Hannon, Shaver Take Olds 


Jim Hannon and Dwight V. 
Shaver have opened Jim Hannon 
Olds, Inc., Chicago. The firm suc- 
ceeds Steele Motor Co., an Olds- 
mobile dealer at the same loca- 
tion since 1934. 

* + * 


Winter Motor Formed 


Winter Motor Co. has been or- 
ganized in Pendleton, Ore., by Mel- 


vin Winter, George Wachtel and 
Margaret E. Winter. 
o* * * 


Dodge Deal Organized 
West Side Dodge, Inc., has been 
organized by William E. Kinsey, 
Forrest W. Simmons and John R. 
Sabin in Portland, Ore. 
+ ea * 


3 Form Motor Firm 


McLean Motor Co., Inc., Clat- 
skanie, Ore., has been organized by 
Albert McLean, Lola May McLean 
and Richard H. Stinson. 

* 


* * 


Cassell Buys White 


The management of Capitol 
City Motors, Inc. (Mercury), 1155 
W. Fifth Ave., Columbus, O., has 
been taken over by Harold Cas- 
sell. Cassell who has had 20 years 
of experience in the automobile 
business, said he has acquired 


the financial interest of William 
White and succeeded him as 
president and general manager. 
Since 1951, Cassell has been sec- 
retary-treasurer of a Ford deal- 
ership at Kalamazoo, Mich. 

* * * 


Sand Buys Out Pohl 


Martin Sand has purchased the 
interest of Luther Pohl in Sand- 
Pohl Pontiac, Inc., Dover, O. Sand 
is president. Name will be changed 
to Martin Sand Pontiac, Inc. 

* * 2 


Miami Now Is Stoll 
Miami Motors, Oxford, O., has 
changed its name to Stoll Ford 
Sales. Owners are Claude Lowther 
and Robert Stoll. Stoll is moving 
from Detroit to Oxford and will 
be in active charge. 
+ * 


* 


Keehn Takes Chrysler 


Jim Keehn Motors, Inc., 720 E. 
Big Bend, Webster Groves, Mo., 
headed by James E. Keehn, presi- 
dent, is a new Chrysler-Plymouth 


dealer. 
* * » 


Tiffany Buick Opens 
Appointment of Ralph Tiffany as 
Buick dealer in Vallejo, Calif. has 


39 





Lewis Motor Moves Into New Building— 


Lewis Motor Co. (Ford) has moved into this new building located on a five-acre site 
in Marshall, Tex. Said to be “very functional from a service standpoint,” the building 
features a 160-by-70-foot postiess repair department. The dealership is operated 


by Clayton Lewis and his son, Roger. 


chased the interests of E. J. Mullen, 
former Buick dealer, and will oper- 


been announced. Tiffany has pur-/| ate as Ralph Tiffany Buick. Mullen 
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1 headlamps in less th 


an I0 minutes! 








AFTER 51/2 MINUTES ~—lamps aimed 


horizontally with twist of screwdriver! 


vertically . . . headlamps off! 


AFTER 7 MINUTES—beams are aimed 


8/2 MINUTES’ TOTAL TIME~aimers 


removed ... bezels replaced. . . job done! 


T-3 headlamps are featured on all General Motors 


cars and trucks for 1956... are available now for 


replacement of all other sealed beam headlamps! 


Every car and truck that rolls off a GM assembly 
line today is factory-equipped with T-3 headlamps. 
That in itself is a tremendous replacement market 
for you as a dealer—approximately half of all new 
cars built. These headlamps are now available for 
replacement in every vehicle now in use. That 
market runs into millions more. 


T-3 aimers and T-3 headlamps help make night 
driving safer than ever before. With Guide T-3 
Headlamps your customers can be sure of all the 


wonderful advantages built 


er AAA hua ‘ 
x RON 
i 
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into the recently 


Sell them in pairs! 


The complete line 
of GUIDE AUTOMOTIVE LAMPS 
is available from your REGULAR 





announced improved sealed beam headlamps. 


But, headlamps must be perfectly aimed to provide 
the better visibility for which they were designed 
and only the authorized Guide T-3 Safety-Aim 
dealers can do it! That’s a story with real selling 
power ... one that can mean extra sales and 
extra profits for you, too. 


Get in on the ground floor. A representative stock 
of Guide automotive lamps and Guide T-3 Safety- 
Aim Headlamps, plus low-cost T-3 aimers, puts 
you in business as an authorized Guide dealer. 


SUPPLIER 





has retired from business because 


of health problems. 
+ * * 


Carters Sell to Houston 


Carter Motor Sales, Inc., Knox- 
ville, Tenn., owned by Fred A. 
Carter and his brother, Frank 
Carter, has sold its Plymouth- 
DeSoto facilities to its former sales- 
manager, Max Houston. The Carter 
brothers, said they plan to go into 
the used-car business elsewhere. 
The firm is located at 616-620 N. 
Broadway. 

* * 


Cole Sells to Brother 


O. W. Cole has purchased Cole 
Motor Co., Huntsville, Ala., from 
his brother, Arthur Cole, who has 
purchased Milner Motors (Ford), 
Rome, Ga. The Huntsville firm will 
be operated as Buddy Cole Motors 
at 501 Madison St., and Arthur 
Cole will move to Rome. 

= 


City Signs Chrysler 

City Motor Car Co., 226 West 
Main St., Spartanburg, S. C., has 
been appointed a Chrysler-Imperial 
dealer. Russell B. Lentz is presi- 
dent, P. D. Heffner jr. is vice- 

president. 
* * 


Kreuger L-M Continues 


Since the recent death of Herbert 
O. Kreuger, Kreuger Lincoln- 
Mercury dealership in Warsaw, 
Ind., has undergone a reorganiza- 
tion. It will be continued under the 
same firm name, according to 
William Ball, general manager. 

* * 


Street Buys Ford 


Bob Ford Motor Co., Batesville, 
Ark., has been sold to Eagle Street 
and his sons, James and Eugene, 
of Cave City, Ark. The Street family 
owns and operates Street Motor & 
Tractor Co. (Chrysler - Plymouth), 
Cave City. as ale 


Ford-Mercury for Pauley 


Jim Pauley, Inc., has been ap- 
pointed a Ford-Mercury dealership 
in Shelton, Wash., succeeding Fitch 
Ford Sales. 


* 


Galloway Sells Deal 


Robert Claypool, Mellott, Ind., has 
bought Galloway Chevrolet from 
Tom Galloway and is operating it 
as Claypool Chevrolet Sales and 
Service. Galloway and his son, Lee, 
had operated the business since 
1933. The elder Galloway is retiring 
and Lee was killed recently in an 
automobile accident. 5 


Hillman for Lucenti 
Lucenti Motor Sales, 617 E. 
Washington, Charleston, W. Va., 
has been appointed a Hillman Minx 
dealer. John V. Lucenti heads the 
firm. 


* * * 
Pittsville Ford Opens 
Pittsville Motors, Inc. (Ford), has 
opened in Pittsville, Md. Louis W. 
Shockley is president of the firm 


which formerly was known as G. C. 
Rayne & Co 
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6 Nations Plan 
Auto Exhibits at 
International Show 


NEW YORK. — Six nations will 
display cars at the International 
Automobile Show which will be 
held from Apr. 28 to May 6 in the 
New York Coliseum, the show’s 
sponsors announced. 

Among the offerings will be the 
Saab and the Volvo, with which 
Sweden will make its debut in the 
American market, and the Lloyd, 
a four-wheel drive model designed 
by Borgward of Germany. Ger- 
many also will show a Borgwald, 
BMW, Mercedes-Benz and Porsche. 


Other nations to be represented 
and the lines which will be exhi- 
bited are: France — Citroen, Dyna 
Panhard, Simca, Renault. Italy— 
Alfa-Romeo, Ferrari, Lancia, Mase- 
rati. 

Great Britain — Aston Martin, 
Arnolt Bristol, Austin, Bentley, 
Ford, Hillman, Jaguar, MG, Morris, 
Morgan, Riley, Rolls-Royce, Squire, 
Sunbeam and Triumph. 


U. S—Cadillac, Chevrolet, Chrys- 
ler, Continental, DeSoto, Imperial, 
Lincoln, Packard, Studebaker and 
the custom-built Gaylord and Fire- 
bomb Dual Ghia. 


* o a 
Driving Aids 
Equipment Demand Grows, 
Says Packard 
DETROIT. A survey has 
revealed that six out of 10 pur- 
chasers of Packard cars order 


extra equipment to tailor their 
cars to special driving conditions. 


However, in 1953 less than 4 per- 
cent of all new-car buyers ordered 
cars equipped to fit specific condi- 
tions and only .70 percent indicated 
preference in rear axle ratios. 


Robert P. Laughna, Packard- 
Clipper division general manager, 
said that customers give attention 
to equipment that will let the car 
serve them better, whether they 
live in mountainous regions, drive 
mostly in city traffic or demand 
high fuel economy on long trips. 

“Orders placed thus far for 1956 
Packard and Clipper automobiles 
indicate 97 percent of customers 
specify some particular equipment 
to meet a specific driving need,” 
Laughna said. “More than 80 per- 
cent request a particular axle 
ratio.” 

New car buyers are becoming 
better acquainted with “axle ratio” 
and its meaning to them in terms 
of economy and performance, 
Laughna said. The term describes 
relationship between engine speed 
and rear wheels. 

With a lower ratio figure, as a 
general rule, fuel economy is 
greater. As the ratio becomes 
higher, some gas mileage may be 
sacrificed for an increase in pull- 
ing power and acceleration from 
a standing start. 
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BUICK—Special—4-dr. sed., $2,412; 2- 
ar. , $2,353; 4-dr. hardtop, $2,524; 2- 
dr. hardtop, $2,453; conv., $2,736; 4-dr. 2- 
seat stat. wag., $2,771. Century — 4-dr. 
hardtop, $3,020; 2-dr. hardtop, $2,958; 
conv., $3,301; 4-dr. 2-seat stat. wag., 
$3,251. Super —4-dr. sed., $3,245; 4-dr. 
hardtop, $3,335; conv., $3,539. Readmaster 
—4-dr. sed., $3,498; 4-dr. hardtop, $3,687 
2-dr. hardtop, $3,586; conv., $3,699. (Dyna- 
flow standard on Century, Super and Road- 
master. Power Steering standard on Super 
and Roadmaster.) 


CADILLAC — Series 62—4-dr. sed., $4,- 
291; 2-dr. hardtop, $4,196; 4-dr. Sedan 
de Ville hardtop, $4,748; 2-dr. Coupe de 
Ville hardtop, $4,619; conv., $4,761; 2-dr. 
Eldorado Seville hardtop, $6,551; Eldorado 
Biarritz conv., $6,551. Series 60 8 
4-dr. sed., $5,042. Series 75—8-pass. sed., 





Upholstery Favorite— 


Auto industry representatives at the 
Chicago Automobile Show and the NADA 
convention selected this white leather de- 
sign with royal bive ribbing and arm rest 
when asked to “help design your own 
cor.” It polled 499 of 1,648 votes cast in 
@ survey conducted by the Upholstery 
Leather Group. 


White Leather 
Leads Field in 
Upholstery Poll 


NEW YORK. — A white leather 
design with royal blue ribbing and 
arm rest took first place when the 
Upholstery Leather Group asked 
auto industry personnel to “help 
design your own car.” 


Auto executives, trade associa- 
tion leaders, dealers, salesmen and 
automotive writers were polled at 
the Chicago Automobile Show and 
the NADA convention. 


They were shown eight water 
colors by Richard Arbib, depicting 
what the auto upholstery of the 
future might look like. 

Of 1,648 votes cast, the white and 
blue design polled 499, giving it 
first place at each of the shows. 
Color influenced 59 percent of the 
voters while 52 percent selected it 
on the basis of design. 

The leather group said that 75 
percent of the 1,648 votes cast were 
divided among four designs. 


Current Prices on New Cars 


$6,608; 8-pass. lim., $6,823. 
and power steering standard.) 

CHEVROLET — (Prices are for 6-cyl. 
models; for V-8s, add $99.)—One-Fifty— 
4-dr. sed., $1,865; 2-dr. sed., $1,822; utility 
sed., $1,730; 2-dr. 2-seat stat. wag., $2,167 
Two-ten—4-dr. sed., $1,951; 2-dr. sed., $1,- 
908; 4-dr. hardtop, $2,113; 2-dr. hardtop, 
$2,059; cl. epe., $1,967; 2-dr. 2-seat stat. 
wag., $2,211; 4-dr. 2-seat stat. wag., $2,- 
259; 4-dr. 3-seat, stat. wag., $2,344. Bel Air 
—4-dr. sed., $2,064; 2-dr. sed., $2,021; 4- 
dr. hardtop, $2,226; 2-dr. hardtop, $2,172; 
$2,478; 2-dr. 2-seat Nomad stat. wag., 
$2, 604. Corvette—Hardtop cpe. or conv., 
(V-8 only), $3,145. 


CHRYSLER—Windsor—4-dr. 
865.75; 2-dr. Nassau hardtop, 
4-dr. Newport hardtop, $3,123.75; 2-dr. 
Newport hardtop, $3,036.75; conv., §$3,- 
331.25; 4-dr. stat. wag., $3,593.50. New 
Yorker—4-dr. sed., $3,774.50; 4-dr. New- 
port hardtop, $4,097; 2-dr. Newport hard- 
top, $3,946.50; 2-dr. St. Regis hardtop, 
$3,990.50; conv., $4,237.75; 4-dr. stat. 
wag., $4,518.50. 300B—2-dr. hardtop, $4,- 
414.25. (PowerFlite standard on New 
Yorker.) 

CLIPPER—Deluxe — 4-dr. 
Super—4-dr. sed., $2,866; 
$2,916. Custom—4-dr. sed., 
hardtop, $3,164. 


CONTINENTAL — 2-dr. sed., $9,538. 
(Turbo-Drive and power steering standard. ) 


DeSOTO — Firedome — 4-dr. sed.. $2,- 
673.25; 4-dr. Seville hardtop, $2,828.25; 
2-dr. Seville hardtop, $2,729.25; 4-dr. 
Sportsman hardtop, $2,948.75; 2-dr. Sports- 
man hardtop, $2,849.75; conv., $3,076.75; 
4-dr. stat. wag., $3,366.25. Firefiite—4-dr. 
$3,114.50; 
$3,426.50; 2-dr. 


(Hydra-Matic 


sed., $2,- 
$2,900.25; 


sed., $2,731. 
2-dr. hardtop, 
$3,069; 2-dr. 


4-dr. Sportsman hardtop, 
Sportsman hardtop, $3,- 
341.50; Adventurer 2-dr. hardtop, §$3,- 
723.50; conv., $3,539.50; Pace Car conv., 
$3,610.50. (PowerFlite standard on Fire- 
flite.) 


DODGE — Coronet 6 —4-dr. sed., §2,- 
263.50; 2-dr. sed., $2,190.50. Coronet V-8— 
4-dr. sed., $2,371.25; 2-dr. sed., $2,298; 
2-dr. 500’ sed. $2, 529. 90; 4-dr. hardtop, 
$2,547.50; 2-dr. hardtop, $2,433.50; conv., 
$2,773.50. Royal — 4-dr. sed., $2, 508.75: 
4-dr. hardtop, $2,692.75; 2-dr. hardtop, 
$2,578.75. Custom Royal—4-dr. sed., $2,- 
618.75; 4-dr. hardtop, $2,802.75; 2-dr. 
hardtop, $2,688.50; conv., $2,908. Station 
Wagons—2-dr. Suburban 6, $2,487.25; 2-dr. 


sed., 





Suburban V-8, $2,595; 2-dr. Custom Sub- 
urban V-8, $2,724; 4-dr, 6-pass. Sierra 
V-8, $2,712.25; 4-dr. 8-pass. Sierra V-8, 
$2,817.75; 4-dr. 6-pass. Custom Sierra V-8, 
$2,864; 4-dr. 8-pass. Custom Sierra V-8, 
$2,969.50. 

FORD—(Prices are for 6-cyl. models; 
for V-8s, add $99.98.) — Mainline — 4-dr. 
sed., $1,867.38; 2-dr. sed., $1,821.20; busi- 
ness 2-dr., $1,720.12. Customline — 4-dr. 
sed., $1,971.66; 2-dr. sed., $1,925.48; 2-dr. 
hardtop, $2,064.83. Fairlane—4-dr. sed., 
$2,064.54; 2-dr. sed., $2,019.36; 4-dr. hard- 
top, $2,219.70; 2-dr. hardtop, $2,165.88; 
Crown Victoria 2-dr., $2,308.65; conv., 
$2,330.97. Station Wagons — 2-dr. 2-seat 
Ranch Wagon, $2,155.95; 2-dr. 2-seat Cus- 
tom Ranch Wagon, $2,221.50; 2-dr. 2-seat 
Parklane, $2,399.95; 4-dr. 2-seat Country 
Sedan, $2,267.77; 4-dr. 3-seat Country 
Sedan, $2,399.95; 4-dr. 3-seat Country 
Squire, $2,504.50. Thunderbird — Hardtop 
cpe. (V-8 only), $3,122.50. 


HUDSON — Wasp 6 Super — 4-dr. sed., 
$2,380. Hornet 6 Super—4-dr. sed., $2,729. 
Hornet 6 Castom—4-dr. sed., $2,978: 2-dr. 
hardtop, $3,096. Hornet V-8 Custom—4-dr. 
sed., $3,246; 2-dr. hardtop, $3,388. 

IMPERIAL—Imperial — 4-dr. sed., $4,- 
827; 4-dr. hardtop, $5,220.50; 2-dr. hard- 
top, $5,089.25. Crown Imperial—4-dr. 8- 
pass. sed., $7,597.50; 8-pass. lim., §$7,- 
731.50. (PowerFlite and power steering 
standard.) 

LINCOLN — Capri — 4-dr. sed., $4,185; 
2-dr. hardtop, $4,092.50. Premiere—4-dr. 
sed., $4,575; 2-dr. hardtop, $4,575; conv., 
$4,720. (Turbo-Drive and power steering 
standard. ) 


MERCURY—Medalist—4-dr. sed., $2,297; 
2-dr. sed., $2,238; 4-dr. hardtop, $2,442; 
2-dr. hardtop, $2,372.50. Custom — 4-dr. 
sed., $2,394; 2-dr. sed., $2,334.50; 4-dr. 
hardtop, $2,539; 2-dr. hardtop, $2,469; 
conv., $2,695.50; 4-dr. 6-pass. stat. wag., 
$2,706; 4-dr. 8-pass. stat. wag., $2,803. 
Monterey—4-dr. sed., $2,539; 4-dr. spt. 
sed., $2,635.50; 4-dr. hardtop, $2,684; 2-dr. 
hardtop, $2,614; 4-dr. 8-pass. stat. wag., 
$2,961. Montclair—4-dr. spt. sed., $2,770; 
4-dr. hardtop, $2,818.50; 2-dr. hardtop, 
$2,748.50; conv., $2,883.50. 


NASH—Statesman Super 6—4-dr. sed., 
$2,345. Ambassador Super 6—4-dr. sed., 
$2,644. Ambassador Super V-8—4-dr. sed., 
$2.956. Ambassador Custom V-8 — 4-dr. 
sed., $3,195; 2-dr. hardtop, $3,338. 


OLDSMOBILE — Series 88 — 4-dr. sed., 


$2,483; 2-dr. sed., $2,418; 4-dr. hardtop, 
$2,667; 2-dr. hardtop, $2,595. Super 88 — 
4-dr. sed., $2,635; 2-dr. sed., $2,569; 4-dr, 

$2,876; 2-dr. hardtop, 98,803; 
conv., 026. Serles 98—4-dr. sed., $: 
293; ‘a-dr. hardtop, $3,546; 2-dr. hardtop, 
$3,475; conv., $3,735. (Jetaway Hydra- 
Matic and power steering standard on 
Series 98.) 


PACKARD — Executive—4-dr. sed., 
465; 2-dr. hardtop, $3,560. P 
4-dr. sed., $4,160. 400—2-dr. hardtop, 
$4,190. Caribbean—2-dr. hardtop, $5,495; 
conv., $5,995. (Ultramatic standard.) 
PLYMOUTH—Piaza 6—4-dr. sed., $1,- 
922.50; 2-dr. sed., $1,879.50; bus. cpe., 
$1,780.50. Plaza V-8—4-dr. sed., $2,025.75; 
2-dr. sed., $1,982.75; bus. cpe., $1,883.75. 
Savoy 6—4-dr. sed., $2,021.50; 2-dr. sed, 
$1,978.50; 2-dr. hardtop, $2,125.75. Savoy 
V-8—4-dr. sed., $2,124.75; 2-dr. sed., $2,- 
081.75; 2-dr. hardtop, $2,228.25. Belvedere 
@—4-dr. sed., $2,105.50; 2-dr. sed., $2,- 
062.50; 4-dr. hardtop, $2,277.50; 2-dr. 
hardtop, $2,209.75. Belvedere V-8 — 4-dr. 
sed., $2,208.75; 2-dr. sed., $2,165.75; 4-dr. 
hardtop, $2,381; 2-dr. hardtop, $2,313; 
conv., $2,473.50. Fury—2-dr. hardtop, $2.- 
862. Suburban 6 — 2-dr. 2seat Deluxe 
stat. wag., $2,192.50; 2-dr. 2-seat Custom 
stat. wag., $2,263.50; 4-dr. 2-seat Custom 
stat. wag., $2,309.75; 4-dr. 2-seat Sport 
stat. wag., $2,479.75. Suburban V-8—2-dr. 
2-seat Deluxe stat. wag., $2,296; 2-dr. 
2-seat Custom stat. wag., $2,367; 4-dr. 
2-seat stat. wag., $2,413.25; 4-dr. 2-seat 
Sport stat. wag., $2,583.25. 
PONTIAC—Chieftain 860—4-dr. sed., $2,- 
294; 2-dr. sed., $2,236; 4-dr. hardtop, $2,- 
439; 2-dr. hardtop, $2,366; 2-dr. 2-seat 
stat. wag., $2,564; 4-dr. 3-seat stat. wag., 
$2,647. Chieftain 870—4-dr. sed., $2,409; 
4-dr. hardtop, $2,530; 2-dr. hardtop, $2,476; 
4-dr. 2-seat stat. wag., $2,744. Star Chief 
—4-dr. sed., $2,523; 4-dr. hardtop, $2,731; 
2-dr. hardtop, $2,661; conv. $2,853; 2-dr. 
2-seat Safari stat. wag., $3,124. 
RAMBLER—Deluxe—4-dr., sed., $1,795. 
Super—4-dr. sed., $1,905; 4-dr. stat. wag., 
$2,199. Custom — 4-dr. sed., $2,025; 4-dr. 
hardtop, $2,190; 4-dr. stat. wag., $2,295; 
4-dr. hardtop stat. wag., $2,460. 
STUDEBAKER — Champion 6 — 4-dr. 
sedan, $1,993; 2-dr. sedanet, $1,841; 2-dr. 
sedan, $1,943. Hawk 6—Flight Hawk 5- 
pass. cpe., $1,982. Commander V-8—4-dr. 
sedan, $2,121; 2-dr. sedanet, $1,970; 2-dr. 
sedan, $2,072. President V-8—4-dr. sedan, 
$2,231; 2-dr. sedan, $2,184. President Clas- 
sie—4-dr. sedan, $2,485. Hawk V-8—Power 
Hawk 5-pass. cpe., $2,097; Sky Hawk 
2-dr. hardtop, $2,473; Golden Hawk 2-dr. 
hardtop, $3,057. Station Wagons—Pelham 
6-cyl. 2-dr., $2,229; Parkview V-8 2-dr., 
$2,350; Pinehurst V-8 2-dr., $2,525. (Over- 
drive standard on Golden Hawk.) 
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28 States for February, 1956-1955 
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are released here weekly, a: 
compiled by R. L Polk repre- 
sentatives in state capitals. 
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information contained in this report has been compiled from official state documents. Every reasonable Precaution has been 
exercised to insure accuracy of this report to the extent of the registrations received and “eee i F 4 time the report is published. 


R. L. Polk & Co. cannot assume any liability 


by reason of inaccuracies or omissions.""—R. 
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‘“"The information contained in this report has been compiled from official state documents. Every reason- 
able precaution has been 


exercised to insure accuracy of this report to the extent of the registrations 


by reason of inacc 


uracies or omissions.’’—R. L. Polk & Co. 


received = tabulated at the time the report is published, R. L, Polk & = cannot assume any liability 
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Martin L. Whitmyer 
Staff Writer 


consumer magazines 


By 


Seven 


Life, Saturday Evening Post, Time, | 


Look, Newsweek, Colliers, and the 


Countryside Unit of Farm Journal | 
Inc., in that order — shared 79.05 | 
percent of the auto industry’s mag- | 


azine advertising investment in 
1955, 
shared the remaining 20.95 percent, 
according to figures compiled by 
Damon S. Gall, manager of the 
Detroit sales office of Farm Journal, 
Inc. 

Altogether, the industry spent 
$29,100,916 for new-car advertis- 
ing last year — ranging from a 
top of $3,237,105 for Chevrolet to 
nothing for Kaiser, and from 
$1.77 per car produced by Chev- 
rolet to $43.36 per unit assembled 
by Willys. 

In overall car advertising, Life 
received $8,185,999, or 28.13 percent 
of the auto industry’s entire invest- | 
ment in magazine advertisements | 
in '55. Saturday Evening Post was | 
second with $7,278,889, or 25.01 per- | 
cent of total industry advertising. | 

Time was third with $2,693,218; | 
Look fourth with $1,725,174; 
Newsweek fifth with $1,220,553; 
Collier’s sixth with $1,201,039, and 
the Countryside Unit of Farm 
Journal, Inc., seventh with 
$701,644. 

Life’s top automotive 
were Ford with $761,053; 
with $794,225; Mercury, 


advertiser 
Plymouth | 


$760,027; 


Lincoln (including Continental), 
$825,992; Cadillac, $489,492; Stude- 
baker, $374,010; Dodge, $232,560; 


Packard, $519,045; DeSoto, $406,430; 
Nash, $242,108; Hudson, $210,528, | 
and Nash Hudson Rambler, $329,- 
142. Life placed second with 
Chevrolet, Buick, Pontiac, Chrysler, 
Oldsmobile. 

Saturday Evening Post got the 
top dollar from six auto makers. 
They were Chevrolet, $550,702; 
Buick, $1,031,861; Pontiac, $582,818; 
Chrysler, $460,832; Oldsmobile, $354,- 
387, and Willys, $25,650. The Post 
placed second to Life with Ford, 
Plymouth, Mercury, Lincoln, Cadil- 
lac, Studebaker, Dodge, Packard, 
DeSoto, Nash, Hudson and Hudson- 
Nash Rambler. 


Total dollars invested in new- 
car advertising in consumer 
magazines last year were as fol- 
lows. 
Chevrolet, $3,237,105; Ford, $3,- 
186,850; Buick, $2,555,196; Plymouth, 
$2,483,850; Pontiac, $2,131,469; Mer- 
cury, $2,024,071; Chrysler, $1,873,229; 
Lincoln, (including Continental), 
$1,787,463; Cadillac, $1,712,492; Olds- 
mobile, $1,631,796; Studebaker, $1,- 
382,620; Dodge, $1,241,420; Packard, 
$1,151,321; DeSoto, $1.086,803; Nash, 
$584,146; Hudson, $428,113; Nash 
and Hudson Rambler, $329,142, and 
Willys, $173,830. 

A breakdown of magazine dollars 





spent for each car _ produced 
showed: 
Chevrolet, $1.77; Ford, $1.81; 


Buick, $3.40; Plymouth, $3.34; 
Oldsmobile, $2.54; Pontiac, $3.66 
Mercury, $4.65; Dodge, $3.97; 
Chrysler, $10.64; Cadillac, $11.17; 
DeSoto, $8.38; Studebaker, $12.30; 
Nash, $5.35; Packard, $16.53; 
Hudson, $8.13; Lincoln (including 
Continental) , $43.36; Willys, $36.38. 
The average was $3.66 per car 
produced. 

In the truck category, Saturday 
Evening Post grabbed most of the 
advertising revenue, getting $1,325,- 
211 of the $3,457,375 invested in 
new-truck promotions in ’55. 


The Countryside Unit of Farm 
Journal, Inc. was second with $438,- 
675; Time third with $352,341; 
Newsweek fourth with $269,535; 
Progressive Farmer fifth with 
$169,950; Business Week sixth with 
$143,646; Better Farming seventh 
with $123,331; Farm & Ranch eighth 
with $116,750; Successful Farming 
ninth with $97,700, and Fortune 
tenth with $86,187. The remaining 
revenue from new-truck advertis- 
ing was captured by nine other 
consumer publications. 

The amount of money spent on 
truck promotions in consumer 
magazines during the year was 
as follows: 

Ford, $924,670; GMC, $702,407; 
Chevrolet, $638,146; International, 
$373,146; Dodge, $284,226; Mack, 











Affecting Factories and Dealers .. . 


Auto Advertising 





while 46 other publications | 


$229,612; Studebaker, $114,085; Reo, 
$102,990; Willys, $48,665, and White, 
$39,479. Diamond T and Divco did 
not place magazine advertising in 
"55. 

A breakdown of magazine dollars 
spent for each truck produced 
showed: 

Chevrolet spent $1.62; Ford $2.47; 
International, $2.86; GMC, $6.69; 
Dodge, $2.97; Willys, $0.62; Stude- 
baker, $5.91; Mack, $14.69; White, 
$2.58; Reo, $19.84. The average for 
the entire industry (including 


Diamond T, and Divco which didn’t | 


use magazine promotions) 

| $2.78 per truck produced. 
* + * 

| Film on Merit Muffler 

| The first full color 


was 


animated 


| sound film ir: the muffler industry | 


|has been prepared by Merit 
| Mufflers and is now being shown 
throughout the nation to distribu- 
|tors. Designed for showing to dis- 


tributor organizations only, the 
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20-minute movie gives the Merit 








product and merchandising story. 

Information may be obtained by 
writing Advertising Department, 
Merit Mufflers, 619 Smith St. 
Toledo, O. 


x * 


Polk Expands Facilities . 


R. L. Polk & Co., Detroit pub- 
lishers, has completed plans for 
expanding its facilities on the east- 
ern seaboard. 

Ralph L. Polk, president, an- 
nounced the acquisition of the 
ninth floor of a building at 60 E. 
Fifty-sixth St. for Polk’s New York 
sales and executive offices, and the 
eastern regional headquarters of its 
direct mail division. 

* * 


* 





* 


Gray & Rogers Get Account 


Cleveland Cap Screw Co., Cleve- 
land, has appointed Gray & Rogers, 
Philadelphia advertising and pub- 
lic relations agency, to handle its 
publicity and public relations. 


Cleveland Cap Screw, manufac- 
|turer of standard and special fer- 
rous and non-ferrous fasteners, be- 
came an affiliate of Standard 
| Pressed Steel Co., Jenkintown, Pa., 
| last fall. 


NP Re atemee 





Leather Group Launches Mail Campaign— 

The Upholstery Leather Group, New York, has launched an eight-month direct 
mail campaign to promote leather as a car upholstery material among the auto 
industry's key executives and ad agency personnel. The 12 by 19-inch mailpieces, 
printed on different textures of paper stock each month, emphasizes the durability, 
high style and versatility of genuine leather for cars. One mailpiece goes during 
each of the eight months to more than 600 Detroit stylists, engineers, sales man- 
agement executives, company executives and auto advertising agency executives. 





A GUY (Cea 


—the only b 


alancer that never be- 


comes obsolete with changes in tire 


Tp 42S ate) 


size, rim sizes! No at- 


Folds aL eed ol he 


—the only balancer that corrects 
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-down and side-to-side 


unbalance! Right on the car, too! 


..-and look at the 
advantages you get 
with 






THE MOST COMPLETE WHEEL BALANCING 


PACK AGE 


1. Eye-catching New Styling! Attracts atten- 
tion, helps step up sales! 


2. FREE Dealer Sign 


pects see in Alemite national advertising. Draws 
pre-sold prospects to your service department! 


3. FREE Merchandising Kit! Mailing pieces, 
newspaper ad mats, postcards, advertising hand 
bills. 


4. Continuous National Advertising ! “On-the- 
beam” ads in The Saturday Evening Post build a 
ready-made market for you! 


! The same sign your pros- 













A Product of STEWART-WARNER CORPORATION 
Dept. C-46, 1826 Diversey Parkway, Chicago 14, Illinois 


EVER OFFERED! 


Only ALEMITE Balances Wheels Completely! 


Alemite corrects all unbalance right on the 
car—at operating speeds up to 100 miles an 
hour! Registers vibrations as small as 
2/1000 of an inch at all speeds! 


Alemite puts you in the wheel balancing 
business completely — puts you out in front 
competitively —all at a NEW Low cost! Let 
your Alemite Representative show you how 
easy it is to take advantage of this money- 
making opportunity. Call him today! 
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Average Used-Car Auction Prices 


1955 


(Compiled by Automotive News from auction reports.) 


July 
* Prices of '56s added; ’48s dropped. 


Market Trend 


A downward adjustment in late 
models at wholesale used-car 
auctions last week set back the 
overall average price by $4, ac- 
cording to Automotive News 
index. 

The average price of ’56s fell 
$22 while the average on ’55s 
went down $25. 

The average price of ’49s re- 
mained unchanged, while all 
other prices went up, as follows: 
"54s, up $8; ’51s, up $3; ’53s, up 
$2; ’50s, up $2, and ’52s, up $1. 

The average auction last week 
handled 1764 units, of which 
75.9 percent were sold. A week 
earlier, the average consignment 
was 139.4 vehicles and the sales 
ratio was a booming 79 percent. 


Prices marked with an * indi- 
cate a unit equipped with an au- 
tomatic transmission or overdrive 
and (ps) indicates power steering. 


ALBANY 


(Tim Anspach Auto Auction. Sale every 
Monday. Prices are for sale of March 19.) 

(Snow all day and dangerous highway 
conditions kept at least 100 cars at home. 
Buyers by the dozens bid high for the 
109 cars offered. When the auction fin- 
ished, all but 13 cars had found new 
owners. Several wholesale buyers, having 
just returned from Florida, were actively 
buying a fresh used inventory for their 
retail car lots. Car quality was better 
than usual.) 


BUICK—'56 Special Riviera, $2,550°; 4-dr., 
$2,050. ‘55 Special 4-dr.. $1,770*. ‘54 
Special 2-dr., $1,3500* (ps); 4-dr., $1,- 
275*. '53 Super Riviera, $1,0050*; 2-dr., 
$1,000*; Special Riviera, $1,010*; 4-dr., 
$840*. ‘51 Super Riviera, $530*°; 4-dr., 
$400*. '50 Special 4-dr., $260*. ‘49 Super 
4-dr., $160*. 

CADILLAC—'47 (62) 4-dr. 

ROLET 


$140°. 
CHEV 


— '56 Two-ten (8) station 
; Two-ten (6) Hardtop, 
; 4-dr., $1,910*, $1,900*; 2-dr., 
‘55 Bel Air (8) coupe, $1,450*; 
Bel Air (6) 2-dr., $1,370; One-fifty (6) 
2-dr., $1,080, $1,060. '54 Two-ten Handy- 
man, $1,170. ‘53 Bel Air 2-dr., $770; 
4-dr., $770; coupe, $710; Two-ten 2-dr., 
$800*. '52 SL Deluxe 4-dr., $550; 2-dr., 
$480°; Carryall, $520. ‘51 SL Deluxe 2- 
dr., $450*. °50 FL Deluxe 2-dr., $170. 
CHRYSLER—’54 Imperial 4-dr., $1,550* 
(ps). "53 NY 4-dr., $950°. '52 Saratoga 
4-dr. $460*. 
’54 Fire Dome (8) 4-dr., $1,210* 
(ps), $1,200* (ps). °51 Custom station 
wagon, $400*. 
DODGE—'53 Coronet 4-dr., $650*, $610. 
"51 Coronet 4-dr., $350. '50 Coronet 4-dr., 
. 


FORD—'56 Fairlane (8) Victoria, $2,150* 
(ps). '55 Fairlane (8) 2-dr., $1,435, $1,- 
430° (ps); Custom (8) 4-dr., $1,350*. 
"54 Custom (8) 2-dr., $850; Main (6) 
2-dr., $660. '53 Main (8) Ranch Wagon, 
$975; Main (6) 2-dr., $600; Custom (8) 
2-dr., $820. '52 Custom (8) 4-dr., $550*; 
Main (8) 2-dr., $345; Custom (6) 2-dr., 


$460. ‘51 Custom (8) Victoria, $500*, 
$490°; . 2-dr., $310; Deluxe (8) 2-dr., 
$305. '50 Custom (8) 4-dr., $280; Deluxe 


(6) 2-dr., $250. "49 Custom (8) 4-dr., 
10. 


KAISER—’52 Deluxe 4-dr., $150. °51 De- 
luxe 4-dr., $175. 
MOBILE — '55 $1,870*. 
"54 (88) Super 4-dr., $1,550*; Deluxe 
Holiday, $1,450*; 2-dr., $1,390* (ps). 
"53 (98) 2-dr., $1,310* (ps). ‘52 (88) 
Super 4-dr., $760*, $540*; Deluxe 4-dr., 
$630*. '50 (88) club coupe, $280*; (98) 
4-dr., $220°. °49 (88) 4-dr., $220*. 
PACKARD—’51 (300) 4-dr., $370*. 
PLYMOUTH—’'55 Savoy (6) 4-dr., $1,150. 


(88) 4-dr., 


’53 Cranbrook Belvedere, $810; 4-dr., 
$680, $660. °52 Cranbrook 4-dr., $420, 
$350. '51 Cranbrook 2-dr., $245. '50 De- 


luxe 4-dr., $180. '49 club coupe, $240. 
PONTIAC—’53 Chieftain (8) Catalina, $1,- 
060* (ps). ‘52 Chieftain (8) Catalina, 
$730*; 4-dr., $630*. °51 Silver Streak 
(8) 4-dr.. $390*. 50 Silver Streak (6) 
2-dr., $140. '49 Silver Streak (8) 2-dr., 
$140, $120. 
STUDEBAKER — 
coupe, $830. '50 Champion coupe, $130. 
MISCELLANEEOUS—’54 Opel 2-dr., $460. 


JENISON, MICH. 


(Grand Rapids Auto Auction. Sale every 
Tuesday. Prices are for sale of March 20.) 
(Market strong on . Clean cars 
very steady and in demand. Demand off 
on mediocre autos. Sold 102 cars out of 

156 offerings.) 

BUICK—’'56 RM Riviera, $2,700* (ps). ’55 
Century Riviera, $2,085* (ps), $1,950* 
(ps’. ‘54 Century Riviera, $1,510*; Spe- 
cial 2-dr., $1,355*. °53 Super Riviera, 
$965*, $950*; Special Riviera, $675*. ‘51 
Super Riviera. $470*, $400*; Special 4- 
dr., $300*; 2-dr., $250. ‘50 Super station 
wagon, $400; Special 2-dr., $135*. °49 
Super 4-dr., $125*. 

CADILLAC—'53 (62) 4-dr., $1,550* (ps). 
"52 (62) coupe, $1,300*, $1,250*. '51 (62) 
coupe, $1,010*. 


‘53 Commander Sport 





Aug. Sept. Oct. Nov. 


CHEVROLET—’56 Two-ten (6) 2-dr., $1,- 
590. '55 Two-ten (6) 4-dr., $1,300, $1,- 
200; Two-ten (8) 2-dr., $1,295, $1,015. 
"54 Two-ten 2-dr., $875, $800; One-fifty 


2-dr., $605. ‘53 Bel Air club coupe, 
$900*; station wagon, $840; Two-ten 
4-dr., $725*; One-fifty 4-dr., $530. '52 


SL Deluxe station wagon, $655; 2-dr., 
$430*. '51 SL Deluxe 2-dr., $400; 4-dr., 
$340, $290. '50 SL Deluxe 4-dr., $240. 

DeSOTO—’'55 Fire Dome (8) 4-dr., $1,750*. 
‘52 Fire Dome (8) 4-dr., $425* (ps). 

DODGE—’'55 Coronet (8) 2-dr., $1,550*. 
"53 Coronet (8) 2-dr., $515. 

FORD—’55 Fairlane (8) 
(ps); Main (6) 2-dr., $900. 


Crest (8) Victoria, $890; Main (6) 2-dr., 


$715. ‘53 Crest (8) Victoria, $925*, 
$820*; Main (6) Ranch Wagon, $900, 
$895; Custom (8) 2-dr., $575; Custom 


(6) 4-dr., $500. '52 Custom (8) Victoria, 
$710, $550; club coupe, $700*; %-ton 
pickup, $550, $500. 51 Custom (8) 4-dr., 
$340; Custom (6) 2-dr., $230. 
HUDSON—’51 Commodore (8) 4-dr., $155. 
LINCOLN—’55 Capri 2-dr., $2,490* (ps). 
"54 Capri 2-dr., $1,455* (ps). 


MERCURY—'55 Custom 4-dr., $1,535. '53 
club coupe, $950. 

NASH — ‘'54 Ambassador 2-dr., $1;275* 
(ps); Statesman Hardtop, $1,100*. °53 
Statesman 2-dr., $500. °51 Rambler 
coupe, $275. 














umns.) For Display contact Want Ad Dept., ‘News, Detroit 26, Mich. 
ALABAMA IOWA NEW JERSEY 
m —LK 1S A : 
JOHNSON AUTO AUCTIONS oN Te a Once Phone New Jersey's 


LAWRENCEBURG, TENN. 
Every Tuesday 
HUNTSVILLE, ALA. 
Every Friday 
Insured Checks and Titles 





COLORADO 


COLORADO 
AUTO AUCTION 


LITTLETON, COLORADO 
SOUTH DENVER 


DEALERS ONLY 


Sale Every Monday—11:00 a.m. 


Owners: 
Francis R. Cassell 
Carroll Kopfer 
Phone Denver, SUnset 1-7821 
Wire Colorado Auto Auction FAX 
Denver, Colo. 





Auctioneers: 
Colonels Johnny Wood and Dean Davis 


All cars paid for by our own check through 
the First National Bank of Englewood. 





ILLINOIS 


CHICAGO — Greater Chicago Auto 
Auction, 7750 S. Cicero (Thursday 
12 Noon). 


INDIANA 
DEALERS SAY 


Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 


Oldest in the Mid-West 
One of the Nation's Best 


Sale Every Tuesday 
12:30 P.M. 


OPEN ALL NIGHT MONDAY 


Phone E 1254 Phone E. 5209 
324 West Main Street, Fort Wayne, indiana 
We Guarantee Checks 
Dealers Only 








Victoria, $1,680* 
"54 Custom | 
(8) 2-dr., $995*, $925; club coupe, $890; | 








1956 


OLDSMOBILE—’54 (98) club coupe, §$1,- 
950*, $1,830*, $1,565*; 4-dr., $1,665* 
(ps); (88) 4-dr., $1,520, $1,320. 53 (88) 
conv., $1,290*; 4-dr., $1,115*. °51 (98) 


| 4-dr., $415*, $305*. '49 (76) 2-dr., $135*. 


PLYMOUTH—'55 Plaza (6) 4-dr., $1,050. 
'53 Cambridge 4-dr., $475. ’52 Cranbrook 
Suburban, $535. °51 Cambridge 4-dr., 
$175. '50 Special Deluxe 4-dr., $150. 

PONTIAC—’'55 Chieftain (8) station wag- 
on, $2,365*. °53 Chieftain (8) Catalina, 
$955*: 4-dr., $555; Delivery sedan, $310. 
’52 Chieftain (8) Catalina, $540, $500; 
2-dr., $495, $450; 4-dr., $340. ‘51 Silver 
Streak (8) (8) 4-dr., $365*, $265. °49 
Silver Streak (8) 4-dr., $140. 


FARGO, N. D. 


(Tri-State Auction Co, Sale every Thurs- 

day. Prices are for sale of March 22.) 
(Market still holding steady. Sold 

cars out of 99 offerings.) 

BUICK—’53 Special Riviera, $865; RM 4- 
dr., $780* (ps). 

CADILLAC—'49 (61) 4-dr., $475*. 

CHEVROLET—'56 Bel Air (8) 4-dr., §2,- 
000* (ps). '55 Bel Air (8) 2-dr., $1,480*; 
Two-ten (6) 4-dr., $1,265; 2-dr., $1,235. 
’54 Two-ten 4-dr.. $955, $905, $855, $825; 


One-fifty 4-dr., $710. '53 Bel Air Sport 
coupe, $850; 4-dr., $685: Two-ten 2-dr., 
$735*, $675. '52 Carryall, $500. ‘51 SL 


Deluxe 4-dr., $245*; Bel Air, $290*°; SL 


| 


| 
| 








Special 2-dr., $360; FL Deluxe 2-dr., 
$255; 2-ton truck, $585. 50 SL Deluxe 
2-dr., $255. 

CHRYSLER — ’'50 Windsor 4-dr., $335, 
$230. 

DeSOTO—’52 Fire Dome (8) 4-dr., $560* 
(ps). '50 Deluxe 4-dr.. $275*. 

DODGE—’56 Royal Lancer, $2,350* (ps). 


‘51 %-ton pickup, $245. '50 station wag- 
on, $130. 


FORD—'55 Country sedan, $1,735; Fair- 
lane (8) 2-dr., $1,645; Custom (8) 2-dr., 
$1,265; Main (6) 2-dr., $1,085, $930. '54 
Main ( 8)Ranch Wagon, $1,155; Main 
(6) 2-dr., $790, $750, $705. '53 Custom 
(8) 4-dr., $745*, $680*. '52 Main (8) 
2-dr., $505. °51 Custom (8) club coupe, 
$295. '50 Custom (6) 2-dr., $150. "49 FL 
Deluxe 2-dr., $235; Custom (6) 2-dr., 
$130. 

MERCURY—’55 Montclair sedan, 

’52 4-dr., $660°. 


$1,950* 
‘50 Sport sedan, 


OLDSMOBILE—’54 (88) Super 4-dr., $1,- 
610. °51 (88) 4-dr., $595*. ‘49 sedan, 
$195. 

PLYMOUTH — ’°55 Cranbrook Belvedere, 
$1,755*. °53 Cambridge club coupe, $495. 

PONTIAC—'54 Star Chief (8) sedan, $1,- 
115*, $1,100*%; Catalina, $1,400*. ‘53 
Chieftain (8) Catalina, $955. ‘51 Silver 
Streak (8) 4-dr., $305. '50 Silver Streak 
(8) 2-dr., $255. 

STUDEBAKER—’53 Champion 2-dr., $475. 


OMAHA 


(Richard Abel Auto Auction. Sale every 
Thursday. Prices are for sale of March 
22.) 

(Prices very good on clean autos. Good 
demand for clean '51s through ’53s.) 
BUICK—’'55 Super Riviera, $2,170* (ps); 

4-dr., $2,060° (ps); Special Riviera, $1,- 

965* (ps), $1,600*; Century Riviera, $1,- 

900*. ‘54 RM Riviera, $1,600* (ps); 

Century Riviera, $1,590* (ps); 4-dr., $1,- 

500* (ps); Super 4-dr.. $1,475*. '53 Spe- 

cial 4-dr., $810*. ‘50 Special sedanet, 

$100. '49 Super sedanet, $150*. 
CADILLAC—’56 (62) 4-dr., $5,150* 

"55 (62) coupe de Ville, $3,750* (ps). 

"52 (62) 4-dr., $1,395*, $1,390* (ps); 

coupe, $1,350* (ps). °51 (60) Special 4- 

dr., $1,185*, $1,045*; (62) 4-dr., $1,030°*. 
CHEVROLET—’56 Bel Air (8) 4-dr., $2,- 

180*; Hardtop, $2,150*; Two-ten (8) 

Sport coupe, $1,950. ‘55 Bel Air (8) 4- 

dr., $1,700*; Sport coupe, $1,655*; Two- 

ten (8) station wagon, $1,605; 2-dr., 
$1,400; Two-ten (6) 4-dr., $1,080; %-ton 
pickup, $1,050. °54 Bel Air sedan, 2 at 


(ps). 


$1,380*; 4-dr., $975*; Two-ten 4-dr., 
$900; 2-dr., $900, $840; %-ton pickup, 
$765. °53 Bel Air Sport coupe, $940°, | 





1182 or 96 (Every Wed. at Noon). 


MICHIGAN 





Flint Auto Auction, Inc. 
3711 Western Rd. Flint, Michigan 


Exclusively for Dealers 


| Here in the shadow of General Motors, you 
| get the best buys. 


| NEW CAR DEALERS balance their stock here 
—Why not visit us real soon? 


| Michigan’s Finest Sale 
Titles and Checks Guaranteed 





| 12:30 — SALE EVERY WEDNESDAY — 12:30 
M. D. McCollum, Mgr. Phone Cedar 9-4492 








GRAND RAPIDS AUCTIONS, INC. 


| On M2i—One Half mile west of Grandville, 
Mich. 


| EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. "Bill" Nagy 
"Michigan's Best" 
Phone: ARdmore 6-4720 





MISSOURI 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 
SALES EACH TUESDAY 
AND FRIDAY 
Checks and Titles Guaranteed 
Owned and Operated by 


BILL McCRACKEN and 
ROY McMANAMA 


(Dealers Galy) 
Operating Since 1946 
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Only Original Auction 


LEBANON AUTO AUCTION, INC. 
On Route 22—3 miles west of N. Plainfield 


Sale Every Wednesday at 12 Noon 


$905; 4-dr., $850; Two-ten 2-dr., $740; 
4-dr., $725; %-ton pickup, $630. ‘52 sL 
Deluxe 4-dr., $545, $350. ’51 SL Deliixe 
Bel Air, $525. '50 SL Deluxe Bel ~ir, 
$390; FL Deluxe 2-dr., $250; %-ton 
pickup, $475. 

CHRYSLER—’50 Windsor 4-dr., $235*. 


DODGE—’'52 Coronet 4-dr., $315*. '51 Cor. 
onet 4-dr., $200*°. ‘49 Wayfarer 2-dr., 
$135. 

FORD—'55 Fairlane (8) Victoria, $1,605*, 
$1,665*, $1,555; Main (8) Ranch Wagon, 
$1,500*; Custom (8) 4-dr., $1,405*; 2. 
dr., $1,255*; %-ton pickup, $880; %-ton 
panel, $645. '54 Crest (8) Victoria, §1,- 
325*; Main (8) Ranch Wagon, §$1,110*; 
Custom (8) 4-dr., $975*, $940*; %-ton 

pickup, $705. '53 Main (8) Ranch Wag- 

on, $1,035*; Crest (8) Victoria, $995; 

Custom (8) 2-r., $615, $555; %-ton 

pickup, $650. ‘52 Crest (8) Country 

Squire, $880; 4-dr., $680; Custom (6) 

4-dr., $565*; Custom (8) 2-dr., $560. 

*51 Custom (8) 2-dr., $345*, $300*, $235; 


Model Breakdown 
Of Auction Averages 














March, Feb., Jan., 
Model 1956 1956 1956 
1956..... $2,240 $2,309 $2,338 
1955.... ... 1608 1,612 1,632 
1964................ 1,100 1,062 1,077 
EE ietxtevsnvetaveds 757 748 754 
ep eritvscecsiwere 508 508 484 
esiscvers tected 349 326 320 
Ee nccsdisewveees 246 240 240 
i cdhannivees 183 183 195 
Overall _ - 
Average... $ 873 $ 873 $ 880 
Deluxe (8) sedan, $270. '50 Custom (8) 


4-dr., $200. ‘48 %-ton pickup, $220. "46 
%-ton pickup, $150. 

HUDSON — ’'51 Commodore 4-dr., $285, 
$165*, $155°*. 

KAISER—'52 sedan, $170*. 

| LINCOLN —’'56 Premiere 4-dr., $3,720* 
(ps). '55 Capri 4-dr., $2,295* (ps). 

MERCURY—’56 Monterey 4-dr., $2,250*. 
"55 Monterey 4-dr., $1,725*. °54 Mon- 
terey conv., $1,200*. ‘51 2-dr., $440, 


$305*; 4-dr., $395°, $365, $355°. 

NASH—’55 Rambler 4-dr., $1,360. '52 Ram- 
bler 2-dr., $400. °51 Ambassador 4-dr., 
$135°. 

OLDSMOBILE—’55 (98) Holiday, $2,320* 
(ps). °54 (88) Super 4-dr., 2 at $1,525*. 
"52 (98) 4-dr., $885* (ps). °50 (88) 4-dr., 
$155*. 

PLYMOUTH—’'54 Belvedere 4-dr., $735*. 
"52 Cranbrook 4-dr., $565. ‘50 Special 
Deluxe club coupe, $300; Deluxe 4-dr., 
$185. '49 Deluxe 4-dr., $125. 

PONTIAC—’55 Chieftain (8) Catalina, $1,- 


725*. '54 Chieftain (8) 4-dr., $990*. °53 
Chieftain (8) 4-dr., $805. ‘52 Chieftain 
(8) 4-dr., $620*. °49 Silver Streak (8) 
2-dr.. $135. 

STUDEBAKER — ‘54 Champion 2-dr., 
$575*. "50 Champion 2-dr., $160. 

WILLYS—'53 Aero 4-dr., $520". ‘51 Jeep- 
ster, $320. 

MISCELLANEOUS—'53 GMC *%-ton pick- 
up, $590. 

DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of March 16.) 

(Market about steady with last week. 
Lots of dealers hunting for clean autos. 
Sold 225 cars out of 289 offerings.) 
BUICK—’'56 Super Riviera, $2,765*; Cen- 

tury Riviera, $2,740* (ps); Special Rivi- 
era, $2,550", $2,490*. '55 Special Riviera, 

$1,900*; Century Riviera, $1,765. ‘54 

Century Riviera, $1,520%, $1,380*; RM 

Riviera, $1,405* (ps). ‘53 Super Riviera, 

$1,230* (ps). 

CADILLAC—’56 (62) coupe de Ville, $4,- 
680* (ps). '55 (62) conv., $3,720* (ps); 
coupe, $3,450* (ps). '54 (62) coupe de 
Ville, $3,1500* (ps); 4-dr., $2,620* (ps); 





Dunellen 2-0915 and Dunellen 2-9849 





NEW YORK 


NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 
Dealer Auto Auction 
Albany 5, N. Y. 


Every Monday — I! O'Clock 
180 car sale average 


All Titles and Checks Guaranteed 


NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 
EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


‘Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 





CORTLAND—Syracuse Auto Auction, 
Center of Empire State, Fidelity In- 
sured Checks and Titles (Wed.). 


OHIO 
CLEVELAND—Cleveland Auto Auc- 
tion, 4305 Euclid Ave. (rear), Tel. 
EN. 1-2100 (Every Tues. 1 p.m.). 





MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 
All Checks Insured by Fidelity Ins. Co. of Tenn. 
Your Good Will—Our Most Valuable Asset 
On U. S. Rovte 20A Phone 5-9535 








coupe, $2,845* (ps). 

CHEVROLET—’56 Bel Air (6) 4-dr., $1,- 
820. °55 Bel Air (8) Sport coupe, $1,- 
630°; 4-dr., $1,515*, $1,375*; Two-ten 
(8) 2-dr., $1,425*%, $1,380*, 2 at $1,370*, 
$1,360*; Two-ten (6) 2-dr., $1,275, $1,- 
265*. °54 Bel Air 4-dr., $1,010, $900*; 
Two-ten 4-dr., $875*. ’°53 Two-ten 2-dr., 


$735, $695, $660, $565. "52 SL Deluxe 
Bel Air, $665*; FL Deluxe 2-dr., $430; 
SL Special 4-dr., $330. 

| CHRYSLER — ’53 Windsor 4-dr., $780* 


(ps). 51 Imperial 4-dr., $340*. 
DeSOTO—’52 Custom 4-dr., $430*. 
DODGE—’55 Coronet (6) 2-dr., $1,160. ’54 


Coronet (8) 4-dr., $880*. ‘53 Coronet 
4-dr., $570*, $510*. '49 1%-ton pickup, 
$150. 

FORD—'56 Fairlane (8) Victoria, $2,205* 
(ps), $2,200*; 2-dr., $1,860*; Country 
sedan, $2,165* (ps). °55 Fairlane (8) 
conv., $1,775*; Crown Victoria, $1,755* 


(ps); Victoria, $1,690*, $1,675*, $1,610*; 
2-dr., $1,510*; Custom (8) 4-dr., $1,385*, 
$1,240*; Country sedan, $1,495. °54 Cus- 
tom (8) 2-dr., $885*. 53 Main (6) 2-dr., 


$480*; Wasp 
4-dr., $360, $340. "52 Hornet 4-dr., $200*. 
’51 Hornet 4-dr., $165*. 

LINCOLN—’49 2-dr., $120*. ~ 

MERCURY—’55 Montclair 4-dr., $1,990* 
(ps); Monterey coupe, $1,700*. '54 4-dr., 


$1,140*. °53 Monterey coupe, $915*; 4- 
dr., $890*%; Custom coupe, $690*. ‘52 
coupe, $600*. 

NASH — ’52 Statesman 4-dr., $390*. ‘51 


Ambassador 4-dr., $195*; Statesman 4- 
dr., $125*. 

OLDSMOBILE—’56 (88) Super Holiday, 
$2,840* (ps). 55 (98) Holiday, $2,450* 
(ps); (88) Super 2-dr., $1,745*. ’54 (98) 
4-dr., $1,745* (ps); (88) Super 4-dr., 
$1,575*. °53 (88) 4-dr., $1,225" (ps), 

conv., $1,215* (ps); Holiday, 
$1,175*. 


PLYMOUTH—’56 Belvedere (8) 2-dr., $1,- 
840*. °53 Cranbrook 4-dr., $545, $375; 
Cambridge 4-dr., $535, $465*. °52 Cran- 
brook 4-dr., $165. °51 Cranbrook 4-dr., 
$250; Cambridge 4-dr., $145. '50 Special 
Deluxe 4-dr., $140; 2-dr., $125. 

PONTIAC—’56 Chieftain (8) Catalina, $2,- 
300* (ps). °55 Star Chief (8) Catalina, 
$2,045* (ps), $1,950* (ps). ’54 Star Chief 
(8) 4-dr., $1,365* (ps). °53 Chieftain (8) 


$46*, $380. 
4-dr., $655. °52 Chieftain (8) 4-dr., 
$460*, $380. '51 Silver Streak (8) 4-dr., 
$370*, $300*, $265. 

STUDEBAKER — ‘55 Commander coupe, 


$740*; Champion 2-dr., $545; club coupe, 





$535*; %-ton pickup, $750. '52 Com- 
mander coupe,$240*. ‘51 %-ton pickup, 
$180. 


(Continued on Page 43, Col. 1) 
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Used-Car Auction Prices 


(Continued from Page 42) 


LYS—’53 Ace 2-dr., $400*. °51 %-ton 
pane), $230, $135. | 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every | 
Thursday. Prices are for sale of March 22.) 


(Today’s sale was very active. New 
and late models held firm, while ’53s and | 
548 brought close to retail. Sold 99 cars 
out of 119 offerings.) 

BUICK—’56 Century 2-dr., $2,585*. °51 RM 
Riviera, $480*; Special 4-dr., $305*. '50 
Super Riviera, $430; Special 4-dr., $265*, 
$240*, $195*. '49 RM 4-dr., $225°. 

CADILLAC—'56 (62) conv., $4,660* (ps). 
55 (75) 4-dr., $3,650* (ps); (62) 4-dr., 
$3,370" (ps). '52 (62) 4-dr., $1,375*. 

CHEVROLET—’55 Bel Air (8) 2-dr., $1,- 
440. '54 Two-ten station wagon, $1,095; 
2-dr., $995, $905; One-fifty 2-dr., $815, 
$670. ’53 Bel Air Sport coupe, $795; 
Two-ten 2-dr., $765*; club sedan, $650. 
"52 SL Deluxe 4-dr., $575, $440*; %-ton 
pickup, $505. '51 SL Deluxe 2-dr., $385*. 
*50 SL Special 2-dr., 2 at $190; SL De- 
luxe 2-dr., $165. °49 SL Special 2-dr., 
$150; FL Deluxe 2-dr., $140; SL Deluxe 
9-dr., $115. ’48 1-ton pickup, $190. 

CHRYSLER—’47 Windsor 4-dr., $125*. 

DeSOTO—’52 Custom 4-dr., $410, $380; 
Fire Dome (8) 4-dr., $400* (ps). °50 
Custom 4-dr., $295*. 

DODGE—’55 Coronet (6) 4-dr., $665*. ‘54 
%-ton pickup, $730. °53 Coronet conv., 
$790*; Diplomat, $688*; %-ton pickup, 
$350. '52 Meadowbrook 4-dr., $410; Cor- 
onet 4-dr., $395. °51 Coronet conv., $340. 
49 Coronet 4-dr., $200; club coupe, $160; 
Wayfarer 2-dr., $185. 

FORD—’56— Main (6) 2-dr., $1,480. °55 
Custom (8) 4-dr., $1,270. '53 Main (8) 
2-dr., $655, $600, $550. ’51 Custom (8) 
2-dr., $330*; Deluxe (6) 2-dr., $265. ’50 
Custom (8) 4-dr., $215; 2-dr., $320; De- 
luxe (8) 2-dr., $280, $175; Deluxe (6) 
2-dr., $195*. ’°49 Custom (8) 2-dr., $160*, 


2 at $100; %-ton stake, $240. 
HUDSON—’54 Hornet 4-dr., $635*. °50 4- 
dr., $110. 


MERCURY—’51 4-dr., $440*; 2-dr., $250*. 
50 2-dr.. $175. 

NASH—’52 Rambler station wagon, $305. 
’51 Rambler station wagon, $165. 

OLDSMOBILE—’55 (88) Super 2-dr., $1,- 
850*. 53 (88) 4-dr., $830. °52 (88) 2-dr., 
$590*. 

PACKARD—’50 4-dr., $105. 

PLYMOUTH—’55 Plaza (6) 2-dr., $1,055. 
'54 Plaza 4-dr., $725. '53 Cranbrook 4- 
dr., $665; Cambridge 2-dr., $315. °52 
Cambridge 2-dr., $375. °51 Cranbrook 
Belvedere, $390; 4-dr., $370, $305. °49 


AN OPPORTUNITY 


for Distributors, Dealers 


The makers of Sweden's best-selling 
passenger automobile—the VOLVO— 
offer franchises to qualified distribu- 
tors and dealers in most parts of the 
United States. 


The VOLVO is a small car—reflecting 
traditional Swedish quality of manu- 
facture—noted for its high perform- 
ance, comfort, ease of handling, low 
upkeep requirement and remarkable 
economy of operation. 


For particulars as to the profitable || 


VOLVO franchise, contact... | 


ie INCORPORATED 


19170 James Couzens 
Highway 


YS Detroit 35, Michigan 





PRESTO SPRAY ENAMEL 


pm 
11 Popular Colors 
Use this economical, 
fast way to touch up 
hard-to-get-at, unslightly spots. With no mess | 
or fuss that “‘new"’ look is sprayed on in just 
@ few seconds. Attractive 12 can display rack 
holds a variety of popular colors. 
Available in 12 Oz. cans. 
and 






ZACO CHROME SPRAY 
ZACO SHORTSTOP IGNITION SPRAY 
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Brilliant German Engineering ¢« Styled 
for America « Watch for the 
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Special Deluxe 4-dr., $240. °48 Special 
Deluxe 2-dr., $150. 


PONTIAC—’52 Chieftain (8) 4-dr., $430*. 
’51 Silver Streak (8) 2-dr., $370, $330*. 
’50 Silver Streak (6) 2-dr., $245. 

STUDEBAKER—’55 %-ton pickup, $765. 
’51 Champion 4-dr., $300*. 

MISCELLANEOUS—’'50 GMC %-ton panel, 
$130. 


MASON CITY, IA. 


(Central States Auto Auction. Sale every 
Wednesday. Prices are for sale of March 
21.) 


(Very aggressive buying. Sold 162 cars 
out of 187 offerings.) 

BUICK—’55 Century Riviera, $2,185* (ps); 
4-dr., $1,860* (ps); Super Riviera, $2,- 
110* (ps); RM 4-dr., $2,070* (ps). ’54 
Super Riviera, $1,625*, $1,585* (ps); RM 
Riviera, $1,555* (ps); Special 4-dr., $1,- 
225*; 2-dr., $1,120. ’52 Super 4-dr., 
$655*; RM Riviera, $565*. 

CADILLAC—’56 (62) coupe, $4,445* (ps); 
4-dr., $4,350* (ps). '55 (62) coupe, $3,- 
445* (ps), $3,375* (ps); 2-dr.. $3,250* 
(ps); 4-dr., $3,210* (ps), $3,205* (ps), 
$3,145* (ps). '54 (60) Special 4-dr., $3,- 
100* (ps), $2,900* (ps); (62) coupe de 
Ville, $2,990* (ps); 4-dr., $2,765* (ps). 
"53 (62) 4-dr., $1,790; coupe, $1,760*. 
"51 (62) 4-dr., $1,020*. '50 (62) 4-dr., 
$690*. 

CHEVROLET—’56 Bel Air (8) Hardtop, 
$2,195* (ps), $2,100*; Bel Air (6) 4-dr., 
$2,060*; Twoten (6) 4-dr., $1,830*. ’55 
Bel Air (8) Hardtop, $1,685*, $1,640*; 
4-dr., $1,560*, $1,335; 2-dr., $1,415; Two 
ten (8) 4-dr., $1,445*, $1,310; Two-ten 
(6) 2-dr., $1,275. ’54 Bel Air 4-dr., $1,- 
010; Two-ten 4-dr., $940; 2-dr., $810. 
"52 SL Deluxe Bel Air, $665*; i-ton 
pickup, $470. ’'51 SL Deluxe 4-dr., $310*. 
’50 SL Deluxe Bel Air, $465. ’49 SL De- 
luxe Sport coupe, $190; %-ton panel, 
$290. 

CHRYSLER—’54 NY 4-dr., $1,205*. °53 
NY Hardtop, $1,015* (ps); 4-dr., $995*; 
Windsor club coupe, $800* (ps). ’51 NY 
club coupe, $310. 

DeSOTO—’'55 Custom 4-dr., $1,760*. °’54 
Custom 4-dr., $1,010*. 


DODGE—’55 Coronet (8) Lancer, $1,760* | 
(ps). °54 Coronet 4-dr., $1,005*. ’53) 


Coronet 4-dr., $600*. 

FORD—'56 Country sedan, $2,345*; Fair- 
lane (8) Victoria, $2,325* (ps), $2,190*; 
Main (8) Ranch Wagon, §$1,890*. ’55 
Fairlane (8) Victoria, $1,615; Main (8) 
Ranch Wagon, $1,585*; Custom (8) 4-dr., 
$1,380*, $1,325, $1,320, 2 at $1,295. ’54 
Crest (8) Victoria, $1,140*; Main (8) 


2-dr., $820, $815; Main (6) 2-dr., $605*; | 
Custom (8) 4-dr., $855. ’53 Crest (8) | 


Victoria, $910*; Custom (8) 2-dr., $650*. 
51 Custom (8) 2-dr., $270. ’50 Custom 
(8) 2-dr., $270*. 


LINCOLN—’'56 Premiere coupe, $3,925*. | 


(ps). 


MERCURY—’56 Monterey Hardtop, $2,510* 


(ps), $2,400*; Custom 2-dr., $2,150*. ’55 
Montclair Hardtop, $1,895* (ps); Cus- 


tom 4-dr., $1,640*. °54 Custom Sport | 


coupe, $1,360*; 4-dr., $1,165*. 


NASH—'55 Statesman’ 4-dr., $1,475*. °54 | 


Rambler 4-dr., $1,140*. ’50 Statesman 
4-dr., $165*. 
OLDSMOBILE—’56 (88) Super 4-dr., $2,- 


660* (ps), $2,605* (ps), $2,580* (ps). | 


"55 (88) Super Hardtop, $2,220* (ps); 
(98) 4-dr., $2,145* (ps). ’54 (88) Super 
4-dr., $1,685*, $1,635*, $1,620* (ps); 


Deluxe 4-dr., $1,585", $1,535*. °53 (98) | 


4-dr., $1,210* (ps); (88) Super Hardtop, 
$1,265* (ps); Deluxe 4-dr., $1,030*. ’52 


(98) 4-dr., $895*; (88) Super 4-dr., | 


$760*. 

PACKARD — ’55 Custom 4-dr., $1,775* 
(ps); Clipper sedan, $1,730*. 

PLYMOUTH—’55 Belvedere (8) 4-dr., $1,- 
345*; Savoy (6) 4-dr., $1,180. ’54 Bel- 
vedere 4-dr., $980*; Plaza 4-dr., $795. 
’53 Cambridge Suburban, $745; 4-dr., 
$485; Cranbrook 4-dr., $520, $480. °52 


Cranbrook 4-dr., $350. ‘51 Cambridge | 


4-dr., $295. 
PONTIAC—'55 Chieftain (8) station wag- 


on, $1,950* (ps), $1,650*; 4-dr., $1,525*. | 


’54 Chieftain (8) 4-dr., $1,245*, $975. 
’53 Chieftain (8) 4-dr., $845*, ’52 Chief- 
tain (8) 2-dr., $470. ’49 Silver Streak 
(8) 4-dr., $115*. 

STUDEBAKER — ’52 Commander 4-dr., 
$515*. ’51 Champion conv., $255*. 


PORTLAND, ORE. 


(Portland Auto Auction. Sale every Tues- 
day. Prices are for sale of March 20.) 

(Market very good and bidding very 
brisk, Late model, clean autos in great 
demand, Sold 151 cars out of 244 offer- 
ings.) 


BUICK—’55 Century Riviera, $2,130*. 54 | 


Super 4-dr., $1,575*, $1,425*. ’53 RM 
4-dr., $1,150*, $1,$25* (ps); Super 4-dr., 
$1,035*, $1,000*. ‘52 Super’ Riviera, 
$835*; 4-dr., $500*; Special 4-dr., $445. 
"51 Super 4-dr., $515*; Special 2-dr., 
$485, $385. °50 Super 4-dr., $450*; 2-dr., 
$380, $315. '49 Super 2-dr., $215, $205. 

CADILLAC—’53 (62) 4-dr., $1,800*. °52 
(62) coupe de Ville, $1,600* (ps). ’50 
(61) coupe, $1,190*. 

CHEVROLET — ’55 Two-ten (8) station 
wagon, $2,125*; Bel Air (8) conv., $1,- 
905*; 2-dr., $1,715*; Two-ten (6) station 
wagon, $1,700; Delray coupe, $1,625*, 
$1,550*; Bel Air (6) 4-dr., $1,480, $1,- 
400; 2-dr., $1,420, $1,300; %-ton pickup, 
$970. ’54 Corvette, $1,580*; Bel Air conv., 
$1,260*; 2-dr., $1,125*; Two-ten Delray 
coupe, $1,075. '53 Bel Air 4-dr., $950, 
$920. ’'52 SL Deluxe 4-dr., $645, $620*. 
’51 SL Deluxe 4-dr., $485*, $430. ’50 SL 
Deluxe 2-dr., $260. '49 FL Deluxe 2-dr., 
$280; %-ton pickup, $400. 

CHRYSLER—’55 Windsor 4-dr., $1,810*. 
’49 Windsor 4-dr., $290*. 

DeSOTO—’54 Fire Dome (8) 4-dr., $1,175* 


(ps). 

DODGE—’56 Royal Lancer (8), $2,430*. 
’53 Coronet (8) 4-dr., $705*. ’51 Way- 
farer 2-dr., $180. 

FORD—’56 Custom (8) station wagon, $2,- 
400*, $2,280*. '55 Thunderbird, $2,520*; 
Country sedan, $1,890*%; Fairlane (8) 
Victoria, $1,830*; club coupe, $1,655*; 
Main (8) Ranch Wagon, $1,800*; %-ton 
pickup, $1,200*. '54 Crest (8) 4-dr., $1,- 
410* (ps), $1,255*; conv., $1,175*; Crest 
(6) Country sedan, $1,410*; Main (8) 
Ranch Wagon, $1,450*; Custom (8) 4- 
dr., $1,170*, $1,120*, $1,090*, $925. $815; 
2-dr., $910. '53 Main (8) Ranch Wagon, 
$1,100; Crest (8) Victoria, $795; Custom 








(8) 2-dr., $865. °52 %-ton pickup, $510; | 890* (ps), $3,755* (ps); coupe de Ville, (ps); conv., $2,785* (ps); (88) conv., 
Custom (6) 2-dr., $440. '51 Custom (8) | $3,670* (ps); coupe, $3,495* (ps), $3,- $2,775* (ps). '55 (98) Holiday, $2,605* 
Victoria, $545*; conv., $410*, $210*; 4-| 480° (ps), $3,340* (ps), $3,305" (ps); (ps), $2,515* (ps); 4-dr., $2,140* (ps); 
dr., 2 at $500*; %-ton pickup, $565. (60) Special 4-dr., $3,675* (ps). (88) Holiday, $2,020*, $2,000* (ps); 2- 
HUDSON—’53 Hornet 4-dr., $825*, $740*,| CHEVROLET — ‘55 Bel Air (8) Sport| 4, $1,680*; 4-dr., $1,655°. 
$720*. '51 Commodore (6) 4-dr., $285°; | coupe, $1,760*; 4-dr., $1,655"; 2-dr., $1,-| PACKARD—’56 Clipper Panama, §2,800* 
2-dr., $190*. S08 > Siee <°) soon coupe, $1,695*, (ps). '55 Clipper 4-dr., $1,600* (ps). 
= is ,650*, $1,645*, $1,600*; Two-ten (8) | PLYMOUTH—’56 Savoy (6) Suburb . 
KAISER—’51 4-dr., $355*. . y uburban, $1, 
LINCOLN—'54 Capri coupe, $2,115* (ps); | 7 $1,655*; 4-dr., $1,385*, $1,-| 950%. '55 Belvedere (8) conv., $1,765*; 
Cosmopolitan 4-dr., $1,650*. °53 Capri | ar qoen*. e000, Soun guau’:"S-ar. coupe, $1,585*; Savoy (6) Suburban, 
Hardtop, $1,350*. ’47 Continental coupe, | end ’ , . § toe ak $1,405*; Plaza (6) 4-dr., $795. ’54 Savoy 


$905*; Bel Air conv., $1,150*. ’53 Bel 4-dr., $875, $840. °53 Savoy Suburban, 
1,060*. | , ’ . y ur’ . 
MERCURY ~'56 Monterey 2-dr., $2,500*.| Air Sport coupe, $1,035*; One-fifty Han-| $730; Belvedere Sport coupe, $650. 
'55 Montclair coupe, $2,175* (ps); Mon-| Gyman, $860; Two-ten 4-dr., §805*, | PONTIAC—'55 Chieftain (8) station wag- 
terey coupe, $2,170* (ps). '54 Monterey | $795*, $750°. on, $1,875*; Catalina, $1,840*, $1,790*, 
Sun Valley, $1,600*; 4-dr., $1,410*, $1,-| CHRYSLER — '54 NY Newport, $1,525*| ’54 Star Chief (8) Catalina, $1,420* (ps), 








370* (ps). ’49 4-dr., $125. | (ps); 4-dr., $1,350* (ps); Windsor 4-dr., $1,400* (ps), $1,335*; 4-dr., $1,400 (ps), 
NASH—'54 Statesman Hardtop, $1,375*;| $1,155*. '53 Windsor 4-dr., $825* (ps), $1,160*, $1,155*; Chieftain (8) Catalina, 
4-dr.. $1.140*. $785*. °'52 Windsor club coupe, $295*. $1,300*. °53 Chieftain (8) Catalina, $1,- 
OLDSMOBILE—’56 (88) Holiday, $2,850* ’51 Imperial 4-dr., $370*. ‘50 Windsor; 040°; 4-dr., $910* (ps), $890*, $860*, 
(ps). °55 (88) Super Holiday, $2,460* | Newport, $285*. $850*, $825*, $800*. 
(ps); 4-dr., $2,220* (ps); Deluxe Holi- | DeSOTO—’54 Fire Dome (8) 4-dr., $1,125*. | STUDEBAKER — ’52 Commander club 
day, $2,000*; (98) sedan, $2,455* (ps). ’53 Fire Dome (8) 4-dr., $845*, $695*, coupe, $315*. 
’53 (98) Holiday, $1,490* (ps). ‘52 (98) $410* (ps). WILLYS—'54 Aero 4-dr., $530*. 
4-dr., $900*. °51 (98) 4-dr., $550*. DODGE—’55 Coronet (8) Diplomat, $1,-| MISCELLANEOUS —’53 Henry J sedan, 
PACKARD—’53 4-dr., $925*. | 530*; Coronet (6) 2-dr., $1,315, $1,275. $375. 
PLYMOUTH—'55 Savoy (8) club coupe,| ‘54 van gee 2-dr., $1,035*; Sonia. 
$1.485*. ‘54 Plaza station wagon, $1,- (8) 4-dr., $985*. °53 %-ton pickup, $610. 
125; sedan, $695; Belvedere 4-dr., $1.- | ’52 Coronet 4-dr., $355°*. | MINNEAPOLIS 
020: Savoy 4-dr., $1,000*, $895. °51| FORD—'56 Fairlane (8) 4-dr., $1,895*; | (Minneapolis Auto Auction. Sale every 
Cranbrook club coupe, $275. Main (6) 4-dr., $1,490. '55 Fairlane (8) | Wednesday. Prices are for sale of March 
PONTIAC—’52 Chieftain (8) conv., $595*. conv., $1,900*; Victoria, $1,885* (ps), | 21.) 
’51 Silver Streak (8) sedan, $545*. $1,495; 4-dr., $1,575*, $1,555*, $1,485*; | (Market very strong on °50s to ’55s. 
STUDEBAKER - ‘51 Champion coupe,| 2-dr., $1,365*%; Main (8) Ranch Wagon,| Prices up and we’re getting much cleaner 
$180*. |} $1,435*; Custom (8) 2-dr., $1,395*; 4-| cars. Sold 93 cars out of 131 offerings.) 
dr., $1,285, $1,225; Main (6) 2-dr., $955.| BUICK—’55 Super Riviera, $2,100* (ps). 
CHICAGO "54 Crest (8) Victoria, $1,240, $1,140*.| ‘54 Century 4-dr., $1,450*; Special 4-dr., 
Pp . | HUDSON—’51 Pacemaker 4-dr., $275. $1,375*. '53 Special 4-dr., $780*. '51 Su- 
(Arena Auto Auction. Sale every Tues-| KAISER—’53 4-dr., $600*. ‘52 Virginian | per conv., $465*. '50 Special 4-dr., $260*, 
day. Prices are for sale of March 20.) sedan, $325*. $150. °49 Super 4-dr., 2 at $150, $125. 
(Sold 292 cars out of 370 offerings.) MERCURY—’55 Montclair coupe, $2,090*| CADILLAC—’51 (60) Special 4-dr., $1,- 
BUICK—’'56 Century 4-dr., $2,830* (ps); (ps); Monterey station wagon, $2,075*; | 110; (62) 4-dr., $1,070. °49 (62) 4-dr., 
Special 4-dr., $2,565*. '55 Special 4-dr., 4-dr., $1,750* (ps); Custom 2-dr., $1,580.| $405. 
$2,000*. '54 Skylark conv., $2,150* (ps); ’54 Monterey coupe $1,455*, $1,315*;| CHEVROLET—’56 Two-ten (8) Hardtop, 
Super Riviera, $1,680* (ps), $1,615* station wagon, $1,320*, $1,270*. | §$2,100*. ’55 Two-ten (6) 4-dr., $1,275, 
(ps): 4-dr., $1,470*, $1,395*, $1,340*; | NASH—’55 Rambler station wagon, §$1,- $1,260, $1,220, $1,175. °54 Two-ten 4-dr., 
Special 2-dr., $1,230. '53 RM Riviera, 565, $1,445; club coupe, $1,390. '54 Am- $920, $890. '53 Bel Air 4-dr., $860, $815; 
$1,120* (ps). $940* (ps). bassador 4-dr., $1,205*; Statesman 4-dr., Two-ten 4-dr., $790, $750, $735. '52 SL 
CADILLAC—’56 (62) coupe de Ville, $4,- $900*, $875*. °'52 Ambassador 4-dr., Deluxe 4-dr., $495*. '51 SL Deluxe 2-dr., 
670* (ps), $4,650* (ps); coupe, $4,275*| $515*; Statesman 4-dr., $475* $455*. $310, $300. '50 SL Deluxe 4-dr., $265, 
(ps). °55 (62) conv., $3,920* (ps), $3,-' OLDSMOBILE—’56 (98) Holiday, $2,985* (Continued on Page 46, Col. 4) 
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17S EASY WITH THE VALVOLINE 





33,000 MILE GUARANTY PROGRAM 


Now ... an assured way to make certain that the new cars you sell 
return to you for continued service and lubrication. With the Valvo- 
line 33,000 mile guaranty program you can guarantee perform- 
ance of the Valvoline lubricated chassis or 
engine parts of any new car you sell for 
| the first 33,000 miles, or the first 24 months 
- of operation. Valvoline will foot the bill 
for repairs or replacements during the 
guaranty period. 
Valvoline‘s 33,000 Guaranty Plan builds 
goodwill among your customers, too... 
keeps you in contact with them until they 
| are new car customers once again. 



















You get these Selling Aids 
at no cost to you! 

* Newspaper Mats 

* Display Material 

* Display Racks 

° Follow-up Literature 
© Direct Mail Folders 

¢ Signs, Reminder Ads 
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| VALVOLINE OIL COMPANY 
FREEDOM, PENNSYLVANIA 


| | would like full information on the Valvoline 33,000 Mile 
| Guaranty Program. 





! NN a ee ee | 
i 


] Firm Name... 








cee ee ee ee ee ee ee ee ee ee ee ee ee ee Od 








Ford showed its taillight to all competitors In the recent Mobilgas Economy Run, a Ford V-8 


during NASCAR’s National Speed Week events with Fordomatic won Class “A” with an average 
at Daytona Beach, Florida—and walked off with of 47.7643 ton-miles per gallon—to prove that a 

the Pure Oil Manufacturer’s Award for best Ford can operate with greater gas economy per 
all-around stock car performance. pound than any other car in its field. 


dS prize reasons why IT’S GREAT 


FORD Division of FORD TM 
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THE INDUSTRY'S 
MOLT 
coveted awarde/, 


automotive manufacturer who shows the year's 
most noteworthy achievement, went to Ford 
—for greatest contributions to safety, and 

the introduction of an interior safety package. 


TO BE A FORD DEALER! 








MOTOR COMPANY 
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AUTOMOTIVE NEWS, APRIL 2, 1956 





COMING APRIL 








Automotive News 
Almanac for 1956 


---EXTRA COPIES AVAILABLE --- 


Order one for your: 


@ Sales Department 


@ Service and Parts Department 


@ Engineering Staff 
@ Library 


AUTOMOTIVE NEWS 


Supply Limited—Order Today 
$2.50 PER COPY 


* 2666 PENOBSCOT BLDG. 


DETROIT 26, MICH. 





(Continued from Page 43) 


$235. ‘49 SL Deluxe 2-dr., 
’48 FL station wagon, $155. 


CHRYSLER—’53 Windsor 4-dr., $630*. °52 
Windsor 4-dr., $350*. °'49 NY 4-dr., 
$195*. 

DeSOTO—’52 4-dr., $475*. '51 4-dr., $220, 
$180. '50 Carryall, $350; 2-dr., $210. ’49 
Suburban, $150. 

DODGE—'51 4-dr., $220, $180. 

FORD—’55 Custom (8) 2-dr., $1,380*, $1,- 
310*, $1,275, $1,155; Main (8) Ranch 
Wagon, $1,375. °'54 Custom (8) 2-dr., 
$910. ’53 Custom (8) 4-dr., $820*, $790; 
Custom (6) 2-dr., $590. '51 Custom (8) 
4-dr., $440*, $400*, $395, $300; Custom 
(6) 4-dr., $300*, $195. '50 Custom (8) 
4-dr., $270. 49 Custom 4-dr., $165. 

KAISER—’51 Deluxe 4-dr., $190*, $140. 

LINCOLN — ’53 Capri Hardtop, $1,190* 
(ps); 4-dr., $1,170*. 

MERCURY—’55 Monterey 


$165, $140. 


Hardtop, $1,- 


755*. °54 Monterey 4-dr., $1,290*. °53 
Monterey 4-dr., $975*. 
NASH—’52 Statesman 4-dr., $455. 


OLDSMOBILE—’55 (98) Holiday, $2,290°. 
’54 (98) Holiday, $1,710*. ’53 (98) Holli- 
day, $1,350". 


PLYMOUTH — '55 Savoy (6) 2-dr., $1,- 
190*. °54 Savoy 4-dr., $780. '53 Cran- 
brook 4-dr., $640, $580, $540. '52 Cran- 
brook Belvedere, $435. °'51 Cranbrook 
Belvedere, $390. ‘50 Cranbrook 4-dr., 
$240. 

PONTIAC—’54 Chieftain (8) 4-dr., $1,- 


145*. ’53 Chieftain (8) Catalina, $1,005°. 

’52 Chieftain (8) 4-dr., $520. '51 Silver 

Streak (8) 4-dr., $390. 
STUDEBAKER—’'53 Champion 4-dr., $560. 


'51 Champion 4-dr., $240, $175. '50 Com- | 


mander 4-dr., $170. 
DENVER 


(Colorado Auto Auction. Sale every Mon- 
day. Prices are for sale of March 19.) 
(Sold 237 cars out of 290 offerings.) 
BUICK—’56 RM conv., $3,130* (ps); Cen- 
tury Riviera, $2,815* (ps); Special Rivi- 
era coupe, $2,535*, $2,455*. °55 Century 
Riviera, $2,275* (ps), $2,000*; Special 
Riviera, $2,135*. °54 Century Riviera, 
$1,670*; Super conv., $1,640* (ps). '53 


Super Riviera, $1,040*, $935*. °52 Super 
| 


station wagon, $775*. 

CADILLAC—’56 Eldorado Biarritz conv., 
$5,800* (ps); (62) coupe de Ville, $5,- 
050* (ps), $5,010* (ps); conv., $4,950* 
(ps), $4,900* (ps). '55 (62) 4-dr., $3,300* 
(ps). °54 (62) 4-dr., $3,125* (ps), $2,- 
995* (ps). ’53 (60) Special 4-dr., $1,845* 


(ps). 

CHEVROLET — '56 Bel Air (8) station 
wagon, $2,600*; conv., $2,395*; Sport 
coupe, $2,325*, $2,215*. '55 Bel Air (8) 
Sport coupe, $1,840*, $1,300; Two-ten 
(8) station wagon, $1,780; Two-ten (6) 
4-dr., 2 at $1,225. '54 One-fifty (6) sta- 
tion wagon, $1,145; Delray coupe, $930. 
’53 Bel Air 4-dr., $835* (ps); Two-ten 
4-dr., $775. 50 SL Deluxe 4-dr., $290; 
2-dr., $240. °47 1-ton wrecker, $565. 

CHRYSLER—’55 Imperial Hardtop, $3,- 
000* (ps). ‘54 NY Newport, $1,520° 
(ps). °53 NY 4-dr., $945*; Windsor 4- 
dr., $680*°. '51 Windsor 4-dr., $455°. '50 
Windsor Newport, $255*; NY 4-dr., 
$255°. 

DeSOTO—’'54 Fire Dome (8) 
$1,425* (ps); 4-dr., $1,260°. 

DODGE—’56 Royal Lancer, $2,525*. ‘54 
Royal club coupe, $1,075; Coronet (8) 
4-dr., $875*. '52 %-ton pickup, $510. ’51 
¥%-ton pickup, $355. 

FORD—’56 Country sedan, $2,450; Fair- 
lane (8) 4-dr., $2,100*, $2,085; Main (8) 
Ranch Wagon, $2,060*. ‘55 Country 
sedan, $1,900*, $1,805*; Main (8) Ranch 
Wagon, $1,705*, $1,695; 2-dr., $1,115; 
Custom (8) 2-dr., $1,400, $1,135°. ’54 
Crest (8) Country Squire, $1,300*°; 4-dr., 
$1,050*, $1,000* (ps), $965, $930. 

LINCOLN—’55 Capri club coupe, $2,570* 
(ps). °54 Capri club coupe, $1,910* (ps). 
*51 Cosmopolitan 4-dr., $275*. 

MERCURY—’55 Montclair club coupe, $2,- 
160*; conv., $2,050* (ps); Monterey 
coupe, $1,950*, $1,745. ‘54 Monterey 
conv., $1,550* (ps); Sport coupe, 2 at 
$1,400* $1,300*. °53 Monterey Sport 
coupe, $1,200*; Custom Sport coupe, $1,- 
180*. 

NASH — ’54 Statesman 4-dr., $970*. °52 
Statesman 4-dr., $520. °50 (600) 2-dr., 
$165. 

OLDSMOBILE — '56 (98) conv., $3,450* 
(ps); Holiday, $3,175* (ps); (88) 4-dr., 
$2,500*. °55 (98) Holiday, $2,435* (ps); 
(88) Super Holiday, $2,250* (ps); De- 
luxe Holiday, $2,015*, $2,000*. °54 (98) 


Sportsman, 


4-dr., $1,930* (ps). ’53 (88) Super 4-dr., | 


$1,215* (ps). 
PACKARD—’55 Clipper 4-dr., $1,730*. ’53 
4-dr., $630. 52 Hardtop, $480°. 
PLYMOUTH—’55 Belvedere (8) conv., $1,- 
670*; Savoy (6) 4-dr., $1,275; Plaza (6) 
4-dr.. $1,170. '53 Cranbrook conv., $765. 
*52 Cranbrook 4-dr., $380. 
PONTIAC—’56 Chieftain (8) station wag- 
on, $2,470*; Catalina, $2,280*; Star Chief 
(8) 4-dr., $2,360*. ‘55 Safari station 
wagon, $2,390* (ps); Star Chief (8) 
Catalina, $2,050*; Chieftain (8) Cata- 
lina, $1,700, $1,675*. °54 Chieftain (8) 
station wagon, $1,165. 
STUDEBAKER—’56 President Sky Hawk, 


$2,850. °53 Commander 4-dr., $495. °49 
%-ton pickup, $205. 
WILLYS—’54 %-ton pickup, $1,120. °48 


Jeepster, $460. 


CHICAGO 


(Greater Chicago Auto Auction. Sale 
every Thursday. Prices are for sale of 
March 22.) 

(Sold 218 cars out of 327 offerings.) 
BUICK—’56 RM 2-dr., $2,890* (ps). ‘55 

Century 2-dr., $2,075*; Riviera, $1,780*; 

RM 2-dr., $2,030*° (ps), $2,010° (ps); 

Special Riviera, $1,950*. '54 RM Riviera, 

$1,460* (ps); 4-dr., $1,400* (ps). °53 

Super Riviera, $945*, $755*, $700*; 4-dr., 

$870*, $800, $735. ‘51 Super Riviera, 

$250*. '50 Special 2-dr., $200*. 
CADILLAC—’55 Eldorado conv., 

(ps); (62) conv., $3,850* (ps); 

de Ville, $3,650° (ps), $3,635° (ps); 

coupe, $3,460* (ps); (60) Special se- 
dan, $3,600* (ps). '54 Eldorado conv., 

$3,175* (ps); (62) coupe de Ville, §2,- 

890* (ps); coupe, $2,710* (ps); 4-dr., 

$2,650* (ps). ‘53 (62) conv., $1,865*; 

4-dr., $1,745* (ps), $1,645*; coupe, §$1,- 

595*. °52 (62) coupe, $1,350*; 4-dr., 

$1,245*; (60) Special sedan, $1,075*. ‘51 

(62) conv., $1,175*; (60) Special sedan, 

$910*. "50 (62) coupe de Ville, $865*; 

4-dr., $590*. 
CHEVROLET—’55 Bel Air (8) conv., $1,- 


$4,425° 
coupe 





800* (ps); Sport coupe, $1,765* ps); 
Two-ten 2-dr., $1,150. '54 Bel Air Sport 
coupe, $1,300*, $1,200*; 4-dr., $1,125*, 
$915*; 2-dr., $925*; Two-ten station 
wagon, $1,300; 2-dr., $955; %-ton pick. 


up, $610. ’53 Bel Air conv., $990*; 4-dr., 





2 at $860*, $680; 2-dr., $810; Two-ten 
2-dr., $760, $740; 4-dr., $620. ‘52 FL 
2-dr., $570; SL Deluxe 2-dr., $455: SL 
Special 4-dr., $365. '51 SL Deluxe Bej 
Air, $510*, $435°; 2-dr., $350, $330. ; 
4-dr., $335*; SL Special 2-dr., $285. ‘59 
SL Deluxe 2-dr., $245. ‘49 SL Deluxe 
4-dr., $210. 
CHRYSLER—'54 NY 4-dr., $680*. ’51 NY PRI 
conv., $495*. " 
Cut Ne 
DeSOTO—’'53 Fire Dome (8) 4-dr., $750*; these 5 
2-dr., $885*. '52 Deluxe 4-dr., $350* found © 
DODGE—’53 Coronet 2-dr., $785*; Mead. ie rants. | 
owbrook 2-dr., $650*, $580. '52 Meadow- Kabn's | 
brook 4-dr., $385*. °51 Coronet club are avai 
coupe, 2 at $270. Governt 
FORD—'56 Fairlane (8) 4-dr., $1,940*; | from 4 
2-dr., $1,900*. ’55 Fairlane (8) conv.. yer 
$1,695* (ps); Victoria, $1,600*; Custom | matural 
(8) 2-dr., §$1,500%, $1,420, $1,325. ‘54 | gives @ 
Crest (8) Victoria, $1,025; Custom (8) | imcomp: 
4-dr., $1,020; Main (8) 4-dr., $940. ‘53 | Bo» 
Main (8) 2-dr., $635, $515; Custom (6) | of 16, 
4-dr., $500. "52 Custom (8) 2-dr., $575; ROS 
4-dr.. $295. ’51 Custom (8) Victoria’ ._ S. 
$415. °50 %-ton pickup, $355, $310; De- (West 
luxe (8) 4-dr., $215. .* -. 
HUDSON—’55 Hornet Hollywood, $1,480. $KINLI 
54 Hornet 2-dr., $850*. ‘53 Hornet 4-dr., Heart 
$520*°. °52 Hornet 4-dr., $380*, $375 Prepaid 
MERCURY—’56 Monterey club coupe, §$2,- Enclose 
600* (ps); 4-dr., $2,450* (ps). °55 Mon- sow to 
terey conv., $1,975 (ps); station wagon, 
$1,850°. ‘54 Monterey 4-dr., $1,225*; 
Sport coupe, $1,065. ‘53 Custom Sport 
coupe, $1,065*; Monterey 4-dr., $900*. 
*51 club coupe, $400*. 
NASH — '55 Rambler 4-dr., $1,645. ‘54 





Statesman 4-dr., $880. '53 Rambler sta- | OHIO 

tion wagon, $825; Statesman 2-dr., $615. | 

’52 Ambassador 4-dr., $575*, $395. ‘51 | Dept. ¢ 

4-dr., $200. i 
OLDSMOBILE—’56 (98) Holiday, 2 at $2,. | == 


900* (ps). '55 (98) Holiday, $2,425° | 
(ps); 4-dr., $2,120*; (88) Holiday, $2,- | 
200* (ps); 4-dr., $1,700*. '54 (98) Holi- | 
day, $1,825* (ps); (88) Holiday, $1,750* 
(ps); 4-dr., $1,300*, $1,085. °53 (98) 
Holiday, $985*; (88) 4-dr., $955*. °52 


(88) Holiday, $865*; (98) Holiday, $815*: | 
4-dr., $600*. '51 (88) Holiday, $570°: 
4-dr., $435*, $310*. '48 (98) 4-dr., $205°. 


PACKARD — ’53 Mayfair coupe, $900*; 
(200) 4-dr., $635*. ‘51 4-dr., $350*, 
$240*, $230°. 

PLYMOUTH—'54 Belvedere 2-dr., $900*: 


Savoy 2-dr., $590. '53 Cambridge 2-dr., 
$470, $435; Cranbrook 4-dr., $320. ‘52 
Cambridge 4-dr., $380; Cranbrook 2-dr., 
$380, $300; 4-dr., $325. ‘51 Cambridge 
4-dr., $225; 2-dr., $200. 

PONTIAC—’55 Chieftain (8) Catalina, $2,- 
025° (ps). ‘54 Chieftain (8) Catalina, 
$1,400*. °52 Chieftain (8) 2-dr., $510*; 
4-dr., $470*. '50 Silver Streak (8) 2-dr., 
$200°*. i 

STUDEBAKER—’53 Commander Hardtop, | 
$655*; Land Cruiser, $540°. '52 Com- 
mander coupe, $425*; 4-dr., $310; Cham- 
pion 4-dr., $250. 

WILLYS—'53 4-dr., $365. ’51 station wag- | 
on, $370. | 


* > - 
— Auctions in Brief — 
WINDSOR, VA. 


Windsor Auto Auction, Sale every Thurs- 
day (March 22). We had a very good sale 
today with approximately 83 percent of all 


cars sold. 
ST. LOUIS 
St. Louis Auto Auction. Sales every 
Tuesday and Friday (March 13-16). De- 
mand better. Prices slightly stronger. Sold 
194 out of 298. 


MANHEIM, PA. 

Manheim Auto Auction. Sale every Fri- | 
day (March 23). Another whopper—<con- 
signors brought 401 cars of which 326 | 
were sold. Prices were firm and bidding 
was very active. 


VALDOSTA, GA. 

Tom Hewitt Auto Auction Co. Sale every 
Friday (March 23). Clean '53s and older 
appeared to be steady. Sold 74 percent of 
200 offerings. ) 


INDIANAPOLIS 
Ken Schaefer Auto Auction, Inc. Sale 
every Thursday (March 22). Demand very 
high for all cars. Sold all but 30 entered 





| 


CS 
oe 


7 
| 
: 
‘ 
( 


today. 
SYRACUSE 
Syracuse Auto Auction. Sale every Wed- 
nesday (March 21). Today's sale was 


marked by a surplus of buyers and a 
shortage of cars. Heavy snow during the 
previous week no doubt had its effect on 
new-car deliveries, thus cutting receipt of 
used tradeins, 


FLINT = 
Flint Auto Auction, Inc. Sale every Wed- 
nesday (March 21). The activity at today’s 
sales was very good. Buyers still were 
looking for good, clean autos and were 
willing to pay a good price for them. Sold 
100 cars out of 138 offerings. 


Rubber Game 


Speedweeks Champs Credit 
Special Tires 
DAYTONA BEACH, Fla — 
Owners and drivers at the seventh 
annual Speedweeks here have 
credited two new Firestone tires 
with a major contribution to the 

establishment of new records. 

The tires most generally used on 
the racing stock cars were the 
Firestone Super Sports 170 and a 
modified version of the Super 
Sports. 

They were originally designed men 
for sports-car racing, but were rant 
quickly adopted and widely used M 
by stock-car drivers at events last 
summer and fall. 
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KAHN'S 
AMERICAN BEAUTY 


PRIME STRIP STEAKS 


Cut New York Style from Prime Beef, 
these superb Strip Sirloins are seldom 
found outside the finest hotels and restau- 
rants. Now, in pee to many requests, 
Kabn's AMERICAN BEAUTY Strip Steaks 
are available to you the year ‘round. U. S. 
Government inspected. Every steak comes 
from a selected steer, corn-fed for nearly 
a year in the lush Ohio Valley. Slow, 
natural aging in our Steak-Aging Room 
ives am extra tenderness, extra juciness, 
incomparable flavor. An epicure’s delight! 

Box of 8, weight 14 oz. each (fewer 
of 16, 18, or 20-oz. steaks if specified), 
cked in dry ice. Shipped prepaid in 
. S. east of the Mississippi . . . $25. 
(West of the Mississippi, via Air Express 


.« « $33.50) 
Kahn's AMERICAN BEAUTY 
"The 


SKINLESS-SHANKLESS HAM — 
Heart of the Ham.’’—10-12 Ib. som 
Prepaid in U. S. ‘ $14.95. 
Enclose and send check or M. O. Order 
gow to enjoy the outdoor cooking season. 


@ hahn’s 


OHIO VALLEY SMOKEHOUSE 


Dept. C, 3241 Spring Grove Ave., Cincinnati 25, Ohio 


WOULD YOU SPEND 
$29.75 


To Fill Your Showroom 
and Lot with Live 
Prospects? 


More Than 3,000 Dealers in the 
United States and Canada are 
now using our “Profit Sharing 
Bird Dog Plan" to increase Sales. 


Write or Wire for Free 


Samples and 
Details of this AMAZING PLAN 


SANZO SPECIALTIES 


Box 68-A Endicott, N. Y. 








CHROME NAME PLATES 


Precision Die-Cast 


Triple chrome plated for lasting 
beauty. Original designs. Sketch 
submitted for your approval. Quan- 
tities as low as 100 may be ordered. 
Free sample and prices on request. 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 








$23 
EXTRA 


AUTO NTEGRITY PROFIT 


per car sold 
with the in- 
tegrity War- 
ranty, Pius 
more sales 
closed by 
every one of 
your sales- 
men. Mail your letterhead for sample War- 
ranty without obligation. 


* 2 ’ 
Meritseal, Inc. 32,5079), bi 










Legislative 


A spirited debate on compulsory 
liability insurance. vs. the State’s 
present financial responsibility law 
is taking place in the Rhode Island 
Legislature and in special hearings. 

A commission has been appointed 
to study the present law which re- 
quires minimum liability coverage 
of $5,000 for one person and $10,000 
for one accident. 


Opponents of the law point out, 
however, that a person cannot be 
compelled to carry liability insur- 
ance until after he has caused a 
serious accident. 


A newspaper editorial declared 
recently that persons should be 
required to show financial respon- | 
sibility before their cars are regis- 
tered and before licenses are 
granted. 

Criticism of the compulsory 
insurance proposal came from 
Charles F. J. Harrington, former 
Massachusetts insurance commis- 
sioner, who told the study commis- 
sion that he does not favor 
compulsory coverage. Massachu- 
setts is the only state in the nation 
which has a compulsory insurance 
law. | 

At a public hearing on the sub- | 
ject, it was suggested that the State | 
increase the present insurance | 
minimum, impound vehicles marty 








owners are unable to post security 
after accidents and tighten the | 
law so drivers cannot dodge re-| 
sponsibility by transferring regis- | 
tration after accidents. 

7 * * | 


Georgia Bill Would Set | 


13% Truck Tolerance 


State Rep. Blalock has _ intro- 
duced a bill in the Georgia Legis- | 
lature that would establish a 13 
| percent size and weight tolerance 
for trucks using state highways. 


Favoring the bill, House speaker 
Marvin Moate said, “They’re al- 
ready getting 13 percent tolerance 
under executive orders by the 
Governor. This is just writing it) 
into the law.” 

~ * * 


Maryland Acts to Control 


Safety Belt Standard 


A bill that would make Maryland 
the fourth state to regulate use of | 
auto safety belts is being prepared | 
for introduction. 

Sponsored by Senator Philip H. 
Goodman Baltimore, and backed by 
Paul E. Burke, chairman of the 
Maryland Traffic Safety Commis- | 
sion, the bill provides that any) 
safety belt or similar device sold 
or used must be approved by the 
commission. 

* * * 


Leader Vetoes Flares 


A bill passed by both branches 
of the Pennsylvania Legislature | 
|that would have required all pas- 
| senger cars to carry flares to dis-| 
| play as warnings when parked or| 
stalled on the highways has been| 
vetoed. Gov. George M. Leader | 
said the measure was unenforceable 





as no penalties for noncompliance | 
were stipulated. 
+ - = 


Driver Courses Sought 


A resolution has been introduced 
in the Maryland House of Delegates 
directing the Department of Edu- 
cation to give a course in auto driv- | 
ing to all pupils 15 or over. 

. = * 


Jobless Bill Killed 


Kentucky’s House of Representa- 
tives has killed a bill which would 
have increased unemployment com- | 
pensation benefits from $28 to $32 
and extended the pay period from 
26 to 28 weeks. Industry wanted 
the 26-week limit kept and called 
for more stringent eligibility re- 
quirements. 

* * * 


Warranty Law Asked 


| 

The Saskatchewan Federation of 

Labor has asked the provincial 

government to enact legislation 

forcing all motor vehicles offered 

for sale to be guaranteed in safe 
condition. 





* * * 


Mich. Inspection Bill 
A bill calling for compulsory in- 
spection of motor vehicles at least 


once a year has been introduced 
in the Michigan Legislature. 
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New! Angle Mount 
FONTAINE 


NO-SLACK” 
Sth Wheel 


% N Designed to help you sell trucks! Easy to install on truck frame. 
+" No U-bolts, no angles, no beams needed. Just drill 10 holes. 
Put in the bolts (we furnish the bolts). You're ready to ride! 


om 


~~ § 
. “vy 


Lightweight (only 303 Ibs.) but unlimited capacity. Heights 6!/. to 10!/2 inches. 
Same safety features as all Fontaine No-Slack 5th Wheels. 


FONTAINE 
Safety Tanks 


Cylinder Tanks with Tool Box. 
Shipped complete with mounting 
kit. Simple to install. Inspected by 





Underwriters’ Laboratories, Inc. 


Fontaine Tanks and NO-SLACK 
5th Wheels are sold Only to 
Truck Dealers — and Direct to 
Truck Dealers—which allows 
extra profits. 


FONTAINE TRUCK 
EQUIPMENT CO. Inc. 


Birmingham 1, Alabama 


DEALER 


Service Business Sales 
Manager Manager Manager 


(tt ") 


now's the time 
to hang your hat 
on a new peg! 


HERE'S WHY: CURRENT FACTORY REFORMS ARE MAKING 
DEALERSHIPS MORE ATTRACTIVE THAN EVER BEFORE! 


hear from dealers who want to sell or move up to larger 
operations. Available across the U. S. are all sizes of dealer 
ships for all makes of cars. WRITE US TODAY! 


Many of the problems that have burdened new car dealers 
are fast being cleared up. Recent headlines announce . . . 


@ elimination of phantom freight rates, largely responsible 
for the bootleg problem! 

e curtailment of unsound credit terms, which raise Cain 
with future markets! 


THERE’S NO GAMBLE IN IT! 


The help you can get from AUTOMOTIVE ENTERPRISES 
needn't stop after you've found your dealership. Our GEN- 
ERAL ASSISTANCE PROGRAM assures you a profitable 
operation . . . by furnishing you UNLIMITED ADVISORY 
SERVICES, ranging from merchandising counsel through 
credit and collection systems from acting as your confiden- 
tial “right hand” here in the Motor Capital to quick bulk 
disposal of used cars in foreign and domestic markets. 


e factory agreement to buy back obsolete parts! 


@ new long-term dealer agreements, making your invest- 
ment far more secure! 


LACK CAPITAL? 
DON’T LET THAT STOP YOU! 


You will be surprised at the small amount of capital it takes 
to get into the automobile business! If you have the neces- 
Sary qualifications, a modest outlay is all that’s needed to 
swing your deal! WRITE US TODAY! 


AT YOUR SERVICE! 


AUTOMOTIVE ENTERPRISES, the first and only automo- 
bile dealership service is not a broker. It is a personal, 
confidential service for automobile retailers. The company 
is headed by R. J. Young, whose 30 years’ experience in 
every phase of automobile retailing . . . through both good 
times and bad . . . is your assurance of knowledgeable and 
understanding assistance. 


WE CAN HELP YOU! 


If you're looking for a profitable change . . . whether a new 
dealership or a different dealership . . . we know of many 
good spots for you. Daily, from all parts of the country, we 


AUTOMOTIVE ENTERPRISES 
10600 Puritan Ave. UNiversity 4-7886 


For complete details, 
in strictest confidence, 


write, wire or ‘phone... Detroit 38, Michigan e 


A COMPLETELY CONFIDENTIAL SERVICE FOR ALL AUTOMOBILE DEALERS 
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On the Financial Front 


| Shareholders 


of General Accept- 
lance Corp., Allentown, Pa., will 
| vote May 15 


| authorize a new issue of 80,000 
| shares of $5 no-par cumulative pre- | 
|indebtedness (other than in the| 
million to $100 million. 

| The company said institutional 
investors have agreed to purchase | 





| $99 a share. 
About 25 percent of the proceeds | 





preferred at $26.50 a share 
|accrued dividends. The 





General Finance Earnings 


|Reach Record $2.5 Million 


General Finance Corp., Chicago, 
achieved record earnings, volume 
and receivables outstanding in 1955. 
Earnings were $2,509,000, an in- 
crease of 31 percent over 1954. 

Purchases of automobile receiv- 
26 percent ahead of 


Oneida's Monoliner Coach— 

Two new transit-type coaches, the Monoliner and the Monobilt T, have been intro- 
duced by the Oneida products division, Henney Motor Co., Inc., Canastota, N. Y. 
The Monoliner, shown above, a transit school coach, is being produced in models 
for 61, 67 and 73-student capacities, mountable on Marmon-Herrington safeway and 
Jay Madsen safety-liner pusher-type chassis. The Monobilt T, a transit-type coach 
for General Motors forward control chassis, is available in 72- passenger capacity. | ables were 


a i eee ee 
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@ One of six basic Morrison 
models — Model 900 S 

for 34 and 1-ton chassis with 
single rear wheels. Cab-to-axle 
dimensions from 48” to 53”. 
A complete line of 

Morrison Service Accessories 

. is available for all 


Morrison Service Bodies. 





Sell Trucks as ready-to-go Work Units by equipping them 
with Morrison Service Bodies and Accessories. 


The Largest Group of Truck Users — vocational tradesmen, plumbers, 
electricians, contractors, installers and servicemen — are all “hot” prospects. 


A Good Practical Demonstration will prove they can save time, work and money 
with your chassis and a Morrison Service Body. It’s often the difference between 
“yes” and “no” in a truck sale. Your Morrison Truck Equipment Distributor 
can tell you all about it. 





Big, Extra Body Profits are yours, 
guaranteed by your dealer discount. For complete 
information on all Morrison Service Bodies 

and Accessories, check your Truck Special Equipment 
Manual and then call your Morrison Truck 
Equipment Distributor or call, wire or write: 


Extra Profits for you too! 


Make sure you cash in on the extra dollars provided 
expressly for you with MORRISON MERIT 
MONEY. Either you or the boss get in touch with 
the sales manager of the Morrison Service Body 
Division today for all the facts. 


MORRISON SERVICE BODY DIVISION 


MORRISON STEEL PRODUCTS, INC. e 





680 AMHERST ST. e BUFFALO 7, N. Y. 


hs Also manufacturers of Mor-Sun Warm Air Furnaces and Morrison Roly-Door Steel Sectional Overhead Doors 


| 


| will be used to redeem $1.50 series | ing Jan. 
plus | of $22,522,000 as compared with $29,- 
balance | 800,000 for the same 
will be added to working capital. | 

* t  * 


| 


| report, 


| Sales, 





1954, totalling a record $126,553,000. 
Automobile receivables climbed to 


greater than at the close of 1954. 


|ferred and to increase authorized | Interstate Rail. 


usual course of business) from $30 | Reflects Sales Drop 


The current financial statement 
of Interstate Securities, Inc., Kan- 
sas City, shows that lower auto 


| 40,000 shares of the new issue at | sales have adversely affected earn- 


| ings. 
The report for the quarter end- 
31, 1956, shows a volume 


period of a 
year ago. 


* * * 


Twin Coach 


Twin Coach Co., Kent, O., annual 
1955 vs. 1954: Net profit, 
$84,727 and $1,503,988; sales, $23,- 
457,000 and $44,868,654. 

* * * 


Tung-Sol Electric 


Tung-Sol Electric, Inc., Newark, 
N. J., annual report, 1955 vs. 1954: 
| Net profit, $3,239,393 and $2,077,- 
| 062; sales, $51,114,000 and $39,052,- 
458. 

* t * 
American Enka 


American Enka, Corp., Enka, N. 
|C., annual report 1955 vs. 1954: 
| Net profit, $7,070,902 and $5,137,103; 
$71,251,062 and $59,692,723. 


Tide Water Associated Oil 
Tide Water Associated Oil Co., 


|New York, annual report, 1955 vs. 





1954: Net profit, 
$34,547,000. 


$37,790,000 and 


* * * 


National Malleable 


National Malleable & Steel Cast- 
ings Co., Cleveland, annual report: 
1955 vs. 1954: Net profit, $2,378,- 
000 and $327,000. 


* + 


Elastic Stop Nut 


Elastic Stop Nut Corp. of Amer- 
ica, New York, annual report, 1955 | 
vs. 1954: Net profit, $2,953,875 and | 
$1,553,037; $20,839,149 and $22,007,- | 
563. 


Gould-National Batteries 


Gould-National Batteries, Inc., 
St. Paul, three-quarter fiscal re-| 
port, period ended Jan. 31, 1956, | 


| 1955 vs. 1956: Net Profits, $2,176,- 


|Chemical Corp. 





' Co. 


|981 and $1,824,184; sales $55,112,201 
| and $47,037, 020. 
* 


Sheller Sales Set Reds 
Net Listed at $3,754,515 


Net sales of Sheller Mfg. Corp. | 


in 1955 reached a record $55,593,663, 
compared with $37,164,986 in 1954, 
the firm reported. 

Net profit amounted to $3,754,515, 
compared with $2,726,698 in the 
previous year. 

+ * * 


Olin Mathieson’s 1955 Net 
Rises to $44,558,000 


Net sales of Olin Mathieson 
in 1955 rose to a 
record $560,480,000, compared with 
$502,478,000 in 1954. 

Net profits amounted to $44,558,- 
000, compared with $38,075,000 in 
the previous year. Net working 
capital at the end of 1955 totalled 
$193,632,000. 

+ ok Ed 


Clevite’s Record °55 Sales 
Bring $4,854,753 Net 


Clevite Corp. announces record- 
high sales and revenues of 
$73,088,935 for 1955, and net profit 
of $4,854,753, equal to $2.54 a share. 
In 1954, sales and revenues were 
$60,148,661, and profit was $2,668,648, 
or $1.33 a share. 


Clevite’s busines in the “horse- 
power” field (bearings, bushings 
and other components) showed 


| Strong gains in 1955, with the help 


of operating improvements and an 
all-time-record year of automotive 
production. The company’s increas- 
ingly important electronics business 
also was well ahead of the previous 
year, according to Chairman James 
L. Myers and President William G. 
Laffer. 


Minneapolis-Honeywell 


Earns $19,278,948 


Minneapolis-Honeywell Regulator 
has reported increased 1955 


| earnings of approximately $4 mil- 
|lion over 1954 to reach a new high 
| ot $19,278,648. 


| In the previous year, net income 
|was $15,345,203. The company’s 
|1955 sales were reported to be the 
highest in its 70-year history, being 
$244,482,068 as compared to $229.- 


on proposals to | $100,605,000 which was 25 percent | | 401,837 in 1954. 


oa * * 


Motorola 
Motorola, Ine., 1955 vs. 1954: 
Sales, $226,653,953 and $205,226,077; 


| profit, $8,490,539 and $7,572,024. 


* x 4 


Air Reduction 


Air Reduction Co., Ine. New 
York, annual report, 1955 vs. 1954: 
Net profit, $11,569,290 and $6,337,- 
725; sales, $149,231,826 and $123,315.,- 
272. 


* 


| Women Own Lion’s Share 


Of U. S. Steel Corp. 

U. S. Steel Corp., in its annual 
report has revealed that women are 
in the majority of its stockholders. 


There are a total of 40,212 pre- 
|ferred, 145,373 common women 
stockholders compared to 22,119 
men holding common and 128,184 
holding preferred. These figures 
include those men and women 
sharing a joint account. 

* + = 


Associated Spring 


Associated Spring Corp., 1955 vs. 
1954: Sales, $52,369,596 and approxi- 
mately $41,000,000; earnings, $3,096,- 
241 and $1,751,965. 


* * * 


Dayton Rubber Reports 


| Higher Sales and Profit 


Net sales of Dayton Rubber Co. 
for the fiscal quarter ended Jan. 
31 amounted to $14,740,680, com- 
pared with $14,252,951 in the year- 
ago quarter. 

Net profit amounted to $435,833, 
compared with $416,671 a year ago. 


* * * 


| McQuay-Norris Sales Dip 


But Earnings Increase 


McQuay-Norris Mfg. Co. listed 
net sales of $35,092,033 during 1955, 
compared with $39,641,382 in the 
previous year. 
| Net earnings, however, increased. 
| They amounted to $1,040,308 in 1955, 
| compared with $728,056 in 1954. 


* * * 


Hoover Sales Multiply; 


Net Soars to $827,696 


Hoover Ball & Bearing Co. has 
reported consolidated net sales of 
| $17,430,573 in 1955, compared with 
| $6,484,577 in 1954. 


Net earnings in 1955 totalled 
$827,696, compared with $176,541 in 
| 1954. The 1955 figures consolidate 
jearnings and income of Universal 
| Die Casting Corp., and its subsidi- 
ary, Utilex Corp., which Hoover 
acquired last August. 





New Truck Tire— 


H. W. Dodenhoff, truck tires sales man- 
ager, U. S. Rubber Co., demonstrates new 
Super Fleetmaster off-the-road fire de- 
signed especially for dump trucks and 
other heavy-service equipment. The tire is 
said to have exceptional resistance to 
side slippage and virtually eliminates 
groove cracking. Special design helps tire 
eject stones. 
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‘Roger Dean, Inc., | 
NEW BUMPA-TEL SIGNS ”°¢¢" Dea Inc. 


Ohio License Unit | 


COLUMBUS, O. Roger Dean | 
| Chevrolet, Inc., whose advertising 
land sales practices have brought | 
complaints in recent months, must 
|}answer charges before the Ohio 
|Dealer’s and Salesmen’s Licensing 
Board, Apr. 11. 

| The dealership, located in Bexley, 
O., in the Columbus area, is charged 
with altering or forging forms and 
selling a car without giving a cus- 
|tomer a completely filled-out pur- 
| chase order. 

| Another charge arises from a 
= | Dean advertisement which offered 
500 gallons of gasoline with new- 
car purchases. 

Hearings on Apr. 12-13 will 
involve Quality Motors (used cars), 
Columbus; Haydocy Pontiac, Inc., 
Newark, and Lynn Motor Sales 
(used cars), Alger. Quality and 
Haydocy face _ purchase-order- 
violation charges, and Lynn is 
charged with displaying and offer- 
ing for sale a new car without a 
franchise. | 

The licensing board is empow- 
ered to revoke a dealer’s permit to 
operate in Ohio, according to C. E. 
Sherman, licensing division chief. 
He added that the board never has 
revoked a license although several 
have been suspended for periods 
up to 90 days. 

Sherman said hearings involving 
White Chevrolet Co., Zanesville, 
and Coats Motor Sales (used cars), 
Lima, have been postponed indefi- 
nitely. White is charged with a 

F.C.8., MOUNDS, ILLINGIS purchase-order violation and Coats 
2% Discount For Check In Full With Order. with selling a new car without a 


Available Now for 1956 Ford, Chevrolet, Plymouth, Buick, ‘°"°"'S* 
Dodge, DeSoto, Chrysler, Pontiac, Mercury and Oldsmobile, ° 
; J DeSoto Organizes 


Hudson, Nash, Packard and Studebaker. 
6 9 
We will accept telephone calls collect on orders Master Club for 
Retail Salesmen 


for five or more signs. 
DETROIT.— Recognition has been 


WARREN HASTINGS MOTOR COMPANY, INC. 
MOUNDS, ILLINOIS given to DeSoto retail sales staffs 


103 NORTH BLANCHE 
DEPT. 102 Phone No. 498 | through a new “master salesmen’s” 
; , club. 


Membership includes an oppor- 
tunity to win a chest of 500 silver 
dollars for three salesmen in each 
DeSoto region. 

Open only to on-the-floor sales- 
men, membership in the group is 
based on sales performance. 

Flexible awards, based on a point 
system, are commensurate with 
accomplishment. This is figured on 
a quota according to dealership po- 
tentials in three classes. All points 
must be earned within a calendar 
| year. 

Privileges include a gold-pin fur- 
|nished by the factory plus use of 
| specially engraved business cards 
and participation in club activities. 








“ANNOUNCING BUMPA-TEL PETITE" 


We ore now offering a Bumpa-Tel sign with a panel 12x 40 inches for those adver- 
tisers who do not need as much space as is provided on our regular Bumpa-Tel Signs. 
The new Bumpa-Tel Petite is lower and blends into the body lines of most cars 
producing a very neat appearance. It is offered at the same price. In ordering be sure 
and state Bumpa-Tel Petite. 


“Mount or Dismount Your Sign in Seconds Without 
Tools, Absolutely No Damage to Car." 


® Mounted or Dismounted in Seconds* 
® Polished Aluminum Frames . Sheet Steel Face 


® Sign Legs Telescope Into Non-Visible Brackets Mounted 
Behind Bumper Guards 


® Does Not Interfere with Operation of Trunk Lid 
* After original Installation. State Make and Model When Ordering. 


Now Offered in Four (4) Options, Unlettered at $12.50, 
Lettered at $16.50, Lettered and Reflectorized at $21.50, 
Lettered on Full Scotchlite Background, the Top Sign for 
Night Use at $26.50. 


TO MEET AN URGENT NEED... 


AN ENTIRELY NEW TYPE 
OF TRUCK GRILLE GUARD 


Ta steel channel vup- 
rights Pa SAL Se 
ait wit. Petes crowded grilles 


and bumpers 


ttt 


Extra-heavy-gavse 
channels designed for 
strength and streamlined ap- 


ttle ihe 


fast installation—no 
Just drill 
Pa eA) 


Senate Approves 
Extension of 52% 
Corporate Rate 


WASHINGTON. The Senate 
last week passed and sent to the 
White House a bill extending for a 
year the present 52 percent cor- 
porate income tax. 


The measure also carries on for| 
another year the present excise tax 
rates which were due to expire yes- 
terday (Apr. 1). 

The action was rushed to get the 
measure approved before the Easter 
recess and to avoid loss of approxi- 

|mately $3 billion of revenue. Fail- | 
ure to have acted would have al- 
| lowed the corporate rate to drop to) 
47 percent. 


| The Senate Finance Committee 
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@ Look at the new model 
trucks and you'll find the grille 
extends up to or beyond the 
bumper—more vulnerable than 
ever, and more needful of en- 
gineered protection. 


Now examine the sketch and 
photograph to see how the all- 
new SUPER-STURDEE Grille 
Guard meets the need. It’s the 
only guard engineered to today’s 
trucks, the strongest guard ever 
made, the guard truck buy- 
ers must install for the most 
in vitally needed front-end 
protection. 


You owe it to yourself and 
your customers to get the 
facts on the all-new SUPER- 
STURDEE. They’re yours 
fér the asking—ask for them 
today. 


Exclusive SUPER -STURDEE 
Sra 
ADVANTAGES 


1. Ample Clearance 
2. Super Strength 
3. Lifetime Service 


4. Simple, Fast Installation 
5. Trim, Functional Appearance 


pa Ree 





tended there would have been no| 
surplus in fiscal 1956 and a deficit | 
of nearly $2 billion in fiscal 1957. | 





Cartoons for Mechanics 


VOLTZ BROTHERS, INC. 


World’s Largest Grille Guard Manufacturers 


\ 2520 Indiana Avenue, Chicago 


A POSITIVE MUST 


|of the first cartoon in a series of | 


|Old,* are now available, ready for 
hanging, from Airtex Automotive 
division here. Presenting a light 
treatment of amusing situations 
that occur almost daily in garages, 
repair shops and service outlets, 
the cartoons are slanted to satirize 
the “non-mechanical” grievances of 
the auto mechanic. 
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said if the rates had not been ex-| | 


| 
FAIRFIELD, Ill. — Free reprints | f 


six, entitled “Why Mechanics Grow | 


AUTO 
TURNTABLES 


18° PENNETTE 


100 feet only $4.00 pptd. 


e 
Manufactured by 


124 PENNETTES 

6 Bright Colors 
Satisfaction Guranateed 
Discount on 3 or more 


MYRLO COMPANY 


2168 W. 25th, Cleveland 13, 0., Dept. N 


Macton Machinery Co. 


DYKE LANE 
Stamford 2. 
Conn. 








NO ONE 


Steteo 


BUT 


GIVES YOU 3 TOP QUALITY LINES 


*Prices Include Federal 
Excise Tax 


And...NO ONE BUT Se@@UCO cives you POWERFUL 
4-WAY ADVERTISING AND MERCHANDISING SUPPORT! 


© Powerhouse Promotion in SATURDAY EVENING POST 
© Eye-Catching, Self-Selling DISPLAY PACKAGING 
© Hard-Hitting, Nationwide PUBLICITY IN MAGAZINES and NEWSPAPERS 


© Advertising Support with FREE Window Banners and Ad Mats 


STEBCO Seat Belts are truly the class of the field! Easy to 
install in minutes, they fit every make and model, front seat 
or back. Also for use in trucks, boats and airplanes. Adjust- 
able in seconds to fit any person, comfortably. Made of 100% 
genuine DuPont Nylon webbing and equipped with metal- 
to-metal Saf-T-Lock buckles and new, hardened steel floor 
brackets. STEBCO Belts EXCEED U. S. GOVERNMENT 
AERONAUTICAL STANDARDS for strength and safety! 


Sensational Introductory Offer! 


Prove it to yourself, without obligation, the Stebco Belts are the 
finest you can offer. Send today for a sample of each belt. Com- 
pare their design, their packaging, their superior saleability. If 
you don’t agree that these are the Seat Belts for you to sell hard 
and profit with, return them within 30 days... 4. \%, 

and you won’t owe us a cent. But we're con- ©» / at Wis 
fident that once you see them you'll want to *) |. Oy 


-2 


stock and display STEBCO ... the only line * } POST | 
of top quality Seat Safety Belts that covers ‘i: wwe 7 i 
the price market completely! “ # e; 


Stetlco Manufacturing Co., Chicago 7, Ill. 


(Established 1918 ) (Safety Equipment Div. Stein Bros. Mfg. Co.) 
SALES REPRESENTATIVES: Inquiries Invited On Territories Still Available. 


Psteco, Dept. 304 | 
| 1401 West Jackson Boulevard, Chicago 7, Illinois | 


Please send me on memo invoice one (1) sample each of the | 
three STEBCO Seat Safety Belts. i 


DR cous ccadeeecnsennesacave Zone. . . - SANs cescecas iam 
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With Imperial .. . 





Dealer Alsbury Leads 
All the Way in Run 


(Continued from Page 2) 


economy records only under the 
most favorable weather conditions. 


But the conditions were never 
met. In addition to the longest run 
in Mobilgas history, the cars 
tackled the most rugged going, a 
day-longer contest and were con- 
fronted with cold, snow and prac- 
tically every form of weather. 


From the first day, when head- 
winds hit them in gusts over the 
desert lap to Las Vegas, which was 
where the best mileage had to be 
anticipated, it was apparent that 
these cars were in for a drubbing 
such as no other Economy Run 
cars had ever encoutered, 

As a result, the mileage of 48.6511 
ton-miles per gallon was achieved 
by the field, with a miles per 
gallon average of 19.9536 — still 
somewhat better than most cars 
obtain in day-to-day driving. 

Until the last day, when the 
machines were called upon to 
traverse the two-mile high climb 
between Grand Junction and Colo- 
rado Springs, the cars had main- 
tained an amazing ton mileage of 


Designer Suing 
Studebaker 
For $70,000 


DETROIT. — Vega Corp., a firm 
which claims to have substantially 
designed the 1956 Studebaker four- 
door n and hardtop models, is 
suing Studebaker-Packard Corp. for 
$70,000 in Wayne County Circuit 
Court, 

Vega, which is headed by Vincent 
E. Gardner, claims that its original 
designs were approved and that 
Studebaker asked Vega to build a 
full-scale clay model. Vega claims 
that these services were worth 
$75,000 and that S-P only paid 
$5,000, although it was willing to 
pay $10,000 more. 

In dts reply, Studebaker-Packard 
admitted that Vega’s design, except 
for “certain changes” was accepted 
and used basis for the design 
of some 
maintains that the changes were 
major rather than minor. 

The dispute appears to stem 
largely from the fact that the 
two parties did not agree on a 
price until the work was com- 
pleted. A trial date has not yet 
been set. 


‘Cool Cows’ 


Dairy Delivery Pattern 


Changes Told 


PULLMAN, Wash. — The Insti- 
tute of Dairymen has been told 
of shifting retail dairy delivery 
patterns with resultant changes in 
door-to-door delivery truck needs 
by W. R. Chapman, Divco Corp., 
Detroit. 

Chapman spoke on controlled 
temperature of dairy products dur- 
ing delivery. He said the high 
cost or shortage of land has forced 
operators to consider consolidating 
vehicle and product storing, using 
the vehicle as cold storage room 
for the product. 

Divco is able, in design and engi- 
neering, to factory insulate and 
refrigerate its trucks and save up 
to a thousand pounds over custom 
installations, according to Chap- 
man. 

He said dairymen have come to 
truck manufacturers for a solution 
to the problem of maintaining milk 
and other dairy products at safe 
temperatures while in the truck. 

Chapman said this can be done 
by a “hold-over” plate system 
which plugs into a central plant 
at night or a self-contained con- 
densing unit which is powered by 
the truck engine or its own motor. 


Dobson Acquitted 


CLARKSVILLE, Tex.—(UTPS)— 
A Federal jury has acquitted W. A. 
Dobson, Clarksville automobile 
dealer, of fraudulently evading the 
payment of $34,400 in income taxes 
as charged by the Bureau of In- 
ternal Revenue. 
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a 
Pt models. However, S-P | 


49.4720 and a miles per gallon of 
20.2862. 

Other class winners who set 
the pace the first day were also 
still on top at the finish — but 
none by the margin of the 
Imperial. 

The popular low-priced field was 
taken over opening day by the 
Ford Customiine Victoria 8, 
entered by the Ford Dealers Adver- 
tising Assn. of Southern California, 
and driven by Marshall Martin, 
and it was still in first at the end. 

The Rambler Deluxe 6, which 
came through with the best actual 
miles per gallon on the run, was 
put across the line by Tommy 
Thomas for the Nash and Hudson 
Dealers of Southern California. 


In the low medium-price class, 
the Pontiac Chieftain Catalina, 
which was also second in the 
| sweepstakes, took the field, with 
Pierce Venable driving for Greer- 
Haldeman of Los Angeles. 

Oldsmobile made a double killing. 
The Olds 88 Holiday Deluxe, driven 
|by Woody Bell for Bob Yeakel, 
Wilshire dealer, and Paolo Olds of 
|La Crescenta, won in the medium- 
| price class. The Olds 98 Holiday 
| Deluxe, driven by Ray Brock for 
the same dealers, won the upper 
medium price class. They were 





|fourth in the sweepstakes. 


The night the run _ started, 
one minute past midnight March 
19 from the General Petroleum 
Garage in downtown Los 
Angeles, the drivers knew they 
were facing the stiffest test of 
their careers. It was not enough 
that the route itself was designed 
for car torture. In addition, for 
days before the run the mountain- 
ous sections had been battered 
by snow blizzards, and at the last 
minute hordes of deer driven 
down to the highway by the 
storm were listed as a further 
hazard. 


A special alert was posted to 
drive with caution through deer 
country — and through a section 
20 miles out of Las Vegas where 
a cattle drive might block the road. 


The first day, the wind flurries 
of the desert developed. The second 
| day, the first snow was encountered 
on the run from Las Vegas to 
Salt Lake City. That particular 
|part of the run was so tough that 
20 minutes extra had to be allowed 
by the United States Auto Club 
for arrivals, and even then the 
|Ford Fairlane Victoria 6 was dis- 
qualified for being two minutes 
|late. Four other cars made the 
|Salt Lake City impound with two 
|}minutes or less to spare. 


The third day to Grand Junction 
|saw snow piled four feet deep on 
both sides of the highway, and the 
deer hazard became a reality. And 
the fourth day was the most 
rugged of the lot, with economy 
figures going down in direct ratio 
to the bad wheeling and the 
extremely high altitudes at the 
Continental Divide. 

The one and only accident in 
nearly 20 years of run history, 
during which 299 cars had 
driven a collective mileage of 
nearly 200,000 to that point, 
marred the opening day. Les 
Viland’s Nash Ambassador left 
the road near Trona and had to 
be taken out of the race. Two 
observers and the relief driver 
were slightly injured, but Viland 
escaped unscathed. 

Along the entire route. estimates 
of persons who saw the caravan 
ran as high as 300,000. In practi- 
cally every small town through 
which it passed, bands from high 
schools or civic groups were out 
to play them on the way. At over- 
night stops, such as Salt Lake 
City, there were bands, or colorful 
western riders such as those at 
Las Vegas. 

The winning drivers. received 
their awards March 22, the after- 
noon of the arrival in Colorado 
Springs. They, like their storm- 
scarred cars, showed the wear and 
tear of the gruelling test they had 
just undergone. 








also nose-and-nose for third and | 


? 





Instrument Panel for Turbine Auto— 


Most of the familiar dials are missing from the instrument panel of the 1956) 
dial above the steering column indicates | 
r.p.m. of the gas generator. This replaces the conventional speedometer, which has | 


Plymouth gas-turbine test car. The large 


been moved to the far right to replace the radio speaker. Other instruments, from 


left, record compressor outlet pressure, fuel, turbine inlet temperature (rectangular | 
face, engine oil pressure and oil pump outlet pressure. | 


What's the Significance 


Of Cross-U. S. 


Turbine? 


(Continued from Page 4) 


| conventional engine of 160 h.p.). 


| 2 Simple construction. A gas 
| turbine has only 20 percent as 
| many part as a gasoline engine. 

3. The turbine acts as its own | 
torque converter, and develops the 
|highest torque at low speeds. The | 
|test car drives directly through a 
|set of reduction gears and needs 
}a transmission only to provide 
reverse. 

4. Other advantages include wide | 
|fuel range, simplified lubrication 
land ignition system and clean 
| exhaust. 


* * = 


HRYSLER engineers say they 

put the experimental turbine 
in a Plymouth because they wanted 
to tackle the hardest job first. | 
They felt if they could design a 
turbine small enough to fit a 
Plymouth, they could easily fit 
modifications of such an engine in 
larger cars or trucks. 

The turbine powering the test 
car, complete with its reduction | 
gears, is approximately 32 inches | 
long, 33 inches wide and 28 inches | 
high. 

Nobody at Chrysler is willing to | 
predict when turbine-powered autos 
will be ready for the public. 

“Much more must be done 
before a buyer can enter a 
dealer’s showroom and order a 
turbine-powered model,” Zeder | 
says. 

“Any such new device requires 


Dodge Dealers | 
Pack Garden 
In ‘Thanks’ Show 


NEW YORK. — Capacity crowds 
jammed Madison Square Garden 
last week to see Dodge TV stars 
Danny Thomas, Bert Parks and 
Lawrence Welk and orchestra head- 
line a two-hour program of music 
and comedy for guests of the tri- 
state associated Dodge dealers of 
the New York City area, including 
Northern New Jersey, Long Island 
and Southern Connecticut. 

This show was the second in a 
series of “Sell-A-Thon” parties 
starring the famous three being 
sponsored by Dodge dealer associa- 
tions across the country. March 25, 
they played to an overflow audience 
in Convention Hall in Philadelphia, 
and on March 28, did a similar 
show in Chicago. All shows climax 
a six-week selling campaign spon- 
sored by Dodge dealers in those 
regions. 

“These parties,” said Jack W. 
Minor, general sales manager, 
Dodge division of the Chrysler 
Corp., “are our dealers’ way of say- 
ing ‘thank you’ to the thousands of 
people who have been making our 
‘Sell-A-Thon’ campaign in this area 
so successful. To our knowledge no 
dealer group has ever thrown par- 
ties for its customers on such a 
grand scale.” 








being conducted on a variety of 


| projects related to Chrysler’s ex- 
perimental gas turbine... 


“The time necessary to complete 
such design, metallurgical and 
manufacturing studies cannot be 
predicted precisely. But the prog- 
ress to date is encouraging.” 

If competition’s prairie fire 


|should engulf the gas turbine, the 


progress from here on in could 
be electrifying. 


New B-O-P Plant _ 


To Go Up Near 


San Francisco 


(Continued from Page 4) 


tremendous future growth for 
these lines of cars.” 


boosted their sales of new cars in 
California by 57.7 percent last year 
over 1954. In 1955, registrations of 


- |GM cars in California totalled 377,- 
| 977, compared with 213,364 in 1954, 


He said the two California B-O-P 
plants will serve California, Ore- 
| gon and Washington. 
| The plant will bring to eight the 
number of B-O-P assembly division 


Arlington, Tex.;; Framingham, 
Mass.; Atlanta; Linden, N. J.; 
South Gate, Calif.; Kansas City, 


}Kans., and Wilmington, Del. 
Curtice also made these points: 
l. Ivan L. Wiles, recently 

named to the new dealer rela- 
tions post, will spend much time 
in the field visiting dealers and 
that GM dealers at “all times 
will have the opportunity of 
reaching him.” 

2. GM’s divesting itself of some 
of its divisions, as suggested in 
some quarters, would be of no ben- 
efit to the national economy. 

3. The current spring upturn in 





auto sales “has been right in line | 


with our estimates” and has caused 
no change in production schedules 
already planned. 

4. GM Research Laboratories are 


|is called comparable to that of a, much testing and refinement. Re-| “working very hard” on the prob- 
|search and development work is/ lem of the possible relation of auto 


exhaust to air pollution, although 
it is not clear to what degree this 
relationship exists. 
5. He “sincerely hopes” that 
| Congress will enact enabling leg- 
islation to put President Ejisen- 
hower’s 10-year highway improve- 
ment program into effect. 
6. GM is opposed to “bootlegging” 
of new cars and “we are constantly 
|urging our dealers” not to take 
| part in it. 





Colors to Run Riot. . . 





Sports Car Fashions 


PHILADELPHIA. — The sports 
car fashion craze is a new trend 


sweeping the country. It is inspir- | 


ing new designs for fall and winter 


| sportswear and these new fashions 


are said to be the first American 
designs to gain world-wide prom- 


inence. 

Many stores have been climb- 
ing aboard this bandwagon. For 
example, Gimbel Brothers in 
Philadelphia held a fashion show 
and models wore the new designs 


| against a background of foreign 


sports cars. 

Throughout the country fashion 
shows have 
signs from collections of such de- 
signers as Claire McCardell, Toni 
Owen, Sportswhirl, Junior Sophis- 


| ticates, Janice Milan and Smartee. | 
Sports cars demand that clothes 


be designed so that they are suit- 


jable and practical for the open 
be | 


road. This means coats will 
shorter, hats more head-hugging; 


there will be high-muffed necks | 
and clothes will permit easy knee} j 


action. 

The jackets and coats for men 
and women alike will be shorter to 
allow for proper knee action and 
less bulk behind the wheel. Men’s 
topcoats are almost all hemmed 
well above the knees and women’s 
mid-thigh-length coats are a new 
fashion note. 

Mere clothes will be tailored in 
crease resistant fabrics. This will 
make it possible to enjoy sports 
car travel without worrying about 
wrinkling. One will be able to look 
well-groomed even after sitting in 
a car for hours. 

Colors will run riot. Men and 
women will dress in the brilliant 
hues of their cars. Already some 
sports car drivers (and some of 
their wives) have special cos- 
tumes to match the bright blues, 
vivid reds, or lemon yellows of 
their cars. 


Hats also are following the sports | 


car trend. To keep hair from be- 
ing windblown, women’s hats are 
being designed with deepened 
crowns and smaller clips. Men af- 
fected by the sports car “bug,” are 
becoming intrigued, for practical 


introduced new de-| 


| reasons, by caps with visors while 
others are adopting Tyrolean hats. 

Some designers are convinced 
that the new sports car fashions 
will establish a trend in sportswear 
this coming fall and winter. In fact, 
B. H. Wragge, a sportswear de- 
signer. is building his entire fall 
| collection around this theme. 

He is featuring a coat known as 

the “three foot,” exactly 36 inches 
j}long. This coat is “to supply 
| warmth when standing but not to 
| get in the way when sliding under 
| the wheel of a car,” and it is made 
| with roomy shoulders for driving 
| comfort. 
In the boutique mood, Wragge 
| offers a leather belt trimmed with 
international road signs in minia- 
ture. 





Fashion ‘Triumph’'— 


The new Triumph TR-2 forms a back- 
ground for some of the latest ‘‘sports- 
mobile’ fashions. The model at left wears 
a beige suede jacket lined in brown 
alpaca, a tweed skirt and a beige woollen 
sweater. The girl at right is wearing a 
long-sleeved white T-shirt with purple and 
white striped turtle-neck matched to a 
quarter-length sleeved middy-type jacket 
and charcoal gray cotton knit Bermudo 
shorts. 
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He revealed that GM dealers 


plants in the U. S. Others are at | 
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Senator Points to 2 Cancellation Cases .. . 
ses estergrc nee 


‘Day in Court’ Right Disputed 


(Continued from Page 2) 


economic factors, nor have we 
pefore us a showing of the 
supposed needs which may lead 
the manufacturers to require 
these seemingly harsh bargains.” 
Wisconsin’s factory-dealer licens- 
ing law, under which the state had 
parred a factory from operating, 
“suggests the proper source of 
remedy if one is needed,” Judge 
Clark said. 


x * * 


Promises from Ford 


— CLARK opinion discussed 
dealer Burke’s testimony that 
Ford regional representatives had 
made numerous reassuring state- 
ments right up to the time of 
cancellation. These included the 
following: 

“The dealership contract will not 
be cancelled without cause and a 
fair opportunity being given you 
to be heard thereon.” 

“Once a Ford dealer, always a 
Ford dealer.” 

“You will remain a Ford 
dealer as long as you want.” 

“The contract has made you a 
member of the great Ford family.” 

“You need have no hesitation in 
investing all your available funds 
in the promotion of sales and serv- 
icing for Ford products as such 
investments will be perfectly safe.” 


Burke said company officials in | 


Dearborn assured him just before 

the cancellation that the franchise 

never would be terminated because 

of any regional official’s animosity. 
* ok * 

NOTHER Burke charge was 

that Ford had promised him 





Hudson Appoints 


Browder, Watson 


(Continued from Page 4) 


the executive staff for Oldsmobile, 
and was appointed assistant gen- 
eral sales manager for Olds in 1937. 
Browder joined Hudson in 1949 as 
assistant director of advertising 
and merchandising. 

Watson, who has been on leave 
of absence for the past eight 
months, has a background of many 
years of experience in automobile 
retail and wholesale selling. He en- 
tered the automobile business with 
the Franklin Automobile Co. In 
1933, he went to work for Plymouth. 
From 1935 to 1945 he was associated 
with Oldsmobile. He joined Nash 
in 1945, where he held positions of 
Eastern regional manager, assist- 
ant general sales manager, Eastern 
sales manager, and general sales 
manager. 








a more profitable territory as soon 
as it became available. 

Judge Clark called Ford officials’ 
promises to Burke “ ‘puffing’ argu- 
ments to induce the plaintiff to 
continue these activities.” 


He pointed out that the power 
to terminate the franchise had 
neither been cancelled nor super- 
seded and that only an “instru- 
ment in writing” by Ford officials 
could make any changes in the 
agreement. 


The promise of a better territory, 
the judge stated, was “as much 
subject to the written power of 
termination as are the original pro- 
visions of the contract.” 

The Biever-Chrysier finding in 
1952 demonstrated the overriding 
force of Judge Clark’s views on the 
cancellation issue. District Judge 
Carroll C. Hincks, since promoted 
to Circuit judge, made the follow- 
ing reference to the Bushwick- 
Decatur decision: 

“The court laid particular 
emphasis on the fact that the 
Bushwick-Ford contract expressly 


will of either party,’ as well as 


the fact that there was no claim | 


that Bushwick-Decatur had been 
misled into entering the contract.” 
Bs a * 


Big Three Statements 


oo was a Chrysler-Plymouth 
dealership in New Haven, Conn. 
After Biever’s death, the franchise 





Obituaries 


George A. Knebel 
CHARLESTON, S. C.—George A. Knebel, 
owner of Knebel Motor Co., died March 
19 at his home here. 
* * * 


Robert Hall 
ROCHESTER, N. Y.—Robert Hall, 


ness, died March 18. 


& Service, prior to his retirement. 
* * * 
A. Jay Sewell 


MEXICO CITY. —A. Jay Sewell, 
established a Ford dealership here in 1924, 


died March 19 in a hospital. His dealership 
became so famous that for years the cars 
instead of 
He was a native of McGregor, | 


he sold were called ‘‘Sewells’’ 
‘‘Fords.’’ 
Tex. 


* * + 
Carroll H. Van Denburg 
SYRACUSE.—Carroll H. Van Denburg, 


a General Motors truck dealer 35 years, 
died March 18, after a year’s illness. 


mobile Dealers Assn. 
* * * 
Abe Levin 


CHICAGO.—Abe Levin, 61, 
president of the Illinois Auto Mart and had 


been in the auto business in Chicago for | 


30 years, died in Detroit. He is survived 
by his widow, Lillian and two sons. 





| ment, 





re- 
tired co-proprietor of an auto sales busi- 
He was a partner 
with his son, Robert V. Hall, in Hall Sales 


who 


|mond, Va.; 


He 
was a past president of the Syracuse Auto- 


who was 
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Mobilette Auto Air Conditioner 


Here is the fast-rising automobile air conditioner with up-front 
cooling that reaps rewards in customer appreciation as well as 
profit. Because it can be transferred easily, economically from 
car to car, it means that depreciation on the line is on the run. 
lt can mean future new car sales, a “clincher” in many fleet 
contracts and a premium that means no great cash outlay. Your 
letterhead or post card will bring you full information. 
AUTO AIR CONDITIONERS 

MA! ebsileire with the Warner Magnetic Clutch 
MOBILAIRE MANUFACTURING COMPANY 

a Division of the National Gas Equipment Co., Inc. 


Denison, Texas 
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was cancelled and the descendants 


suéd Chrysler for $950,000. 

When asked by subcommittee 
members last month about the 
Butler “day-in-court” bill and the 
right of the dealers to sue their 
factories, Big Three _ witnesses 
offered the following replies: 

Chrysler Corp. Counsel Paul 
Smith: “Our selling agreements do 
not deny dealers the right to sue.” 

Ford General Counsel William 

T. Gossett: Ford Motor Co. 
dealers already have the right to 
sue the company over breeches 
of contract, and the company 
loses some cases. Ford wins 
most of these cases, however, 
because it has been fair to 
dealers, not because the dealer 
didn’t have a “day in court.” 

GM Assistant Counsel Al Power: 
“There is full mutuality of obli- 
gation in this (new GM) contract.” 

GM President Harlow H. Curtice: 
The validity of any cause used for 
cancellation (in the new agree- 
ment) “may be tested in the courts 
with relief in the form of money 


satiied aie tummasnies Ge ccctae oe if it is found that cause 


did not exist.” 
x * * 
ENATOR Butler’s proposal to 
permit a “day in court” after 
unwanted-merchandise cancella- 
tions was endorsed by Senators 


14 Top Dealers 


‘Outline Methods at 
‘Chrysler Forum 


NEW YORK.—The nation’s top 


'14 Chrysler division dealers out- 


lined their profit-making manage- 
sales and merchandising 
techniques last week at the first of 
a series of Dealer Profit Forums. 
Clare E. Briggs, division sales 
vice-president, said forums for 


other dealer groups will be held | 
throughout the country at later |- 


dates. 

Dealers participating 
forum are: C. G. McKimmie, 
McKimmie Motor Co., Inc., Rich- 


shild Motor Co., Shaker Heights, 


O.; Russell Swift jr., Swift & Bach- | 


man, Inc., Quincy, Mass.; J. T. 
Healey, Healey Motor Co., San Jose, 
Calif.; J. E. Murphy, Murphy Bros. 
Motor Sales, Elizabeth, N. J.; 
Joseph Levy, Walton Motors, Inc., 


| Chicago. 


Harold and Jack Friedman, 
Friedman Motors, Inc., Des Moines; 


George H. Harger, Harger- 
Haldeman, Los Angeles; G. P. 
Maloney jr., George P. Maloney 


Motor Co., Canton, O.; C. L. Du- 
Quaine, Gillespie- Blumer Motors, 
Inc., Madison, Wis.; Dan Coppola, 
Dan Coppola Auto Sales, Westport, 
Conn.; R. G. Elfman and Stanley 
N. Kitchner, Elfman-Kitchner Mo- 
tor, Inc., Philadelphia. 


Dealer Tufford 
Tops DeSoto’s 
List of 10 Best 


DETROIT.— Top DeSoto dealer 
for February was Walt Tufford, 
San Diego, according to A. B. 
Nielson, DeSoto general sales man- 
ager, who last week listed the 
month’s ten best. 

Another California outlet, James 
F. Waters, Inc., San Francisco, was 
second. 

Following in order were: Glenn 
Walker, Inc., Detroit; Al Wagner 
Motor Sales, Inc., Youngstown, O.; 
Armory Garage, Inc., Albany; A. D. 
Pelunis, Inc., Lakewood, O.; Stewart 
Motors, Inc., Baltimore; Leo Adler, 
Inc., Detroit; Rosenstock Motors, 
Houston, and Roy Burnett Motors, 
Inc., Portland, Ore. 


Dealer Rizer Fined 
$10,000 in Tax Case 

CHARLESTON, S. C.—Courtland 
M. Rizer, Walterboro automobile 
dealer, has been fined $10,000 and 
given a suspended prison sentence, 
pleading guilty to charges of mak- 
ing false tax returns on 1947 and 
1948 income. 

Judge Ashton H. Williams sen- 
tenced Rizer to a year and a half 
in prison, to be suspended if the 
fine is paid within 90 days, 





in the 


D. L. Blaushild, Blau- | 
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and Representatives of both parties 
in testimony before the Monroney 
subcommittee March 6-7. 

Senator Frank Carlson, Kansas 
Republican, deplored the fact that 
dealers invest years of work and 
savings “without even having re- 
course to the courts if ... rights 
have been’ violated.” 

Rep. Kenneth J. Gray, Illinois 
Democrat and former Chrysler- 
Plymouth dealer, called for a 
joint-responsibility law preventing 
factories from forcing unwanted 
cars on dealers. This view was 
endorsed by Rep. E. C. Gathings, 
Arkansas Democrat. 

Pressure on dealers to take 
more cars than they could 

handle, said Rep. Paul Brown, 
Georgia Democrat, “has led to 
the various evils in the trade 
about which so many bitter com- 
plaints have been filed.” 

Rep. Albert Thomas, Texas Dem- 
ocrat, said that Houston dealers 
favor “day-in-court” legislation to 
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deal with cancellations “four pur- 
ported violations of their selling 
agreements.” 

Rep. Abraham J. Multer, New 
York Democrat, proposed that 
either the courts or three-man 
arbitration teams be empowered 
to review all cancellation actions. 

* * * 
NTERED in the subcommittee 
record by Senator Stuart Sym- 
ington, Missouri Democrat, was a 
pro-“day-in-court” letter from C. 
H. Martin, president of the Mis- 
souri Automobile Dealers Assn. 

Martin said that dealers were 
suffering from a glaring lack of 
security against willful cancella- 
tions by factories. 

Only factory move taken to cope 





|'with cancellation protests has been 


the announcement by GM that 
an impartial umpire will be 
established to review terminations. 
A Dealer Relations Board of top 
GM executives had handled this 
function sincé 1938. 
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A lot of your customers will tow BOAT and UTILITY trailers this 
year. You can make this your business—at a profit! Custom built 
hitches for any make and model car can be shipped to you within 
24 hrs. of receipt of your order—keeps your inventory low! Draw- 
Tite Hitches are complete, ready to install—one-piece, sturdy con- 
struction — cadmium or chrome plated — ‘Only the Ball Shows’! 
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Promotion Seen Boosting Dealers’ Sales .. . 





Willys Makes Suburban Appeal 


By George S. Connell 

Staff Correspondent 
MIAMI. — A novel promotional 
campaign which costs the dealer 
nothing yet is producing sales 
dividends as soon as 60 to 90 days 
afterward has been started by 
Willys Motors in suburban shopping 

centers across the nation. 
Recently the sixth such promo- 





Michigan Okays 
Insurance Deal; 


Illinois Says No 


LANSING.—Life insurance poli- 
cies offered by American Motors 
and Studebaker with the purchase 


of a new car were approved last) 


week by Michigan. 


Joseph A. Navarre, insurance | 
commissioner, said the authoriza-| 
tion was made under the state’s| 


blanket insurance law. 

However, Illinois has _ turned 
down the insurance deal. In Rhode 
Island, a bill was introduced in the 
Legislature which would outlaw the 
insurance. 

Sponsor of the bill is Rep. Samuel 
C. Kagan, partner in an insurance 
firm. The wording is aimed at “gift 
of an insurance policy as an in- 
ducement” to buying an auto. 


Cadillac Leases 
Ex-Hudson Plant 


DETROIT. — Cadillac has leased 
a portion of the former Hudson 
plant at Conner and Gratiot and 
will use it for metalworking and 
stamping operations. 

Cadillac will begin occupying the 


plant about Apr. 15, but no date) 
has been set for the start of pro-| 


duction. The plant was leased from 
Hudson - Detroit Corp., an invest- 
ment organization which purchased 
it last December from Hudson 
division, American Motors. 

Also last week, both Ford and 
Packard flatly denied recurring 


reports that Ford is negotiating for | 


Packard’s E. Grand Blvd. plant 
here. 


Murtes Indicted 
In ‘Auto’ Bribe 


NEW ORLEANS. — Peter W.| 


Murtes, a state representative, has 
been indicted by a grand jury on 
a charge of offering to “sell” his 
vote on a bill aimed at stopping 


used-car dealers from handling new | 


cars. 


It was alleged that he offered to! 


“accept” two free new cars yearly 
from four independent dealers in 


return for voting “no” on the) 
measure. The bill was passed and) 
licensing of fran-| 


provided for 
chised dealers and created a motor 
vehicle commission. Murtes, if con- 
victed. could be fined $1,000, sen- 
tenced to prison for five years or 
both. 


AMC Builds Milestone Car— 


The two millionth car with single-unit 


at its Kenosha (Wis.) plant last Wednesday (March 28). 


| tion, which is called Suburb-O- 
| Ramas, was held at the Biscayne 
Shopping Plaza in Miami. At the 
conclusion of the event, Charles 
A. Watson, Willys general sales 
manager, said: 

| “There are but two products 
which are immediately identifiable 
because of their distinctive appear- 
| ance. The first is the Jeep and the 
| other is the Coke bottle. 

“By displaying the Jeep and its 
| related machines, we want to pro- 
|vide our dealers with a pre-sold 





| product. So we decided to illustrate | 


| these and a dozen other utility 
| wagons and vehicles and to inform 
| potential customers that they were 
| available through local Willys fran- 
| chised dealers.” 

accomplish this without asking 
the dealers for financial support 
and without making the factory 
compete with the Big Three in 
| lush advertising expenditures. 

| He said, “It was carefully calcu- 
lated that the heaviest suburban 
consumer traffic was generated in 
the hundreds of deluxe shopping 
centers from coast to coast which 
are visited by an estimated 53.5 





Pa. House Passes 
Bill Affecting 
‘Truck Brakes 


HARRISBURG, Pa. - 
vania’s House of Representatives 
has passed and sent to the Senate 
a bill requiring 


a safety measure. 
| The measure was backed by Gov. 
|George M. Leader, 
would fix for the first time mini- 
mum brake horsepower and brake 
requirements. 

Under the bill, trucks registered 


required to have a minimum of 
| 1,090 square inches of braking sur- 
face to carry the legal maximum 
| load of 60,000 pounds. 





| ping a loaded vehicle on all types 
of roadway. 


Also, the new bill would xm Bord Me ‘Poncsle of Growth 9 
Told in First Public Report 


vehicles with a declared maximum 
gross weight of over 20,000 pounds 
now operating in the State to com- 


|ply with the new standards by the 


first day of the 1957 registration 
year. Vehicles with a maximum 


gross weight of under 20,000 have! 


to comply by the start of the 1958 
registration year. 

The motor power requirements 
would be one net brake horsepower 
|for every 450 pounds of gross 
weight. 


Hare Raising Car 

CLEVELAND. — Al Podway 
(Dodge-Plymouth) discovered five 
|newlyborn rabbits in a new car. 
| Podway gave four of them away to 
|purchasers of new cars. Janet 
| Brow, his title clerk, took title to 
| the fifth. 





construction was built by American Motors 
Observing the milestone 


Rambler coming off the line are R. N. Custer, right, Kenosha city manager, and J. W. 
Mueller, second from right, plant manager. According to AMC, the first single-unit 
car was produced by Nash in 1940. Hudson adopted that type of construction in 1948. 


Watson said Willys wanted to | 


Pennsyl- | 


increased motor} 
and breaking power for trucks as| 


who said it) 


|million persons daily. 

At the Miami Suburb-O-Rama, 
this plan not only sold Jeeps but 
awakened public interest 
|complete Willys line of four and 
two-wheel Jeeps, the Jeep-A-Trench 
(which digs 800 feet of trench a 


post-hole digger (that sinks a hole 
a minute), and the Jeep Dispatcher 
(a delivery wagon for small busi- 
nesses.) 

The Suburb-O-Rama program 
starts with a full-page ad tied 
in with ads from the cooperating 
shopping centers. In Miami, it 
was Schwegmann’s; in Mobile, 
Ala., the Pritchard Shopping Cen- 


Shopping Center, and in Jack- 

sonville, Fla., the Town and 

Country Shopping Center. 

| Newspaper, radio and TV pub- 
| licity then concentrate on the local 
dealer’s address, since the general 
public is well aware of the shopping 
center’s location. Customers also 
| know there’s plenty of free parking 
|at the center. 

| Following the initial ad, a 
motorcycle-escorted motorcade of 
| all the Jeep products is staged. The 
| drivers wear colorful handkerchiefs 
and straw hats. Included is a sound 
truck which advertises the shopping 
| center as the site for demonstration 
| of all the vehicles and equipment. 

| Local beauties, high school bands( 
preview radio plugs, airplane or 
| blimp advertising are usually ar- 
ranged for by the shopping centers, 
| plus gift balloons, kites, candy and 
| jazz bands. 





James Beatie jr., Willys divi- 


secret of success can be traced to 
the lack of cost to the local 
dealers.” 

“The selection of the cities and 
| the shopping centers is the combi- 
|nation of the efforts of the sales, 
| merchandising and advertising de- 


in the State after June 1 would be| partments, but it is the local zone | 


manager who presides with the 
professional consultant over the 
| three-day campaign. 

“In this way the local dealer 


promotion. 


DEARBORN. — Ford Motor Co.’s 
last week, said that the company 
does not expect record levels of 
production and sales established by 
|the industry last year to continue 
| through 1956. 

“We believe, however, that 1956 
will be a relatively good year for 
Ford Motor Co.,” the report 
added. 

A “Decade of Growth” is the 
theme of the report which outlines 
the 10 years from 1946, when a net 
loss of more than $8 million after 
taxes was experienced, to 1955, 
when a record $437 million profit 
was scored. 

The firm credited last year’s 
achievement as being made possi- 
ble by a “long-range program be- 
gun in 1946.” Another mention in 
the report was to the “new” Ford 
Motor Co. Report figures “attesting 
to (its) growth” included: 

1. An increase in net worth from 
$714 million at the end of 1946 to 
$1,868,000,000 on Dec. 31, 1955. 

2. A rise in total assets from 
$$868 million 10 years ago to $2,585,- 
000,000 at the close of 1955. 

3. A rise in net investment in 
property, plant and equipment 
amounting to $875 million. 

4. Accumulation of $625 million 
in net working capital at year 
end 1955, compared with $343 mil- 
lion at the end of 1946. 

5. Gain of average annual em- 
ployment of more than 80,000 since 
1946 to a total of 181,616 in 1955. 
An annual payroll increase from 


N. H. Auto Record Seen 

CONCORD, N. H. — (UTPS) — 
There will be 140,000 automobiles 
registered in New Hampshire by 
Apr. 1, the deadline for new plates, 
it has been predicted by Frederick 
N. Clarke, state motor vehicle com- 
missioner. This would set a new 
record. 





in the 


minute), the back-hoe digger, the|’ 


| ter; in Atlanta, Belvedere Plaza | 


sional sales manager, said, “The | 


first public annual report, released | 
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Willys Suburban Appeal— 


Dot Roberts perches on a Jeep at the 
Willys was conducting one of its Suburb-O 
help to dealers in selling Jeep vehicles and 
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Biscayne Shopping Plaza in Miami where 
-Ramas, which reportedly have been a great 
equipment. 


Highway Construction Bill 


Moves Ahead in Congress 


WASHINGTON. The House 
| Roads Subcommittee has sent a 
revised version of the Fallon bill, 
master-plan for meeting the 
|nation’s highway _ construction 
needs, to the parent Public Works 
| Committee. 

The measure passed its first 
legislative hurdle without any 
major changes. It blueprints a 
13-year program with contem- 
plated Federal expenditures of 
more than $37 billion, of which 
$25 billion would be applied to 
the interstate system. 


The Fallon bill contains no reve- 
nue provisions — these are the 
|subject of the Boggs bill which 
already has been reported out by 
the House Ways and Means Com- 
mittee. The two proposals proba- 
bly will be combined into a new 
bill for House floor action. 

A controversial section of the 


The present law is based on stop-| never loses the feeling that it is his| Fallon plan is the truck size-and- 


weight freeze which received roads 


$328 million to more than $1 billion. 
6. Provisions for federal income 
taxes during the 10-year period re- 
viewed in the annual report 
amounted to more than $2 billion. 
7. Company’s share of total in- 
dustry factory sales rose from 21.20 
| percent in 1946 to 28.30 percent last 
| year for passenger cars and from 


|21.10 percent to 30 percent for| 


trucks. 
8. In foreign markets, Ford and 
subsidiaries set new sales record 
| of $1,275,000,000 in 1955, topping 
| 1954 by $265 million. 

9. Defense sales amounted to $259 
million in 1955. 

10. Dealer profits up “substan- 
tially” from 1954 and number in- 
creased by 700 during 1955 to 8,900. 


11. Net income for 1954 was $227,- 
838,876. 


U. S.. Aste Exports 
Total 79,293 for 
2 Months; Trail °55 


DETROIT.—U. S. auto makers 
exported 79,293 vehicles in January 
and February compared to 81,132 
in the first two months of 1955, the 
Automobile Manufacturers Assn. 
announced last week. 

The 1956 export total consisted of 
45,430 cars, 34,848 trucks and 15 
buses. The car total declined from 
53,562 a year ago, but truck exports 
increased from 27,537 in the first 
two months of 1955. 

AMA also revealed that factory 
sales of motor vehicles in the first 
two months were 1,353,839, second 
highest total on record. The top 
figure was 1,470,321 last year. 

Domestic factory sales were 1,- 
274,546 vehicles on 1,106,526 cars 
and 168,020 trucks and buses. Do- 
mestic sales totalled 1,389,189 in the 
first two months of 1955. 


|subcommittee approval by what 


was called a narrow margin. 


The section, which has been 
assailed by truck-user groups, 
would deny interstate-system 
funds to states which allow truck 
dimensions in excess of the 
greater of those permitted by 
state laws in effect March 1, 
1956, or those recommended by 
the American Assn. of State 
Highway officials in 1946. 


Fallon bill revisions made by the 
Roads subcommittee would: 

1. Provide for periodic review 
by Congress — annually in the last 
few years thereby permitting 
adjustment the _ distribution 
formula. 

2. Direct the Secretary of Com- 
merce to report to Congress in 
| 1958 on existing toll and free facili- 
|ties which might qualify for reim- 
bursement. 

3. Pay up to 50 percent of the 
cost of relocating public utility 
| facilities, provided total cost is not 


of 


|more than 2 percent of project 
cost. 
| 4. Provide Federal guarantee 


| of bonds sold to build certain 
facilities not on the interstate 

system. . 

5. Apply labor provisions of the 
Davis-Bacon Act to interstate 
systems projects. 
| 6. Increase the parkway authori- 
|zation by $16 million. 

The Boggs bill, financing instru- 
iment of the national highway pro- 
gram, is designed to raise some 
1$13.5 billion in new revenue from 
|}excise tax increases. Term of the 
| bill is July 1, 1956, to July 1, 1972. 

The excise boosts would apply 
|to trucks, buses, truck-trailers, 
| tires, camelback and gasoline held 
| by dealers for sale on July 1, 1956. 
| Refunds are provided with respect 
to inventories of July 1, 1972. 

Proposed tax boosts are gas- 
oline, diesel and other fuels — 
from two to three cents a gallon; 





tires — from five to eight cents 
a pound; new trucks, buses and 
truck-trailers — from eight to 


10 percent, and camelback — a 
| new tax of three cents a pound. 

The bill also places a use tax 
of $1.50 per 1,000 pounds on vehi- 
cles weighing more than 26,000 
pounds gvw. The trucking industry 
plans no opposition to this levy 
before the bill reaches the Senate. 








4 12 Studebaker Dealers 


Ask for Concessions 


DETROIT. — Twelve Stude- 
baker dealers, all members of the 
Detroit Studebaker Dealers Assn., 
have signed a petition asking 
Studebaker management to grant 
the same concessions that have 
been given GM dealers. The deal- 
ers are particularly interested in 
getting the 100 percent labor war- 
ranty clause. 

Also, the dealers are attempt- 
ing to arrange a meeting with 
“somebody near the top” so that 
they can personally discuss their 
demands. The dealers hope to ar- 
range a meeting Apr. 3 (tomor- 
row). 
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Weekly Pace Drops Again .. . 





First-Quarter Output 
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the previous week. Mercury also 
showed an improvement as it 
jumped car output from 4,127 
units a week earlier to 5,000 units 
last week. Lincoln upped its pro- 
jection from 774 units the previous 
week to 815 cars last week, while 
Continental remained steady at 30 
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The association estimated that 
the state’s dealerships employ 5,500 





CIT Sees Auto Total 
Hitting 69 Million in ’65 
NEW YORK. — There will be 

69 million cars in the U. S. in 


1965, according to an _ estimate 
by Universal C.L.T. Credit Corp. 


| dled $770,000 in Federal Social 
| Security taxes on a 56-50 basis with 
| employes. 

The poll showed dealers to be 
active in a host of community 
activities, including church work, 
veterans’ programs, Boy Scouts, 
4-H, Parent-Teacher Assn. and 
Future Farmers of America. 

The replying dealers hold many 


| 


Trail 755 Level 


Oldsmobile dealers delivered 12,- 
069 new cars in the second 10 days 
of March this year, compared to 
17.028 in the like 1955 period and 
13 980 in the first 10 days of March, 


according to J. F. Wolfram, gen- 


eral manager. 

Average retail deliveries per sell- 
ing day were approximately the 
same for the two periods. Total 





‘Light’ Job for Jeep— 


Willys Motors, Inc., with the Toledo 


ALBANY. — The Legislature has 
passed a compromise measure re- 
quiring annual inspection of auto- 
mobiles four or more years old. 
Gov. Averell Harriman has agreed 
to approve it. 

The bill also calls for inspection 
of all used cars, regardless of age, 
at the time of sale. The inspections 
will be carried out at State-licensed 
garages and service stations and 
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electronics division, Kaiser Aircraft and 
Electronics Corp., has produced this Jeep- 
powered 2,000-watt searchlight. Mounted 
on a standard CJ-5 Universal Jeep, the 
searchlight is operated as a_ self-con- 
tained traveling unit capable of provid- 
ing light anywhere under any conditions. 
The vehicle was built for border patrol 
work in an Asiatic country, but similar 
units are udaptable for use in law en- 
forcement, civil defense, fire protection 
and on construction jobs. 











retail sales for the year from Jan. 
1 through March 20 total 107,623 
cars. 

Holiday hardtop models, both in 
the two-door coupe and the four- 
door sedan, continue to enjoy in- 
creasing popularity, according to 
Wolfram. Since the start of the 1956 
model run in October, 66 percent 
of Oldsmobile’s production has been 
allocated to Holiday sedans and 
coupes in all series. 


The increase will be about 44 
percent, C. I. T. said, noting that 
registrations now total some 48 
million. 

The credit firm said the 69 
million figure would be 1.1 cars 
Per family against less than one 


civic positions. Of the 175 who an- 
swered the questionnaire, 19 were 
mayors; 29 were councilmen; seven 
were members of the State Legis- 
lature; three were county commis- 
sioners and 16 were school board 
members. 

There also were 19 luncheon club 
now, and 2.7 persons per car | officers and 21 presidents or board 
@ compared with three now. members of local chambers of com- 

CTCL. 


will cost about $1.25. a 

To clear the way for the com- oe 
promise plan, the Legislature re- 
pealed a semiannual inspection law 
which had been scheduled to start 
Dec. 1. 

The new measure, narrower in 
scope than the repealed act, calls 
for inspections of brakes, steering 
and lights. The original law also 
had included horns, tires, glass and 
windshield wipers. 
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Split Vote... 


Unions 





Drive for Salesman 
Continues in High 


By Joseph M. Callahan | 
Staff Writer 
HERE was more evidence last 
week from four cities indicat- 
ing that the unions are stepping 
up drives to organize auto dealer- 
ships. 

The latest election 
results reveal that 
the unions have won 
two elections and 
lost two. In addition, 
elections in eight 

dealerships are being sought. 
In the Detroit area, the Michi- 


Mexicans Seek 
Higher Octane 
In Motor Fuel 


MEXICO CITY: — The Mexican | 
Automotive Industry Assn. has 
asked Petroleos Mexicanos (Pe- 
mex), the official oil company since 
1938 when the industry was nation- 
alized, to produce a better gasoline. | 

The MAIA said 90-octane gaso- 
line would be “very adequate” for) 
automobiles with latest model en- 
gines. Motorists and the industry 
in general have complained that 
gasolines retailed in Mexico are not 
adequate. | 

Some have declared that these 
fuels are “no good at all” for high | 
compression engines. Others blame 
inferior gasoline for “constant de-| 
fects appearing in autos.” 

The association said motorists | 
are willing to pay more for better | 
gas figuring that it will compensate | 
by fewer less cost of money and| 
time for repairs. The low octane| 
fuel, it was said, also hurts the| 
motor tourist business. 








| 
| 
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New Bill 


(Continued from Page 1) 


liable for any false or misleading | 
advertising sponsored by the fac- 
tory or dealers. The FTC would 
enforce both the anti-bootlegging 


and advertising provisions. 
* * * 
EANWHILE, appearances by 
representatives of the Big} 


Three auto manufacturers were| 
scheduled for next week before a/| 
House Commerce subcommittee, | 
headed by Rep. Arthur Klein, New 
York Democrat. 


The House group will discuss | 
three dealer bills — those dealing} 
with phantom freight, bootlegging} 
and territorial security. GM’s ap- 
pearance is set for Apr. 11; Ford's, 
Apr. 12, and Chrysler's, Apr. 18. 

Senator Bennett voiced the 
opinion that his bill would not 
violate any laws, whereas pro- 
posals for permitting factories to 
cancel bootlegging new-car deal- 
ers might be held in violation of 
antitrust laws. 


He said that the extended war- 
ranty would reduce bootlegger 
profits and provide non-bootlegging 
dealers with more profit from serv- 
icing. 

Admitting that spokesmen for 
both the factories and dealers had 
dissented from his plan, Senator 
Bennett said he and Payne were 
proceeding with the introduction of 
the bill in order to protect public 
interests. 


Safety Film 
Ford Offers Documentary 


On Traffic 


DEARBORN. A 27-minute 
documentary film showing how pri- 
vate citizens can help promote 
highway, traffic and safe-driving 
improvements is available from 
Ford Motor Co.'s film library. 


The film was produced by Ford 
in conjunction with its “Freedom 
of the American Road,” a 120-page 
volume on highway and traffic 
problems. 

Problems confronting a San 
Francisco suburb, Pittsburgh, St. 
Joseph, Mo., and rural areas in 
No Carolina and how they were 
solved are dealt with in the film. | 





| Buick Union Withdraws 





gan State Labor Mediation Board 
reported that Local 376 of the 
Teamsters Union has won elec- 
tions among mechanics at two 
more dealerships. The pro-union 
vote was 17-0 at Jerome Motor 
Sales (Cadillac-Oldsmobile), Pon- 
tiac, Mich., while it was 13-6 at 
Fernwood Chevrolet. 

The Detroit union also has asked 
the board for elections in seven 
dealerships: Keller-Koch, Ine. 
(Chrysler- Plymouth), Wilson Co. 
(GMC), Ray North (Ford), Can- 
field Motor Sales (Dodge-Plym- 
outh), R. F. Hutcherson (Lincoln- 
Mercury), Bill Brown (Ford) and 
Dameron Motor Sales (DeSoto- 
Plymouth). 


* * * 


N DETROIT, Thomas Roumell, 
regional director of the National 
Labor Relations Board, reported 
that the Teamsters Union has been 
decertified as bargaining agent at 
Buick’s factory retail outlet. 
Roumell said the decertification, 
requested by Buick Retail, was ap- | 
proved after Local 376 filed a “dis- | 
claimer of interest” in the firm. 


Under NLRB rules, a decertifi- 





cation election will be held at the 
concern after six months if the | 
union indicates that it is again 
interested. 


This case is of particular interest | 
in Detroit because it was at Buick} 
Retail that Local 376, after more 
than a year of fruitless organiz- 
ing, last year won its first election. | 


Many dealers at that time felt, 
that the union broke through dealer | 
resistance by winning the election. 
Now the union is out at Buick 
Retail, but Local 376 has gone on to 
win elections in more than 30 other 
Detroit dealerships. 

+ * ok 


Union Loses, 15-1 


N ARLINGTON, Va., Local 1391 

of the Retail Clerks Union suf- 
fered a resounding 15-1 defeat in 
an NLRB election at Rosenthal | 
Chevrolet. This poll was among) 
salesmen. 


Another union defeat was sus- 
tained at Whippany Motor Co.,| 
Whippany, N. J., where service per- | 
sonnel voted 6 to 5 against both| 
the Machinists Union and the} 
Teamsters Union. 


| 

In Tampa, Fla., the United | 
Auto Workers has asked for an | 
NLRB election among service 
employes of five establishments 
operated by Hunt Truck Sales & 
Service. 


Meanwhile, Norman Matthews, | 
director of the UAW’s Chrysler de- | 
partment, announced last week that 
all Chrysler hourly and salaried 
employes covered by the UAW con-| 
tract will receive wage increases | 
Apr. 1 under the annual improve- 
ment factor clause. 


He declared, “Hourly-rated work- 
ers will receive a pay boost of six 
cents an hour, or 2% percent of 
their hourly rate, whichever is 
greater, while salaried workers will 
receive a wage hike of $10.98 or 3 
percent of their base monthly pay, 
whichever is greater.” 

* * * 


U. S. Okays S-P Pact 


ATTHEWS also said last week 

that the Treasury Department 
and the Department of Labor offi- 
cially have approved the supple- 
mental employment benefit (SUB) 
plan negotiated by the UAW and 
Studebaker-Packard. 


He said that “this means the 
plan can go into effect on Sept. 1 
of this year. as scheduled, after 
which date Studebaker-Packard 
workers will be eligible for bene- 
fits if laid off. The UAW-Stude- 
baker-Packard contract provides 
for the best SUB plan yet nego- 
tiated in the auto industry,” he 
declared. 

Matthews said that SUB has al- 
ready been approved in Michigan 
and California and that, if Indiana 
did not okay the plan, the workers 
would receive the SUB benefits in 
a lump sum when their state bene- | 
fits were exhausted or upon their! 
return to work. 
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CLASSIFIED WANT ADS 





Reaching an estimated 150,000 


RATES: TWENTY-TWO CENTS (2 


readers 


engaged in all 


2c) PER WORD FOR EACH 


branches of the nation's automotive industry. 
INSERTION. 


POSITION WANTED ADS, 


lle PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 
and address at regular rates. Add One Dollar ($1) per insertion for use of a box number. Replies to 
ee me ee aie het) ee ae a ee od oh CE 





TEN DAYS 


IN ADVANCE OF PUBLICATION DATE. Contract rates supplied upon request. 


WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 





HELP WANTED 
GENERAL SALES MANAGER by large | 


well established Ford dealership located 
in major southwestern city. Must have 
outstanding ability backed by character 


and ambition. Top incentive and oppor- 
tunity. Box 5958, c/o Automotive News, 
Detroit 26. 

OFFICE MANAGER FOR 1,200 car vol- 
ume Buick dealership in southern Cali- 
fornia. Motor Holdings experience help- 
ful but not necessary. Top salary and 
new car furnished the right man. Must 
be under 50 years. Box 5961, c/o Auto- 
motive News, Detroit 26. 


OPPORTUNITY AVAILABLE for general | 
sales manager of proven ability leading | 
to complete general manager authority 
and responsibility as well as interest in 
business. Multiple point Ford operation. 
Excellent compensation plan. Reply and 
negotiations strictly confidential. Box 
5959, c/o Automotive News, Detroit 26. 


GENERAL SALES MANAGER for large 
Chevrolet dealership in mountain states 
area. Expanding sales activities demand 
the best of qualifications. Excellent sup- 
porting parts and service departments. 
Opportunities unlimited. Box 5962, c/o 
Automotive News, Detroit 26. 


GENERAL MANAGER FOR Ford multiple 
point volume operation. Complete respon- 
sibility, excellent salary and percentage 
of profits with contract to purchase sub- 
stantial or complete interest over reason- 
able period. No investment required. Re- 
ply complete details. Box 5960, c/o Auto- 
motive News, Detroit 26. 


WILL MANAGE RETAIL automobile busi- 
ness for absentee or retiring owner with 
option to buy. Age 51; 28 years’ experi- 
ence in automobile business as _ retail 
salesman, used car manager, new car 
manager and general manager of one of 
the largest dealerships in the United 
States; 20 years in the same place; last 
7 years owned agency in city of over 
200,000. Have plenty of money to buy 
any deal. Only interested in business that 
will stand most rigid investigation and 
that needs this type of man. Prefer GM 
deal; not interested in multiple dealer 
city. Can give highest personal and bank 
references. All information confidential. 
Reply Box 5886, c/o Automotive News, 
Detroit 26. 





EX-AUTO DEALER, 39, has _ purchased 
fine automobile experience by running 
own ‘‘Big 3°’ dealership in dying town 
Knows all phases of dealership opera- 
tion—new, used car merchandising. Mid- 


west preferred. Box 5963, c/o Automo- 

| tive News, Detroit 26. 

CONTROLLER — TOP flight executive. 
Heavy background in business manage- 
ment, finance, accounting, cost control, 
planning, etc. ‘‘Big 2°’ experience. Lo- 
cated east coast. Box 5964, c/o Automo- 


tive News, Detroit 26. 





AUTO FINANCE — WOULD like position 
with a finance company or the auto 
financing department of a _ progressive 
-bank, location not important. Thirteen | 
years with GMAC prewar and eight 
years a GM dealer (just sold out). Mar- 
ried, grown children, 51 years old, ex- 
cellent health. Box 5965, c/o Automotive | 
News, Detroit 26, 


AUCTION PROMOTION. I am desirous of 
promoting and operating an auction for 
an individual or group willing to offer 
good facilities. Experienced in operating 
one of the largest and finest auctions in 
the country. The best qualifications. Com- 
plete details requested in reply. Box 
5966, c/o Automotive News, Detroit 26. 

OFFICE AND BUSINESS manager experi- 
enced in all phases including operating 
controls. Central or southern California. 
Box 5967, c/o Automotive News, Detroit 
26. 








OFFICE-PARTS-ASSISTANT manager. Ten | 
years’ experience—Nash dealership; office | 
manager, assistant dealership manager, 
parts. Presently employed. Available | 
June ist. Can meet for personal inter- 
view. Age 45. Prefer southwest or south. 
Box 5968, c/o Automotive News, Detroit | 
26. 





ATTENTION, 
MANUFACTURERS REPS. 


DO YOU NEED NEW LINES? 
Automotive News can help you by 
bringing your wants to the atten- 
tion of manufacturers. 

An advertisement in this section 
will do the trick at a nominal 
cost. 

AUTOMOTIVE NEWS 
Classified Want Ad Department 








POSITION WANTED 





Executive Secretary 


Age 30, desires interesting and challenging 
position in automotive or related field. Ten 
year's extensive ‘Big One" factory-dealer 


| experience. Top skills. Locate New York City. 
Detroit 26. 


Box 5976, c/o Automotive News, 





TRUCK MANAGER OR SALES manager. 
Twenty-five years’ experience truck and 
fleet sales. Considered top notch man in 
all phases of truck selling. If you want 
profit and volume, I am your man. Box 


5939, c/o Automotive News, Detroit 26. | 


years’ experience. Now employed large 
Chevrolet dealer. Can assume full respon- 
sibility any size. South and Chevrolet 
preferred Box 5940, c/o Automotive 
News, Detroit 26 


DEALERSHIPS AVAILABLE 





Unusual Opportunity 


To open new market area 


| SERVICE MANAGER, 48, single. Sixteen | 


in metropolitan | 


Detroit. 
New car agency available to responsible | 
party. Potential unlimited to aggressive 
individual. Requires sizeable investment to 


line of 
5980, 


handle medium and quality price 
cars. One of ‘Big Two.'' Write Box 
c/o Automotive News, Detroit 26 for 
details. Include full capital particulars. 





DEALERSHIP HANDLING Lincoln-Mer- 
cury—-midwest. New building with used 
car lot along side. Excellent potential in 
wealthy farming community. .Can pur- 
chase building or will lease. Stock and 
equipment all up to date. Box 5970, c/o 


DEALERSHIPS AVAILABLE 


10600 Pu 


<< — 






DEALERSHIP HANDLING Dodge-Plym. } -HEVRO 
outh. Good substantial Texas town ap. car, no 
proximately 15,000 population. No in-line mum. | 
competition in county. Close proximity fer we: 
largest car-truck market in Texas. County cessful 
income diversified: oil, cattle, farming, approv: 
All modern facilities, very low rent, no Replies 
real estate. Sell all or just shop equip. 9 Box 59 
ment, parts, fixtures. Potential about 200 4 26. 
units. Family illness forces sale. Box 'oASH A 
5973, c/o Automotive News, Detroit 26. ie 

; ’ point « 

7 or mu 

HANDLING CONTINENTAL-Lincoln-Mer-. olds-C? 
cury—located on main street of Quincy, and ot 
Illinois. 50,000 population. Sold 228 new Factor! 
and 475 used with total sales of $1,250.- ence a 
000. Service absorption of 68% average, necessa 
_Net profit for 1955 equalled $230 per Box 59 
new unit plus salary. Rent for all facili- 6. 
ties $400 per month with 4% years to § ~~ — 
g0. Price $32,000 for clean parts inven- 7 
tory of $20,500 and $25,000 equipment ——— 
depreciated to $12,500. Have purchased IN 
larger dealership and must move fast, @ 

Write or call Gene Cable, 1110 Maine St., § 
Quincy, Ill. Phone BA 3-6210. , e 
| DEALERSHIP HANDLING Buick East . 
Tennessee TVA—-atomic energy area, ‘ 
Small town, 25,000 in county. Low over- ° oe 
head. Lease building, lot. Will pay for e ey 
itself in one year. Owner moving to g Full time 
larger deal—same make. $15,000. Box Cal 
5974, c/o Automotive News, Detroit 26. @ Aut 

GM DEALERSHIP AVAILABLE—Fastest — 
growing city in the mid-Hudson -Valley 
of N. Y. State. No trucks. Health reason anv Ss. W 
for selling. Excellent opportunity to 
make money on lease and real estate. 

GM approval necessary. Write in confi- 


full 
| 


Automotive News, Detroit 26. 

FOR SALE—WELL established dealership 
handling one of the ‘Big Three’’ in| 
prosperous central New Jersey area of 


100.000 shopping population. Sales during 


past five years between 450 and 600 
units annually. No real estate no used 
ears or accounts receivable Davies & 
Davies, 152 Market St., Paterson, N. J. 
MUlberry 4-2115. 


ESTABLISHED AND profitable dealership | 


handling Pontiac automobiles. Sold over 
120 new units in 1955. Potential unlim- 
ited. In fast growing Chicago suburban 
area—Barrington, Illinois. Will sell for 
$15,000. Will more than pay first year. 
Will lease or sell building. 
Auto Sales, 117 N. Cook St., 
Ill. Phone Mr. Urban B. Comes, 
rington 2100. 


DEALERSHIP HANDLING “Big Two" in 


Barrington, 
Bar- 


wealthy southwestern city of 500,000 
population. Ideally situated on two busy 
thoroughfares. Building over 60,000 


square feet with excellent layout for effi- 
cient operation. Highly productive used 
car lot with excellent facilities on corner 
of very busy intersection. Potential S800 
to 900 cars. Other dealer in town doing 
better with same potential. Other busi- 
ness interests, demanding the owner's 
time, reason for selling. Excellent oppor- 
tunity. Assets and lease only. Box 5975, 
c/o Automotive News, Detroit 26. 





FOR SALE 
Now Handling 
PONTIAC and GMC TRUCK 
FRANCHISE 


Barrington | 


| of the assets 
| receivables 
| ments. Profit possibilities are improving daily 


| FLORIDA — ONE OF THE oldest 


New brick garage. 50xI40 feet. Three outside | 


all around garage. Parts, accessories. Two 
twin post hoists—new. Old established busi- 
ness for 40 years. Will sell lock, stock and 
barrel for $35,000. In a town of 4,000—good 
farming area. Doing a good business. Reason 
for selling—old age. Parts, accessories, equip- 
ment, full office equipment, files, parts bins 
and etc. inventory at cost for $16,000. 


Mail Inquiries to 


B. L. CROWELL 
Coudersport, Pa. 


| (On Main St. in center of town—on Route 6) 





HAVE YOU BEEN TOLD to move to a 
high and dry climate? Then this is for 
you! Southwestern new car dealer needs 
partner with cash. Town of 15,000 popu- 
lation in mountains with huge trading 
area. Net over $36,000 last year. $30,000 
will handle one-half interest. Too good 
to be true? I have the figures to prove 
it. Write Box 5972, c/o Automotive News, 
Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 
Automotive News will not divulge the 
name of any classified advertiser using 
a box number. For our readers who 


wish to protect their identity when an- 
swering box number ads, 


we suggest 
you send your replies direct to Classified 
Manager, Automotive News. Enclose a 
note listing the concerns which you 
would not want your letter to reach. 
Your reply will be destroyed if the ad- 
vertiser is one you have mentioned; 
otherwise it will be forwarded im- 
mediately to the advertiser. 





| doors. Back entrance to shop with large lot | 
| and outside sales platform. Plenty of space 








dence Box 
Detroit 26 


5981, c/o Automotive News, 


FOR SALE—WELL established GM dealer- 
ship in southeastern Pennsylvania. Trade 


area of 300,000. Fast growing commu- 
nity. 150 to 250 car. Three-quarter mil- 
lion gross. Will earn cost in two years. 
No real estate to buy. Reasonable rent. 
Reason, health. Box 5978, c/o Automo- 
tive News, Detroit 26 


DEALERSHIP AVAILABLE handling Pon- 
tiac. Good location—southeast. Excellent 
small town near two cities. No used 
cars. No accounts. Good inventory parts 
and equipment Will deal. Have other 
interests Box 5971, c/o Automotive 
News, Detroit 26 





FRANCHISES 
OPPORTUNITIES 


This is a good time to get into the automo- 
bile business. A liberal number of dealerships 
available at prices representing a true value 
only—exclusive of used cars, 
and other nonessential require- 
wishes and we can 


—so let us know your 


serve you. 


AUTOMOTIVE ENTERPRISES 
10600 Puritan Ave. 





Detroit 38, Michigan 





FOR SALE ESTABLISHED 
handling Buick cars 
tential in Knox, Indiana. Will sell or 
lease building. Buy only actual inven- 
tories, approximately $13.000. No «ac- 
counts or used cars. Reason for selling— 
owner desires to retire. Goodall Buick 
Sales, 604 S. Heaton St., Knox, Ind. 

“Big 
Three’’ automobile and tractor agencies 
$75,000. $25,000 will handle. H. L. Cham- 
bers, Wauchula, Fla. 

DEALERSHIP HANDLING FORD—Colo- 
rado. Excellent town of about 5,000 cov- 
ering a large prosperous trade area. In- 
ventory and equipment only. Building 
and lot can be favorably leased. Approx- 


dealership 
150 to 175 car po- 





imately $28,500. Inquiries confidential. 
Box 5950, c/o Automotive News, Detroit 
26. 


DEALERSHIPS WANTED 
CADILLAC OR CADILLAC dual. Factory 
approval assured. Cash for immediate 
transaction. Replies strictly confidential. 
Address 519 S. Church St., Jacksonville, 
Til. 


DEALERSHIP WANTED. Chevrolet or We 
dual in midwest or south, 150 to 200 
potential. Will pay cash. Box 5955, c/o of 
Automotive News, Detroit 26. 
4. 
rec 


“LEADING USED P 
CAR AUCTIONS" 


The ‘‘Leading Used-Car Auc- 


tions In The Nation’’ Directory 


has been moved to page 42, 
and will, from now on, appear 
on the first editorial page of | 


used car price listings. 















































































































1956 55 


MISCELLANEOUS 


INSIST onthe BEST 
The COST is LESS 


The ORIGINAL "YELLOW" 


Automatic Braking 


NEW LINES WANTED 








Accounts Wanted 


Have state wide auto dealer contacts as well 
as industrial and manufacturing contacts. Cen- | 
trally located office with complete staff of | 
personnel. | 
| 
| 
| 


Box 5977, c/o Automotive News, Detroit 26. 








~ SHOP EQUIPMENT FOR SALE 








| DYNAMOMETER—ALMOST new. Specifi- | 
cation top floor mounting. Portable in- | 
strument stand with built-in auxiliary | 


vehicle cooling system, inertia fly wheel | 







The ONLY @ TOW BAR @ That 
Gives You A Full Floating 


and ramps. Imperial Motors, Inc., 307 E. | 
Grove St., Bloomington, Ill. | * 
| ONE KENT-MOORE carbon biaster, new— | WRIST ACTION Ride and Tow 
latest type. At half price Baudinos | : 
Suck. Herrin. ii on all type.roads at all times 
et Si 4 WITHOUT any strain to bump- 
MISCELLANEOUS 
“KFM” TRUCK COVER and bow assem.|f e's Or tow bar. 
b'’. Sturdiest, simplest, most practical 
unit for all % or %-ton pickup bodies. | 


= 4 AUTOMOTIVE NEWS, APRIL 2, 
— < + DEALERSHIPS WANTED | BUSINESS OPPORTUNITIES CARS FOR SALE 
—— |FOR SALE, DAYTONA BEACH, Fia., 
oe | beautiful 10 unit ocean front motel on 
| ; T T ‘“‘World’s Most Famous Beach.’’ Con- ° ° ° 
| po You WAN oO tains five apartments, four hotel rooms Buy in Miami 
: SELL OUT? | and a luxurious two-bedroom owner's 
} | home overlooking the ocean, Best ma- 
r sonry. Tile roofs. Expensively furnished 400 1956 Models 
Ea i“ throughout. TV lounge. Situated on 100 
e have a lot of well qualified buyers who | foot ocean frontage which is beautifully Ford, Chev., Plym., Olds, 
S, are™ anxious to get into the automobile | landscaped with lawn and palm trees. . 
‘3 h with | Good income. Full price only $89,000 with : ’ 
» business. a ae = Our $20,000 cash down. Balance on liberal Buick and Cadillac 
° egarding the sale of your business? = terms. For details, write Lund Realty, 
| fee for finding you a buyer is modest. 725 N. Atlantic Ave., Daytona Beach, Sedans — Convertibles — Hardtops 
| Services strictly confidential. Write us today Fla. — Station Wagons—driven 3,000 to 
Im iy for forms 4,000 miles—delivery arranged. 
. . DAYTONA BEACH, FLORIDA 
Automotive Enterprises New apartment motel overlooking boardwalk MORSE AUTO 
10600 Puritan Avenue, Detroit 38, Michigan | and ocean (AAA location). Six beautifully 
3 furnished efficiency apartments complete in 
4 | every detail, Finest construction. Will stand RENTALS 
_§ rigid inspection. Price $72,500. (FIRM). At- 
lym | CHEVROLET DEALERSHIP—400 to 700 | tractive terms to qualified buyer. 7726 N.E. 2nd Ave. 
1 ap- | car, nothing smaller. City of 40,000 mini- | A. E. Cleveland, Realtor 
n-line mum. Will consider any location but pre- | 2926 South Atlantic Ave. | Daytona Beach, Fla. Miami, Florida 
imity fer west coast. Presently operating suc- 
ounty cessful smaller Chevrolet deal, Factory 
ming, approval already assured. Can finance. ON WORLD’S MOST FAMOUS beach— 
t, no Replies will - — Goan’ Garren Daytona Beach, Fla. Modern, ocean 
quip- @ Box 5969, c/o Automotive News, Detrol front, luxury court. 300 foot ocean front- 
" hal 26. ae has ok eg ca age. Twenty beautiful masonry units.| ROBINSON AUTO RENTAL 
OX E-7e ? > ; col 2 . Cc - 
: CASH AVAILABLE TO purchase principal Units two to seven years old. Ceramic 
t 26. point dealership or interest in principal tile floors. Nicely furnished. Tile roofs. FLEET LEASED CARS 
7 or multiple point. Ford, Chevrolet or Grossing over $40,000, audited figures. 1954 1955 
‘Mer. Olds-Cadillac. Parts stock must be clean Priced to sell quickly. Requires ner f = 
incy, and other assets at fair market “value. $40,000 down. Only Florida area wit | 
new Factory approval’ assured from experi- two tremendous tourist seasons. For de- CHEVROLETS, FORDS, PLYMOUTHS 
250,- ence and background. Prefer, but not tails, write Lund Realty, 725 N. Atlantic Deluxe and Standard— 
rage, necessary, re z gg Rr Ave., Daytona Beach, Fila. Many two-tones 
ve 5979, d ) ve News, De -- —--- —— —___—_—— ‘ P 
acc See tomas Nev Div | MANUFACTURERS’ REPRESENTATIVES | ow, ovatebleof Herts, Stations tn the fo 
Ff ‘ ko 7S. are : : ' 5 . 
aa ‘DEALER SERVICES CHOICE TERRITORIES—Many U.S. areas ington, D. C., Pittsburgh, Akron, Cleveland, 
a — —— — New patented spark plugs with first | Detroit, Flint, Chicago, Milwaukee, Cincin- 
andl ae es a. |nati, Louisville, St. Loute, Kansas City, ° 
jase 7 i , , 
fast, & INVENTORY SERVICE Sin Tees "an can wleuer | coln, Neb., Oklahoma City, Fort Worth, Dal- | 
St ; Parts and Accessories ‘ Detroit, Mich, Ty. 7-0800. “* | las, "Senin ie sowras, 
CERTIFIED REPORTS 
East e i tecntna ee emdes DIVISION 
see @ Shortage or Overage Establis : 
ver keqoy inna cata, EXCESS SHOP EQUIPMENT? 115..0000.55%u wor, Wiblrtst 
era @ Analysis of Methods and Procedures , . & ' ° 
; ton Full time experts. No pick-up part time help. Why not sell that extra equipment now 
Box Call or write for service details standing idle in your shop? 
26. Automotive Inventory Service Co. . ‘ . ‘ : tt 
: 10040 Freeland Detroit 27, Mich. WE 3-6445 An > mare in this section is the ATTENTION DEALERS gs 
stes Western Dealers Attention answer! 
ne 429 S. Western Ave. Los Angeles 5, Calif. AUTOMOTIVE NEWS ee aa SALE OF 
son Du 9-5095 Po 
t ‘. 
ated —__—_—— = . e ae = ~ | Excellent Bodies - Good Motors - Heaters 
onfi- HELP WANTED Upholstery New 
cae BUY NOW — LOWEST PRICES EVER 
iler- 1951-1952 
rade WE N EED Plymouths — Fords — Chevrolets 
mu- 
mil- 1 to 500 
ars 3 
— MORRIS FREEDMAN 
DITORS 54th & LINDBERGH BOULEVARD 
ton. TRAVELING AU PHILADELPHIA 43, PA. 
lent SARATOGA 7-2300 
ised 
rts AUTOMOBILE EXPERIENCE PREFERRED 
ther 
tive 
Top Pay EX-TAXIS 
— All Expenses Paid 
= : PRICED RIGHT 
Assigned Territory 
A f Ad 1954-55 Fords—Chevys—Plymouths—DeSotos 
Opportunity or vancement Our great taxi volume assures steady supply. 
Write, Call, or Come to FUTURE MOTORS 
mo- 
. e . 
ips Hull-Dobbs-Oakley Supervision Service 37-01 Queens Blvd. Long Island City, N. Y. 
jlue ® : -602 ST 4-635! 
a 104 S. Third St., Memphis, Tenn. Phone LD-601 or LD-6 ahh fer Wnany tnuhes an Shtactd Sebaiioausia 
ire- Operating From Honolulu to Puerto Rico 
aily 
CARS WANTED 
can Degman es 
CADILLAC — SHARP 1952’s-1956’s. / Al 
ee ee a aden body styles. Chrysler, DeSoto eight pas- 
oe DEALERSHIPS WANTED senger sedans only. Prices gladly quoted. 
me AND McClintock-Cadillac, Ivanhoe 7-5046, Lan- j 
. sing, Mich. | 
nm 
» PARTS FOR SALE | 
oo SCARCE CHRYSLER Corporation parts | 
WANTED qum=s FORD DEALERSHIPS | for old timers and late models. Priced to |} 
hip | move. Serro Motor Sales, Irwin, Pa. UN 
»0- | 3-4400. 
_ Handling 300 units and above yearly—located in the South and Midwest. Factory Renee are eee ere es : 
“e approval assured. Plenty of ready cash for quick buy-outs. All replies held in 
me ff ieee BUICK PARTS 
ick 
| 
= We are looking for General Managers, Sales Managers, and Business Managers that | 
sig ; : 
Ps. are experienced and qualified who are interested in management and ownership All Other GM Parts Also 
m - possibilities. Write giving complete background and enclose recent photograph. UP TO 50% DISCOUNT 
- All replies confidential. 
~~ Extra Discount on 
n- BEN GRIFFIN MANAGEMENT CO. Special Phone Orders 
ng 
X- 1601 S. ERVAY DALLAS, TEXAS Fast—Direct—C.0.D. Service 
al. 
F ArtH Buick 
rt Fansen Buick, 
CARS FOR SALE | 
ry nc. 
: ATTENTION DEALERS! pdaeann ear 
e, * Largest Buick Parts Dealer in U. S. 
or World's Largest Wholesaler of fine used cars has large selection 1000 S. Wabash Ave., Chicago, Ill. 
/o of Beautiful 1953-54-55 Ford, Chevrolet and Plymouth 2 and Phone WAbash 2-1030 









4 doors. Every color to choose from, many two-tones. All cars 
ready for your floor. 


SPECIAL QUANTITY PRICES 
INDOOR DISPLAY 
GUARANTEED TITLES 
STOP AND SHOP—300 TO CHOOSE FROM 


THE R. A. COMPANY THE R. A. COMPANY 


13315 Brookpark Road 3722 Market Street 
Cleveland 11, Ohio Philadelphia 4, Pa. 


Clearwater 2-2400 EVergreen 2-0400 











PARTS WANTED 








GENUINE FORD CONTACT sets. 1,500 
A12199. 1,000 78-12107. 50 18-12107. 
Denslo F. Hamlin, Export Sales Direc- 
tor, 124 Oak Ave., Hempstead, N. Y. 





2 












ENGINES WANTED 
FOR SOUTH AFRICA 


FORD — General Motors and Chrysler prod- 
ucts. New sub assemblies also used sub 
assemblies suitable for reconditioning. For 
further information reply to Mike Appel Mo- 
tor Co., Ltd., Box 3648, Johannesburg, South 
Africa, or to Brown Bros. Export Corporation, 
Shippers, 1225 Broadway, New York |, N. Y. 
























BUSES WANTED 
WILL BUY USED school buses—36 to 66 


passengers. One or twenty, also airpor- 
ters. Dealer, Box 5982, c/o Automotive 
News, Detroit 26. 








Quickly assembled. Unit can be removed | 
and put back on body 


1.C.C. DEMANDS 


in two minutes, 


without tools. Sides and rear curtains e 

roll up. Clear plastic windows on front Controlled Steering 
and rear curtains. Air Force blue or 

olive drab material. In ordering, give On All Hook-Ups 
make, year, model, tonnage, body meas- . 

ure. Your cost, %-ton cover with wood eee also Safety Chains 
bow assembly, $70.50. %-ton cover, 

metal bow assembly, $87.50. 24-hour COMPLETE with 

service. Write for literature. Big Buck Guide Cabli d é 45 
Automotive Supply Co., 307 Cambridge | uide abies an 

St., Boston 14, Mass. |§ BRAKE HOOK-UP.......... 
lati aiacimatiil ainsi | Meets ALL 1.C.C. Requirements! 
1000 BUSINESS CARDS, raised printing e e e 

(1 color), $3.50; (2- color), $4.50. Cut 

insertion—50c extra per 1000. Samples 

free. Dealer name plates, Labels of all WITH BRAKE HOOK-UP 
kinds. Send requirements. Business Spe- ~ 45 LESS 
cialties, 1422-A Rosemont, Chicago, III. ONLY. : % GUIDE 

CABLES 


Meets 1.C.C. Strength Requirements 


—SPECIAL— 


Protecto Covers (Tailor Made). 
Carrying Bags. 
SAFETY CHAINS, set of 2, only... 


STEEL (T Bar) CARRYING 
CASE ch Weeate & Handles $1 3.95 


(Add 55c¢ for Padlock with 2 Keys) 


$19.50 
$42.50 


The NEW 
BLUE @ CHIP 


TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
Meets 1.C.C. Requirements 


ONLY ONE CHAIN LOCK BOLT 
ATTACHES COUPLING HEAD 


& 
FOUR CLAMPS TO FIT 
98°% OF ALL CARS, PLUS 
2 Large adaptor clamps 
included with each unit. 


SPECIAL 


$6.95 


QUICK-TOW Bumper- 
to-Bumper Tow Bar 


TRI-KING 3-Point Hook- 
Up iIntra-State Tow Bar 


Special $100.00 Deals 
A. 3 Tri Kings..........$100.00 
B. 6 Quick-Tows......$100.00 
C. 1 BraKinG COMPLETE 

1 Quick-Tow 

1 Steel Case 

1 Protecto Cover 


2 Safety Chains 
2 Adaptors ......$100.00 


(F.0.B. Factory Net) 


FED. TAX 
INCLUDED 


$5935 


WITH AUTOMATIC BRAKE 
AND BRAKE CABLE 


WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


Our Prices Include Federal 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 
Call Collect “* pay horse 
40 So. Clinton St., Chicago 6, Ill. 


A Worthy Companion to Our 
Famous Moto-Matic 
TOW @ GUIDE 


“Leaders Since 1939" 
Write for Illustrated Catalog 


Factory Sales Division 


PILOT DISTRIBUTING 


COMPANY 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


Canadian Factory Distributors 


FIVE WHEELS LIMITED 
1467 Bathurst St. 


Excise Tax 





NOLITE DOME LIGHT switch control for 





your car. Mechanical, easy to install. 
TORONTO 10, ONTARIO | Two for $1 on approval, Deactivator, 
| Box 1138, Anderson, S. C. 


gnamn-diniajve ats aie ae euiecapaues eae-aahalipadeenpeonee enoammanyaaehiaaraaeaaeeaneaeee 


New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


CORREO EERE EEE EHH HEHE HEHEHE EEE EEE HEHEHE HEHEHE EERE EEE ES 


Street Address. . 


eee ewer e weer eeeeeersereeeseeseseses SOME NO... «+. 


eee eeee eee ee eeeee eee eeeee 


TRADE CONNECTION: 
Car Dealer [) Truck Dealer [1] 
Jobber [] Insurance (] Financial [] 


i OE TES 6d cca chunks cbetendbatnsdia peeec 


Manufacturer [] 
Supplier 1 


4-2-56 





How INTERNATIONAL Truck quality 


helps the IH Dealer 


t 
INTERNATIONAL Degg lesme 


a help the 


regional 


of Ove 
r 
more readers see 


n Audience 


ite vers; 
blications 


In the INTERNATIONAL Engineering Laboratory, axle shafts are tested by twisting them back and forth — hundreds of times — 
at stress points far beyond those of any normal truck operation. They are approved for manufacture only when they withstand a 
prescribed high number of twists. Production line axle shafts must conform to the quality standards set up by this rigid test. 


We broke these truck axles in the lab... 


to save owners the BIG money on the job! 


This group of once fine and costly INTERNA- 
TIONAL axle shafts have been purposely twisted 
and broken, in setting the highest standards of 
truck quality. 


Breaking axles in the lab, so that they won’t 
break down on the job, is just one of a never- 
ending chain of operations that have helped build 
the long-standing reputation for quality in INTER- 
NATIONAL Trucks. 


Selling quality in trucks that are all truck 
makes the INTERNATIONAL Truck Dealer’s job far 
easier than most. There are no passenger car com- 
promises anywhere in INTERNATIONAL design— 
no passenger car engines or components asked to 
do a truck job. 


Add the fact that, with the world’s most com- 
plete truck line, every truck owner is a prospect 
for him—and it’s easy to see why it’s profitable 


to an INTERNATIONAL Truck Dealer. A few choice 
franchises are available. Write in strict con- 
fidence to: 


Manager of Sales, Motor Truck Division 
International Harvester Company 
180 N. Michigan Ave., Chicago 1, Illinois 


All-Truck Built to 
rt] save owners the BIG money! 


INTERNATIONAL 
. TRUCKS 


Motor Trucks + Crawler Tractors + Industrial Power 
McCormick® Farm Equipment and Farmall® Tractors 





